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DECIDEDLY BETTER 


DAY-BRITE 
Lighting Tirlu TZ 


“Nation's largest manufacturer 
of commercial and industrial lighting equipment” 





ee . . 
CValional Accounting Machines save us 100% 
each year on our investment!” —DAY-BRITE LIGHTING, INC., Si. Louis, Mo. 
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Men had to watch out 


for falling boxes 
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B.F.Goodrich improvements 
brought extra savings 


Problem: Men working near that 
conveyor used to be in danger. Boxes 
riding the belt up to the next floor 
would slip and slide. Sometimes 
they would fall completely off the belt, 
crash to the floor, narrowly missing 
workers. One crash completely 
ruined a $150 electrical fixture. 


What was done: B.F.Goodrich en 
gineers set out to make a package 
handling belt that would stop this 
waste and danger. Scores of cover 
designs were tested. Finally an en 
tirely new belt was developed—the 
B.F.Goodrich Griptite, you see in 
the picture. Parallel ribs of flexible 
rubber, shaped like this AZAAA 
and spaced 4 to the inch, are what 
give this belt its unmatched grip 
ing action. Every 18” along the 
elt there's an extra high rib that 
serves as a Cleat to hold light pack 
ages firmly on the belt. 








Savings: Now that the new B. F 
Goodrich Griptite belt is on the job, 
all sorts of packages—big, little, 
heavy, light—march right up that 
incline with no slips, no slides, no 
breakage 

Extra benefits: There's no clean 
ing pro lem with this new belt be 
cause there are no rough knobs or 
pockets to catch dirt and debris 
And unlike other package-handling 
belts, it can handle a mixture of 
light and heavy packages easily and 
efficiently 





Where to buy: Your B. F.Goodrich 
distributor has exact specifications 
on this new belt. And, as a factory 
trained specialist in rubber prod 
ucts, he can answer your ques 
tions about a// the rubber products 
B.F.Goodrich makes for industry 
B.F.Goodrich Industrial Products Co., 
Dept M-942, Akron 18, Ohio 





B.EGoodrich 
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DOG TIRED 


If this isn’t the personification of a pooped poodle, then 


we've never seen one. (Actually, our friend is merely keeping | The Sunday Picture Magazine 


an anxious eye on his master, who’s gone for a swim). |Parade 


When this prize-winning photo appeared in a recent 
PARADE feature showing selections from the 1957 
photography yearbook, it stopped 8 out of 10 readers. 





Keeping readers entertained and informed week after 
week is something PARADE does so well that it’s become 
one of the best read magazines in print. 


To you as an advertiser all this means twice as many readers 
per dollar as any of the three biggest weekday magazines. 


Keep out of the dog-house: to open new markets, 
to establish brand names, to build sales all week long. . 





PARADE has what it takes! 


PARADE...THE SUNDAY PICTURE MAGAZINE OF 56 FINE NEWSPAPERS COVERING 
SOME 2700 MARKETS...WITH MORE THAN 15 MILLION READERS EVERY WEEK 
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Base Prices 


Dear Sir: 

The National Automobile 
Association, representing almost 30,000 
automobile dealers, has received many 
protests from our members about How 
Detroit Figures Auto Prices |BW 
Apr.6°57,p61|. By printing under a 
picture of the car the amount of money 
retained by the manufacturer without 
including the 10% excise tax, this 
article definitely misleads the public as 
to the dealer net cost of a car. The 
federal 10% excise tax payable to 
the federal government and manufac- 
turers’ handling charges are added by 
manufacturer and paid by dealer 

The dealer’s true net... in addi- 
tion to the above-mentioned items, 
includes freight from the manufacturer 
to the dealer Another dealer cost 

is the pre-delivery inspection and 
servicing necessary upon receipt 
These basic invoice costs which must 
be borne on every car bought by 
a new car dealer therefore increases 
the figures shown on page 61 from 
$250 to $350, depending on freight dif- 
ferentials and makes of car shown. 
FREDERICK M. SUTTER 


Dealers 


PRESIDENT 

NATIONAL AUTOMOBILE 
DEALERS ASSN., 

WASHINGTON, D. C, 


Dear Sir: 

The recent photo layout . . . inso- 
far as it purports to show the price 
that a dealer pays for the _ respec- 
tive vehicles 
rate and constitutes a disservice not 
only to new car automobile retailing in 
particular, the automobile business in 
general, but also to the public! 

JOHN J. Evers, Jr. 
EXEC. VICE-PRESIDENT 
NEW YORK STATE AUTOMOBILE 
DEALERS, INC, 
ALBANY, N. Y. 


is misleading, inaccu- 


Dear Su 

We are amazed you would print an 
You have 
made it even more difficult, through 


article so grossly in error 


exposing such ridiculous figures, for re 
already very 
hard pressed—to earn a profit. (‘56 


tail automobile dealers 


average .8 of 1% of sales.) 
JOHN THOMAS, Sr. 
PRESIDENT 
'OHN THOMAS MOTORS 
GADSDEN, ALA. 


Dear Sir: 

Aside from the fact your article 
misrepresents the dealer's cost, it also 
implies that the dealer has a markup of 


? 


33% percent. And your article states, 
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Number 1 in a Screw Research Association Series on Industrial Statesmen 


GEORGE ROMNEY 


praises quality control 


“Control that assures a good 
quality product is one of the most 
important assets any industrial 
It takes 

before 


organization can have. 


consecutive purchases 


buyers realize that dependable 
- but once 
they’re really convinced, that 
good will lasts a long time. The 
more time you spend in improv- 


quality is constant 





ing production, and the more care 
you use in selecting top quality 
materials and parts, the easier it 
is for you to win your sales battle.” 


President, American Motors Corporation 


President, National Automobile Manufacturers 
Association 

















Positive Protection 


for YOU 
in the Quality-Control 


of Phillips Screws 


Industrial Statesmanship You Can Depend On 


Screw Research Association members spon- 
sor the Phillips Cross-Recessed Head Stand- 
ards Committee that sets up the strict quality 
control for these fasteners. This means com- 
mon adherence to the best possible dimensional 
standards using recommended inspection gauges 
and gauging methods. 


Product reliability in PhillipsScrews demands 


that they be entirely trouble-free. Deliver every 
advantage inherent in the Phillips Recess de- 
sign. Recess dimensions must meet the close 
tolerance standards established by the Phillips 
Cross-Recessed Head Standards Committee. 

Phillips Screws made by these companies im- 
prove your products and reduce your produc- 
tion costs. 








Members of Screw Research Association . 








American Screw Company « Atlantic Screw Works, inc. « The Blake & Johnson Co. « Central Screw Company + Continental Screw Co. + Elco Tool and Screw 
Corporation « Great Lakes Screw Corp. » The H. M. Harper Company + The Lamson & Sessions Company «+ National Lock Company «+ The National Screw & 
Manufacturing Company « Parker-Kalon Division, General American Transportation Corporation + Pheoll Manufacturing Co. « The Progressive Manufacturing 
Company Division, The Torrington Company « Scovill Manufacturing Company « Shakeproof Division Illinois Tool Works » The Southington Hdwe. Mfg. Company 
Wales-Beech Corporation 


Sterling Bolt Company . Universal Screw Company . 


You can rely on these sources... for product reliability 
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| ERNATIONAL HARVESTER 


LEADING CORPORATIONS 


You expect the country’s leading maker of equipment for efficient 
farming to utilize the most efficient methods, techniques and equip- 
ment in the manufacturing phases of its business. International Har- 
vester does . . . and in IH plants throughout the country you will find 
products of Whiting Corporation, because every product Whiting makes 
is designed and built to help industry operate more economically and 
profitably. 
THiS IS WHY 87 OF AMERICA’S “FIRST HUNDRED” 
CORPORATIONS ARE WHITING CUSTOMERS. 

Many of these establishments use Whiting Engineered Cranes and 
Whiting Trambeam systems for fast, economical overhead materials 
handling. The Whiting Trackmobile has enabled them to speed-up 
switch track handling of freight cars. Other Whiting equipment has 
increased efficiency for foundries, railroads, chemical processors, pulp 
mills and paper makers for more than 70 years 


How leading corporations effectively use Whiting equipment is illus 
trated and described in a new booklet, “Working For Profit in Every 
Industry”. The booklet covers uses of Whiting equipment in metal 
working, processing, transportation, utilities and many other industries 
Simply write us on your letterhead to request your copy of “Working 
For Profit’. Write today! 

WHITING CORPORATION Harvey, Illinois 

1566.1 


< 
a 
. 
* Whiting Corporation (Canada) Ltd. Whiting International 
: 78 King Street, Welland, Ontario 30 Church Street, New York 7 
2 MANUFACTURERS OF CRANES TRAMBEAM HANDLING SYSTEMS TRACKMOBILES 





FOUNDRY, RAILROAD AND CHEMICAL PROCESSING EQUIPMENT 





i > 
This 10-ton Whiting Crane at IH Tractor Methods for International Harvester divisions are tried At Harvester's West Pullman Works this 
Works moves large C-frames and blades and tested by Manufacturing Research Department 2TM Trackmobile usually works two shifts 
after welding to paint shop. It has performed Whiting cupolas, ladies, charging buckets and tumbler: and moves at least 12 cars a day re 
with minimum maintenance for 35 years are widely used. Cupolas placed in service in 1952 quires only minimum maintenance 


A LEADING 


MANUFACTURER OF 
INDUSTRIAL EQUIPMENT 
FOR OVER 70 YEARS 





Tractor drawn 


Tractor drawn corn picker forage harvester 


Tractor drawn 
windrower 


Tractor drawn combine 


Tractor drawn mower 


Self propelled 
cotton picker 


Hammer mill 





multiplying , 
the 
muscles... of men of the soil 


Self propelled combine 


In 1930, it took 1% farm workers to support 1 non- 
farm worker. Today, | farm worker supports 3 non- 
farm workers ... a 400% increasé in productivity 
per farmer! 

Mechanization is the answer. Mechanization that mul- 
tiplies the muscles of men of the soil . . . helps them 
produce more... earn more... and live better with 
less work. 


Almost every type of mechanized farm equipment 
uses millions of Dana Corporation products in wide 
variety: 

Spicer Clutches, Transmissions, Transfer Cases, 
Universal Joints and Propeller Shafts, Power 
Take-Offs, and Axles 

Dana Corporation delivers a greater range of power 
transmission products and in greater numbers to farm 
equipment manufacturers than any other similar com- 
pany. There are 10 Dana Corporation plants strate- 
gically located in the United States, with exceptional 
engineering and manufacturing facilities. 


DANA PRODUCTS Serve Many Fields 


AUTOMOTIVE: Transmissions, Universal Joints, Pro- RAILROAD: Transmissions, Universal Joints, Pro- 
peller Shafts, Axles, Torque Converters, Gear peller Shafts, Generator Drives, Rail Car Drives, 
Boxes, Power Take-Offs, Power Take-Off Joints, Pressed Steel Parts, Traction Motor Drives 
Clutches, Frames, Forgings, Stampings ; : 

INDUSTRIAL VEHICLES AND EQUIPMENT: Trons- AGRICULTURE: Universal Joints, Propelier 
missions, Universal Joints, Propeller Shafts, Axles, my ts, Axles, weer oke- 7. 
Gear Boxes, Clutches, Forgings, Stampings. Off Joints, Clutches, Forgings, Stampings 
AVIATION: Universal Joints, Propeller Shafts, MARINE: Universal Joints, Propeller Shofts, 
Axles, Forgings, Gears, Stampings Gear Boxes 


DANA CORPORATION 
Toledo 1, Ohio 








when “‘costing’’ 


the Calculator 
That Prints 
is important 


Whether you plan on marketing anything 
from a tiny toy to a monstrous machine the 
Calculator That Prints will quickly figure 
everything from original specifications, 
through costs, to pricing. Every step is 
proved accurate and correct on exclusive 
SIMPLA-TAPE that records only those fig- 
ures essential to the problem . . . never a 
confusing cipher or symbol. 

Did you know that you can buy a “99” 
Calculator for less than $6.50 a week, with 
no down payment? For more information or 
descriptive folder C1096 contact your local 
Remington Rand Office, or write for folder 


Problem: Acme Appliance Com- 
pany has produced 4,970 new 
radios. They have been manufac- 
tured at a cost of $69,981.12. De- 
termine the cost of a single unit; 
and the unit cost breakdown 
based on the following expense: 
Design—$1,500.00, Material— 
$8,721.16, Labor—$26,912.01, 
Burden—$5,921.78, Sales Expense 
— $18,102.90, and Departmental 
Expense — $10,173.27. 


Method: The constant factor, 
201207 (established by dividing 
the 4970 units into 1), is multi- 
plied by each expense and then 
the total cost. With the Remington 
Rand EXCLUSIVE MEMORY MUL- 
TIPLICATION the decimal falls in 
same column for all answers. 


LPL LPP PP PP AL PIPL PPP LIL ILI IPP PALA LEME 
. 
0 201207 v 
1 
5 - cost 30¢ cock 
0 ( vagy 


0 
——4301810500 
20:1207 


! sate 31 75 00M 
mnatiriol 
Cilrsar26247 


v 
meeere\\ uo 
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Remington. Fland 


DIVISION OF SPERRY RAND CORPORATION 


C1096, Room 1567, 315 Fourth Avenue, 
New York 10, New York. 





tomorrow's changes 


MOVABLE 


are planned yesterday with 


CunOVL INTERIOR WALLS 


Whenever it becomes necessary, the floor plan of 
this handsome office will be changed quickly 

and easily by rearranging the Movable HAUSERMAN 
Interior Walls. Even the full-light glass 

panels may be moved, or exchanged with other 
modular HAUSERMAN units. 

The efficiency-boosting benefits of movability are 
enhanced by savings in the cost of maintenance. 
HAUSERMAN’S lifetime finish of baked enamel — 
offered in your choice of color — never needs 
repainting. Periodic washing is all that is required, 

If you plan to build or remodel, the HAUSERMAN 
representative nearest you can explain how 
Movable Interiors provide earlier occupancy 
and long-term savings. Consult the Yellow Pages 
(under PARTITIONS), and call today. 


MOVABLE HAUSERMAN INTERIORS 


National Lifetime Service...an Exclusive Hauserman Dividend 


THE E. F. HAUSERMAN COMPANY 
7434 Grant Avenue, Cleveland 5, Ohio 
Hauserman of Canada, Ltd., Toronto, Ontario 


Companies Saved $595,363,” to: 


Nome 
Company 
Street 

Zone —. State 


- 
- 
. 
** 
-* 
- 
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Please send your free booklet, “How Eight Free Booklet. 





a dealer seldom succeeds in getting his 

price, or his full markup. It may inter- 

est you to know that he never does. . .. 
Cart A. MURPHY 

VALLEY BUICK COMPANY 

BROWNSVILLE, TEX. 


Dear Sir: 

; Even assuming an absolutely 
bare car (which you have not shown in 
your pictures), you have made no pro- 
vision for the federal excise tax 
or freight which charges, I assure 
you, are invoiced to the dealer. 

RALPH V. Ross 
PRESIDENT 
ROSS MOTOR SALES, INC. 
SODUS, N. Y. 


Dear Sir: 

I do not want to read a maga- 
zine that could make such a flagrant 
mistake. 

F. B. ALFORD 
ALFORD BUICK CO, 
LA GRANGE, GA, 


Dear Sir: 

The statements “Here’s what 
the dealer pays for 1957 models,” and 
“those prices are just about what he 
pays the factory for the V-8 fordor 
sedans shown,” are false and mislead- 
ing. . 

ROBERT P. SLEICHER 
PORTLYN MOTORS CO. 
PORT WASHINGTON, N. Y. 


Dear Sir: 

I wish to commend you on the three 
informative and well-written articles 
dealing with automobile sales, pricing 
and design. 

JOHN A. HOWARD 
ASSOCIATE PROFESSOR OF 

MARKETING 
UNIVERSITY OF CHICAGO 
CHICAGO, ILL. 


ad 


Ford Custom 300 
4-door sedan 
$1,569.40 


Chevrolet 210 
sports sedan 


$1,638.96 


—_— 


__- . 


Plymouth Savoy Dodge Coronet 
4-door 4-door sedan 


$1,595.24 $1,747.24 


Mercury Monterey 
4-door sedan 
$1,836.92 


Buick Special 
4-door hardtop 
$1,918.49 


* The caption material for the pictures 
illustrating the April 6 story was in- 
correct. The correct “base price” figures 
(as closely as they could be calculated 
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IF KEEPING in touch with business developments 


DZ 
around the world is part of your job—it might pay you in Senate “SS dis ra 


to keep in touch with Bank of America’s International 
Department. 


Through our world-wide network of branch offices, 


traveling representatives, and correspondents, we main- Bank of Am rrira 


tain on-the-spot, up-to-the-minute contact with changing 
conditions in every important center of world trade. 

If this global information service could make your job 
easier, why not see us about it? 


NATIONAL TRYST Axe ASSOCIATION 
es FEDERAL DEPOSIT INSURANCE CORPORATION 


San Francisco 20 + Los Angeles 54 


Bank of America (International)—New York City 5 


REPRESENTATIVE ES: New York © Mexico City 
n 


rk © Duesseldorf © Singapore 





from suggested retail prices) and 
model names appear under the 
photographs above. 

The “base prices” shown do not 
include freight charges, manufac- 
turers’ handling charges, federal ex- 
cise taxes, nor the cost of optional 
items (some of which are shown in 
the pictures) which dealers must 
pay. 

“Base prices” were used since the 
object of the story was to explain 
how the automobile industry figures 
these prices through means of the 
standard volume concept. 


Freedom of Giving 


Dear Sir 

Your article on the United Fund 
BW—Mar.16°57,p78 seems to 
approve pressure against personal 
freedom of contributions 

Many feel that the Ford Founda- 
tion through its generosity can help 
colleges and hospitals where they 
deem it is needed, and the benefi- 
ciaries have been greatly helped. 
But to turn around and tell 2 com- 
munity through a series of stringent 
rules where their charity contribu- 
tions should go is something quite 
different. The fate of the Heart 
Fund in Pittsburgh, which seemed 
to indicate the value of the United 
Fund, actually showed an attempt 
to pressure a worthy organization 
out of the picture. The Heart Fund 
in this city doubled over the pre- 
vious year and it is evident that this 
money is greatly needed 

It is interesting aiso to point out 


- that the independent organizations 
Osborn power brushing at work 




















such as heart, cancer, and tubercu- 
losis account for 70% of the deaths 
y in this country, and any powerful 
LF jovi Y every type of cleaning, scrub- scheme which overlooks this real 


bing, and dirt removing job can be stream need is certainly not in the public 


lined with Osborn power brushing to Ss} interest. 


7 
Brighter ademettal on LAURENCE MCKINNEY 
operations and subdstantially reduce Costs 


PRESIDENT 


: Ir ; f ‘ x net 
Railroads are no exception in senene pecxneny & ene 


outlook Drushing to Save costly mannhours ana IT \ ALBANY. N. Y. 
maintenance of diesel locomotives <¢ 1 Cal 


Your cost reduction program could also e Bi 
7 illboard B 
for helped by consulting Osborn. Whether it’s boa d eauty 


cleaning or finishing parts on a mass-production Dear Sir: 
7 ‘ ’ 
d iesels or semi-production basis, an Osborn Brushing .. + Your article about billboards 
; ' : /—Mar.23°57,p158] see ' 
Analysis will quickly show you how. No oblig: BW far.23'57,p! seems { 
tion. Write The Osborn Manufacturing ¢ 
Dept. A-98, Cleveland 14, Ohi 


me to be headlined in such a way 
as to imply that billboards actually 
do obscure the scenery. 

Actually, it is a governing 


: principle of members of the Out- 
of door Advertising Assn. of America 
uA if 3 to erect poster panels “with dis- 


cretion and good taste with respect 
to frequency and concentration 
and in such a manner as to recog- 
BRUSHING METHODS + POWER, PAINT AND MAINTENANCE BRUSHES nize and respect the public in- 


BRUSHING MACHINES + FOUNDRY PRODUCTION MACHINERY terest in natural scenic beauty, 
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“Before we installed ‘Automatic’ Sprinklers our annual insurance 
“After we installed ‘Automatic’ Sprinklers our annual insurance cost 


“Best of all, we no longer worry about fire destroying our facilities 


William H. Martindill, President of South Bend Tackle Co., inc. tells how 


“| landed an annual $9,298.00 insurance saving 
with ‘Automatic’ Sprinkler Fire Protection!” 


“To realize this insurance saving we installed ‘Automatic’ Sprinkler 


Systems in our Spencer and Maquoketa, lowa Plants at a 
cost of $31.650.00 


WRITE FOR 
NEW BROCHURE 


“How investment 


cost for these two plants was $10,274.00. 


the > > $976.00 
for the two plants was reduced to $976.06 in fire protection 


ays dividends”. 
for producing quality fishing tackle. “Automatic’ Sprinklers provide per 


the kind of proven fire protection our metalworking, wood, plastics, 


me a eae sae 


and painting operations require and now get.” nina 
——J 


iN} a 
Wudeomiulue Soinklet CORPORATION OF AMERICA 


{ 


YOUNGSTOWN 1, OHIO e OFFICES IN PRINCIPAL CITIES OF NORTH, CENTRAL AND SOUTH AMERICA 





Notching machine and high-speed feeding HENRY & WRIGHT double crank, progres- Natural gas booster station equipped with 
mechanism by THE V&O COMPANY. sive Dieing Machine with 350-ton capacity. THE MAXIM SILENCER COMPANY'S devices. 


The Economic 
Employment of Ideas 


Fresh water obtained from sea with distill- | Cans or bottles loaded into cartons or cases THE SKYWORKER CORPORATION'S multi- 
ing unit by THE MAXIM SILENCER COMPANY. by STANDARD-KNAPP Duplex Case Loader. position boom for all kinds of work aloft. 


The broad range of idea employment 
: by Emhart is indicated by the equipment 
shown here. To determine whether 
Automatic production of glass containers — 
on 1.S. Machine by HARTFORD-EMPIRE. we can similarly help you, 
— please write us about your requirements. 


A condensed catalog of standard 
Emhart equipment will be sent on request. 


EMHART MFG. CO., HARTFORD 2, CONNECTICUT 





How to ship swiftly—and save! 


When shipping slowed down and his costs rose too high : Now he puffs on a peacepipe and ships without fuss— 


The Chief hit the warpath with rage in his eye He calls RAILWAY EXPRESS for economy-plus! 


The big difference nd 


Check your shipping ledger. If you're 
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paying extra for pickups, deliveries, or insurance 
... you're carrying too many “red ink” entries! 


When you ship by Railway Express, you pay one fixed "OO s\ AZ L 
charge from pickup to delivery, within vehicle area > 4:2°d ee 
limits. That's all. No hidden costs or extra charges. a | ~ 
What's more, you get coverage no other company can match — G al NCZ 
Railway Express reaches some 23,000 American communities. 
And now, with Railway Express’ new World Thruway Service, 
you can speed shipments to and from almost anywhere 
in the world! So, whether you're sending or receiving, 
here or abroad—always call Railway Express, 
the complete rail-sea-air shipping service. 








Destination: America 


Cargo: Good Will! 


The Mayflower Sails Again! 


She’s on her way .. . an exact replica of the little ship that 
served as seedpod for a new nation! 

She’s a gift from the British people to the American people. 
In her hold are good-will offerings: oak chests containing arti- 
cles representing the highest standards of modern British 
manufacture and craftsmanship, and specially-bound Bibles for 
the governors of our New England States.* 

She'll be berthed permanently at Plimoth Plantation in 
Plymouth, Massachusetts. This is a 100-acre reconstruction of 
the original Pilgrim settlement, complete with Common Store 
House, Trading Post, Indian Village and Museum. It is now 
being built, and will become a national shrine after the May- 
flower is handed over to it on Thanksgiving Day, 1957. 

We hope you'll visit Plimoth Plantation, and come aboard 
the Mayflower. Bring the children, too. Can you think of a 
better way of bringing history to life? 


* Fittingly, these gifts will be delivered by Aero Mayflower. We of 
Mayflower are delighted to have even so small a part in this historic 


project.—Aero Mayflower Transit Company, Inc., Indianapolis, Ind. 


\ 


‘ Maytiowerg) 


NATION-WIDE 
FURNITURE MOVERS 


AMERICA’S FINEST LONG-DISTANCE MOVING SERVICE 
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parks, historical monuments and 
shrines.” 

Ceci. F. WIGMORE 
MANAGER, OUTDOOR DIVISION 
BOB ROBINSON, INC. 
MUNCIE, IND. 


Well Done 


Dear Sir: 

I read with interest and appre- 
ciation your report of Toyobo |BW 

-Mar.9°57,p130 I think the 
story covered well the history and 
many phases of activities of our 
company. 

K. ABE 

PRESIDENT 
TOYO SPINNING CO. LTD 
OSAKA, JAPAN 


What's in a Name? 


Dear Sit 

Richard Bottamini’s letter |_BW 

Mar30°57,p5| complaining that 
you failed to distinguish between 
one national life insurance com- 
pany and another raises one of my 
pet peeves. 

Many life insurance companies’ 
names are too long and too much 
alike. I can’t even remember the 
names of all the companies I am 
insured with, but I have the im- 
pression that most of them are 
named “Prudential.” General,” 
“Equitable,” “Providential,” “In- 
ternational,” *“Mutual,” “New 
York,” National,’ *Massachu- 
setts.” or some combination of 
these, plus “Life Insurance Com- 
pany,” plus “of America,” “of the 
United States.” “of New York,” 
“of Philadelphia.” “of Connecti- 
cut,” or “of the U.S.A.” It makes 
quite a mouthful to write on a 
premium check 

Why don’t they set) up a board 
to consider the names of new in- 
Surance companies, as they do race 
horses or new varieties of plants, 
and perhaps even to change the 
names of the old ones to something 
shorter and easier to remember? I 
should like to suggest a few rules: 

1. Abbreviate “Life Insurance 

Company” to “Lico.” 
Permit the use of not more 
than two other words contain- 
ing a total of not more than 
12 letters 
Use no descriptive adjectives 
Suggesting virtue Of saving. 
Use no names of states, cities, 
etc., and no “National,” 
“U.S.,” “Federal,” etc., ex- 
cept for imsurance corpora- 
tions actually operated by the 
U. S. government. 
Epwarp W. S. CALKINS 
WINNSBORO, S. ¢ 
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We found a new way 


to keep 


“We've finally solved a problem 
that faces most successful com- 
panies today. Starting small and 
growing, we had created, within 
our company, several key jobs. 
The men who held those jobs had 
grown in value to us—and, natu- 
rally, to our competitors. 

““Hugh Powers, our vice presi- 
dent, put his finger on the prob- 
lem at a directors’ meeting. 
“We’ve grown like Topsy since 
the war,’ he said. ‘We’ve nearly 
doubled ourstaff—and you know 
how our profits are up. But the 
profits are largely due to a few 
men. Those men are our com- 
pany. We’ve got to develop a 
plan to keep them, if we can. 
And to replace them if—well, 
you know, nobody lives forever.’ 

“T began to think about what 
might happen. Arthur Blake, in 
production. Roger, in sales. Ken, 
our designer. Each man, one way 
or another, controls an impor- 
tant phase of our operation. 

‘They were a lot more vital than 
the buildings which we insured 
for fire. Or our machines. Finding 
a new man, training him, paying 
for his errors while he’s working 
into the job—it’s a real dollar- 
and-cents problem. 

“Certainly, we'd face it some 
day. What did we need? Actu- 
ally we needed a source of cash 
—ready and available. 

“But we didn’t want to tie up 
a lot of money that could be 
much more profitably used in the 
business. 

“Our directors asked me to see 
what other companies were do- 


PHOENIX MUTUAL 


Business Insurance Plan 


GUARANTEES YOUR 


Ov YEARS 
OF LIFE INSURANCE PROTE 
FOR BL NESS AN FAMIL 


COPYRIGHT 1057. BY PHOENIX MUTUAL LIFE 


key men 


ing about it. I looked into all 
kinds of plans. 

“At the next directors’ meet- 
ing I had the answer. I discovered 
there was a new plan called the 
Phoenix Mutual Key Man In- 
surance Plan. When they under- 
stood what it could do for us, 
all our directors, without excep- 
tion, were enthusiastic. 

“It changed the picture here 
considerably. 

“The plan has given men sub- 
stantial reason for staying with 
us, and it improves our company 
position in other ways. It’s build- 
ing our assets and creating a fund 
for expansion. But even more im- 
portant thanitseffect asa general 
stabilizer of the company opera- 
tion—it’s helping us keep the key 
men we need. 

“‘And the men are delighted. 
Each one has a new awareness of 
how much he, as an individual, 
means to the firm. Each knows, 
too, how the new plan can give 
him additional income at retire- 
ment. Our Key Man Plan makes 
them truly company men—in a 
truly stable company.” 


Send for Free Booklet 


Would you like to know more 
about what a Key Man Plan can 
do for your firm? How it oper- 
ates? What it will cost? Write 
today for a free booklet, YOUR 
PROFITS DEPEND ON KEY MEN. 
Just fill in the coupon—or at- 
tach it to your letterhead. We'll 
send you a copy without charge 
or obligation. But don’t put it 
off. Write today. 


] “Your Profits Depend on Key Men’’ 











Phoenix Mutual Life Insurance Co. 
221 Elm Street, Hartford 15, Conn. 


Please send me without charge the new factual booklet checked. I 
understand there is no obligation whatever. 


0 “Perils of Partnership’”’ 





FUTURE 
NAME 
sabi BUSINESS ADDRESS 
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STATE 

















DUCTED-PROPELLER AIRCRAFT 





JET-POWERED VTOL 





B. LL AIRCRAFT has kept pace with the need for 


greater operational mobility and flexibility in both 





military and commercial aviation by developing 


four basic types of VTOL vertical-take-off-and- 
landing) aircraft. 
Studies and development work on a ducted 


propeller prototype have advanced to a point 
where this new design concept is fast approach- 


} 
<2 n eC WwW ing reality at Bell. The X-14 uses new principles 


of jet propulsion to take off and land vertically 


. >. 
dj | | ) e Nn S | @) Nn S with the airframe in a normal horizontal position. 


The XV-3 convertiplanc takes off like a helicopter, 


f but as its rotors tip forward in flight, it becomes a 
@) ae | e H normal, fixed wing aircraft. The XH-40 turbine- 
powered helicopter has substantially increased 
speed and payload and the ability to use a wide 
~~ range of fuels. 


“a 


- ae The skillful and imaginative type of research 
which was the forerunner of these projects is be- 
ing carried steadily forward at Bell Aircraft in the 

} interest of still further scientific advancements in 
| Aeroraft wow the commercial and military aircraft of tomorrow. 


l neiihiesadentiuiinaaa 
BUFFALO N.Y 


RESEARCH, DEVELOPMENT and PRODUCTION IN THE FIELDS OF: Guided Missiles « Research Aircraft « 
Servomechanisms « Electronics « Rocket Engines « Electronic Control Devices « Vertical Rising Aircraft 
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i 
IN ALL KINDS OF BUSINESS OR INDUSTRY .. 


Ebasco’s business consultants have helped hundreds of companies in virtually every 
type of business and industry solve problems in all phases of business operations. 
Whether your company is large or small, specialists from Ebasco’s staff can help 
you find practical solutions to your pressing problems in all areas of management. 
For a complete outline of the services Ebasco offers, send for ‘‘The Inside Story 
of Outside Help.’’ Address Ebasco Services Incorporated, Dept. C., Two Rector 
Street, New York 6, N. Y. 


Appraisal + Consulting Engineering - Design & Construction + Financial & Business 

Studies * Industrial Relations + Insurance, Pensions & Safety » Purchasing, Inspection 

& Expediting + Rates & Pricing - Research + Sales & Public Relations + Space Planning - 
Systems, Methods & Budgets + Tax + Washington Office 






. TALK TO MEN RESPONSIBLE 





NEW YORK + CHICAGO 
DALLAS + PORTLAND, ORE. 
SAN FRANCISCO + WASHINGTON, D. C. 
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Weeds are a hazard you can’t afford 


Destroy them with Baron, Radapon and other Dow weed killers 


Another car filled with highly flammable material is due in 
any minute. There's a small leak in the pipeline in the fore- 
ground. All that’s needed is a discarded match to transform 
this loading dock into an inferno. 


Fire is the biggest hazard caused by weeds, but it’s not the 
only one. Uncontrolled vegetation also hides poisonous plants 
and things to trip over. It causes inconvenience to workmen, 
obscures vision around security fences and gives the whole 
plant an untidy, sloppy appearance. 


Get weeds out of your picture once and for all with Baron® 
Radapon® and other Dow chemical weed killers. They're 


economical, 


safe and easy to use. If your problem is a large 
one, professional contractors can help you save 
money. Let us send you more information and 
the name of a qualified distributor near you. 


Write for free new booklets on industrial vege- 


tation control. THE DOW CHEMICAL COMPANY, 


Midland, Michigan, Department AG314. 


YOU CAN DEPEND ON 











The BF leet Owner’ Dilemma 
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| Like you, Tom Johnson was mighty con- [Ke saw potential profits pouring down the 
i cerned about the skyrocketing daily costs [is fuel line to satisfy the unquenchable thirst 
of his fleet operation. fee Of the “gas hogs” in his fleet 






Tom fumed about the hours wasted every And the last straw came when Tom learned Then Tom found his silver lining in a 
day while his salesmen cruised around he would have to knock out the walls of § chance meeting with Bob Armstrong. Bob 
trying to find a parking pec e for the be a: company garage—and rebuild them~— | told him how his firm was saving on fleet 
overgrown dinosaurs they drove. G to house those monsters. costs by switching to Rambler 


a 


a fren 








: 
' 
only cost us less to buy, but they spurn gas | right in front of customers’ buildin 
ns | e the na oe la ie ” 





“Our men slip into tight parking spots Well—Tom got the point. He learned he 
gs. And could own and operate two Rambler fleet 
pun y the ¢ J when were ready to trade for another units as cheaply as one dinosaur. You know 
Rambler, we get top resale what the cars are in his fleet today. 
Rares ? TN | 
Kes ; OE ie Y regres : re. satis aaa + nd | 


LET RAMBLER SOLVE YOUR FLEET OPERATIONAL PROBLEMS 
LOWEST FIRST COST e LOWEST OPERATING COST @ TOP RESALE 


FLEET LEASING 
ARRANGEMENTS AVAILABLE 


if your firm leases fleet units, 
ask your leasing company for 
low Rambler rates or write 
us for the names of leasing AN AMERICAN MOTORS EXCLUSIVE 
companies with whom we A Special Service To Fleet Managers. One Phone Call Handles All 
have working arrangements. Details Of Fleet Unit Replacements At Any Point—Coast To Coast 


FLEET SALES DIVISION 


p AMERICAN MOTORS CORPORATION 
Sy MERICAN MOTORS MEANS MORE FOR AMERICA 14250 PLYMOUTH ROAD e DETROIT 32, MICHIGAN 
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PUT E. F. HUTTON & CO.S PHOENIX . 
EW YORK STOCK 


fi. ~~ ry ae 


THE N 








E. F. Hutton & Company’s Phoenix office is one of the many branch offices coast to coast linked by Western Union private wires. 


WESTERN UNION 








Western Union sets a new standard 


in brokerage communications—where 


speed and the written record are vital 


Custom-built, engineered and maintained by 
Western Union, E. F. Hutton & Company’s fully 
automatic private wire system links offices from 
coast to coast. It is the world’s newest and most 
efficient. Orders are flashed to Hutton’s New York 
office—immediately transmitted to the Exchange 





—confirmation is accomplished with equal speed. 


The system is fully automatic. It gives priority 
business—buy and sell orders—instantaneous 
right of way over nonpriority routine messages 
and general market information. It ‘“‘remembers,”’ 
so that messages cannot be lost or forgotten. And 
it is used in integrated data processing—for ac- 
counting, billing and filing entirely by machine. 


How about your business? Western Union can 
tailor-make a private wire system to fit your com- 
munications needs. For more information, send a 
collect wire today to Western Union, Private Wire 
Division, New York. It may well be your single 
most important decision of 1957. 


WESTERN UNION 
TELEGRAM _ 








... first in private wire systems 
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20 ways te get MORE SALES, 


MORE CONTROL, MORE SAVINGS 
thw MECHANIZED. MAIL PROCESSING 


# 
arn « 
=a, * = 


~ a 


bee 
GATHERS 
OPENS FLAPS 
STUFFS 
MOISTENS 
SEALS 
PRINTS INDICIA 


.new 1957 Phillipsburg | STACKS 


INSERTING ai 
& MAILING 





Now every business — 


ae | .Ye Mo 4 cod E small or large, selling products or serv- 


ices — can profit from mechanized mail 
. business -builder for 30 years! processing with the new 1957 Phillips- 
burg Inserting and Mailing Machine. This mechanical 
marvel gathers all the enclosures, stuffs them in enve- 
lopes, seals and prints postage — all set for mailing! 


MORE SALES! 


1 Capture new markets—ahead of competition s Follow up advertising with direct mail 
2 Build sales thru sustained promotions by mail 6 Exploit special markets 
3 Cash in on special situctions at the outset 7 Take fast advantage of price situations 
4 Keep jobbers,.retailers, salesmen up to date 8 Run contests, premium programs any time 


thin book... MORE CONTROL! 


wi ith Cay ; : 
at Galioe @ Control quality, inventory of printed matter 12 Keep lists accurate, up to date 

shows you how to get 10 Inspect mailings at any time 13 Get full pestage value on every mailing 
more sales, more control, A = 11 Run any number of enclosures up to 8 . & Time mailings for best delivery schedule 


more savings... fill out, SS . - MORE SAVINGS! 
oo T 


coupon for your copy! 
1s 4,500 to 6,000 pieces per hour 1s Reduce high overhead 
16 Eliminate expensive hand labor 19 Minimize spoiloge, waste 


7 
: 
~— ‘ 17 Cut costly supervisory time 20 Save on floor space 


Unmatched versatility ! Now you can mail ads, promotions, direct 
mail, catalogs, stockholder mailings, bills, Meweang ons a lists, pre- 
mium notices, institutional and public r 


~ 





C) Send “Wider Horizons with Mechanized Mailing” 
() Prepare Proposal and Cost Analysis 





scm INSERTING 
ES & MAILING 
“— MACHINE CO. * 




















to install 


flexible pipe of 


Ba Seal! 


TENITE POLYETHYLENE 


Polyethylene pipe is a booming new market 
for the plastics industry. For example- 
farmers, homeowners, and industry are find- 
ing numerous jobs for pipe made of Tenite 
Polyethylene because of the specific advan- 
tages it offers as a material for cold-water 
lines. Polyethylene pipe is now the preferred 
material for these jobs and is no longer con- 
sidered a mere substitute for metal pipe. 

Amazingly light in weight, pipe made of 
Tenite Polyethylene is easily handled even 
by non-professionals. It's flexible and can be 
curved around obstructions, practically elim- 
inating the need for angle fittings. It's avail- 
able in coils for long, coupling-free runs. 
Where short lengths are needed, this plastic 
pipe can be cut with a knife and joined with 
simple inserts and ring clamps. No threading 
is necessary. What's more, pipe of Tenite 
Polyethylene resists weathering and the cor- 
rosive attack of alkali soil, dissolved chem- 
icals, and electrolysis. 


Pipe is just one of many uses for versatile 
Tenite Polyethylene. This tough, resilient 
Eastman plastic also goes into electrical in- 
sulation...packaging film...coatings for 
paper, film, and foil...containers...house- 
wares and many other molded products. For 
information about Tenite Polyethylene prop- 
erties and uses, write EASTMAN CHEMICAL 
PRODUCTS, INC., subsidiary of Eastman 
Kodak Company, KINGSPORT, TENNESSEE. 
An informative folder, “WHAT YOU SHOULD KNOW 


ABOUT FLEXIBLE PIPE MADE OF TENITE POLY. 
ETHYLENE, 


TENITE 


POLYETHYLENE 


an Eastman plastic 


is available upon request 


1932—EASTMAN’S 25TH YEAR IN PLASTICS—1957 
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25-TON G-E DIESEL ELECTRIC hauls 500 tons of molten slag a day 
the White Pine Copper Company in White Pine, Mich. a rugged job and it demands a rugged locomotive. 


In most plants, if you: 
® Move loads, large or small 


YOU CAN LOWER 


© Have track on the premises GENERAL ELECTRIC’S 


® Use haulage vehicles... 


45-TON G-E DIESEL ELECTRIC saves the expense of costly main- Michigan City, Ind. In all, five G-E locomotives handle Pullman- 
tenance for the Pullman-Standard Car Manufacturing Co., Standard’s haulage loads at Michigan City 








a 
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SUPER 80-TON G-E DIESEL ELECTRIC helps Pacific Lumber Users are finding that the Super 80-tonner can pull more for its 
Company of Scotia, Calif., to move 1800 tons of lumber daily. weight than any other industrial locomotive available today 


PLANT HAULAGE COSTS WITH ONE OF 
7 STANDARD INDUSTRIAL LOCOMOTIVES 


In many industrial haulage jobs, you'll get more eco- 
nomical and efficient service when you use a locomotive 
. . especially when it’s designed specifically for industrial 
haulage operations. From 25 to 88 tons, General Elec- 
tric’s seven standard locomotive sizes assure you the 
right motive power to meet your plant’s requirements. 

If your company now moves loads by any other form 
of plant haulage vehicle, you should consider the ad- 
vantages of lower haulage costs and improved haulage 
efficiency from the use of a General Electric locomotive 
matched to your specific needs. 

For a survey of your requirements, without cost or 
obligation, contact your G-E Apparatus Sales Office 
now. General Electric Company, Locomotive & Car 
Equipment Dept., Erie, Pa. 120-92 


A FREE G-E MOTIVE POWER SURVEY for your plant, at no 
obligation to you, will provide you with a frank appraisal of 
whether or not a locomotive would be best for your haulage 
needs. If it would, G-E specialists will be able to suggest the 
right size to meet your requirements. 


Progress /s Our Most Important Product 


GENERAL GQ ELECTRIC 











If you run into unexpected demands 
for practically any type or size 

of ball bearing or ball bearing unit, 

turn to Fafnir . . . the most complete 


and diversified line of 
precision ball bearings and 7 
ball bearing units in America. 


CAPACITY (| 


Fafnir is the largest independent 


manufacturer of ball bearings in the 
country, with more than 1,000 authorized 
U. S. distributors, and agents the 

world over. Worth bearing in mind. 

The Fafnir Bearing Company, 

New Britain, Connecticut. 


FAFNIR | 


BALL BEARINGS 
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Her $70 mink coat 
guarded by sparkling steel wire 


Someday the coat worn by this little along with the rusting of the wire pens, process. That did it. This wire remained 


means a substantial loss to the mink 


mink will have a market price of about 
$70. In exclusive fur circles she 1s 
known as cerulean mink, and her pelt, 
along with some 65 others, will be used 
in a full-length coat tagged at perhaps 
$ 10.000 

But mink fur is something like a 
diamond—if it is anything less than 
near-perfect its price plummets. In fact, 
one of these light-colored pelts will lose 
half its value if it happens to show the 
slightest trace of rust stain from the wire 


pen. This down-grading of the fur, 


ranchers 

Some years ago research showed that 
the key to this loss was the coating on 
the steel wire used in the pens. Ordinary 
hot-dip galvanized coating did not hold 
up under the abrasive wear of the ani 
mals feet, and the harsh corrosion 
caused by their body acid 

Then, in 1952, an enterprising manu 
facturer of animal pens tried steel wire 
with an unusually heavy zinc coating 
that had been applied by the electrolytic 


free of rust, lasting several times as 
long as ordinary galvanized wire. As a 
result, fur ranchers around the country 
can now look forward to higher profits, 
and merchants from Fifth Avenue to 
Wilshire Boulevard, can stock more 
coats of flawless quality 

Bethlehem makes the Bethanized 
wire used in these mink pens. It is one 
of several hundred different forms of 
steel this company furnishes other 
manufacturers who in turn supply their 


products to almost every industry. 


BETHLEHEM STEEL 








The right atmosphere 
calls for quality air conditioning 


“custom” controlled 


‘i “RIGHT ATMOSPHERE” provided by quality air conditioning offers so many 


desirable benefits that no one really wants to build or remodel without it 


For who would deny the benefits of year-round comfort, better health and efficiency 


of employees, improved customer good-will ? 


And modern Honeywell customized control tailors quality air conditioning 
systems to the individual needs and spaces of any building so that precisely the 


right atmosphere ts assured for every room and 


area—every day of the year 
The new Tampa Electric Company building is an excellent example of this. A 
200-ton centrifugal refrigerating machine operating on the heat pump principle 


furnishes both heating and 


q 


cooling to the building. Temperatures in 17 large public 
zones are read and adjusted quickly at a central panel. Individual room thermostats 
in private ofhces give each occupant personal temperature selection 

So when you plan air conditioning, do it right. Use Honeywell customized 
control—for in many important ways the quality of the control system determines 
the caliber of the comfort system 

To learn more about Honeywell customize 1 control, call your architec :« ngineer 
or local Honeywell ofhce Or, write Minneapolis-Honeywell, Dept BW -5-165, 
Minneapolis 5, Minnesota. 


Master Control Panel “Displays” 


Building Comfort, Cuts Operating Costs 
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“We also get 


the economy of 


quantity 


Exclusive 48-State lubrication service 
backs up Texaco’s One Sales Agreement 


alk it over. Figure however you like. You still come up 
with four convincing reasons for buying all your industrial 
lubricants under a single Texaco Sales Agreement: 

1. the economy of quantity buying 

2. simplified inventory 

3. brand standardization (simplifies control, assures 

uniform perfomance) 
4. exclusive 48-state service 


lexaco’s exclusive nationwide lubrication engineering 


TEXACO 


INOUSTRIML LUBRICANTS 


service is available to you through more than 2,000 Dis- 
tributing Plants in all 48 States. Thus you can get prompt 
deliveries and professional engineering assistance at all 
your plants—no matter how many you operate or where 
they’re located. 

Just call the Texaco Distributing Plant nearest you or 
write: 

The Texas Company, National Sales Division, 135 
East 42nd Street, New York 17, N. Y. 
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Consumer spending has been a good deal more buoyant than most othe 
parts of the private economy. Of that we have all been aware 


But here’s something we may have been missing: A good chunk of the 
added purchasing power has been coming out of public funds. 


Those oldsters whose importance in our economy the marketing people 
have been talking so much about are coming into their own 

Perhaps this “new income” older people are getting is welfare statish 
But it’s money—spendable money—just the same. And it has been flow- 
ing from Uncle Sam’s till into their pockets at a rapidly increasing rate. 

The mysterious item the economists call ‘“‘transfer payments” now are 
running $21-billion a year. These payments represent Treasury outgo for 
which no goods or services are received—Social Security, welfare, etc 


Much of the current rise in Social Security payments traces to the 
broadened base and eligibility of women at age 62 instead of 65 

This largely accounts for a rise in government transfer payments at an 
annual rate of more than $114-billion since the end of 1956 

This increase, for the year to date, has been larger than that in take-home 
pay of all wage-and-salary workers in the country 


Greater purchasing power for older people is not, of course, the only 
shot in the arm our economy has been getting 


* Military spending is almost $2-billion a year higher than it was run 
ning at its fourth quarter, 1956, rate 


* Exports have been topping imports by fully $4-billion at an annual 
rate (an improvement of $1'-billion since yearend, partly due to oil) 


Add up the increase in income flow so far tl year and you get a 
pretty substantial contribution to the over-all econon 


The big plus factors are: $2-billion a year additional military spending 
$144-billion in exports, $1'-billion Social Security. 

That’s a round $5-billion—and, it so happens, this just about exactly 
offsets the decline in spending on business inventory 


Sometimes we fail to relate military spending and exports to the domes 
tic economy as fully as we should 

3ut all the goods and services involved represent the production of some 
body in this country. And all this production creates payrolls and profits 
purchasing power that remains in the home market 


This helps explain why retail sales still are topping 1956 by 5%—and 
why the inventory bump hasn't been any more severe 


One of today’s sharpest business contradictions is to be found in the 
contrast between retail volume and output of consumers’ hardgoods. 


i 


Outlets handling such merchandise (which includes new and used car 
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auto repair parts, appliances, home furnishings, hardware, and so on) have 
been running consistently 5% or better ahead of a year ago. 


However, factory output of this kind of merchandise has dropped nearly 
10% since the end of the year and is 3% below a year ago. 


Analyze the situation in consumer hardgoods and you soon get to the 
nub of the current inventory problem: 


This time, as so often in the past, producers have proved capable of turn- 
ing out more than people can or will buy at going prices. 


Merchants selling hardgoods to consumers found themselves over- 
stocked late in 1956. They’ve been meeting demand off the shelf. (And they 
know they can get replacements quickly if they run short.) 

Some prices have been slashed in keeping consumer demand good 


Meanwhile, producers have cut output to await store clearances. Orders 
for materials and parts also have been slashed (but work in process has con 
tinued down the line while finished goods have gone into storage) 


Disappointing production of consumers’ hardgoods, particularly autos, 
tipped off the turn in steel demand. At the same time, other users realized 
there no longer was any need to overbuy or press for deliveries 


And the slackening crept over aluminum in much the same way 


Broadly based production indexes doubtless would have been forced to 
give more ground had factories cut back finished goods output as quickly as 
they shut off their purchased materials intake. 


But this is never possible. And in present circumstances, it has by no 
means been called for. 


Demand has remained huge (1) from government and (2) from business 
for new equipment. And there is the prospect that by early autumn con- 
sumer goods will start moving more normally. 


* 
Railway shipments of factory products (miscellaneous and less-than-car- 
load freight loadings) now are running 6 or 8 percentage points below this 


same time in both 1955 and 1956. The reason, typically, is that the carriers 
feel the inventory slowdown in a twofold way: 


* Semi-finished products such as steel are moving into consuming estab- 
lishments at a reduced rate. 


¢ Many consumer products are moving out of factories in smaller volume 


Employment gains this last year have been entirely nonmanufacturing. 


The best year-to-year rise is found in wholesale and retail trade (270,000 
above a year ago). Government—federal, state, and local—is a very close 
second, however, with 260,000 additional jobs. 


Over-all, jobs in factories are almost exactly level with 1956. 


But these plants have 200,000 fewer hands on production lines; the 
difference is made up by administrative, sales, and supervisory personnel. 


Contents copyrighted under the general copyright on the May 25, 1957, issue—Business Week, 330 W. 42nd St.. New York. N. Y 
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Crisis in the Budget Battle 


@ Pres. Eisenhower has made his appeal to the pub- 


lic, over the heads of Congress, on radio and television. He 


sees some gain in support for his budget. 


@ But the House Appropriations Committee countered 


with deep cuts in the defense budget, biggest of the money 


measures. 


And the Senate seems less disposed than usual to 


restore such cuts, as it often has in the past. 


@ The foreign aid program is in deep trouble, despite 


the President’s effort to clarify its function and overhaul its 


methods of administration. 


Battle of the Budget came to 
ritical point in Washington this 
ek the embattled Administration 
ned its fight for Pres. 


S-billion 


Eisenhower's 
program, and 

economy-bent House Appropria 
ns Committee trimmed the 


biggest of the 


foreign aid 


defense 
innual money 
casures 
Washington was a 
ind controversy. 
¢ In-Fighting—The House 
voted $33.5-billion in 


(Lu 


scene of frustra- 
committee 
appropria 
for defense, or $2.5-billion less 
asked. But the frus 
ed committeemen concede _ that 
than real 
spending in fiscal 1955 
ilong and come close to 
mark of the current 


new 
than Eisenhower 


IVINS iT@ MOT ipparent, 
that defense 
will roll right 


$38-billion 


At his midweek news conference, 
He said only $1.2 
$2.5-billion 
they 
n't affect fiscal "58 defense spending 


Eisenhower agreed 
billion of the 


uts are real 


committee’ s 
ind, in any event, 
bv one cent. But that $1.2-billion will 
ventually directly affect defens« 
where, he argues—in planes, 
the like—and he wants Congress to 
put it back. 
¢ TV Speech—On Tuesday night, for 
the second time in 
took to television and radio to appeal 
over Congressional heads for public 
fight over his record 
budget His 
ud. He made 
1 fervent plea against slashing the $3.8 
billion that he had sent to 


some 


missiles, 


1 week, Eisenhower 


support in the 
$71.8-billion 


main topic 


peacetime 


was foreign 


program 


Capito] Hill only a few hours earlier. 
Lhe road to 


‘could ( isily be 


intentions of 


disaster, he warned, 
with the 
blind] 


must be 


paved good 


those striving to 


that 
the price ot peace 


save =omoney spent 1S 


1. Main Place to Save 


Combined, the defense and foreign 
id bills account for more than half 
of the entire budget. ‘They 
represent the real hepe of the budget 
cutters for 
that can be 
tax cut 
Yet when the House committee fin 
ished with the defense bill it had dealt 
with $55-billion of the 
propriations requests and had whopped 
off only $4-billion. Moreover, to b« 
translated into real these cuts 
in authority 
mately sustained by a continuing econ 
omy mood on Capitol Hill through th 
next fiscal vear or two 


Reason 


ipproved 


Kisenhower 
dramatic accomplishment 


turned into the basis for a 


| isenhowe! ip 


saving, 
to spend must be ulti 


Congress has in vears 
that 
government to spend veat 
through contracts with 
panies and the like, for the purchas« 
of planes and other that take 
vears to build and 
¢ While Income Lags—But the sober 
ing note to those who are talking up an 
supplicd by the 
Congressional Joint Committee on In 
ternal Revenue ‘Taxation 

The joint committee concludes, after 
i fresh reading of that 


past 
programs commit the 
ifter year, 


urcraft com 
items 


deliver 


early tax cut was 


mcome-outgo 


the potential surplus—out of which any 
possible tax cut would have to come 
will be $1.3-billion instead of the $1.5 
billion that predicted in 
January 

he committee 


Eisenhower 
finds that fiscal "55 
spending, pegged by the Administra 
tion last January at $71.8-billion, will 
instead be $73-billion—up $1.2-bilhion 
It savs also that the Administration un 
derestimated receipts, but by a smallet 
margin. The committce estimates rm 
ceipts at $74.3-billion, whereas the Ad 
ministration’s January estimate wa 
$73.6-billion—a difference of $700-mil 
lion. (Treasury officials, however, are be 
ginning to doubt that fiscal 58 revenuc 
will come up to even the January esti 


mate 


ll. Chilling Effect 


Reaction to the 
gloomy forecast Speaker 
Sam Rayburn, talking 
up a tax cut bill for this session, cooled 
off overnight. Rayburn’s new view 
Probably bill will be 
ttempted until next year 

I hie gloom\ 
ettect 
l.isenhower viewpoint 
is frantically looking for was 
with 
could 


jomt commiuttec 
came fast 


who had been 


no tax reduction 
could have 
disastrous from the 
\ Congress that 

to make 
little real 


turn 


forecast 


inother 


in economy record, 
success thus far 
m foreign aid 
¢ Saving Defense—In 
Lisenhower’s military 
urgent 


savagely 


combination 
prestige and hi 


sp il 


meat-ax 


warnings to Congress are 
budget from 
though the 


ing the defensc 


slashes combination 1 
not potent enough to get every penn 
the President wanted 
The capital will be 
ming weeks with a parallel question 
in the struggk President and 
Will Eisenhower's influenc: 
md the pleas for public support pr 
vent ¢ 
nid? 
Obviously, the answer in the 
future, but Eisenhower himself ap 
hopeful at his new 
onference. He said he know 
how much his radio-I'V speeches and 
other 
but he 
ment 


occupied in 


between 
Coneres 
ongress from 


scuttling foreign 


mildly 


pe ired 


doesn't 


public remarks have contributed 
detects a turn in public senti 
At first, most message 
hostil 


reaching 


him wer toward foreign aid 


39 





pending and his 
now 


budget gencrally; 
said the President, most messages 
he receives support his position 


lll. Foreign Aid in Trouble 


Kisenhower is still in deep treuble, 
though, on foreign aid 
mcn ag4©re 


cary of 


Most congress 
onvinced that the public is 
heavy annual “handouts” to 
nations 

Even the bulk of the Republicans 
n Congress are in revolt. And many 
Northern Democrats who traditionally 
upport foreign aid are happy this year 
to duck the politically profitless job of 
wing the President's programs 


forcign 
, 


Eisenhower is moving to counter this 
feeling, denouncing attempts to cripple 
the mutual security program as “reck- 

But Rep 
George Mahon of Texas, in charge of 
House handling of the defense budget, 
this is too late: “The President 
ind Secy. of State John Foster Dulles 
haven't done a good job of ‘selling’ it 
to the people, and Congress is going 
to have to cut it.” 
* Proposed Changes—In wooing Con- 
gressional support, Eisenhower _ this 
vear is asking—besides the $3.8-billion 
ippropriations—for authority to 
overhaul foreign aid policies and admin 
istration 

Here is what he proposes 

He wants to clearly separate the 
military from economic aid funds. 
He would add the $2.8-billion pro 
prosed for military aid to allied nations 
to the U.S. budget for direct defense 

This bit of bookkeeping would leave 
what is known as the “foreign aid pro 
gram” a shadow of its 
clf—only $1-billion 
perspective, if 


less” and “‘false’’ economy 


in new 


mere former! 
Viewed from this 
will take it, 
foreign aid would presumably be more 
palatabk 

Sharp 
1iOwcrl 
tributes 
trength 


Congress 


conflict is inevitable. Eisen 
irgues that the $2.8-billion con 
directly to U.S. military 
iround the world and belongs 
in the direct budget. Critics 
ittack it as sheer paper-shuffling, in 
tended to conceal continuing 
wavs” abroad 


defense 
~ ZIve 


He wants to give long-term eco- 
nomic assistance through loans, rather 
than outright gifts. The President 
eeks to establish a revolving fund with 
initial (appropriated) capital of $500 
million, plus authority to borrow an 
dditional $1.5-billion from the U.S. 
T'reasury—$750 million cach vear in 
fiscal 1959 and 1960 

He wants to make the technical as- 
sistance program permanent. Under 
this program, the U.S. furnishes expert 
scientific and sociological advisers to 
backward countries. As things stand 
now, it requires Congressional! approval 
cver\ 


¢ Clearing the 


yCal 


Air— The 


President 


40 


based his case for his new approach to 
foreign aid on the agreements that (1) 
foreign governments should be able to 
count on U.S. help for more than one 
year in advance, if effective partnerships 
ire to be formed, and (2) it is impos 
sible to plan long-term economic and 
military programs efficiently on a year 
to-year, hand-to-mouth basis 

Even the time taken by Administra 
tion officials to explain the program to 
four committees each year, two in each 
house of Congress, is needlessly waste- 
ful, he said. 
e Will Bring Fight—There is 
lutely no doubt that both the proposed 
changes in the foreign aid program and 
its size will come under heavy attack 
on Capitol Hill. A White House staffer 
this week described the mood in Con- 
with this quip: “If a bill were 
proposed this session to sell every con 
gressman a $10 gold piece for a nickel, 
it would be overwhelmingly defeated 
on two grounds: First, a nickel would 
be too much to pay for a $10 gold piece 
ind, second, it would be a new pro 
gram 

Adding up the pressures, observers 
on Capitol Hill are predicting that the 
money request probably will be cut 
by $1-billion—and possibly even more. 
The outlook isn’t much more favorable 
for acceptance of administrative re- 
forms 


ibso- 


PTeSS 


IV. Defense Spending 


(he House Appropriations Commit- 
tee knocked $1.1]-billion out of the 
Defense Dept.’s $12-billion new money 
request for major procurement in fiscal 
1958. The committee voted a $33.5 
billion appropriation for the department 
as a whole (excluding construction 
funds)—$2.5-billion less than the Ad 
ministration requested 

Actually, the committee admits what 
Eisenhower claims about $200 
million will show up as reduced spend 
ing next vear 
e Hit the Army—In surveving the 
Pentagon, the committee found much 
to cmiticize, little to praise. It said 
there should be no reduction in mone\ 
to buv B-52 long-range bombers or to 
run the crash program for development 
of long-range ballistic missiles 

The committee gave the Army the 
biggest whack—a slash of $1.2-billion, 
or nearly half of the total appropriation 
cut. Air Force and Navy got respec 
tively $669-million and $685-million 
less than they had asked for 

For the most part, these cuts ar 
an attempt to force the Pentagon to use 
carryover funds that aren’t vet obligated 

totaling about $10-billion. For ex 
ample, $516-million was lopped off the 
Army’s $583-million request for pro 
curement and production. But at the 
end of this fiscal vear, the Army will 


onl 


still have almost $1-billion in carryover 
money to buy hardgoods 

e Air Force Funds—The Air Force, 
which sought $7.4-billion for procure- 
ment, received slightly more than $7 
billion. Here, carrvover funds 
soften the impact of the cut. The Air 
Force will still than $4.5 
billion in unobligated money earmarked 
specifically for aircraft production and 
spendable in fiscal 1955 

lhe committee toved with reducing 
the Air Force’s $2.8-billion item for 
buying 1,515 new aircraft—not only 
101 more B-52s but also the supersoni 
B-58 jet bomber and the “Century” 
series of fighters, interceptors, ind 
fighter bombers. In a gem of under- 
statement, the committee report notes 
‘However, after considering all the 
facts involved, it was decided that 
rather than risk a delay in modernizing 
our defensive fighter force, the program 
as proposed would be approved.” 

Ihe committee did take a $70-mil- 
lion bite out of Air Force requests for 
guided missile development and _pro- 
curement, and it cut $120-million out 
of Navy requests for aircraft and missile 
purchases. Also, it instructed the Navy 
to stop duplicating procurement and to 
choose quickly between two competi- 
tive all-weather fighters 
e Research—With tender regard and 
few words, the dealt with 
research and development. The serv- 
ices asked for $1.56-billion in new ap- 
propriations to maintain the present 
high spending rate on they 
got $1.53-billion The committee 
estimated that this, with carrvover 
funds, will provide $5.3-billion for R&D 
programs in fiscal 1955, the bulk of it 
on the race with Russia for develop- 
ment of the first intercontinental bal- 
listic ICBM). Ultimatelv, the 
committee reported, such a 
will probably cost more than develop- 
ment of the atomic bomb. 


too, 


have more 


commiuttec 


missiles; 


missile 


missile 


V. Political Future 


As the House committee reported it, 
the bill something of a po- 
litical marvel. In no case did the com- 
mittee vote than the Administra- 
tion had requested. Aside from excep- 
tions noted above, every item was cut 

House acceptance of the committee 
report is a foregone 
services will try to rally the Senate 
friends who, heretofore, could be 
counted upon to restore whatever the 
House had knocked out, and sometimes 
even to add more. Sen. Stuart Svming 
ton (D-Mo.) probably will want to buy 
more airplanes, for example, and Sen. 
Richard B. Russel] (D-Ga.) may want 
to raise the ante for ballistic missiles. 
But it’s doubtful any of these efforts— 
by the President, the 
friendly senators—can succeed this vear. 


stands as 


MOre 


conclusion Phe 


SCTVICCS, or 


BUSINESS WEEK e May 25, 1957 








High-Flying Missile 


BOMARC IM-99, developed by Boe- 
ing Airplane Co. and Michigan Aero- 
nautical Research Center, g into 
mass production at Bocing. The anti 
aircraft missile, launched by liquid fuel 
rocket motor, operates at extreme alti 
tudes and at supersonic speeds. 


7 
goes 
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The Moon Will Rise, 
But Not Officially 


U. S. satellite is raring to go, but observers aren't set to track it— 
so it may slip out on its own before long. 


that the 
won t 


It’s official made-in 
U.S its formal! 
debut in the skies on schedule—that 
1958, rather than 1957, is likely to be 
the year of its recorded birth 

But the trouble isn't that the ‘ 
itself won't be 
the satellite and its three-stag« 
ing vehicle are all but sct for the big 
leap into space. The real trouble is 
earth-bound. So the chances ar 
that an unofficial object of satellite pro 
portions—but without all the fixings of 
its formal debut gown—may slip into 
the sky and wing through the 
phere this year, perhaps this summer 

Last weekend’s 
delay, though vague on the specifi 

to the 
innouncement 


how 


moon make 


moon” 
fact, 
launch 


ready on time—in 


more 


FO cl 


longs 
innouncement of the 
reasons, did give a hint as main 
obstacle. The 
publication of testimony in Congress by 
Dr. Richard W. Porter, head of the 
technical panel on the satellite pro 
gram of the U.S. national committee 
for the International Geophysical Yeat 
¢ Fast Work—Actually, development of 
the satellite—project Vanguard—is closet 
to completion than Naval Research 
Laboratory scientists would 
dreamed even a couple of months ag: 
Recent progress has been rapid 

© The 


ing stages one 


Came 1m 


have 


second test firing, combin 
ind three, was a com 
plete John P 
Hagen, Vanguard project director 

e In this test, the third-stage 
engine, developed by Grand Central 
Rocket Co. and previously hampered 
by burn-outs in the engine’s plastic cas 
ing, performed plan 

e The first-stage engine, once re 
jected because of overheating, has ap 
parently been modified by General Ele 
tric Co. to an acceptable ver 

e Aerojet-General Corp. has 
delivered the 
svstem—which uses liquid propellant 
according to Pres. Dan A. Kimball 
This was the biggest remaining bug 
Engineers believe they have licked the 
structural problem of tank assembly by 
means of improved heat treatment and 
controlled welding techniques Chis 
unit is a warm helium-pressurized liquid 
propellant rocket. The propellants are 
white fuming nitric acid and unsym 
metrical dimethylhydrazinc The tank 
issembly, fabricated from 410 stainles: 
steel, is a tandem arrangement of fuel 
tank, high-pressure helium tank, and 
an oxidizer tank The helium-pressut 


success, according to 


iccording to 


s10n 
now 


second-stage propulsion 


ized tem is augmented by a solid 


propellant gas generator. ‘Thrust is con 
trolled by regulating the gas supply to 
the propellant tanks 

¢ Into the Sky—The satellite itself has 
ready for months (BW—Nov.24 
With recent developments, 
Martin Co., 
stands a good chance of delivering the 
whole pai kage ahead of the 
date on Julv 1 (the 
Internationa! Geophysical Year) 

With good future test 
launchings are likely to come thick and 
fast, beginning perhaps even within the 
next couple of weeks. The tentative 
schedule calls first for putting up stage 
1 final 


been 
56,p15] 
the over-all contractor, 
scheduled 
beginning of the 


weather, 


one alone, to give the GE engine 
check. Next would come stage one plus 
two (to be sure of the 
then all three 


$cc ond 


Stage 
stage engine) stages 
together 

From that point on, 
officially mum. But what's to be ex 
pected next is that an uninstrumented 
satellite—one not containing the in 
struments to send back reports of its 
will slip into the next test 
launching and _ find itself 


skv, where at least it can 


evervbody is 


journe\ 
roaming 
round the 
be observed by telescope 

¢ Missing Spectators—On_ the 
for the absence of instruments, mum 1 
iain the official word. But the talk 
imong those in the know has it that the 
12 tracking sta 
telemetered reports 
received. The land, in the U.S 
ind abroad, has been bought, and con 
begun in some cases, 


all be 


reason 


lag is in building the 
tions where the 


inl be 


struction has 
but the stations won't 
Julv | 

Here’s the hitch this creates for the 
satellite's official launching: Its path as 
planned will pass over southern Russia 
ind Red China. We don’t know how 
far along the Russians are in building 
their tracking stations. If the U.S. put 
up an instrumented satellite—and the 
Russians recorded and published its 
findings—the political explosion in 
Washington would be loud and long, 
though no military mformation 
is involved. 

Another, but probably less important, 
source of delay on an instrumented 
launching is the reported continuation 
of infighting among various agencies 
and groups as to what instruments get 
“first crack at bat” in the first formal 
launching 


ready by 


even 








In the Middle South, a good many 
soil bank depositors are deserting 
their land for jobs in town. This 
has contracted implement and 
farm supply sales noticeably. 


In the Corn Belt, farmers are col- 
lecting government checks and 
also are getting bigger yield from 
cultivated acres. Their spending 
generally is up, not down. 


Soil Bank's Impact on Business? 


ee SS WEEK correspondents turned 


in some answers this week to 
a question that has been puzzling 
farm equipment and supply industries 
for six months 
Does the soil bank—with its pay- 
ments to farmers to withdraw land 
from cultivation—help or hurt them? 
On the face of it, pumping some 
$600-million into farmers pockets this 
year, in return for not cultivating 21.6 
million acres, would seem to be a strong 


5 
stimulant 


|. Mixed Emotions 


But the verdict is a mixed one—and 
helps explain last week's surprising ac- 
tion by the House in killing the most 
important part of the soil bank. 

Ihe congressmen divided sharply 

along regional lines—the South against 
the Midwest and the Great Plains. 
* Southern Revolt—Southerners voted 
to kill the soil bank, and won with 
the help of representatives from big 
cities and a few from Northeastern 
farm areas 

(he Southerners are leading the up 
rising against the soil bank for two 
reasons: First, most of the money 
goes to other areas; second, Southern 
businessmen in small towns are com- 
plaining. Few congressmen report dis 
satisfaction from farmers themselves. 

Congressmen from the Corn Belt 
ind wheat states defend the soil bank— 
one big reason being that it came along 
it just the nght time to do something 
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for constituents who had been suffer- 
ing from prolonged drought 

¢ Geographical Pattern—The Business 
WEEK survey turned up this same geo- 
graphical pattern when it comes to 
the business effects of the soil bank 

In the South, where the soil bank 
seems to be accomplishing its basic 
purpose of reducing farming opera 
tions, it is blamed by businessmen for 
a sharp drop in sales to farmers—up 
to 30% im some districts. ““The soil 
bank is liquidating the farming com- 
munity,” Rep. L. Mendel Rivers (D- 
S.C.) told the House. In one Georgia 
county, three out of five general farm 
supply dealers are trying to sell out, 
because of the loss of business that they 
blame on the soil bank. 

But in the Corn Belt and the Great 
Plains wheat states where the program 
went into operation early enough to 
have some effect on last year’s crops, 
the soil bank has not resulted in an 
over-all shrinkage of farm operations 
larmers are putting their worst land 
in the bank, and cultivating what is 
left more intensively than ever. Total 
output last year, under the soil bank, 
was greater than the vear betere. Thus, 
these areas are benefiting from higher 
incomes from farm marketings at the 
same time they are receiving millions 
of dollars in soil bank payments. 
Implement and fertilizer dealers report 
increasing business, and soil bank cash 
is given at least some of the credit 

Adding to Southern resentment is 
the fact that by far the greatest amount 


of soil bank cash has been poured 
into the corn and wheat areas 

¢ Political Outlook—The House's ac 
tion knocked $600-million out of the 
budget for the acreage reserve part 
oi the soil bank, under which farmers 
are offered cash for not cultivating land 
on a vear-to-year basis. The conserva 
tion reserve, under which farmers sign 
up for longer periods, was not affected 

The acreage reserve program probably 
will be restored before Congress goes 
home this summer, on the ground that 
nothing is at hand to take its place 
as a method of increasing farm income 
Ihe Senate is lining up for a favorable 
vote, and House conferees are expected 
te concur. 

But the restoration will not be perma 
nent. The soil bank and other major 
farm programs (BW —May11’57,p41)- 
are in for a major overhaul next year 
¢ New Restriction—One change voted 
by the House probably will stick in 
this year’s law. ‘That’s a top limit of 
$2,500 on soil bank payments. Last 
year, Garvey Farms located in Kansas 
and Colorado, received $61,354 in soil 
bank refunds; a ‘Texas wheat producer 
received $48,000; J]. W. B. Farms, Inc., 
in Colorado, received $45,817. The 
Ilouse objects to payments of this size 
on the ground that it wants soil bank 
money to go to family-sized farms 
So far as cutting back production goes, 
payments to big operators are probably 
more effective than payments to small 
ones. But the soil bank’s role as a 
form of farm relief makes a ceiling 
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In the wheat-growing states of 
the Great Plains, hard hit by 
drought, local business got a shot 
in the arm as farmers used soil 
bank cash to pay off debts. 


In the Deep South, the land of 
cotton, soil bank program is at- 
tacked by business as “death blow 
to small towns.” Some suppliers 
report 30% drop in business. 


Its a Matter of Geography 


on payments attractive to leaders of 
the Congressional farm bloc. 


ll. Business’ Reaction 


lhe soil bank’s effect on business 


revealed in the BUSINESS WEEK 


irvev—has one consistent bright spot 
Demand for grass seeds to sow on acres 


thdrawn from cultivation, is boom 


ng all over the country 
The fertilizer 


spotty In 
I rising, 
But in the 
due in part 
alloti 


biC ( 
Midw st 


ett nuch 


nents 


t 


busine reaction to the soil bank 
¢ Deep South—The busi protest 
icre is the most bitter. ‘To the 


soil bank actu 


SUTPTIS¢ 
ne, the 
I farm perat 
mall farm 


iob 
Vhis 
soil bank when it was devised 
practice, the Southern busines 
ilarmed. In Alabama, a 
hows at least 2,000 famili 


+,0VO0 farm workers 


urvey 


with Over 


ear as a result of the soil bank. Officials 
beginning to talk about a rural un 
employment problem 
Georgia farmers have put 380,00 
res in the soil bank, for which the 
vill receive some $19-million this fall 
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being displ iced this 


One farm supply dealer estimates that 
for every soil bank dollar received, 
from $3 to $5 will be taken out of 
circulation as a result of lesser amounts 
paid in farm ind restricted 
yperations by cotton ginners, truckers, 
industrialized 


wages, 


ind warehouses. In_ the 
sections of Georgia, small farmers who 
have left the land ar 
But in_ the 
1 general complaint that farmer 


finding jobs 
really rural areas, there's 
ircn ¢t 
looking tor new sources of mnmcom 
¢ Middle South—Th industrialized 
yunties of North Carolina are leading 
the soil bank sign-up, with a steady drift 
to full-time jobs in town. Many farmer 
remaiming on the | l 
oil bank payments to 
tive crops of grass 
illowing it to erode 
down about 10 
In Shelby Count eni 
Memphis, 56 of the cotton 
in the soil bank. But implement 
e down only about 10% from 
ir. Reason: The big farmers wh 
equipment aren't the ones who 
quitting. The small 
sult is a death blow to the fam 
Memphis mule market. On the oth 
hand, makers of irrigation 
port a sharp upturn: Big farmers whi 
put land in the soil bank are using gov 
ernment checks to buy irrigation pip 
[hroughout the South there is gen 


Ol iT n 


ipplic 


eral concern among farm supply dealer 


over how farmers will spend thei 


bank checks this October-November 


Ihe general merchant and the appli 


ind al not using 


ance dealer will get most of 


the 


money,” one implement dealer predicts 
don't 


¢ Com Belt—lowa businessmen 
understand all the 
ibout the soil bank hurting trade 


stories they 


h 
© 


Cal 
nis 


220 or so farms have actually gone out 


of production—1% of the total 


total agricultural production last yea 


was higher than the year before 
1956, for example, lowa’s ftarme 
ceived $55 


ion acres in the soil bank, most 
But production Wa 


rm tan 


rs 


0 


ind 
In 


r¢ 


million for putting 1.3-mil 


r it 


reduced 


only a few hundred thousand bushels 


(he story is much the same 1 


diana, Illinois, Missouri, castern Kansas 


1 


In 


ind eastern Nebraska. In these states 


the soil bank check this fall will 


ot 


ten 


$1,500 or so per farm compared 


range of $25 to $10 per 
the South. Farm supplicr expr 
g most of it 
e Wheat Belt—In the Great 
tate the 
drought relief. he averag 


t 
( 


f 


imin 


t to 


me $730 per farm in Kansas 


! SOTC 
gress, but it was a shot 
il busine l'armers pa 
ind will do so gain wh 

rive. But this vear, mx 

them will have 


ind businessmen expect a good v« 


in 


id 
1 
t 


Plain 
oil bank was verv welcom«¢ 


pavinent 


] ; 
tel 


point with Southerners 


the 
iid 


of 


100d crops in addition 


A western Kansas dealer reports many 


t scem to be wanting t 


} 


irc} 
machiners 
get a crop im next yca! 


elling THOT machiner 


) 


because they are itching 


He 


than he ha 


but 
t 








ALUMINUM 


a 


7. 


s 


s 


ALUMINUM-CLAD mermaids disport in aluminum pool 


it Macy's and Alcoa’s joint display. TFUMBLE TUBS draw attention of shoppers at Alcoa’s exhibition hall 


Tie-In Promotion Wit 


re mercnal ing 
icpartment ( merchandl g ou ¢ yu } 
Mac v York and it ¢ Product Promotion—| 
in with M 


1 
iircad 


“sy 
wh 
edented twist 
ummertim 
ween i ba I 
retaik picture 
Both Mac ind Al 
ide i to pa ( ff 
e Off-Season = Lift—l' or 
storewide promotion in all 
w York stores 1 
oftt-season 
spectacular NCK U I I 
ue La cal ¢ ties of lightness a 
Bans = its first taste of such a prom n whet eason: Aluminum 
ALCOA'’s symbol altered to resemble sum- it tied in with Sunkist Gre I up with demand 
mer’s butterflies hangs over Macy's Herald In addition, the variety of produ e On Display —lrom 


on displa it Macy Lh ( julia Iulv, the iluminum 


istomer interest 


a 


Square store, is repeated inside store. 
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| in Macy’s New York. 


New Twist 


DRESSES stress aluminum’s versatility as a raw material. 


s Herald Square store will feature 
su summer 


r pools with 


ling models, a beach 
ind aluminunt that can 
revolved manually te eep up with 
in Alfa Romeo s] Ortg car de 
Italv bi rina, a boat that 
t irbDoprop 
engin 
ording to Macy’s, venture Is 
yf cries in whi tore will 
promote basi 
ndu trv, 110 obvi 
mainly for lor inge purposes 
fi ults from 
industry wedding were forth 
Maev’s went to some of its 
got them to work with Alcoa 
products out of aluminum 
tricvcle. tor 
instance WINDOWS promoting display of aluminum products draw customers 
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GEORGI 


> 


A 


- 


ALPERT, president of the New 


Haven RR, describes railroad subsidy plan 


im Quincy 


PHOUGHTFUL 


Quincy Chamber of Commerce, represent 


ing 


46 


Boston § 


South 


reception 


Shore 


Mass., and gets a 


from 


suburbs. 


the 


Railroads Dilemma 


@ Quincy, Mass., discusses subsidy to save commuter 


service on its branch of the New Haven RR (pictures). 


@ New York City area gets proposal to coordinate 


and rehabilitate railroad commuter service for suburban com- 


munities west of the Hudson River (map). 


@ Eastern Railroad Presidents Conference calls for 


federal agency to build-lease freight cars. 


OR YEARS, railroads have reacted to 
Fo. competitive troubles chiefly by 
denouncing ubsidy of other 
forms of ind rejecting 
my thought of it for themselves 

Pres. George Alpert of the New York, 
New Haven & Hartford RR broke the 
ice with an article in last month’s 
Harper's Magazine, suggesting commu 
nity support of commuter service. And 
week three develop 

ilong similar lines 
¢ In Quincy, Mass., the 
of Commerce representing 
South Shore suburbs listened 


with ipparent ipproval as 


public 
transport ition 


this there wer 
ments 
Chamber 
Boston's 
pictures 
Alpert CX 
panded on his theme of subsidy for th 
New Haven’s Old Colony Div 
e In New York, the Metropolitan 
Rapid ‘Transit Commission released re 
sults of a studv of commuting 
to Manhattan from 
River Vhe 
public money to make up the deficits 
trom improved service 
e Word leaked out about an East 

ern Railroad Presidents Conference pro 
posal for a federal Railway Equipment 
Agency to build rolling stock that the 
roads can’t afford to buy outright, then 
to lease it to the roads 

¢ The Problem—In the Boston 
New York areas, the problem 1 
same. More city workers have 
to the suburbs and 
forth every working day 
spent 
bridges, and tunnels, com 
muters these facilitics rather than 
ride the less expensive but less conven- 
ient trains. Even suburban bus lines 
are losing out to the private automobile 

Meanwhile, rail transportation 
commuters has improved only spottily, 
and in most places has deteriorated 
Railroaders—even such a public service 
pleader as Alpert—agree that commuter 
service cannot be provided at a profit 
Costs of terminal facilities and twice- 
daily, five-times-a-week rush-hour 
ice are too high, they sav. 

Yet are strangling on thei 
own auto trafic. Commuting workers 
ire delayed bv traffic 


SCTV ICC 
Hudson 
recommendation 


ICTOSS the 
m ip) 


and 
the 
moved 
travel back 
Millions 


C XPICssw iVs, 


must 
and 
have 


been on 


ind many 


usc 


for 


SCT\ 
cities 


jams, house Wives 


re impelled t 
uburban centers “ims 
heart of the city 

Lhe Ouinc\ ind New 
at reversing the flow 
are leaving the trains in 
own cars. but both face 


do their shopping at 
tead of in the 


York plans aim 
yf travelers who 
favor of their 
man obstacles 


before ad ypton 


|. Boston’s South Shore 
| he New H ven 


las to be the 
railroad in the count 
to haul granite fr UOuinc quar- 
rics for construction of Bunker Hill 
Monument. It \ juired by the 
New Haven in 1829 
The Old Colonvy’s pa 
for South Shor 
jcopard since thi 
gets 40 
service, went bankrupt in 1935 


Old ¢ olon\ Div 
oldest incorporated 
built in 1826 


m th 


cngce! crvice¢ 
uburbs has been in 


New H ven, 


of its revenues 


which 
from passenge! 
In the 
courts told the 
down the Old Colony 
or give it to the state to 
should exceed $850,000 
or $250,000 a vear after that 
First-vear losses ran to $34-million, 
ind the governar of Massachusetts had 
to request postponement of a shut 
down: last vear the Old Colonv lost 
$24-million, according to the 
state Commission acc 
ing formula, at least’ $2-mill 
other standards 
° Alternative— I h« South Shore 
one other choice for commuter 
I'he Boston area’s Metropolitan 
sit Authority, 
raised by its member municipalities, is 
willing to extend its rapid transit lines. 
But in 1946, Quincy and 
Braintree voted 10 to |] 
MTA in a referendum; the 
any part of -its deficits 
¢ Alpert’s Plan—Subsidizing the New 
Haven would be and more 
convenient, And the 
Chamber of Commerce invited Alpert 
to detail his plan Monday night. Ac- 
cording to the city of 
Quincy voiced its willingness to kick 
in with $100,000 to get the plan into 


reorganization, th« road 


to close branch 
if losses 


first veal 


run 
the 


Inter- 
Commerce ount 


on bv anv 


has 
SCTV ICE 
l'ran- 


supported by subsidies 


neighboring 
igainst the 
don’t want 


che ipel 


civic ‘eaders sa 


one report 
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Becomes a Public Dilemma 
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operation, but no one wants to confirm 
the report or the figure 
Alpert proposed a program 
e “The railroad should be 
lieved of municipal taxes on terminals.’ 


e “Something should be donc 
ibout more realistic fares They've 
gone up 33 in a period when labor 


ind material costs have increased four 
as much.” 


must be 


hve times 
e “Ther a public sub 
dy in return for guaranteed, low-cost, 
It should be assessed 
n proportion to the number of resi 
dents per city or town using the service 
It should be under a contract be 
tween the railroad and a public author 
tv created by the legislature.” 


; 


reque nt service 


ll. New York’s West Shore 
Lhe bi-state Metropolitan Rapid 


I ransit Commission's first study focuses 
on the problem of getting commuters 
cross the Hudson River by rail. At 
present railroad—the Pennsvl 
vania—and the Hudson & Manhattan 
RR rapid transit line tunnel under the 


only one 


river. Other railroads transfer their 
passengers at the west bank to ferries 
or to the H&M (the ICC this week 
save permission for the New York 


Central 


West Shore Div. to abandon 
ts ferry service on Aug. 13) 

W her tilroads deliver their rid 
to mid-Manhattan, commuter patron 
ge is strong—a preliminary count by 
the Transit Commission showed that 
‘7% of Westchester and Connecticut 
ommuters use the trains 

Of the 370,000 daily commuters to 
New York Citv, 150,000 come from 
the New Jersey side, but half of thes 
rive b ir or bu Each new tunnel 
or bridgc ind the Port ot New York 
Authority this week opened a $100 
million third tube for the 20-vear-old 
Lincoln Tunnel) brings more vehicular 
trafhe into Manhattan 


¢ Expert Opinion—The Transit Com 


msultants 


Ml mn recommended 
public control, but not necessarily 
yperation, of all railroad commuter 
ervice to the west bank of the Hudson 
ind extension of the New York City 
ubway system in a loop that would 
connect these railroads with midtown 
ind downtown office districts 

The group estimates the cost of this 
project at $400-million—$345-million 
for the rapid transit loop and $55 
milion to modernize the commuter 
roads and terminals. It anticipates an 


mnual deficit of $12-million that would 


have to be made up by public funds 
This deficit figures out to about 45¢ 
per $1,000 of true assessed valuation 


in the area 

Under the suggested plan, the deficit 
would be apportioned among New 
York Citv, 10 New Jersev counties, 
ind two New York counties west of the 
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Hudson. The city would pay one-third, 
the counties two-thirds. Liability would 
be distributed according to population 
ind the amount of trans-Hudson traffic 
originating in cach county 
e Fast Growth—New Jersey's transit is 
important to Greater New York. Ac 
cording to the Regional Plan Assn., 
1.8-million of the 3.9-million popula 
tion increase that’s predicted by 1975 
will come west of the Hudson, while 
New York City itself increases by only 
350,000 

Legislatures of New York and 
Jersey formed separate transit 
missions in 1952 but merged them in 
1954. In 1955, the Port Authority 
long under fire for its refusal to touch 
the railroad hot potato—agreed to give 
$500,000 for a study, then raised its 
grant last October to $800,000 


New 


com 


‘For $800,000 the Port Authority 
tried to free itsclf from building a 


$400-million commuter system,” a New 
Yorker remarked this week. The Port 
Authority has that its 
bonds would be impaired by 
operation of deficit-ridden 
rail service. It has concentrated on 
bridges, tunnels, piers, airports, and thc 


alwavs argued 
revenue 


commuter 


like (BW—Jul.14'56,p74) 
Ihe study was directed for the ‘Tran 
sit Commission by Arthur W. Page 


who headed the working group of th 
President’s Cabinet Committee on 
Transport Policy. Other consultants in 
cluded the Regional Plan _ Assn., 
Coverdale & Colpitts, Charles EK. De 
Leuw, Ford, Bacon & Davis, Inc., and 
Dr. William Miller of Princeton, N. J] 


Ill. Rail Equipment Agency 


The eastern railroads are worried 
ibout how thev'll finance new rolling 
stock when the financial market 
saturated with equipment trust cer 
tificates. Although these certificates are 
generally considered a prime credit risk, 
1 spokesman for a railroad savs, “We 
have been advised that the securities 
market cannot digest more than $400 
million worth each vear—the industry 
needs an absolute minimum of $600 
million, and really $800-million, a vear 


for the next 10 vears to modernize and 
expand its equipment fleet.’ 

The roads propose a federal agency 
with capital of $500-million and bor 
rowing power of up to $2-billion to buy 
rolling stock The cost would b 
imortized out of long-term leases to the 
railroads 

The eastern railroads hope to in 
terest Congress in this means of over 
coming the freight car shortage, pat 
ticularly boxcars to move wheat and 
other However, the more pros 
perous western roads are reported gen 
crally opposed to the pian. Early re 
ction from Congress and ICC ha 


been unenthusiastic. 


¢ rOps 








DONALD C. COOK is probable counsel 
for Byrd committee. He will plan the... 


Money Fight 
Democrats on 
Committee are cranking up for 
an aggressive attack on Ad- 
ministration credit policies. 


Finance 


Sen. Harry F. Byrd's Finance Com- 
mittee inquiry into the Administration's 
money and credit policies may get going 
within the next week—just at a 
vhen Washington is full of 


growing fight over money 


timc 
signs of a 
issues be- 


tween Congressional Democrats and 
the White House 
It is increasingly evident that the 


tight money inquiry will be the spear 
head of a Democratic assault on the 
Administration he continuing tight 
noney policy, the increase im govern 
relative in 


W hit 


ment spending without a 
ind the 


rease in tax revenues, 
House-Congressional tug of war over 
cconomy all point to a politi il free 


for-all at the Byrd hearings l'reasurs 
Secv. George M. Humphrey probably 
will be the lead-off witness followed by 
[ ndet secy. \\ Randolph Burgess ind 
William McC. Martin, 

the Federal Reserve Board 
¢ Truman Aide—The report this week 
that Donald C. Cook, 
the Securities & Exchange (¢ 


chairman of 


chairman of 


OMISSION 


under Pres. Harry Truman, would b« 
come committee counsel added sub- 
tance to the conclusion that the in 
quiry would be aggressive. Cook, now 


1 vice-president of the American Gas & 
Electric Co., was O.K.'d for the job by 
Sen. Robert F. Kerr (D-Okla.), a con- 
sistent critic of the Administration. He 


is a close associate of Senate Demo- 
cratic Leader Lyndon Johnson 
Byrd’s inquiry is taking off on a tack 
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Sinclair Finds Another New Oil Field 


To those who live in a region known as Aguasay, 
in the State of Monagas, eastern Venezuela, the 
oil derrick is becoming a familiar sight. 

Here, a Sinclair subsidiary — Venezuelan 
Petroleum Company — recently discovered an- 
other significant new field. Subsequent drilling 
has confirmed the importance of the discovery. 

To oil statisticians, these derricks are tower- 
ing evidence of Sinclair's successful program to 


increase its crude oil production and reserves — 


SINCLAIR OIL CORPORATION + 600 


a program that is being carried on in the United 
States, both onshore and offshore, in Canada, 


Venezuela and elsewhere. 





SINCLAIR 
A Great Name in Oi/ 
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far different from the one Pres. Eisen- 
hower had in mind in January, when 
he sought to establish a blue-ribbon 
commission of private citizens to study 
the nation’s monetary practices and 
poli¢ 1cs 

Now, the Finance Committee sees its 
job as disclosing the weaknesses of cur- 
rent policies, and trying quickly to do 
something about them 

Cook, as counsel, will direct the in- 
quiry. But he will hardly push into the 
background such men as Byrd and Kerr, 
along with Republicans such as Sen. 
Edward Martin and John Williams, 


once the inquiry becomes partisan. 
¢ Moving Ahead—Establishment of the 
committee staff—Cook’s appointment 
was almost a certainty at midweek—gets 
the Byrd inquiry off dead center. Ob- 
servers had begun to speculate that a 
subcommittee of the Joint Economy 
Committee might steal the march on 
Byrd. That group will begin on June 3 
to take testimony on fiscal, credit, 
spending, and tax policies. Chmn. Wil- 
bur Mills (D-Ark.) wants to find out 
whether a tax reduction is possible, 
and if so what its impact would be on 
the economy. 


Steel Merger Wave Ahead? 


Steelmen look for legal thumbs-down on Bethlehem- 


Youngstown deal—but if it goes through, it could be signal for 


plenty of others to jump on bandwagon. 


Steelmakers were in something of a 
dilemma this week, as their annual in- 
dustrywide American Iron & Steel 
Institute convention began to gather. 

¢ Pretty widely, they hoped—and 
thus tended to believe—that the mer- 
ger of Bethlehem Steel and Youngs- 
town Sheet & Tube Co. won't be ap- 
proved by the courts. 

¢ But, astonishingly widely, they 
were rationalizing a round of mergers 
for themselves—for all manner of rea- 
sons: diversification, low-cost expansion, 
even sheer survival. 

You can’t look for a rash of cor- 
porate get-togethers next ‘Tuesday— 
though one major producer does hope 
to put one before its directors next 
month. Any real action, naturally, 
awaits final resolution of the Bethle 
hem-Youngstown gambit. 
¢ Pressure of Events—Still, steelmen 
aren't preoccupied with mergers and 
acquisitions today merely because the 
second and sixth largest producers have 
finally got their ancient scheme headed 
for resolution. Rather, they're being 
forced toward it almost inexorably—so 
inexorably that the experts figure 
there’s hardly a producer in the top 
10—outside of U.S. Steel and, perhaps, 
Inland—who wouldn't try the merger 
road if the Bethlehem-Youngstown 
union went through. 

Here’s why the pressure builds up 

¢ Several of the industry’s more 
spectacular performers are now taking 
shellackings because they've concen- 
trated so hard on so few products. For 
years, steel’s growth has been concen- 
trated in light, flat-rolled products. But 
for about a vear, these have been slow 
The result is that producers who make 
little else have been hit hardest. 

¢ While expansion demand con 
tinues relentlessly, plant and equipment 
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costs continue to rise. Even more com- 
pelling: Each year the industry comes 
closer to the limit of expansion of ex- 
isting plants, closer to the need for 
wholly new plants. But from this pros- 
pect the trade has recoiled almost in 
horror since U.S. Steel’s Fairless 
Works taught them how expensive it 
can be. Consequently, someone else’s 
existing capacity becomes steadily more 
valuable to any given steelmaker. 
¢ Finally, some producers are al- 

ready in trouble enough that survival 
depends increasingly on joining the 
people they can’t beat. And competition 
gets steadily tougher. Here the trade 
points to U.S. Steel, which has worked 
hard for years at becoming a smarter, 
more aggressive and efhcient producer— 
and so is tougher competition for every- 
body. 

¢ How Far?—How far approval of 
the Bethlehem-Youngstown merger 
would open the door for a merger wave 
is a neat question. The whole argu- 
ment for a Bethlehem-Youngstown 
union rests on the complementary na- 
ture of their plants, products, and lo- 
cations, the surprisingly small area of 
competition between them. Many see 
approval in this case furnishing only a 
narrow precedent—one that perhaps 
no other two major producers could 
approach 

The 25-vear growth in light, flat 
rolled products, for example, has sent 
almost every producer of any conse 
quence pell-mell into that market. 

lo the extent that two merger- 
bound companies are heavily in light, 
flat-rolled products—and concentrating 
markets—it would be 
dificult to demonstrate that a merger 
would do little damage to competition 

Even so, the yen to merge is sufhci 
ently intense that if the Bethlehem- 


on the same 


Youngstown deal went through, numer- 
ous important steelmakers would be 
inclined to let their attorneys worry 
about the applicability of that prece- 
dent while they concentrated on mak- 
ing some attractive merger agreements. 
e Candidates—Who would be _in- 
volved? You can'rule out U.S. Steel, 
which already is double the size of its 
nearest competitor, makes every prod- 
uct anybody makes, and sells anywhere 
that steel is sold. And presumably, if 
the Bethlehem-Youngstown merger 
went through, they'd not be likely to 
go further. 

rhere’s considerable informed opin- 
ion, as well, that Inland Steel would 
be very slow to join the merger parade. 

No others among the top 10 can be 
ruled out—but, perhaps surprisingly, 
one you hear talked about the most 
is National Steel Corp. The gossip got 
hot a month back when Pres. ‘Thomas 
E. Millsop disclosed that National is 
examining the possibility of broadening 
its narrow product line. It would be an 
attractive partner for many a distressed 
rival. 
¢ Stainless Lure—Below the top 10, at 
least 15 lesser producers of varying size 
would be logical mergees. Some are re- 
portedly already on the block, others 
on the make. Practically, the most de- 
sirable would be those in stainless steel 
—because stainless has become a real 
growth product, with plenty of visible 
growth still ahead, and an attractive 
price schedule. Major producers not 
now in stainless include Bethlehem, 
National, Inland, Colorado Fuel & Iron 
Corp., Wheeling Steel. 

Outstanding among smaller stainless 

producers is McLouth Steel Corp.— 
right in Detroit. It has a handsome 
captive market in General Motors. 
To a steelman, at least, a McLouth- 
National merger seems a natural, for a 
number of reasons, but insiders say GM 
would blow the whistle on that fast. 
e Other Charmers—Beyond this, lesser 
producers who are integrated—that 1s, 
smelt their own iron—are relatively more 
attractive. Any finishing capacity for 
heavy products would make them extra 
attractive. 

In this category, Lone Star Steel Co. 
can’t help sticking out. It has just 
about evervthing it needs except a 
seamless tube mill—and has it right in 
the heart of the oil country goods mar- 
ket at Daingerfield (Tex.). 

Granite Citv Steel Co., at East St. 
Louis, is another charmer when steel- 
men talk merger. It has expanded its 
plant, is still building. It’s on the edge 
of the finest steel market of all, the 
Chicago area. Its big drawback: It’s 
exclusively a flat-rolled producer. But 
it’s such a natural for Bethlehem, if the 
Youngstown deal fails, that someone 
else might be tempted to acquire it, 
just to keep it from Bethlehem 
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Henry Prestin, general sales manager, Holton and Hunkel Co., Milwaukee, Wisconsin, 


telephones an out-of-town customer, as part of the “sequence calling” plan. 


He telephones 1000 customers a month 


..and 70% of his calls bring orders 


Not long ago, a Bell Telephone 
Company representative recom 
mended a telephone idea known as 
sequence calling to the Holton and 
Hunkel Company of Milwaukee. 
| his W hok sale florist sells to florists 
and greenhouses in 48 states. 


Five separate lists—each with 50 
to 75 customers on it—are called 
each week. Henry Prestin, the gen 
eral sales manager, just tells the 
operator when he is ready to talk 


and she places the calls to customers 


in order, one right after the other. 


Mr. Prestin talks with 1000 cu 
tomers every im nth th it way and 
70% of his calls result in sale: 

Recommendation: Call\ your Bell 
Telephone Company business office 
\ representative will gladly explain 
wavs vou can use the tel phone for 
greater profits in your busines: 


BELL TELEPHONE SYSTEM 
Call by Number. It’s Twice as Fast 








LONG DISTANCE RATES ARE LOW 


Daytime Station-to-Station Calls 


Philadelphia to Baltimore 
Seattle to Portland, Ore 
Milwaukee to St. Louis 
Miami to New York 

Los Angeles to Boston 
Federal 


Add 10° 


2 


First Each Added 
For example 2M 


nutes Minute 
55¢ 


65¢ 


$140 
$750 


Excise 











In Business 


Productivity Gains Outran Wage Rises 
For Most of Postwar Period, Says BLS 


Last month, the Joint Economic Committee asked 
Ewan Clague’s Bureau of Labor Statistics for a report 
on the interaction of wages, costs, productivity, and prices 
in the postwar period. There was a general feeling that 
wage increases would prove to have been the main factor 
in starting the postwar inflation 

But the report Clague filed last week was a surprise— 
so much of a surprise that early reports missed its point 
entirely. Clague’s data suggested that instead of being 
the main initiating factor in postwar inflation, labor costs 
per unit of output actually had lagged behind rising 
prices during most of the period 

Che rapid rise in money wages during the 1948-1956 
period made wages look like the principal mechanism 
of inflation. But Clague’s study cites two factors that 
modify this picture: (1) Productivity was also rising 
rapidly during the period; (2) this rise in productivity 
slowed down the increase in labor costs per unit of prod 
uct so much that prices actually were rising faster than 
labor costs until the final year of the period 

lhus, Clague suggests, it was not until 1956 that wages 
put a real “cost push” under the price structure. Before 
that, he indicates, the basic initiating factor was the 
upsurge in demand. 


Profits Stick to the Peaks 


Corporate profits in the final three months of 1956 
and the first quarter of 1957, both before and after taxes, 
just about matched the old peak reached at the begin 
ning of 195] Ihat’s the conclusion of the President's 
Council of Economic Advisers after taking a preliminary 
look-see at this year's first quarter and giving a second 
going over to last year's final period 

Pre-tax profit in last-quarter 1956 is now put at $46.7 
billion (an upward revision of nearly $1-billion) and 
carnings after taxes at $23.1-billion (higher by half a bil 
lion). For the first quarter, the estimates are $464-billion 
pretax and $23-billion after, compared with $43.7-billion 
ind $21.6-billion respectively a year earlier. 


Magic Chef Cooks Up Merger 
With Coast Supermarket Chain 


Magic Chef, Inc., a maker of ranges, which has been 
losing money in the hotly competitive appliance field, 
this week took a long step sideways. It announced that 
it was merging with the Los Angeles supermarket chain 
of Food Giant Markets, Inc., if the government and 
stockholders approve 
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The deal involves an estimated $10.8-million. Food 
Giant stockholders will receive one share of Magic Chef 
for each share they hold, plus 4/10 of a share of new par- 
$10 4% convertible preferred. Magic Chef holders will 
receive one share of the preferred for each share of 
common. 

Food Giant will be operated as a division of Magic 
Chef, which wants to invest its excess working capital 
in the expanding food chain trade. But Magic Chef will 
continue in the appliance field, and plans new lines of 
gas ranges plus a venture into equipment for hotels and 
restaurants. 


Control of the “Gateway to St. Louis”—the 69-mile 
Litchfield & Madison Ry.—is due to pass into the hands 
of the Chicago & North Western Ry., if C&NW stock- 
holders and the Interstate Commerce Commission ap- 
prove. The C&NW announced this week that it has 
contracted to buy 88% of the L&M stock, and hopes to 
secure the remainder. 


Turbojet Engine for Transports 


Demonstrated by Curtiss-Wright 


Curtiss-Wright Corp. this week made a surprise entry 
in the race to supply power plants for big jet transport 
planes. C-W demonstrated its new T-J 38 turbojet, which 
it says is cool and quiet. 
against the civilian versions of the Pratt & Whitney and 
General Electric engines now being used by the military. 

C-W claims several features attractive to airline opera 
tors. The engine is built to develop 12,500 Ib. thrust 
under anv conditions. C-W savs this means it can 
develop full power on a hot dav and thus get off the 
under conditions that might stymie other 
powerplants. Designed for civilian use, the T-J 38 has 
a built-in nozzle to suppress noise. 


he company hopes to test it 


ground 


Miami’s County Votes Itself 
Government That Straddles City Lines 


By a meager majority—44,175 to 42,445—a meager 
quarter of the voters in Dade County, Fla., last week 
presented themselves with the nation’s first metropolitan 
type government straddling municipal lines over a whole 
county [he home rule charter was approved by the 
voters of the whole state last vear (BW—Nov.17'56,p176). 

(he charter sets up a county manager government, 
with administration to be put in the hands of career 
It was vigorously opposed by elected office 
holders and the emplovees of the existing county and 
municipal governments. 

Ihe drive for the new charter arose from the phe 
nomenal growth of Miami's metropolitan area and other 
municipalities in the county 
erage, and other problems will now be dealt with for the 
whole county 


specialists 


Schools, assessments, sew 
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Let the maker beware! 





“It’s better to own a market than a mill’ and better 
still to own both. 


To own a market today calls for a good deal more than 

a top-quality product and a rock-bottom price. But without 
those basic advantages, competitive attrition will grind 
your market exceedingly small. 


In the over-production of today’s competition, the buyer can 
take care of himself. It’s the maker who had better beware . . . 
of faster, more efficient machines and production methods in 

, the mills of his competitors. 


No other machine tool builder in the world can equal 

Jones & Lamson’s industry-wide experience in increasing 
} efficiency and lowering costs with high-velocity metal 
turning and grinding equipment. 

We offer a variety of liberal finance plans tailored to meet 


your varying machine tool replacement requirements. 
We invite your inquiries. 








ALi “—- —_— Z 
“PAND PAPIDS 

STASHOLATORS 
sW ie 17% 
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the man who needs 
a new machine tool 


is already paying for it 





4 JONES & LAMSON MACHINE COMPANY - SPRINGFIELD, VERMONT 


Turret Lathes - Fay Automatic Lathes + Milling & Centering Machines - Thread & Form Grinders « Optical Comparators + Threading Dies & Chasers 








Features of the new 
TORRINGTON DRAWN CUP 
ROLLER BEARING 


e rollers end-guided at pitch line (A) 


shaft-riding retainer (B) designed 
to permit lubricant circulation 


high capacity in small cross 
section (C) 


long pregreased life 

efficient at high speeds 

mounted by press fit 
«simple housing design 


low unit cost 











INTRODUCING 


a new low-cost precision roller bearing... 


THE TORRINGTON DRAWN CUP 
ROLLER BEARING 


For the first time, the advantages of drawn cup outer race construction are avail- 
able in a precision roller bearing. 

This compact, lightweight bearing consists of spherical end needle rollers, a 
One-piece hardened steel retainer and case-hardened thin-section outer race. De- 
signed to run on a hardened shaft or with an inner race, this new series takes a 
press fit in-a simple housing without snap-rings or shoulders. 

Highly efficient roller guidance and lubrication are outstanding features. The 
shaft-riding retainer contacts the roller ends at the pitch line where guidance can 
be obtained with the least effort. The desigh provides ample storage for lubricant 
and promotes its circulation 

These features make the new bearing particularly suited to applications requir- 
ing compactness with precision, high-speed endurance or long pregreased life. 

For information on sizes now available and for application assistance, call on 
our Engineering Department or write for the new bulletin, “Torrington Drawn 
Cup Roller Bearings.” THE TORRINGTON COMPANY, Torrington, Conn. — and 
South Bend, Ind. 


TORRINGTON BEARINGS 


District Offices and Distributors in Principal Cities of United States and Canada 


NEEDLE + SPHERICAL ROLLER + TAPERED ROLLER + CYLINDRICAL ROLLER + THRUST + BALL + NEEDLE ROLLERS 
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Did Eisenhower’s January budget strategy backfire and bring on the 
nationwide protest against big federal spending and taxing? 


This question is being asked more and more in Washington these 
days. Of course, officials deny that politics played any part in the way the 
budget was submitted to Congress in January. They insist that Eisenhower 
played it straight—based his estimates and subsequent comments on needs, 
with no thought of politics in mind. Still, the rumors persist that the budget 
was part of a political plan. Here’s how the story goes 


The strategy of the Democrats, who had control of Congress after the 
1954 Congressional elections, had been to outbid Eisenhower. Whatever he 
proposed—for farmers, city welfare, or what—they raised the ante 


This meant boosting Eisenhower budget figures. Last year, for exam- 
ple, the Democrats attacked Eisenhower for not spending enough. They 
wanted more for defense, for the farmers, for welfare programs 


The White House supposed in January that the Democrats would again 
try to sweeten up spending plans as their bid for voter support, even though 
the next elections were more than a year away 


So a budget strategy was worked out. The budget, at $71.8-billion, was 
a peacetime record. While it was balanced, the surplus estimated for the end 
of the fiscal year was small. It would take only a nudge on the spending side 
to put the Treasury back on a deficit basis. That’s when the decision is said 
to have been made to set a political backfire in event the Democrats got too 
liberal with money. The decision: The Administration would play up econ- 
omy, then blame the Democrats if spending brought on a deficit 


Treasury Secy. Humphrey was to lead the demand for economy. He did 
just this. In January, when Eisenhower’s budget went to Congress, he called 
for economy and backed his stand with quotes from Eisenhower’s message 
Humphrey’s prepared statement was worked out with Eisenhower’s help 

After that, the press conference got somewhat out of hand. As a result, 
Humphrey came out with the warning that, unless spending and taxing were 
curtailed, there would be a hair-curling depression some day. It looked as 
if Humphrey were completely out of line with the President 

sd 

Then the mail started. It came to Humphrey first—hundreds of letters, 
most of them written by hand, backing his economy stand and asking tax 
relief. Next, it poured in on Congress, demanding budget cuts now so 
that taxes can be cut later. The rest is pretty much history. The Demo- 
crats have lined up behind the economy drive and are fighting Eisenhower's 
budget up and down the line. So are many House and Senate Republicans 

Political consequences are hard to anticipate. But a few conclusions 
seem warranted at this time 


Eisenhower now is on the defensive. You heard and saw his budget 
explanation last week and his defense of foreign aid this week 


The Republicans have a spendthrift label tacked on them, despite their 
fight to cut spending under Roosevelt and Truman 


The Democrats are becoming smug conservatives. They now are the 
party that wants to save your money and give you a tax cut, though Speaker 
Rayburn this week gave up on any chance of voting a reduction this year 
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Vice-Pres. Nixon is on a spot. He is supposed to have the inside track 
for the nomination to succeed Eisenhower. But today he sees the Democrats 
gaining on the economy and tax issues, and he can’t fight back. He’s hitched 
to Eisenhower’s policies, no matter how he feels about them. 


Sen. Knowland is gaining ground. The Senate leader from California 
has been careful to take a stand politically to the right of every Eisenhower 
policy. Asa result, he has gained strength with conservatives, who dominate 
the GOP in the Senate chamber. His followers don’t go out of their way to 
hit Nixon, because Nixon still might become President before the 1960 elec- 
tions. Except for that fact, the Vice-President would face real hard going 


Eisenhower seems out of step with his party leaders. The regional meet- 
ings that are being held by party head Meade Alcorn show what’s going on 
within the Republican ranks. 


At Omaha last month Alcorn himself listed dissatisfaction with Eisen- 
hower’s budget among the key problems. It was the same story elsewhere 
early this month in Salt Lake City and last week in Cincinnati, where Eisen- 
hower’s program of aid to school construction was singled out for disap- 
proval 


You may see a real party row next month. The GOP leaders from all 
states will gather in Washington June 6 and 7 for a national strategy confer- 
ence. It will take a lot of skill by Eisenhower’s team to deliver anything like 
strong party support for the budget and other Eisenhower programs 


Eisenhower's position in his party is facing a real challenge from Repub- 
lican congressmen and Republican state and local leaders who are fighting 
the budget. But remember, any President in office wields great strength 
within his own party. And this may well serve to keep the divided Republi- 
can Party from a disastrous split before 1960 


Democratic prospects are on the rise, with the 1958 Congressional elec- 
tions ahead. 


Retention of Senate control seems assured. Under the system that puts 
up only one-third of the Senate seats every two years, the Democrats will get 
a break next year. Most of their seats that come up for election are pretty 
safe, while the GOP has several risky ones coming up. Democrats figure to 
take the Republican seats of Martin in Pennsylvania, Bricker in Ohio, and 
Goldwater in Arizona. They may not get all three, but they have a chance 


As for the House, the Democrats again have the advantage. It’s normal 
in non-Presidential elections for the party not in the White House to pick up 
Congressional seats. The Democrats say they will do this, and few Republi- 
cans dispute them. 

e 


Two showdown votes are coming up in Congress—votes that will test 
Eisenhower’s pull with the public—his power as a leader (page 39) 


One is on defense. Even as the President was taking his budget to the 
people for the second time in a week, the House was weighing a proposal 
from its Appropriations Committee to lop $2.5-billion from defense. If a cut 
of this magnitude is enacted, it will be a real blow. 


The other will be on foreign aid. The President gave up $500-million of 
his original $4.4-billion program early in the economy battle. Now, if he 
fails to get the remaining funds, his prestige is bound to suffer. 
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\ Top Protection all around! 


7 
’ | any of industry’s toughest corrosion problems are being licked 
today by “Tarset®,” a revolutionary new type of protective coating 
developed by Pittsburgh Coke & Chemical. A unique combination of 
two champion corrosion fighters—coal tar and epoxy resin—patented 
Tarset is virtually immune to crude oil, most industrial chemicals and 
kK to industrial atmospheres. Wherever the going 1s roughest 
(in crude oil storage tanks, on power dam facings or 1n ship bilge 
tanks, for example) you'll find Tarset in constantly growing use. 
larset is only one member of the broad family of Pitt Chem coatings 
and pipeline enamels. And, like all Pittsburgh Coke industrial 


products, Pitt Chem protective coatings are quality-controlled from 





coal to finished product. That’s one of several unique advantages 





you enjoy when you buy from Pittsburgh Coke... 


a basic and integrate d company! 





ECTIVE COATINGS e PLASTICIZERS © ACTIVATEL ARBON e STOKE @© CEMENT © PIG IRON 
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When you call on INGALLS, you are assured of 

the services of specialists. The four Ingalls Industries 
have earned their reputation for high respon- 
sibility by performance based upon specific 
experience in each of their specialized fields. 


THE INGALLS SHIPBUILDING CORPORATION. builders 


of luxury passenger liners... tankers... destroyers ... nuclear 
powered and conventional submarines... naval vessels, cargo 
vessels, offshore oil drilling rigs, barges, and towboats. 


THE INGALLS IRON WORKS COMPANY - a major nation- 
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wide fabricator of structural steel for power houses, all types 
of buildings, bridges, and special applications. 


THE INGALLS STEEL CONSTRUCTION COMPANY- 


erector of structural framework for buildings, power houses, 
tanks, bins and stacks. 1 


BIRMINGHAM TANK COMPANY - for oi! ; 
storage tanks, pressure vessels, bins, stacks, 
rotary kiln dryers, ducts, flues, and blast 
furnaces, fabricated steel, aluminum, 
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stainless steel and other alloys. 








We invite you to write today 


for special literature on any 


or all of these subjects 





THE 


INGALLS 
INDUSTRIES 


Executive Offices 
BIRMINGHAM, ALABAMA 


The Ingalls Shipbuilding Corporation 

Shipyards: Pascagoula, Mississippi: Decatur, Sales Offices: New York, Pittsburgh, 
Alabama Chicago, Houston, New Orleans, 

Sales Offices: New York, Chicago, Philadelphia, Atlanta 

Washington, Houston, New Orleans, Atlanta 


The Ingalls Iron Works Company 


Birmingham Tank Company 


The Ingalls Steel Construction Company Sales Offices: New York, Pittsburgh, 


Sales Offices: New York, Chicago, New Orleans, Chicago, Houston, Atlanta, New 
Orleans, Pascagoula 


Pittsburgh, Houston, Atlanta 
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MARKETING 





Four years ago American News 
included these top 
newsstand magazines in its stable 


wy 


las of Aug., 1954) 


Y 


Here's where they went 


> 4 


Moved to Select Magazines, Inc. 





Y 


Stopped publication 





Moved to Curtis Circulation 





Are moving to Curtis 








Are going independent 





YYW W 


ls moving to Macfadden Circulation 





Newsstand Giant Shrinks Away 


Long-dominant American News Co. bows out of maga- 
zine newsstand distribution after a downhill slide (above)—but 
retains profitable retail subsidiary and other lines. Many see 
a resulting period of “chaos” in magazine distribution. 


Forward-looking wholesalers are pre trv. Some observers see ahead a period 
paring for the deluge of publications of chaos in newsstand distribution of 
coming their way. If you haven't laid magazines and paper-bound book 
your plans, it is later than vou think.” I'he News Co., as circulation peopl 

his ominous warning led off the ill it, made itself unavailable for com 
latest issue of Lookout. the widelv read ment But evervbody else was com 
newsletter Cowles Magazines, Inc menting. Several publishers confirmed 
sends to magazine wholesalers and to to BUSINESS WEEK that fhe News Co 
top circulation and advertising execu had informed them it was closing down 
tives in the publishing field its branches around the country for 

Late last week, almost before readers magazine distribution \ public an 
had copies of the issue in their hands, nouncement was expected this weck 
its meaning became clear: American Reportedly, the News Co. will sell 
News Co., 94-vear old former giant 250 or so of its branches, and retain 
of magazine newsstand distribution the remaining 50 for distribution of 
the business of getting periodicals from other merchandise it handk 
printing plants to newsstands all over ¢ Fast Finish-With or without an an 
the countrv—made the decision to fold nouncement, the handwriting on_ the 
its magazine distributing business wall was clear (chart By the end of 

The effects of this decision will be last week, the volume of magazine: 
felt throughout the magazine indus- the News Co. handled had shrunk t 
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the point where it could continue in 
magazine distribution only on a severely 
limited basis 

lhough the News Co.’s magazine 
business had been slipping steadily 
over the years, the end came fast. 
\bout a month ago, Dell Publishing 
Co. gave notice that it was canceling 
the News Co.’s franchise to distribute 
its magazines and paper-bound books, 
ind would shift to distribution through 
independent channels, by dealing di 

tly with wholesalers. This move took 
way a major part of the News Co.’ 
magazine volume 

Other publishers having franchises 
with the News Co., fearful that it 
service would be seriously impaired, and 
that it’s already diminished newsstand 
coverage would shrink still further, 
opened quiet negotiations with various 
other national distributing companies 

hen last week, as word began to 

culate that the News Co. was con 
idermg gomg out of the magazin 
distributing business, the scramble to 
find new distribution channels was on 
Within two or three davs, Newsweck 
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friend ana foe 
can be one and the same 


(Take termites for instance) 











A friend — 


Termites, in their place, are really friends of man. Without them the 
earth would soon be covered with organic debris—rotting leaves, broken 
branches. Termites and other wood destroying insects are constantly at 
work chewing their way through branches and fallen trees for the cellulose 
they contain. In this way, valuable nutrients are returned to the soil. 


A foe— 


Yes, termites are friends of man in their place .. . but they are definitely 
a foe when they invade buildings and their contents. Termites cause mil- 
lions of dollars damage annually to the wooden structural members in 
residential, commercial and industrial buildings. Fortunately, there is an 
easy answer to this white plague: it’s Wolmanized”® lumber. 

Wolmanized pressure-treated lumber has proved itself in thousands of 
installations in areas of high termite infestation. In addition to termite 
protection, Wolmanized lumber offers other built-in advantages. It is 
clean, odorless, paintable, non-corrosive to metals and protected against 
decay. Next time, specify Wolmanized lumber for long service and protection. 








Wolmanized 


Pressure-Treated Lumber 
This handbook tells where to use Wolmanized 
lumber in light and heavy construction and in 


process industries to combat termites and decay 


PH eee hand Lal————<—<—<—<———— 





Wolman Preservative Dept., Koppers Company, Inc. 


1450 Koppers Building, Pittsburgh 19, Po 


Please send me the free 16-page handbook, ‘Safeguard Building 
Dollars with Wolmanized Pressure-Treated Lumber.”’ 


Name 
Organization 


Address___ 





City, Zone, State 
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and the New Yorker signed up with 
Curtis Circulation Co.; Popular Me- 
chanics decided to distribute on its own; 
Zifft-Davis Publishing Co. went to the 
Macfadden circulation division; U.S 
News & World Report was still look- 
ing for a distributor and the News 
Co.’s other publishers were making 
what arrangements they could. ‘The 
News Co. was out of the magazine dis 
tributing business. 
¢ Still Strong—Dropping the magazine 
business, at one time the core of its 
operations, won’t put the News Co. in 
any danger of collapse. In fact, the 
company, which has paid a dividend 
every vear since its founding, mav well 
emerge more profitable than ever. 

Industry sources agree that the maga 
zine distributing business hasn’t paid 
off in recent years. By lopping it off, 
the News Co. will be left with its 
highly profitable subsidiary, Union 
News Co., one of the country’s largest 
magazine and newspaper retailers. 
Union also operates a chain of restau- 
rants, barber shops, book stores, and 
lending libranes 

Further, the News Co. owns the 
American Match Co., and will continue 
to distribute such merchandise as 
matches, toys, stationery through the 
50 wholesaling branches it plans to 
hold on to. The company’s book de- 
partment, too, will still distribute hard 
cover and soft-cover books. One indus 
trv source says that Union News and 
merchandise distribution acccunted for 
$130-million of the News Co.’s $170- 
million gross sales last year 

Though nobody outside the News 
Co. knows for sure, many industry 
observers believe the company will also 
realize substantial sums in liquidating 
its magazine distribution — business, 
through sale of trucks, real estate, and 
so on. The company has a lot of real 
estate around the country, most of 
which was written off long ago. One 
source familiar with the company, 
though, holds that most of it is in run 
down areas of cities, and has little real 
value. 
¢ Disruption—Though loss of its his- 
toric business may sting, the News Co. 
is in healthy shape. But the immediate 
future of magazine distribution isn’t 
so clear Opinions varv, but certain 
facts emerge: 

e Magazine distribution is in for 
a period of disruption, though there's 
some disagreement as to how serious 
it will be. 

¢ Some publishers, especially of 
smaller circulation magazines and 
paper-bound books, will be hurt. 

e New forces will spring up in 
the industry, in the form of more 
magazine wholesalers, new combina- 
tions of publishers, and changes in 
the big national distributing companies. 
¢ Industry Setup—Whatever happens, 
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MISSILE CRUISER—Problem: To launch SUPERSONIC BOMBER—Problem: 


| 


THE STORY BEHIND THE STORY 


To navigate undetected for thousands of miles to exact posi 


a missile 1500 miles from target. An error tion in space for release of bombs or missiles. 


of only | degree in launching information 
would cause a 25-mile target miss. 


INERTIAL 
NAVIGATION: 


In Its Accuracy Lies Power for Peace 


ATOMIC SUBMARINE — Problem: To travel submerged for 
days and know exact spot to surface for missile firing 


U. S. strategy for maintaining peace by making aggression 
unprofitable is based on our ability to deliver a crushing retali- 
atory blow anywhere in the world. Accurate means of directing 
such blows at long range, high speeds and extreme altitudes 
make would-be aggressors wary of breaking the peace. 


To be effective, weapon carriers must know at all times exactly 
where they are. For example, the long-range bomber with its 
pinpoint target or the pitching cruiser launching missiles far at 
sea must navigate with great accuracy. 


Solving such problems is the task of Inertial Navigation systems 
which furnish all data required automatically. Completely self- 
contained within the bomber, ship, submarine or missile, these 
Inertial Navigation systems require no contact with ground sta- 
tions. This is extremely important when military missions must 
be carried on without chance of detection. 


To design and engineer Inertial Navigation systems involves a 
complex combination of engineering skills—gyroscopics, compu- 
tation, electronics, servomechanics and more. Their production 
calls for laboratory precision at every stage. For example, the 
gyroscopes which form the heart of Inertial Navigation systems 
must be many times more accurate than those used in commercial 
navigation 


At Sperry, Inertial Navigation systems are being produced for 
a wide variety of military applications. 


sPth AY GYROSCOPE COMPANY 
DIVISION OF SPERR 


Vii V d ¥Y RAND CORPORATION 








BETTER AIR CONDITIONING FOR EVERYBODY EVERYWHERE 


Carrier 


Which is the best way to air condition a new building ? 


That depends on the building. The architectural design, 

how big it is to be and how it is to be used can make a big difference. 
To make sure of the best way to air condition your building 

talk with the Carrier representative in your community. He handles 
every type of air conditioning. (Four of the many ways are 

shown at right.) So his only interest is to recommend the type that 
serves you best. Throughout the world, in thousands of 

dependable installations, Carrier air conditioning serves more 
people and more purposes than any other make. Good reason 

to call the Carrier dealer or office listed in your Classified Telephone 


Directory. Carrier Corporation, Syracuse, New York. 


Ask your Carrier representative for copies of the free booklets, “Which Is the Best Way to Air Condition 


Your Business?” and “Which Is the Best Way to Air Condition Your Home?” Or write Carrier Corporation, 


























Planning a small store? Use a Carrier Year-round Planning a small office building? Install a Carrier 
Self-contained Weathermaker* on each floor. They 


are easily connected to a central boiler to give all 


Weathermaker* in the back room with ducts running 
to the selling area. You need no other equipment 


for cooling and heating your store all year round. offices winter heating as well as summer cooling 
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Planning a suburban department store? Locate 
Carrier System Weathermakers on each floor. Sup- 
plied with hot or cold water from a central plant, they 


provide comfortable year-round air conditioning. 


Planning a large office building? Specify the 
Carrier Weathermaster* System with new Modula 
units which adapt to all building construction. The 


occupant of each office can select his own climate 


*Ree US Pat. OF 





MAN AGAINST FIRE ! 


His most important weapon is unseen. 
It’s water. And it must be there when 
he needs it. 

K&M Asbestos-Cement Pipe helps 
assure that it is. 

Underneath modern communities, 
both large and small, spreads an 
ever-increasing network of K&M 
water pipe made of asbestos-cement. 
It doesn’t corrode and reduce the 
flow of water as does old-fashioned 


ASBESTOS ... defender of the city! 


pipe. All through the years it will 
carry the same volume of water. 


Here is another example of how 
ancient asbestos helps man in this 
modern day. Yes, everywhere in our 
communities, in almost every indus- 
try, asbestos works for man. 

And in asbestos the name Keasbey 
& Mattison is synonymous with 
leadership. 


After more than three thousand years of use, the age of 
asbestos is here. In every industry and community, 


almost without exception, this ancient, 


unburnable, 


strong mineral fiber is the magic combined with many 


of the prod ict of the modern world. 


KEASBEY & MATTISON COMPANY + AMBLER « PENNSYLVANIA 


In Canada, it's ATLAS ASBESTOS CO., Ltd., 5600 Hochelaga S$!., Montreal, P.Q., 


for “CENTURY” Pipe and “FLUID-TITE” Couplings 
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the News Co.’s fall as a magazine news- 
stand distributor closes a lengthy chap 
ter in the history of a tough-fisted busi 
ness. ‘To get the full picture of what 
has taken place, and what might follow, 
a close look at the industry is nece 

sary. 

Leading the field, besides the Amer- 
ican News Co., are the other big na 
tional magazine distributing companies, 
including Select Magazines, Inc., joint 
ly owned by six publishers; Curtis Cir 
culation Co., subsidiary of Curtis Pub 
lishing Co.; International Circulation 
Co., a Hearst subsidiary; and the circu 
lation divisions of Macfadden Publica- 
tions, Inc., and Fawcett Publications, 
Inc. Behind them are a number of 
smaller national distributor such as 
Publishers Distributing Corp., Kable 
News Co. and (¢ ipit Distributing 
Co 

Of all the 
SO a4 wh lesaler 

il means 

s branche 

city, supph 
dealers Vhe 


independen 
throughout tl 

Publisher 
m exclusive 
those where 
and a wholesale 
few towns whet o whole 
salers—the branch and wholesaler never 
Most pul 
lishers use a national distributor, though 

few, as Dell and Popular Mechanics 
ire preparing to do, deal directh 


handle the same magazin« 


holesalers 
New ( 0 


perform roughly th 


branche 

function 

newsstand 
100.000 


and 110,000 around the countn main- 


Lhe deliver Magazines 


dealers—numbering between 


tain inventories, check whether dealers 
have enough magazines and are displavy- 
ing them properly, pick up unsold cop 
ies, and whatever other services the pub 
lishers specif 

¢ Trouble Ahead—This is the 

on the wholesaler level—where the 
trouble many observers see coming is 
likely to arise Bernard P. Gallagher, 
New York magazin 


dustry newsletter publisher, foresees a 


onsultant and in 


seriously chaotic situation for the next 
year or two,” and the prediction of 
“chaos” echoes from other 
and circulation men 

Their view is that independent whole 
salers will stagger under the weight of 
new business—shifted from the News 
Co.—which many aren’t prepared to 
handle. Inevitably they will tend to 
cut down on services, neglect some mag 
izines. In recent years, as the News Co 
was slipping many dealers who formerh 
took its magazines have discontinued 


publishers 
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Perfect place to start promotion planning 


How Emery 
Air Freight 
helps strengthen 


promotion plans 






Management is rapidly discovering 
that planes and promotion belong to- 
gether. 

Through Emery, for example, an ad- 
vertiser recently delivered promotion 
material to 1200 addresses in 400 cities 
in only 24 hours— enormously increas- 
ing the effectiveness of his national 
program. 

Fast, dependable Emery Air Freight 
improves your promotion operations. 


It enables you to plan your efforts on 
a nationwide scale with “split-second” 
timing for maximum sales impact. 
And with Emery, you can expect sav- 
ings up to 33% (depending on distance 
and weight) compared with the only 
other air express service. Of course, 
any emergency shipment moves better 
by air. But find out how Emery’s nation- 
wide door-to-door service can fit into 
your everyday promotion planning. 


EMERY. air FREIGHT CORPORATION 


General Offices: 801 Second Avenue, New York 17. Serving the United States, Alaska, Canada... and Europe, Asia, Africa. 








I've got the 
adding machine —_ ~~.» 


R.C.Allen 
10-key adding machine 


EXCLUSIVE MEMORY 
AND RECALL KEYS 
SAVE TIME AND MOTION, AVOID ERRORS 


R. C. ALLEN R. C. ALLEN 
VISOMATIC TYPEWRITER FULL-KEYBOARD ADDING MACHINE 


Look first to R. C.Allen 


Business Machines, inc 
660 Front Avenue, N. W., Grand Rapids, Michigan 
for every business machine purpose 


Typewriters « Adding Machines « Bookkeeping Machines « Cash Registers e Safes and Insulated Files 
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them; these will be short of rack space 
for any new business, and will refuse to 


accept or display some publications 


e Who Will Suffer?—In the ensuing 
rush for attention and newsstand space, 
observers generally believe that the pub 
lications whose small newsstand circula 
tion makes them unimportant to whole 
salers and dealers will suffer most. But 
there’s disagreement about just which 
magazines these are 

e Publishers of big, important con 
sumer magazines feel the standing of 
these publications will force wholesalers 
ind dealers to give them plenty of ser 
ice. They sav the overload will affect 
the hundreds of poor-quality magazines, 
the comic books and lurid, sensation 
ridden periodicals 

¢ Others point out that some n 
tionally known magazines with larg¢ 
subscription lists have relatively smail 
newsstand circulations, while lots of 
magazines that make no claim to whole 
someness have immense newsstand sales 
scandal-mongering Confidential, fo 
instance. ‘These observers see even some 
important magazines caught up, along 
with their smaller brethren, in a strug 
gle for wholesaiter and dealer atten 
tion 

¢ Publishers of paper-bound books, 
too, face possible losses in the transi 
tion period, according to many in 
formed sources. The little books take 
tremendous storage and display space, 
ind there are lots of them around 

e As for some magazines of lit 
irv and intellectual standing, their ti 
ditionally hard battle for newsstand 
space will become even toughe 

Michael Michaelson, Ziff-Davis \ 

president and circulation director, sum 
it up this way: “With all magazine 
crowded into one house, 
going to suffer to a 
degree Some magazines 
on sale. But some fringe publishers will 
find themselves squeezed out 
simply because they won 
strength to command even a minimum 
distribution effort How will it end? 
Does anyone know how revolution 
ends?” 
¢ Brighter View—Wholesalers, by and 
large, take a brighter view. The Coun 
for Independent Distribution, an or 
ganization of wholesalers, looks for n¢ 
chaos. Its secretary-treasurer, Charles 
Levy, Jr., points out that independent 
wholesalers already handle up to 80 
of magazine newsstand volume. But he« 
concedes that some wholesalers might 
have trouble absorbing the extra busi 
ness right away. 
* Possible Changes—The shift may 
bring other problems for publishers, 
too, and changes in the setup. Some 
wholesalers, with News Co. competition 
eliminated, might try to cut back on 
services or demand higher prices. ‘This 
could mean a lot of jockeying and spc 
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Old style hand-soldering has been replaced 


COPPER lets you print electric circuits 


... mass-producing them at far less cost! 


Today’s “printed circuit” replaces a maze of com- 
plicated wiring. What it is ...is a thin pattern or 
circuit of copper affixed toa rigid board (laminated 
plastic, for example,) or a flexible film. 

The copper pattern is obtained by etching, elec- 
troplating or stamping. Components to be con- 
nected in the circuit are fastened to the board or 
film by low-cost dip-soldering. 


Ask any electronic engineer where his industry 
would be today . . . without the printed circuit! 

In television and radio sets, in hearing aids, in 
automatic signal devices, in guided missiles . . . the 
lightweight sheet of Copper which replaces hand- 
wiring has made tremendous contributions. 

It has shortened the assembly and inspection time. 
It has resulted in assemblies becoming more uniform, 


more reliable, less bulky. It has saved space . . . in 
product and in plant storage. 

And how does it happen you find COPPER in 
printed circuits? 

It’s because COPPER possesses precisely the 3 
properties needed for this new method of wiring. 

First, high electrical conductivity. Second, ease of 
soldering. Third, capacity for being produced in ex- 
tremely thin sheets by rolling or plating. 

These characteristics of Copper have helped the 
electronics industry make its recent progress. 

They may prove helpful to your industry, your 
business, too. Certainly, when such characteristics, 
such properties, are essential to your product, Cop- 
per is essential to your progress. And you can count 
on an ample supply of Copper for years to come! 


COPPER & BRASS 


RESEARCH ASSOCIATION 
420 Lexington Avenue, New York 17 


COPPER OR ITS ALLOYS PROVIDE THESE ADVANTAGES: Best conductor of electricity 


heat transfer agent of all commercial metals « Easy to machine, form, draw 
7 , 


tamp 


ymmercially available « Does not rust... high corrosion resistance « Best 


polish, plate, etc. « Welds readily ... excellent for soldering and brazing 
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ATLANTA PAPER CO.—‘“‘We put the Clarklift through our toughest performance tests,’’ reports Frank Marshall, 
Director of Traffic. “It outdid anything else, actually set new standards in our evaluation of fork trucks. As a 
result, we’re so sure the Clarklift is the best truck of its kind on the market, we ordered 12 of them.” 


HERE'S WHAT ATLANTA THINKS OF 
THE NEW CLARKLIFT 


Greater Atlanta has a popula- 
tion of 885,000, yet over 33,000 
U.S. companies have representa- 
tion there. “‘Nearly everyone has 
an office, a plant or a branch 
here... ,”” including the Federal 
Government which maintains 76 
different agencies in Atlanta. 
This city has been called the hub 
of the Southeast, the transporta- 
tion and communications center 
of the South, a center for modern 
industry. 

Landscaped, brightly colored 
factories dominate the industrial 
areas. More than a quarter of the 
manufacturing plants are new. 
This city has awakened to its 


role as an industrial giant. It’s 
this newness, this industrial 
awareness that reflects best the 
innovation that is Clarklift. 
Clarklift is a fork lift truck. 
Four years ago it was a model 
designed for the future called 
X-70. Now it’s a practical reality. 
Designed into it are the features 
industry requested that would 
guarantee unprecedented effi- 
ciency at lowest possible operat- 
ing costs. A president of one of 
Atlanta’s growing companies 
summed it up this way, “.. . All 
our employees are excited about 
this lift truck because it will en- 
able them to do a better job with 


less effort. That’s just plain dol- 
lars and cents value to me.”’ 
How cana fork truck cause such 
excitement? Test the Clarklift 
yourself and see. Just call your 
local Clark dealer (listed in the 
Yellow Pages), or write us direct, 
and ask for a demonstration. 


industrial Truck Division 


CLARK’ 


EQUIPMENT 





CLARK 
EQUIPMENT 
COMPANY 
Battle Creek 42, 
Michigan 


CLARKLIFT is a trademark of Clark Equipment Company 
























GRINNELL CO., INC.—‘“‘What we like most about this 
truck is the automatic transmission. It’s a lot faster than 
having to shift gears . . . and it makes driving easier too,”’ 
said the Warehouse Superintendent. “In tight places, for 
example, it’s important not to have to concentrate on 
shifting gears. This truck’s a beaut.” 


GIBSON MANUFACTURING—“Because of the nature 


of our product (commercial and industrial lighting fix- 


tures) gentle handling is particularly important to us. We 
bought our Clarklift to cut expensive product damage 


caused by handling,’”’ reports R. R. Gibson, President 
i . the Clarklift stood out above all others in stability 
and smooth performance. We’re sold.” 


Sh Mm ,— 
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SOUTHERN BONDED WAREHOUSE CO.—‘“We’re fully 


in on pallets, is handled on pallets, goes out on pallets. And we 


\, Taw 


CAMPBELL COAL CO.—“‘As one of the South’s largest 
suppliers of building materials we handle millions of board 
feet of lumber,” says C. T. Drake, Mill Superintendent. 
“Our Clarks keep pace with our heavy handling needs... . 
move large and awkward loads under the most adverse 
conditions.”’ 


LARKIN COILS, INC.—‘“This truck works well in tight 
spots such as loading a trailer,”’ said Bill King, Shipping 
Clerk. ‘“‘And another thing, this truck can’t run away from 
you. When you get off the seat, the emergency brake goes 
on. It’s a safety feature we especially like.” 
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alletized,”’ said Bill Rooker, President. ““Everything comes 


andle everything . . . auto engines, foods, chemicals, paper 


—you name it. Because we’re so conscious of mechanized handling, we were determined to get the best. We found no 
nd 


rival to your Clarklifts. 








cial deals among publishers for preter- 
ential treatment. Some of the big na 
tional distribution companies profess to 
be unworried about this, however. 

Most observers expect a lot of new 
wholesalers to jump in. One circulation 
executive expects most towns will even 
tually have at least two wholesalers. ‘This 
offers a long-range solution to over 
loading. But right now, the possibility 
of competition might make existing 
wholesalers reluctant to take on addi 
tional equipment and space 

One change is already taking place 
Big national distributors such as Curtis 
and International are strengthening 
their hand bv taking n new maga 
zines 
e Slide—Ihe strength of these distrib 
utors points up how far the News ¢ 
has slid downhill or some 40 vears 
after its founding in 15864, it virtually 
controlled national distribution of maga- 


1) } | 
zines. Graduallh ew publishers in 


duced independent vspaper_ whol 


salers to take on 1 razin is well 
Soon bigger publishers, such as Curtis 
and Hearst, began using these independ 
ent channel Then national distribut 
ing companies to represent publishers 
with wholesalers were formed. McCall 
Corp. and Popular Science Publishing 
Co. founded S-M News, Inc. (now Se- 
lect Magazines, In in 1919. Curtis 
set up a separate « 
in 1932 
Many new m 


lation subsidiary 


gazines turned to the 
new channels, and old ones shifted. One 
knowledgeable magazine executive savs 
the News Co. made its first serious mis- 
take in 1929 when it lost the Reader's 


Digest—then just going onto news 


rs stands—to S-M News (it currently has 
the largest newsstand circulation of any 
monthly). Street & Smith publications 


went to independent channels 


= A number of publishing executives 
Width and depth of cut is one way to compare ditchers, but it’s mot the say the News Co., with increasing vears, 
way to compare ditching profits! To get down to profits you have to tended to become smug and self-satis 
check machine efficiency . . . find out if the power you pay for actually fied, or that it failed to go after new 
gets to the digging wheel. Here’s what you'll find when you check business aggressively Another pub 
Gar Wood - Buckeye ditchers: ; . lisher charges that it was dominated by 
oF a few customers who got preferential 
In Buckeye machines, power for traction and digging is taken directly treatment—alienating other publishers 


from the engine transmission through separate output shafts. There’s no —and kept prices too low for profitable 

open jack-shaft to waste power, eat up fuel dollars. There’s less power operation. 

lost to friction because all Buckeye shafts turn on anti-friction bearings e Salvage Effort—The situation was 
all Buckeye gears run in oil. The result is more power where it critical when new management moved 


eT wo vears ago, h Dv 
pays... at the digging wheel. And that means more ditch at less cost. = 7 ep ne ued by Henry 
Garfinkle, former wholesaler, who took 


Width and depth of cut? You'll find a size and type of ditcher in the over the presidency from Percy D 
Gar Wood-Buckeye line to meet your exact requirements. Check further O'Connell (BW-—Jul.9°55,p107). Esti 
and you'll find design differences that will mean more ditching profits. mates are that by this time News Co 


In every way you'll see that Gar Wood gives you more to bank on! volume had dropped to 40% of 
magazine business \ couple ot wecks 


before Garfinkle took over, 1 , In 
GA R woop I N D U STR i E S, INC. atheal its aang a at arte Stree hon 
Wayne, Michigan « Findlay, Ohio 59) to Select Magazines. A week or so 


Piants in Wayne and Ypsilanti, Mich.; Findlay, Ohio; Mattoon, Ili.; Richmond, Calif. later, Look signed up with Curtis Cir 
culation 


) = 7? we " - ‘ . 2 
- aes = = . Garfinkle, making vigorous efforts to 
2 } Yr aan reverse the trend, announced improved 
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ynthane laminated plastics are at work 





Synthane-covered tin plate rolls last three 
times as long as other materials because of 
resistance to acids and surface toughness 


x os 
é ‘i 
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Few industries escape the multiple 
benefits of Synthane laminated plas- 
tics. The food industry puts Synthane 
to work as star wheels for bottling 
equipment, bread slicing guides, as oil- 
less bearings in processing of sugar 
syrups and even in the tin-plating 
operation of metal containers. 

Resistance to moisture, anti-friction 
characteristics, chemical and wear 
resistance are but a few of the reasons 
why Synthane is at work in this vital 
industry. 





EASILY MACHINED DIELECTRIC STRENGTH 








SYNTHANE CORPORATION, 1 RIVER ROAD, OAKS, PA. 


Synthane laminates combine in 
varying degrees—depending on which 
of the 30 or more grades you use 
many mechanical, electrical and 
chemical properties hard to find com- 
bined in any other material. 

You can buy Synthane in sheets, 
rods, tubes. If you prefer, your part 
can be supplied fabricated to your 
specifications. Send for our complete 
catalog for full information. 

Synthane Corporation, 1 River 
Road, Oaks, Pa. 
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CHEMICAL RESISTANCE WEAR RESISTANCE 


SYNTHANE| .. . industry's unseen essential. 
S| 











PRODUCTION 


MATERIALS +S TITLE 
y PASSES. 
Insurance 
protection 
is most important 


here er 


ACCOUNTS 
RECEIVABLE 


With profit added and goods shipped, 
title passes, and working capital 
is exposed to great risk 


When a shipment is made—title passes—and you create an account 
receivable. You are more certain of the end result—PROFIT—when 
you protect accounts receivable with Credit Insurance. That’s why an 
increasing number of executives have decided that NO cycle of protec- 
tion is complete unless capital invested in accounts receivable is insured 
by ACI. To learn more about Credit Insurance, call our office in your 
city, or write AMERICAN CREDIT INDEMNITY COMPANY of New York, 
Dept. 42, 300 St. Paul Place, Baltimore 2, Maryland. 


Liquidity of capital is the 
prime responsibility of management. 
Protect your working capital 


invested in accounts receivable 


with " 
" American 

Credit 
insurance 
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services, abandoned thc _ traditional 
policy of refusing to handle magazines 
except on a full national franchise. He 
opened company branches for business 
on a local basis, gaining some volume, 
but not enough 

Events were leaving the News Co. 
behind. It suffered a major blow when 
Crowell-Collier Publishing Co. folded 
the American Magazine, then Collier’s 
and Woman's Home Companion 
Shortly after, Conde Nast Publications 
took its four—Vogue, Glamour, Home 
& Garden, and Vogue Pattern Book 
to Curtis 

This sustained loss of volume was 
one reason the News Co.’s dealer cover 
wwe steadily contracted. One source 
estimates that just before its decision 
to get out of magazine distributing, 
the News Co. was supplving no more 
than half the country’s dealers—a 50% 
shrinkage from former days. But ‘this, 
in turn, alarmed publishers who saw 
their magazines appearing on fewer and 
fewer newsstands—and made the trend 
irreversible. 


Dealers’ Morale... 


... is target of Esso’s 
new program, which sets up 
courts of appeal to settle dis- 


tributors’ complaints. 


Esso Standard Oil Co., marketing 
and refining subsidiary of Standard Oil 
Co. (N. J.), has taken what it believes 
to be a big step toward solving a prob 
lem that has been plaguing more than 
one major industry: dealer relations 
(BW—Mar.2’57,p43). 

Last week, the company detailed 
plans for creating special formal pro 
cedures for handling dealer and bulk 
distributor complaints J. A. Miller, 
marketing general manager, describes 
dealer relations as “one of our com 
pany’s most pressing problems.” 

Following the practice of some other 
companies in the auto and appliance 
industries, Esso has set up 

e A new Dealer & Reseller Ad 
visory Board at the company’s New 
York headquarters. Four top marketing 
officials—including Miller and his as- 
sistant general manager—will serve on 
that board. 

¢ Dealer-Reseller Relations Com 
mittees at each of the 10 marketing 
division headquarters in the field 
¢ Courts of Appeal—Both groups will 
act as courts of appeal for any dealer 
complaints that aren’t settled at the 
district level 

Under the program, Esso plans a 
minimum of six meetings a year in its 
50 sales districts between dealers and 
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Back in the car, thoughts cram your mind. Thoughts 


that mean sales, spark decisions, change the course of a 


business. Every one important! 


But getting everything on paper takes doing—and time! 
Fresh in your mind, ideas falk easy. 


Why not dictate them . . . swiftly, smoothly, naturally. 
The friendly ear of a new SoundScriber “‘200”’ is waiting. 


Six pounds light, the ‘‘200” slips neatly in brief case or bag, or slips 
over your shoulder like a camera. Discs mail in standard or hotel 
envelopes, are adaptable to all SoundScriber installations, play 
back at 334s RPM on home phonographs. For complete details call 
your local SoundScriber office. Or clip the ‘‘200"’ emblem in this ad, 
attach to your letterhead and mail with your name to: The Sound- 
Scribes Corporation, Dept. B-5,+146 Munson Street, New Haven 9, 


Connecticut. 


TODAY'S ONLY COMPLETE.AND COMPATIBLE DICTATING SYSTEM 
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NEW SCIENCE o 





PLANT LOCATION 


Today, a team of specially trained ex- 
perts is necessary to analyze scien- 
tifically all the tangible and hidden 
factors involved in plant expansion. 


The location for this Charles 
Bruning Company plant at Teter- 
boro, New Jersey, was chosen on 
the basis of Fantus analysis. 


Every phase of the over-all problem 
demands experienced group analysis 
and objective interpretation. 

Since plant location decisions require 
huge expenditures, a biased approach 
or a single factor overlooked can be 


costly. Help from self-interested 
sources such as construction firms, 
community representatives and spe- 
cial pleaders seldom provides absolute 
impartiality. 

For 35 years, the Fantus Factory 
Locating Service has specialized ex- 
clusively in plant location economics 
and engineering. As the largest or- 
ganization in this field, it has earned 
a position of unchallenged leadership. 


Our representative will be happy to 
describe the scientific techniques that 
have been developed in relieving 1,500 
top companies of the uncertainties, 
risks and pressures that accompany 
locational decisions. 


LANTUS 


FACTORY LOCATING SERVICE 


NEW YORK fam 2S CHICAGO 
Empire State Bidg. Gy Prudential Bidg. 


SERVICE 
TOOL KITS 
TAILORED 
TO YOUR 
PRODUCT 


Heavy machinery, home appliances, engines, business machines 


you name it 


Snap-on Tools Corporation can furnish tool 


kits to fit the needs of your service organization exactly. 


Snap-on sales engineers study your product inside and out, 
then recommend the right selection of tools that will handle 
specific service jobs best. If special tools are required, Snap-on 
puts its engineering knowledge to work for you. 

Find out how Snap-on has helped leading manufacturers 
solve a wide variety of tool problems. Snap-on branch offices 
and warehouses are located in 51 cities in the U.S. and Canada. 


Write us for address of nearest location. 


Ny Smap-on Jools 


SNAP-ON TOOLS CORPORATION AS=aa 
8100-E 28th Avenve © Kenosha, Wisconsin ¥ ty xy 


*Snap-on Is the trademark of Snap-on Tools Corporation. & 
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F'sso district managers and other staff 
members 

Ihe 10 division committees will then 
review these proceedings and try to 
settle any unresolved problems. Deal- 
ers can also go direct to the division 
committees, which will set a time and 
place for a hearing. 

[The advisory board in New York 
will act as a final court of appeals 
reviewing decisions at the division level 
ind hearing out complaints of dealers 
who still aren’t satisfied 
¢ Trouble Brewing—Behind Esso’s new 
dealer relations program is a series of 
events that obviously was building up 
to trouble for the oil industry's present 
marketing setup 

Oil companies have been under pres 
sure from the small but vocal National 
Congress of Petroleum Retailers, which 
wants special legislation to regulate 
company dealer relations. Congress it 
self started oil marketing investigations 
almost as soon as it was seated in Janu- 
arv. Right now, a grand jury is investi 
gating oil company marketing practices, 
with emphasis on price setting (BW 
Mar.9’57,p161).. 

Esso, which 
relations to be better than most, freely 
idmits that “it didn’t know what was 
brewing.” But -.a survey last vear dis 
covered—to Esso’s surprise—that its deal 
ers were far from happy 

Generally, the complaints concerned 
charges that the big companies control 
retail prices, require exclusive dealings 
in tires, batteries, and accessories, usc 
short-term leases to enforce dealer com 
pliance with company policies 
¢ Simmering Pot—F'sso says the “deater 
morale pot has been simmering for a 
long time . but right now it is hotter 
than ever.” Much of the grumbling 
stems from the stiff competition dealers 
face. That shows up In price wars ind 
price spreads among unbranded gaso- 
lines, which in turn stem from an over- 
supply of refined products 

It was just this sort of condition that 
brought about a blowup in the more 
firmly controlled relationship between 
auto dealers and the Big Three car 
manufacturers in the latter part of 
1955 The upshot was passage of the 
O'Mahoney bill, giving dealers the 
right to sue the manufacturers for dam 


msiders its own dealer 


ages. 

E.sso’s action—through dealer surveys 
and now its formal procedure for han 
dling complaints—was designed to forc 
stall similar legislation. As Miller told 
Esso executives, ““We had better find 
out what’s going on . Or we may 
someday find ourselves saddled with an 
oil industry version of the Automobile 
Dealer Franchise Act.” 

Esso isn’t alone in its attempt to 
improve dealer relations. Other oil 
companies are adopting similar pro 
grams. END 
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IZ where the pre-eminent word for elevators is OTIS 


Buffalo, in achieving the rank of 8th largest industrial city in the U.s., 


learned to place a high premium on quality and dependability. More 


than three-quarters of its elevators are by OTIS. This is a tribute to the 


leadership that pioneered every important elevator development. As 
P . OTIS ELEVATOR 
always, progress is expected of the leader. Outstanding value has made COMPANY 


OTIS the accepted word for elevator quality in the cities of the world. 


t-Operated Passenger Elevators 


Elevator Mode atio and Mainte 


jiary, is the maker of Baker Gas 





Another Industry where General American works 


man’s progress in Ciy build blowers to keep mines operable coatings —a development 

been marked by his prog- ° conveying systems to move the American research 
ng — in discovering and mined products process equipment General American research and 
“buried treasure’”’ inside for drying, ore flotation and mineral! development men work creatively in 
he earth. Thesearch for new materials beneficiation special Cars are con many fields as problem solvers in 
and use san unending adventure. structed to carry liquids, gasses and the processing, storage and transpor 
General American works from start solids. Other General American spe tation of raw materials and finished 
with the mining industry.The Cialists conserve searce nickel by the products. You'll find. t pays to pla 

neral American design and use of chemically-deposited Kanigen vith General Amer 
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Ohio Court Says New Cars 
Can Be Sold Without a Franchise 


Ihe fact that an Ohio automobile dealer has no fran- 
chise from a car manufacturer docs not bar him from 
sciling new cars. 

[his was the gist of a state Court of Appeals ruling, 
upholding a lower court verdict, in Cleveland last week. 
Memphis Auto Sales, of Cleveland, an unfranchised 
dealer, was cited bv the Ohio Motor Vehicle Dealers 
& Salesmen’s Licensing Board for violating a state law. 
Ihe law requires that a dealer be franchised by a manu 
facturer or distributor in order to sell cars at retail. 

(he Appellate Court held that this requirement vio 
lates the state and the U.S. constitutions, on these 
grounds: (1) the law constitutes an unlawful prohibition 
upon the right of a person to follow a lawful industrial 
pursuit; it creates a monopoly by way of special 
privilege in favor of persons enfranchised by the manu 
facturer; (3) it is not general—hence impartial—in its 
operation; (+) it is an unlawful delegation of legislative 
powcr in favor of private concerns and manufacturers of 
motor vehicles who are empowered to select a favored 
few for enfranchisement. 

Vhis is the first time an Ohio Appellate Court has 
ruled for the unfranchised dealer. The car manufac- 
turers had no immediate comment, but they will hardly 
take the decision quietly. 


Appeals Court Upholds Discounter 


On Interstate Mail Order Sales 


Discounters won an important legal battle last week. 
lhe U.S. Court of Appeals in New York overruled—by 
1 two to one verdict—a lower court decision involving 
Masters Mail Order Co. and General Electric Co. GE 
had sought an injunction that would stop interstate mail 
order sales by Masters of GE fair-traded items at less 
than fair trade prices. 

Masters Mail Order is a subsidiary of Masters, Inc., 
New York discount house. ‘The mail order company is 
located in Washington, D. C., where there is no resale 
price maintenance law. GE charged that Masters’ New 
York store would tell customers that it could buy by 
mail order the GE products the New York store could 
not sell at discount. 

Ihe court held that the place of resale was crucial to 
the decision, even though purchasers might live in a state 
that has resale price maintenance laws. ‘lhe place of 
resale is the place where title passes, the court held 

Chief Judge Clark said that, “Plaintiff protests that 
our reading of the statute will allow the District of 
Columbia to impose its policies on economic activities 
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in New York. But the opposite construction will simply 
allow New York to dominate the economic activitics of 
the District of Columbia.” 

Judge Lumbard, dissenting, stressed the fact that the 
New York company owned the D. C. operation in spite 
of formal corporate separation And the New York 
store used both the New York and Washington store, 
he said, to exploit the New York market. 


Developers of Shopping Centers 
Gang Up to Scan Their Future 


Shopping center development has been pretty much 
on an every-man-for-himself basis. Allied Stores Corp., 
it’s true, has held clinics where developers and retailers 
could thrash out their problems, but these clinics have 
mostly been for the centers in which Allied has an 
interest 

Last week in Chicago the new International Council of 
Shopping Centers held its first clinic, with some 50 of 
its 90) members on hand. l[loward Stenor, managing 
director of the association, said, “The group is here to 
set up some pattern of operating standards.” 

Developers feel they are odd men out. They are 
builders and landlords, but thev also have to help set 
policy, help create the tone tor their center, coordinate 
retail promotion, and keep peace among the tenants 

Some 1,500 centers are now under construction, but 
new starts have slowed to a snail’s pace, due to high 
money costs.” James Downs, board chairman of Real 
Estate Research Corp., felt this was a good thing. “Ex- 
ploit what you have,” he told the meeting, “and let the 
economy catch up.’ 

Where to go from here is a problem. Downs felt 
that old neighborhood centers in urban peripheries, and 
to some extent the downtown centers, were losing theit 
usefulness. Areas between the downtown and the city 
periphery will continue to lose population, he felt, and 
wont support many of its merchants much longer. De- 
velopers should look farther afield for new sites. 
“There isn’t a suburb 
in the country now that doesn’t have a nearby center,” 
an executive said. So go to an established shopping 
district. Make sure there’s plenty of parking space, and 
“take in as many of your local merchants with a follow 
ing as possible.” 

On rentals, some developers felt the necessary drawing 
card merchants—supermarkets, junior department stores, 
or department stores—were getting too big-coneessions. 
But they are essential—and supers, with their low profit 
margins, can't pay a big percentage of their gross anyway, 
maybe 1% or 2%. ‘That's enough, if the gross is large 
enough 

he local merchant is a real boon from the profit point 
of view. He'll accept a high rent just to trade on the 
center trafic—and if he’s a good merchant, he'll make 
money 

[he important thing, most agreed, was to have a bal 
ance of tenants and, as Herbert Silverson of Webb & 
Knapp said, “to get across the fact that everyone is worth 
one active vote 


Food Fair Properties disagreed 
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ll see plenty of glass in her life span. Her first food, her motorcar — on planes, trains, and ships 
drink of water, her first hypodermic will come in glass con will help her live better . n . 


guarded against contamination. As she grows up, she'll hi makers o1 I ng research 


xluced to more and more glass. In her own home, in het like Wyandotte. 


Glass sells — records prove it. For, it’s Glass protects her health, and yours Modern techniques produce automo- 
the most versatile and indispensable too! For an important benefit of glass is bile glass that is curved. vet free from 
method of packaging ever devised. Just its purity. And its clarity lets you see distortion; tinted to reduce glare from the 
tour any grocery, drug, or department what you buy —two compelling reasons sun. Wyandotte works closely with glass 
store and specially note the greater sales to choose medicines, cosmetics, chemicals makers, furnishing ist quantities of soda 


ppeal of products merchandised in glass foods beverages i sparkling clear glass! ash, a ke) ngredi« lass inulacture 





To keep her pink-cheeked and pretty... 


32,285 giass 
containers 


WYANDOTTE 


CHEMICALS 


From baby bottle to bath salts, she’ll use safe, healthful glass 
containers all her life (32,285 in all) . . . and Wyandotte 
chemicals will play a part! 


emember when you first met up with a glass container? Probably not—most 

likely, you were a babe in arms. 

But, like this young miss, you'll use glass containers all your life . . . 32,285 of them 
in all. Safe, clean—ideal for everything from medicines to milk—there’s no other 
container quite like them. 

Today, American manufacturers are producing glass containers at the rate of 
over 20 billion units* a year. It’s big business; and—as supplier of chemical raw 
materials and technical assistance— Wyandotte is playing a big part in it. 

But that’s not unusual . . . it’s true in nearly every booming industry you can name. 
Wyandotte chemicals—organic and inorganic—play important roles everywhere. 

Can we help you in your business? Contact us, giving as much background data as 
possible. Wyandotte Chemicals Corporation, Wyandotte, Mich. Offices in principal cities. 


*Source: U.S, Dept. of Commerce 


‘Waandotte CHEMICALS 


Pacing progress with creative chemistry 


Fibrous glass is a familiar material Many of tomorrow’s products are in Want a conference on your chemical 
in all types of new products, like the glass today—the complex apparatus of a needs? Call in a man from Wyandotte 
cabin roof on this cruiser. Wyandotte is a research laboratory. For chemical progress He can give you details on the many 
familiar name to nearly every industry that starts in glass. With its help, research chemicals within our manufacturing back 
uses chemical raw materials, from soda centers like this spawn new markets or in ground; evaluate whether or not our modern 
ash and bicarb to chlorine and caustic dustries overnight—and evervone benefits research center may be able to assist you 
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Airline Revenues 
Keep Zooming ... 


.. . But Costs Have Begun 
to Devour Profits 


Revenues of Five* Leading Airlines (In Millions of Dollars) 
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(Figures exclude tox credits and/or nonrecurring profits) 


Somber Skies for the Airlines 


Although revenues of U.S. air carriers have been constantly on 
the climb, the earnings trend has been down; higher operating costs 
are mostly to blame. The distress shows in airline stock prices. 


ast WEEK J. H. “Slim” Carmichael, 
L tall, tanned president of Capital 
Airlines, stood nervously before a packed 
luncheon the New York 
Socicty of Analysts. Capital 
of the nation’s 12 domestic trunk 
had just deferred a $60-million 
purchase of 15 Vickers Viscount turbo 
prop planes and 14 de Havilland Comet 
jets. Despite a 62% rise in 
for first quarter 1957, the company’s 
net loss had increased sharply And 
Carmichael was trving to restore some 
of the Wall Street confidence that had 
been shaken by these two reports 

As the chart above makes evident, 
Capital's situation isn’t umique. At 
first the airlines seem to be 
lourishing. Revenues have been climb 
ing steadily for more than 20 years 
The Civil Aeronautics Administration 
figures revenue passenger miles will ad 
vance from 1955’s 19.2-billion to 60 
billion by 1970, and consider 


mecting of 
Security 
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revenues 


glance, 
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The air 
carving them 
chunk of intercity 
it the expense of rail 
Already the 
ur carriers are far ahead of the busses 
miles traveled, and _ it’s 
expected that this vear, for the first 
time, they will’ surge ahead of rail 
and Pullman travel combined 
As rail and bus patronage slumps, the 
airlines’ passenger trend is up 

e The Rub—But run vour finger down 
the columns of figures in first-quarter 
carmings reports. lor the most part, to 
be sure, airline revenues are up. But ex 
penses are up more sharply still—and 
profits down. 

e American’s revenues increased 
$6.6-million, expenses $8.4-million, and 
profits fell $1.8-million. 

e Trans World Airlines showed 
an additional $7.6-million in revenues 
But because of rising expenses, profits 


conscrvative 
continuously 


these estimates 
lines are 
SC lve S i bigger 
passenger trafhic, 


roads and bus companies 


in Pp iIsscngcel 


coach 


were $4.3-million deeper in the red 
than the same period a year ago. 

¢ United's revenues were up $3.2- 
million, expenses up 11%. So instead 
of its $400,000 profit at the same time 
last vear, the line suffered a $600,000 
loss 

e | 
climb in revenues, saw 
$4+.6-million to 
¢ More Rivalry—On« for the 
pinch is that the Civil Aeronautics 
Board opened routes to smaller lines 
thus competition 
the industry's “Big Four’ 
Eastern, TWA, and United 
stance, on the important New 
Washington route, urlines 
operate, compared with three in 1955. 
From present indications, the Johnny 
come-latelies have attracting a 
portion of the business once 
monopolized by the bigger 
carriers. The result, in general, is that 
the smaller lines are gaining 
strength at the expense of the big boys 
although profit margins are shrinking 
throughout the industry. 

\ side effect of the stiffened competi- 


$8.9-million 


earnings dip 


stern, with an 


from $3.2-million. 


reason 


faced by 
American, 
For in- 
York- 


now 


Increasing 


nine 


been 
good 


older, 


now 
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DECI+ MAGIC is the world’s first and only 


" caleul Alor that 0 Ji calculator to set decimals automatically in the 
keyboard and all dials. Touching just one key 
; | , “ | " 
















one time guarantees you correct decimals from 
the start of a problem right through to the 
result. The drifting decimal is gone forever! 

This positive protection against misplaced 
decimals, plus many other exclusive advanced 
features, makes Deci+ Magic the easiest calcu- 


lator to use ever built. 


DECI - MAGIC DOES IT ALL FOR YOU— AUTOMATICALLY 
ALL Decimal Setting - ALL Dial Positioning - ALL Clearing 


MARCHANT 


CALCULATORS =~ 


INC, 
OAKLAND 8, CALIFORNIA 


Hey 


OR, — 


Mail this coupon, with your business letterhead, to the 
address above for 


You touch one key one time to set all your decimals 
automatically... that’s DECI- MAGIC! 


Information on the new Deci- Magic 


Index to Modern Figuring 
by Marchant Methods . . . .....«- [] 








Mw Lununrious NYGEN Tolex’ 


, 


the supported vinyl upholstery 
with the rich, soft “feel” 


... IT STAYS IN BUSINESS Longley / 


There’s executive-suite elegance about Nygen Tolex. Yet 


beneath its handsome surface is a ruggedness that defies 
wear... that never needs pampering. Nygen Tolex is the modern 
upholstery fabric—born of research intent on providing both 


performance and economy. 


To display good taste and business acumen, specify Nygen Tolex 
on all your new office chairs. It’s available in both natural 
leather and soft fabric effects, in colors that are decorator- 
preferred. For samples or the names of office chair manufacturers 


who use Nygen Tolex write: 


THE GENERAL TIRE 4&2 RUBBER COMPANY 
TEXTILEATHER DIVISION + TOLEDO, OHIO GENERAL 


PLASTICS 
Makers of supported vinyl fabrics for Yao Goseret Tire 


& Rubover Company 
products used in business and homes. 
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tion, some industry authorities say, is a 
notable improvement in __ passenger 
service. “New competition is seldom 
welcome to people who have been reap 
ing a financial harvest from a_ private 
melon patch,” says Aviation Week, a 
McGraw-Hill publication. The troubk 
here, as the trade magazine points out 
is that in order to improve service, the 
tirlines need more and better equip 
ment. And because of the earnings dip, 
they claim that it’s getting harder and 
harder to raise the money to pay for 
this. 

¢ The Cost Bugaboo—One big cost 
item—one of the biggest—is the ai 


; 


hnes’ high depreciation rate, neces 

tated by the speed bsolescence of an 
craft today. Mainly, though, the slump 
im =prohts comes |! increases n 
operating costs, rising t ister rate 
lately than are perating revenu 

There is little the airlines can do about 
much of this. Just si the first of 
the year, fuel pri 

>.9%e, tor exampk 

ind supplies 

risen about 

have 

1947. 


) } ) 
The airlines hav rdc ilmos 


One 


w jet plan vr delivery between 
ind 1961, and the 
to buv tl 


OTC expen IVC nan t 


cessors. ‘The companies were hoping 
generate some of the needed cash fro 
sale of old plan However, there 
ircent man uuvers for four-engine, 
gasoline-powered airliners, costly to run, 
ind the once strong market appears to 
be weakening 

¢ Ripples in the Street—The airline 
cost-pronht predic iment ha been 
flected in Wall Street. Airline stocks 
have budged only 2.6% up from their 
mid-February lows, the same tink 
that Standard & Poor 25 industrials 
were rising 10.4 ag 5). And the 
airline shares have fallen off about 37 
from their bull market high of June, 
1955—against a rise bout 24 1 
the industrials in the im period Lh 
investor rejection of air transport shares 
shows up also among the big institu 
tional buyers As of Mar. 29, 195¢ 
the 52 largest investment companies 
had less than 0.5‘ yf their total 


curitv holdings in airline stocks 


Ihere’s even talk of dividend 
United, for instance 
trimmed its quarterh 
from 374¢ to 124¢, bec 
necessity of keeping fn 
during the transition t 

Che airlmes point t t ch 
is these to bolster their pk r relief 
in the form of CAB permission to rais¢ 
fares. But some Wall Street cynics di 
count the lamentation Savs one 
broker, a long-time student of the air 
transport industn They're talking 
poor mouth’ in hopes of drumming up 
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Guaranty’s National Clearing Plan 
Speeds echinacea Coast-to-Coast 
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in strategically 

located cities 


& \S ———— - 2 {— i 
‘ - & +2 


Regional city banks 
service the regional 
collection points 
and wire daily 
balance reports 

to 

Guaranty Trust 
Company 


Guaranty gives ? 


corporation treasurer 
up-to-date reports 

of balances in all 
regional city banks 


us assuring 
better control 
of funds 








Collection system 
saves time, reduces 
check “float” time, 
cuts down credit 
risks, and establishes 
better control of funds. 


area, oliers 


quickly available to treas- 


each day vital balance infor- 


yn in your ce positary banks. 


* Makes easier and spec ds the flow 


transfer of funds throughout 


uur depositary bank network 


* Gives you finger-tip control of 
nds in depositary banks through 


| 


3. Rapid transfer of balances. On in- 
mn trom company, accumt 
d balances in regior 
terred to corpe 
tral bank. 


ld like to receiv 
ut The Guar 


2. Daily bank balance nagpen Each day 
Guarant turnishes 


GUARANTY TRUST COMPANY 
OF prabied YORK . 140 BROADWAY, NEW YORK 16 


Capital Fun in excess of $400,000,000 








The Service Man— 
how fieldmen spark HOME service 


Your agent or broker of The Home Insurance Company 
has at his command an army of assistants—thousands of 
skilled insurance people using the most modern methods 
to serve you, the policyholder. 


The Home fieldman is the link between your agent and 
every resource of the Company. He is a man of many 
talents. By his safety recommendations, countless lives 
and millions of dollars of damage have been saved. He 
helps your agent help you in many ways. 


It pays to buy the best—Home Insurance—from the man 
best qualified to serve you—your agent or broker of 
The Home Insurance Company. 


See your HOMEtown agent now. 


THE HOME 
Susuronce Comprouy 


Home Office: 59 Maiden Lane, New York 8, N. Y. 
FIRE « AUTOMOBILE « MARINE 
The Home Indemnity Company, an affiliate, writes 
Casualty Insurance, Fidelity and Surety Bonds 
A stock company fepresented by over 40,000 independent local agents and brokers 
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public sympathy to strengthen their 
case in the eyes of the CAB.” 

¢ Entreaty—It's hard to deny the 
figures in the revenue expenses squeeze, 
however. And, in the airlines’ view, the 
best remedy is a fare increase. Seven of 
the 12 domestic trunk lines have peti 
tioned CAB for a 6% “emergency” 
hike, pending the results of a morc 
exhaustive probe of airline fares. Many 
airline officials privately predict that the 
board’s answer on the 6% tise, due 
around Sept. 1, will be “no.”” No one 
is yet willing to guess the outcome of 
the more detailed study, although hopes 
are high. 

Ihe airline fare structure, industry 

spokesmen say, has kept pace neither 
with increased operating expenses nor 
with rail and bus fares. Since 1940, 
revenues per revenue passenger mile 
have gone up only 1.53% on the do- 
mestic trunk lines. In the same time, 
the increases have been about 42% 
per revenue passenger mile for inter- 
citv busses and rail coach and more 
than 104% for Pullman. 
e Storms Ahead—Unless they win a 
fare hike, the airlines expect no surcease 
soon. For one thing, load factors—the 
ratio of passengers to available seats— 
mav decrease in the next few vears. 
Capacity will increase, both because 
of added planes and faster service (a 
speedy jet can make more round trips 
in the same time than a conventional 
plane). But market expansion may not 
keep up. In the first quarter of 1957, 
load factors for the 12 domestic trunk 
lines dropped to 60.1, from 63.4 a year 
ago. And this year capacity is expected 
to increase 15%, ‘trafic only about 
12%. 

Besides attracting new customers, 
the airlines are hopeful that their jet 
fleets of the future will bring added 
economics once the break-in period is 
over (BW —Jul.21°56,p156). The jets 
will carry more passengers, more often, 
at less cost per passenger mile than 
present piston engine planes. But until 
the jet fleets are in service and running 
smoothly, the airlines will be flving a 
bumpy profits route. 

Eastern, TWA, and American pre- 
dict net losses for 1958. United fore- 
sees 1957 income of about $7.1-million, 
not counting capital gains, against last 
vear’s $10.3-million. For 1958, United 
envisions a drop in earnings to around 
$3.9-million. 
¢ Spot of Sunshine—There may be at 
least one exception to this bleak rule 
Pres. Carmichael of Capital offered the 
security analysts some hope for his own 
company. Operating results began to 
improve in April, and the trend was 
continuing into May, he said. If it 
persisted, he indicated, Capital would 
go ahead with its deferred equipment 
purchases. 

The executive attributed Capital’s 
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This literature 


can tell you how to 


control a “lion-sized” business problem 


Here is information on a poorly understood business 
problem. It is shared by super-markets, insurance com- 
panies, retailers and office managers . . . it is the problem 
of odors. Very few executives understand the impact of 
odors on profits. However, odors influence personnel 
turnover, efficiency, sales results and production. 
Airkem, Inc., is an international organization special- 
izing in the control of odors. In this literature the effect 
of odors on profits is explained, as is the Airkem tech- 
nique for their control. One or more will be of assistance 
to you, write for those you require. 
1. Personnel and customer relations. How stuffy or 
odorous air can be treated to improve business opera- 


tions. Air conditioning installations 


are often made more effective. 


specialists in 
odor control 


2. Industrial odors and sanitation. Better plant opera- 
tion and improved community relations through odor 
control. Covers process odors, waste treatment, indus- 


trial sanitation. 
3. Emergency Odor Treatment. How to reduce losses 
from fire smoke and odor-contaminated storage or cargo 


space. A spec ial service recommended to insurance firms 


and cargo handlers. 


Write in for the literature you want, today. 


AIRKEM, INC., 241 East 44th Street, New York 17, N. Y. 

Please send me literature on the following business problems: 
Personnel and Customer Relations Industrial Odor & 

Sanitation Problems Emergency Odor Treatment 


I want advice on this odor problem 





Name . . — — Title 





( ompany 





Addr SS 





City 








He’s got something we don’t have 4 

He can see in all directions af once, If we 
could, it certainly would be an advantage 

in business, industry, research and security 

Du Mont is about to announce a practical answer 
to man’s need for multi- and extended vision. 

It will become another link in our system of 
communications. It will be an industrial television 


system specifically designed for today’s needs. 


Be among the first to know all the g 
details on IT. IT will be sold and serv 
iced by competent local contractors 
you know. Send for compiete details... 


Industrial Television Department 
ALLEN B. DU MONT LABORATORIES, INC. 

760 Bloomfield Avenue 

Clifton, New Jersey 





reviving health to a favorable CAB 
route decision and the company’s fleet 
of 59 Viscounts. About two years ago, 
the CAB ruled that Capital could 
operate nonstop from New York to 
Toledo, Pittsburgh, and Detroit, and 
it awarded a number of other routes 
between major cities (BW—Sep.17’55, 
p76). This allowed the line to cash in 
on passenger business in some of the 
best U.S. markets. At about the same 
time, Capital began adding the Vis- 
counts—among the best and newest 
planes in competition on the airline's 
routes. They attracted customers in 
droves. In the first quarter this year, 
Capital’s passenger traffic increased 
65% over the same period of 1956 

This transfusion of business hasn’t 
shown up much in the company’s earn- 
ings yet. Neither have the expected 
economies in operating the Viscounts. 
Ihe reasons: high costs of breaking in 
the planes and of inaugurating service 
on the new routes. Now that the bugs 
ire out of the equipment, and crews 
ind ground personnel trained, Capital 
claims it is finally beginning to reap 
benefits 


Skirmish at Kress 


Management, in firm con- 
trol, gives short shrift to stock- 
holder complaints of sliding 
sales, profits. 


If last week imnual meeting 
S. H. Kress & (¢ finds its wav int 
textbooks on stockholder relations, it 
will hardly be as a case study in the 
conciliatory aj ch toward pacifving 
dissenters 

lo begin with, stockholder Morton 
M. Adler (shareholder for 40 vears with 
16,100 shares, and chief dissident al 
the meeting) had no company spokes 
man higher than O. V. W. Hawkins, 
vice-president and secretary, to answer 
his questions. Chmn. Rush H. Kress 
md Pres. C. G. Trammell didn’t appear 

because, as Hawkins later explained 
“It’s not convenient for them, and 
they prefer not to come. We've always 
done it this way.” 

¢ Dialogue—Adler seized the first 
chance, however, to whip out a three- 
page statement belaboring the company 
for the persistent downward drift of 
its sales and profits in recent years 
He accused the management of “19th 
Century corporate thinking.” 

Hawkins shot back We're not 
interested in hearing vou read “The 
Last of the Mohicans.’ ” 

Adler went on to suggest that some 
company stores might yield more if 
rented out than they earn now as variety 
outlets To this, Hawkins retorted: 
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Capacity $100,000 per hour... 


At a hundred dollars for each carton of nickels, and a thousand straps an 
hour, the arithmetic’s fun. Think what you could do with bales of $100 
bills! Maybe it’s enough to think what you could do with a thousand straps 


per hour. Touch a button, and in three seconds the strap is around the 
carton, sealed, and cut off from the dispenser. Could be any carton. . . or 
a bundle of hardwood flooring or steel fence posts. True, the machine might 
take four seconds for a big carton, or six for a whopper. But with machines 
like this and Signode to help you make the most of them, wouldn’t your 
product cost less to handle, store, ship and receive? To find out, call the 
Signode man near you, or write: 


SIGNODE STEEL STRAPPING CO. 
2607 N. Western Avenue, Chicago 47, Illinois 


Offices Coast to Coast. Foreign Subsidiaries and Distributors World-Wide 
In Canada: Canadian Steel Strapping Co., Lid., Montreal * Toronto 
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AMP...THAT'’S FOR SURE 


The ability of electricity to ease, broaden and speed the multiple activities of 
today’s world rests on the promise of uninterrupted service. Failure or breakdown 
results in disruption and the irretrievable loss of time and money. 

A-MP termination assures this promise of constant duty will be kept. No circuit 
is stronger or more reliable than the terminal at the end of a wire. The develop- 
ment of A-MP solderless termination removed the weakness and slow motion 
inadequacies of former type connectors. 

AMP built a history of wire termination dependability in Aircraft, Appliance, 
Electronic, Marine, Power and Railroad Industries. Tested by use, A-MP ter- 
mination fulfills the critical requirements imposed by extreme vibration, corrosion 
and temperature change factors. 

Manufacturing costs can be lowered, high speed production achieved, product 
quality and efficiency improved. What's the answer? A-MP termination, to be sure. 


The brochure ‘Molto Allegro” illustrating the scope of the AMP Organ- 
ization and variety of A-MP wire termination will be sent on request. 


AMP INCORPORATED 


GENERAL OFFICES: 
5724 Eisenhower Boulevard, Harrisburg, Pa. 


Wholly Owned Subsidiaries: Aircraft-Marine Products of Canada Ltd.. Toronto, Canada e Aircraft-Marine Products 
(Great Britain) Ltd., London, England « Societe AMP de France, Le Pre St. Gervais, Seine, France « AMP— 
Holland N.V. 's-Hertogenbosch, Holland 


Distributor in Japan: Oriental Terminal Products Co., Ltd., Tokyo, Japan 


Financ ( 


‘We're in the merchandising business. 
If you want to get into real estate, pull 
your money out of Kress and put it 
into Webb & Knapp” (a real estate 
company). 

Ihe dissident stockholder said he 
merely thought “the company ought 
to take advantage of its assets,” and 
perhaps a merger would help. Hawkins’ 
reply: “That's what everybody wants-— 
our assets. Including yourself.” 

his went on for three hours, with 
about 15 stockholders out of some 100 
present joing in the baiting. 
¢ Control—Kress is one of the few 
remaining companies that don’t solicit 
proxies before meetings. The reason 
it can do so, without worrying about its 
11,000 minority stockholders and thei 
opinions, is this: Of its 2,382,000 com- 
mon shares the Kress family reportedly 
owns 130,000, and votes the 995,000 
shares of the Samuel H. Kress Founda 
tion—giving it effective (47.5%) control 

Though 1956 sales of $167.7-million 
were virtually unchanged from 1955, 
earnings dropped 9% to $5.3-million 
($3.48 a share against $3.81). Sales 
have dropped from a high of $176-mil 
lion in 1952, earning from a $12.8-mil 
lion peak in 1948. Like others, Kress’ 
profit margins have been pinched by 
higher costs, especially wages. Last 
September Kress cuts its quarterly divi 
dend rate from 75¢ to 50¢. On the 
New York Stock Exchange, Kress shares 


sell at around $32 (1956 high—$50.50). 





FINANCE BRIEFS 








Newly announced financing will push 
First National City Bank ahead of 
Chase Manhattan as No. 1 New York 
City bank in terms of capital funds 
Rights will be offered to stockholders 
for 2-millien shares, totaling about 
$120-million in new capital. Basis: one 


new share for each five held. 


Quote of the week: Bankers Trust Vice- 
Pres. J. P. Dreibelbis denies that tight 
money has pinched little borrowers 
more than large ones. However, to the 
criticism that “borrowers of junior 
credit standing” have been harder hit, 
he retorts: “I hope they have.” Over- 
lax credit standards are the big danger, 
lie savs. 
e 


A rare event—the merger of savings 
banks—is scheduled in New Jersey 
Ihe participants: Newark’s United 
States Savings Bank and Franklin Sav 
ings and Orange’s Half Dime Savings 
Bank. The resulting $132-million in 
stitution will be second largest in the 
state, behind Newark’s Howard Sav- 
ings, if authorities approve 
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You can form continuous 
strip mouldings with a hot 
wire cutter, or die cut it so 
easily ordinary cookie cut- 
ters have been used... 


it can be molded in place 
for integral contour 
hapes, cemented or sewn 
to almost any type of cov 
ering material 


it is so tough you can hog- 
ring it right to seating 
springs without backing 

pport or fabric liners... 


YOU CAN DO 
MORE THINGS 


more ways...better... 
faster...more economically 


with urethane foam 


Can you use a material that can be tailor-made softer than velvet, 
lighter than cork, tougher than leather, more elastic than rubber, 
warmer than wool, easier to work than wood? That’s versatility—the 
profitable kind—and it’s all yours with urethane foams. 

Urethane foams are an entirely new group of synthetic materials, 
developed by Mobay for modern fabrication and design techniques. 
Pronounced structural strength, marked stability to heat, dry-cleanable 
and washable, good insulating properties (thermal, sound and electrical) 
and ability to bond during foam reaction to almost any type of material, 
are among their most outstanding properties. 

If you manufacture or use anything that requires cushioning or in- 
sulation—where light weight, structural strength, vibration dampening 
and durability are desirable factors—your first step should be to get 
the full story on urethane foams. Write to Mobay Chemical 
Company, Dept. BW-13, St. Louis 4, Missouri. 


An associate company of Monsanto 


You can tack or staple it to 
wooden frames, back rests 
or arm rests ... roll or 
crimp to suit your fancy... 


almost anything with stand 


seal it to many materials 


You can bond it securely to You can slice it so thin it 
has the drape and fee! of 
ard cements... or heat velvet... quilts to fabrics 
with standard equipment 


Mobay supplies hemicals for the 
manufacture of urethane foams which are 
already in use or under development for 
these apr at 

Auto safety padding 

Furniture upholstery 

Carpet underlay 

Interlining for outerwear 

Footwear 


Household items 


MOBAY 


First in Urethane Chemistry 


S 


It is so easy to tailor you 
can cut it with ordinary 
scissors Of power-driven 
pattern cutters... 
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a ee Roadbuilders 


George (left) and Herman Brown (center), who 
head Brown & Root, Inc., had never built a re- 
finery, but that didn’t mean they couldn’t. One 
offbeat job led to another—including everything 
from generating plants to offshore oil rigs. 
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and platforms (above) for offshore drilling are ; 


OIL RIGS big part of Brown & Root’s operation. 
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plants—or any other kind—are all part of the 


CHEMICAL day’s work for B&R’s crew of engineers. 
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With a Flair for Other Jobs 


EADQUARTERS for one of the largest 
ind most I 


in the world are in Houston & Root, 
call its switchboard there 
the operator will say simply and anom 
lairfax 3-7121.” cular—is 
brothers Herman anc time, they 


ip LIC 


Y t f you 


hat the way 


\ TY 


ee paca Oe 
fen tleane 


— 


RAILROAD 


George 


versatile construction 


(below) in Alaska is an offshoot of the 


brothers’ original roadbuilding business. 


R 


Inc 
to splurge 


] 
ilmost 


iT¢ 


Brown 


Brown 
who head and personally « 
want 
ind publicity 
general and personal mention 


(cover, 


iny kind 


\t the 


; 


most astute, 


PIPELINE 
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picture), 
mtrol Brown of 
Their aversion 
in 1 newh 
in parti 


Satie 


behind-the-scenes politicians the state 
l'exas has ever known 

lew people know, for example, that 
liberated Eastern country ap 
proached them with a proposal that 
B&R set up and direct that 


entire program for economic develop 


nation’s 


built for American Louisiana Pipe Line is pushed 


through 12 miles of swampy terrain. 
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“| HOPE THIS GETS ME 
OVER THAT CYCLONE FENCE!” 

















* There’s only one Cyclone Fence. It’s the quality fence. 
¢ It’s the largest-selling chain link fence in the world. 
* Cyclone Fence is installed by factory-trained experts. 


¢ Send coupon for free booklet that tells all about fence. 


ry ee OD GSN 


Vous Fence }| USS CYCLONE FENCE 


Mow & Boon ba 
Lent Dept. 4-57, Waukegan, Ill. 
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Send free Cyclone Fence booklet. 


UNITED STATES STEEL 


Companies 





ment. According to a company official, 
Herman Brown just smiled at the idea. 
George Brown went so far as to discuss 
it with political friends, who soon con- 
vinced him that he had better stick to 
building things of concrete and steel. 

On the other hand, state politicians 
at every level woo their counsel and 
support, and the brothers are fre- 
quently called to Washington to advise 
federal legislators or to serve on na- 
tional committees. 


|. Behind the Company Name 


Though the Browns are, of course, 
widely known as builders bv other 
men in the industrv, in the world of 
commerce the firm of Brown & Root 
is much better known than are the 
men who run it. Yet Herman, 64 
vear-old-president, and 59-vear-old 
George, parlayed a few tired mules and 
some beat-up earth-moving equipment 
into a company that does hundreds of 
millions of dollars worth of business a 
vear. Since Herman Brown hitched 
his mule wagon to a star drill 38 vears 
ago, the brothers have completed, or 
are completing, construction contracts 
totaling $2.75-billion 
¢ Just Name It—The company’s great- 
est growth has come since World War 
Il, and the big gains—total business, 
including joint ventures in the past 
six vears amounts to nearly $1.5-bil- 
lion—reflect B&R’s diversification dur- 
ing the Depression. 

Todav, with a strictly poker face, the 
brothers will tell you that B&R is pre- 
pared to build a road, a dam, an air- 
field, shipyard, bridge, or tunnel. 
They'll design, build, and operate an 
offshore drilling platform or an under 
sca pipeline. Thev'll design and put 
up a mill to make steel, chemicals, 
gasoline, process ore or sulphur, cotton, 
or petroleum. If what’s needed isn’t in 
this list, name it, and a team from 
B&R’s 750 engineers will work it out. 
e Many Fingers, Many Pies—B&R 
clients within the U.S. read like a 
Standard & Poor’s list of “Big Indus 
try,” with heaviest emphasis on petro 
leum companies and the allied fields 
of natural gas and petrochemicals. 

The brothers have built electric 
generating plants, both steam and 
hvdro. After World War II, thev were 
instrumental in transforming the Big 
Inch crude oil line into one of the 
most successful gas transmission com- 
panies in the countrv—Texas Eastern 
Transmission Corp., with assets of 
$628-million. 

They own and operate one of the 
fancier dude ranches in the U.S., 
which they contrived by restoring Fort 
Clark—an old cavalry post near the 
Texas Big Bend country. 

True to their Texas heritage, thev’re 
“in oil” and have ranches. In oil, they 
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The most modern equipment available is | 
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Mechanical hands with a soft touch 


Here's the way As each new automobile design 
4 | 


Caribbean Cruises—on air-condit 
car f iN Orlea 
fr . York 


‘ 


: 
terweos eta Carcttleanws 
ALCOA STEAMSHIP COMPANY, INC. « DEPT. A, 17 BATTERY PLACE, NEW YORK 4,N. Y., 


OR DEPT. C, ONE CANAL STREET, NEW ORLEANS 12, LA 
Offices in: Baltimore « Chicago «+ Kansas City «+ Los Angeles 


Milwaukee « Mobile « Norfolk «+ St. Louis * San Francisco 








sother LOSETA favorites, too! 


5-2 


COSCO value-packed line of office chairs with round tubing 


s. 


COSCO Chairs, Settees, Sofas and Occasional Tables 








Furst Pictures 





of the new Cosco 








>> 


ee . « = 
Director Series! 


® These handsome Cosco Chairs are new .. . and news! More generously pro- 
portioned, more luxuriously cushioned, styled in smart square tubing. Designed 
by seating engineers, produced by skilled craftsmen .. . to offer day-long 
comfort, life 

De luxe features include dual-contour molded foam rubber seats, and foam- 


cushioned backrests, upholstered front and back. 


Astonishingly low priced, due largely to fact that we mass-produce all com- 


yonent parts except casters in our own plant, instead of merely buying parts for 
t : & 


assembly. This permits important production economies and added quality con- 
trol... which you'll find fully reflected 
in every Cosco “Office Fashi ye ” Hamilton Manufacturing Corporation 
; i Dept. BW-57, Ce bus, Indiana 
Chair! ‘cc mend 
: . ; OSCO Off 
Give Cosco Seating a free trial. Call OSCO CI 


dealer, listed in yellow section of phone 


} lwou ke e¢ 
book, « r mail coupon. We ‘ll welcome a t t wing COSCO Chairs 
chance to prove that Cosco can help 1 Chai 

you earn a more comfortable living, 

and help your staff fee/ better and 

work better! 


Find your COSCO dealer in yellow pages of yvailable ynada, Alaska an 
phone book, or attach coupon to your letterhead. ah aut zed COSCO d 


= 
v 


Model 28-TA Model 25-S Model 27-LA Model 23-LD 
Exe tive Chair Se etarial Chair Cc fere eA Chair General Chair 
$59.50 . $42.50 $39.50 “ $19.95 





cool metal for hot planes 


For jet and rocket aircraft engines, wings and surfaces that 
are subject to extreme conditions of heat, friction and corrosion, 
where the metal must stand up . . . design it, improve it and 


protect it with McLOUTH STAINLESS STEEL. 


specify 


Mc LouTH STAINLESS STEEL 


H | GH @ YUAtLt Ff Y¥ S HE CET A N D > = & 8.Ff 
for aircraft 


McLouty Stee. Corporation vwerroit.) MICHIGAN 


MANUFACTURERS OF STAINLESS AND CARBON STEELS 





. even at that early age 
the political spark had been 
kindled .. .” 

STORY starts on p. 9C 


call themselves light producers of 
heavy crude,” but production in thou 
sands of barrels per dav, which they 
gct from their Highland Oil Co. as 
well as from personal oil ventures, is 
something few operators would scorn 
Vheir eight ranches aren't rich plavboy 
spreads, but working beef factories. 
(he Browns own the Driskill Hotel 
in Austin. ‘They operate a good-sized 
working shipvard, which built fighting 
vessels for the Navy during World Wat 
II, and which today operates full-time 
building — offshore platforms Lhe 
pioneered in construction for the off 
shore oil business, and are now in this 
kind of contract drilling for themselves 
Uncle Sam, too, has been a good 
customer B&R were in on_ such 
projects as the rebuilding of Guam 
(B&R’s share $49.3-million); U.S. Air 
ind naval facilities in Spain (S100 
million); U.S. airbase in France ($54.8 
million). In addition, B&R has clients 
in Africa, Brazil, Canada, Haiti, Ital 
Jamaica, Mexico, Pakistan, Venezuela 


ll. The Brown Odyssey 


11h 

is a large scoop-shape ir with 
handles at one end and a whiffletree at 
the other—an carth-moving device uscc 
it that tim« 

Since he couldn’t convert it to cash 
Brown decided to put his equipment 
to work. Even at that early age, the 
political spark apparently had been 
kindled, for the record shows that h« 
ipproached the county commissioner's 
ofhce and left with a small roadbuild 
ing job that set him up in business 
¢ Partnership—In 1919, Brown set up 
a partnership with his new brother-in 
law, Dan _ Root Meanwhile, his 
brother George, nearly six vears his 
junior, was going through Rice Insti- 
tute, a hitch in the Marines, and later 
at the Colorado School of Mines 

George Brown’s mining engineer 
career was cut short by a cave-in at an 
Anaconda copper mine location, and 
Herman persuaded him to come to 
work for B&R. 

Dan Root died in 1929, and the samc 
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GROWTH 





opportunities for yOu 


In the Middle South—Arkansas, Louisiana and Mississippi— 
there is water aplenty, from ground sources, lakes and 11 major 
rivers whose average daily flow totals 560 billion gallons—over 
three times the daily U. S. consumption. Plentiful water was a 
factor in the selection of the Middle South by these types of 
industries: petroleum, chemical, plastics, aluminum, pulp and 
paper, and agricultural processing. Do you need large quantities 
of water? 

Other Middle South assets include a wide variety of natural 
and imported resources, plentiful low-cost power and natural 
gas, international transportation facilities. 

Investigate the growth opportunities in The Middle South 


For a closer look at the Middle South, write 
or visit the MIDDLE SOUTH AREA OFFICE, 211 


International Trade Mart, New Orleans—or: 
ARKANSAS POWER & LIGHT COMPANY 
Little Rock, Ark. 

LOUISIANA POWER & LIGHT COMPANY 
New Orleans, La. 

MISSISSIPP] POWER & LIGHT COMPANY 
Jackson, Miss 


NEW ORLEANS PUBLIC SERVICE INC. 
New Orleans, La. 


Companie ‘ 
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11:18 PM: 


Central Freight Service Bureau, New York, gets 
request from meat wholesaler for arrival time of 
a beef shipment. Operator checks teletype which 


11:20 pM. 





Shipment located on train speeding through Selkirk, 
N. Y. Due at 5:30 A.M. in midtown Manhattan yards. 


transmits lists of all cars and trains moving in the 
Eastern Division. Bureaus are open 24 hours; get 
information on freight as soon as it begins to roll. 


Shipment uncoupled on team track at 34th Street Freight 
Terminal in New York—right in the heart of the city. 


- ° : : . . 
Beef transferred to truck for short trip downtown to whole 
saler’s warehouse, where extra help is coming on duty. 








Whats new on the New York Central 








New ‘private eye” 
shadows 20,000 freight cars a day to bring 
in your shipments on time 


Your valuable freight is never just “‘some- 
where in transit”’ on the Central. 

Today a new electronic car-reporting 
system literally acts as a “private eye’”’ 
for each of your shipments. And its lights, 
push buttons and 100,000 miles of educated 
wires keep track of every freight car every 
minute it’s on our road. 

This electronic grapevine never fails to 
pass along an advance tip; its memory 
never forgets any of your freight that’s 
entrusted to it. As a result, information 
experts in our Freight Service Bureaus, 
whose job it is to keep their ears to the 
wires around the clock, can tell you within 
minutes when your shipment left , 
where it is at any time ... and when 
you'll get it. 

Hot tips —in advance 
This new car-reporting system links 67 
widely scattered yards and four major in- 
formation centers in New York, Cleveland, 
Indianapolis and Detroit as if they were 
next-door neighbors. 

Because yards and shippers are now 
alerted with exact information well in ad- 
vance, loading, unloading, or switching can 
begin the minute the incoming train arrives. 

As a result, the “‘private eye’’ reporting 
system has helped shippers knock hours 
off their schedules. 

Now with the information available in a 
matter of minutes from one of our Service 
Bureaus, you can plan on definite arrival 


times. Your drivers, checkers, loaders don’t 
stand around eating up the clock . .~. and 
your expense sheet, while waiting for your 
freight to come in. 

A few years ago, a system like this was 
just mechanical theory. But the Central has 
made it work . . . and work for you. 


Ready for delivery to the kitchen of a banquet hall— 
beef for 1200 dinners to be served at 7:00 P.M. 


There’s plenty of progress on our railroad, in 
every department and this is only the 
beginning. Ask our freight salesman—a rail- 
road specialist who has added new skills to 
his own field —about other new developments 
on the New York Central. They mean better, 
faster service—at no extra charge to you. 


Route of the “Early Birds” 


New York Central Railroad 








9 YOUR straw into 
the billion dollar 
soft drink market 


Take a sip. The taste is fine. Hundreds of 
manufacturers are finding new potential in the 
billion-dollar bottled soft drink market. 

They’ve discovered that bottlers are constantly 
looking for new machines, supplies, services, 
that will cut costs, increase markets and profits. 
Often a product you've been selling to another 
industry is exactly what the bottler needs. 


But, the nation’s 5,100 bottlers are spread al] over 
the map of the United States — hard to reach with 
individual sales calls. However, the one place where 

you can meet the entire industry at one time is — 

The INTERNATIONAL SOFT DRINK INDUSTRY EXPOSITION and 

concurrent Convention — November 11-14, 1957, Washington, D.C. 


In just four days you can explore this industry. Meet, 

in person, almost all the key people of the nation’s widely- 
scattered bottlers. It is the once-a-year event, sponsored 

by the industry’s national association — American Bottlers 
of Carbonated Beverages. Every bottler attends if he can. 


Attend this Exposition yourself. See what bottlers buy to 
maintain and run their plants at a profit. 





And in your own exhibit at the Exposition you can meet these 
men in their best buying frame of mind. 


For complete information about booth space, or for complimentary 
admission tickets, write “Soft Drink Exposition”. 


AMERICAN BOTTLERS OF CARBONATED BEVERAGES 
1128 SIXTEENTH STREET, N.W., WASHINGTON, D.C. 





COME TO MICHIGAN 


...Continental Can Did! 


The beautiful plant pictured below will be a new Michigan facility of the 


Continental Can Company, still another of the fine businesses which have chosen 
Michigan as a major point of operation. This new plant will manufacture a wide 
variety of paper products and will employ almost 1000 workers from the 

Three Rivers area. In selecting Michigan for this new facility, Continental considered 


many of Michigan's industrial advantages—its skilled labor force, its abundant supply of yee~ 
water and raw materials, its reasonable taxes, its spirit of community co-operation, 

and its proximity to the great midwestern markets. We think these virtues 

deserve your consideration—and we will be happy to supply the facts at any time. 


Write, wire or phone— 


MICHIGAN ECONOMIC DEVELOPMENT DEPARTMENT © 111 STEVENS T. MASON BUILDING, LANSING, MICHIGAN 


100 Compan ies 





vear Brown & Root, Inc., was formed 
as a corporation, with Herman Brown 
as president, and George Brown as 
executive vice-president. The Browns 
bought out the entire Root family in- 
terests in the company 

¢ Branching Out—In the carly years, 
B&R construction activity was pretty 
well confined to various kinds of road 
jobs—grading, paving, ditching. Pri- 
marily, they were carth movers. The 
brothers got in on the ground floor of 
road construction in Texas. In those 
days, one company veteran _ says, 
“There were plenty of people who 
went broke on.a road contract. Build- 
ing roads was just about as new as 
atomic energy is today.” Those who sur- 
vived and prospered were the people 
who weren't afraid to try something 
new. 

The Browns scorn “specialists” who 
“try to build up a great mystery about 
their particular line of work.” “We 
originally were roadbuilders,” says 
George Brown. “To be roadbuilders, 
vou have to know about concrete and 
asphalt. You have to learn something 
about bridges. Once you learn these 
things, it’s only a step, if you're not 
afraid, to pour concrete for a dam. And 
if vou get into the dam_ business, 
you'll pick up a lot of information 
about power plants. Actually, when 
you break it down, each component 
of a new job involves things you've 
done before.” 
¢ Big Incentive—But th 
reasons for B&R’s diversit 

Soon after the company was in 
corporated, the Depression hit, and 
construction work of all kinds ground 
to a halt. The Browns had prospered 
modestly, and now had an organization 
that had nothing to do 

It was during this lean period that 
Herman Brown vowed he would never 
wain be caught with all his eggs in 
one basket. So the brothers deliberately 
began to branch out into oil, real estate, 
office buildings, hotels, pipelines, mines, 
even a dude ranch 

B&R sweated out the Depression 
by making the most of the Roosevelt 
pump-priming jobs, and later—in 1936 

landed its first big contract. This 
was the Marshall Ford Dam job on the 
Colorado River north of Austin, a 
joint venture with McKenzie Construc- 
tion Co. It was one of the largest 
jobs ever done in Texas up to that time 
¢ On the Way—The Marshall job 
plumped B&R firmly into the big time. 
It was a daring job for the Browns to 
take on, since it presented all kinds of 
problems the Browns had never en- 
countered before. 

Despite two near-calamitous floods 
before the dam was built, B&R and its 
partner came through. 

Looking back, the Browns admit that 
had they not been heavily insured 
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SPECIFY. POWER 


Turn page and see Cummins-powered roadbuilding equipment at work! >) 
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1. ROUGH CLEARING 


Specify Cummins power for roadbuilding 


Progressive pictures depict the modern roadbuilding story ... show how 
high-powered diesel machines speed the building of tomorrow's } ghways. 


Each unit shown is available Cummins powered. More than 50 manufacturers 
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AND FILL 


2. BORROW 


on Cummins get these famous features 
nas few 


ely new dirt-protection system assures long engine life 


tandardiz 
1 Canada 
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ive PT fuel system is simple to understand 
ess to maintain than any other system—dgasoline or diese 


parts and service points in the U.S. an 
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How to engineer a bubble! 


RCA Whirlpool Washers are built for 
long and trouble-free performance. A 
problem, caused by foaming oil in sealed 
i product of 


gear cases, Was solved by 


Shell Research 


T 
When a housewife loads 


the family wash in her 
RCA WHIRLPOOL, she 
clean wash 


expects a clean 


with a minimum of fuss. 
In her machine there’s a place 
for bubbles, and another place 
where they're persona 
non grata. You want 
sudsing action in the tub 
itself, but in the washing 
machine’s gear case, a 
foaming lubricant is the short 
road to trouble 
Seeking a non-foaming oil, 
Whirlpool-Seeger made a special 
study of gear-case lubricants and 
selected a highly stable product of 
Shel! Research—Shell Tellus Oil. Since 
its selection in 1953, it has been used 
in hundreds of thousands of RCA 
WHIRLPOOL washers. Not a single 
problem in the gear cases has ever 
been traced to lubrication. 
Development of better lubricants 
for the machines we Jive by is a 
continuing part of Shell’s research. 
It’s another reason you can count 
on better values wherever you see the Shell] 
name and trademarks. 


Leaders in Industry rely on 
Shell Industrial Products 


‘SHELL 

















B&R employees have 
never worked under a union 
contract. 


STORY starts on p. 90 


against flood on this job, their first ven 
ture into the big time might have 
spelled curtains for the company. 
his early teaming up with McKenzie 
set a pattern for the company that has 
now completed a full cycle. According 
to George Brown, “Joint ventures in 
the early davs not only spread the risk 
for us, it also permitted us to ; acquire a 
lot of knowhow we didn’t have much 
of. When we'd take on a big one, we 
wanted some company up in that dark 
illey with us.” Todav, contractors are 
happy to team up with B&R for the 
same reason: B&R has acquired plenty 
of knowhow 
¢ Self-Confident—Success of the dam 
project and other early ventures whetted 
the Brown appetite, and convinced the 
brothers that no job was too ambitious 
for them Just because we had never 
made a refinery before never meant at 
inv time that we wouldn’t take on the 
job,” savs Herman Brown. “Building 
1 refinery is just a good-sized pipe 
hitting job. If he could follow a blue 
print, a plumber could build a refinery.” 
This philosophy came in handy du 
up period for 
24-mil I ike Pon 
New Orleans, the 
in the world 
tricky job, in 
penalties if the com 


] 


what it promised 


ll} 
building of 
sed concret¢ 
concrete con 
2,.246-span structure 
luced in the $6-million 
Railway sections, 56 
ghing 185 tons, were 
precast in special mechanically operated 
steel forms designed by B&R. Sections 
were transported and built by B&R 
The company, working with T. L. 
James Co., completed the precedent 
setting project four months ahead of 
schedule. 


Political Prowess 


Todav, there are more than 25,000 
on the B&R pavroll, and they are on 
job sites all over the world. 

One of the most controversial things 
about these emplovees is that they have 
never worked under a union contract 

far as Herman and George Brown 
are concerned, they never will. 

The brothers are outspokenly anti 
union. Long ago, Herman Brown set 
the dictum, “Any man who works for 
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WATER CONSUMPTION 
BILLIONS OF GALLONS 


(Excluding Irrigation) 
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IVE a thought to the water you use. It costs good money... 

your money . . . and it’s no longer plentiful. In many areas wells 
are running dry, and pollution prevents full use of river water. 
Billions must be spent to develop new water resources... if they 
can be found at all. 

Install water meters to check and report On consumption in 
your plant. The meters will uncover hidden leaks and careless 
habits. They will show where you can save by installing automatic 
shut-off devices, by improving heat exchangers, by changing 
processes, by recirculating or reconditioning water for re-use, so 
you don’t dump a drop down the drain until it’s completely “worn 
out.” 

The name Neptune now means far more than meters, but water 
conservation is still our biggest business. Call on us for recom- 
mendations. 


NEPTUNE METER COMPANY, 19 West 50th Street, New York 20, N. Y. 


ff 


of 
VA 
tu 


for a better / measure of profit 


Neptune Meter Co., Neptune Meters, Lid. liquid meters 
Revere Corporation of America / aircroft instruments & wire 
Superior Meter Co., Inc. / gos meters 
Hot Spot Detector Co., Inc. / temperature warning systems 
Electronic Signal Co., Inc. / toll collection equipment, electronic scales 


Companies 105 








irginia you get 


“Ss arz 


Natural Gas bakes FFV Cookies at Southern 
Biscuit Co., Richmond ...to be rushed fresh to 
markets in 36 states, 


plus natural 


Commonwealth's Natural Gas “Pipeline to Progress" 


serves Virginia’s James River Valley... criss-crossed by five 
major railroads and more than half a hundred scheduled truck 
lines. In this key industrial area, top transportation is only one 
of many competitive advantages you can combine with efficient, 
economical Natural Gas. For facts on this area’s mild climate, 
conservative manpower and government, nearby materials, and 
available plant sites... write, telephone or telegraph us in 
confidence. 


INDUSTRIAL DEVELOPMENT DEPARTMENT 
Commonwealth Natural Gas Corp. 


116 South Third Street, Richmond, Virginia 
106 Companies 





me won’t have to go through a middle- 
man to get or keep his job.’ 

I'he Browns’ opposition to unionism 
has put them high on union lists as 
people to fight. That suits the Browns, 
too. ‘They put it that any man should 
have the right to do what he ple Ses, 
and contend that a worker who is under 
the aegis of a union is not a free agent, 
and that a company that has to con- 
form to the dicta of a union is in even 
worse shape 

The brothers have been credited with 
spearheading passage of such Texas 
statutes as the anti-violence bill, the 
right-to-work laws, and those that limit 
picketing. The unions, in turn, have 
often laid the “evils” of the Taft- 
Hartley Act on the Browns 
e Politicians—This strong anti-union 
bias has contributed to the Browns’ 
activity in politics. Their interest ranges 
ill the way from selection of a local 
school board up to the national level, 
ind the brothers are on a first-name 
basis at both levels 

Thev have actively backed and finan- 
cially supported such men as ex-Gov. 
Allan Shivers, the Democrats for Eisen- 
hower, and some conservative Southern 
senators. In national politics they have 
also backed Lyndon Johnson. Herman 
Brown has been a delegate to the Na- 
tional Democratic Convention “four 
or five times.” 

Their advice is sought at all govern- 
ment levels. Some vears ago, Pres. 
Truman appointed George Brown to 
the Paley Commission, which made an 
exhaustive study of the nation’s re- 
sources. On many other occasions, the 
Browns have been called to Washington 
for advice, and every Texas governor 
for at least the past 20 years has sought 
their counsel and support 


IV. Empire Outposts 


Nobody, probably not even the 
Browns themselves, know how much 
they are worth. But this much can be 
established The br ers and their 
immediate familics own 95 of B&R. 
They have a dominating interest in 
lexas Eastern Transmission Corp. and 
its afhliated companies. They own out 
right or control as afhliated or sub- 
sidiary companies the following 

e Brown Enginecring Corp., man- 
ufacturing, warchousing, ship and barge 
terminal operation 

¢ Brown Securities Corp., which 
handles a lot of their real estate paper 
is well as dealing in securities. 

¢ Esperado Mining Co., mining 
ind oil operations 

e Highland Ojl Ci consisting 
of the Browns’ oil enterprises 

¢ Joe D. Hughes, Inc., specialized 
motor carrier handling heavy oil field 
equipment. 

¢ Southern Sales & Transportation 
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Short cuts with Recordak Microfilming 


Latest report on how this low-cost photographic process is simplifying routines 
for more than 100 different types of business . . . thousands of concerns 
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NEW CONVENIENCE FOR 
CUSTOMERS ANNOUNCED BY 
WESTERN UNION PRESIDENT Mr. W. P. Marshall, President, The Western Union Telegraph Co. 
New York, N.Y. 

Mr. W. P. Marshall, President of the Western Films can be checked in a Recordak Film Reader 
Union Telegraph Company, revealed that the com- whenever needed—hours of searching saved. 
pany is now using Recordak Microfilmers to photo- Regardless of your type of business or its size, 
you should read “‘Short Cuts that Save Millions.” 
Shows how Recordak Microfilming cuts costs not 


graph its customers’ telegrams in 56 major cities. 
This move lets Western Union return the original 


telegrams with its monthly bills —a great con- only in billing but also in your other daily routines. 
venience for customers. It frees them from keeping ““Recordak”’ is a trademark 


a bulky verification file of all messages sent. 


Charges can be checked immediately. Questions =RECORDR 


‘ : s are re — be .Y ¢ RO0% 
about bills are re duc ed 5 Uter than : (Subsidiary of Eastman Kodak Company) 
At the same time, Western Union gets out its 


bills in half the ti meen originator of modern microfilming — 
1 . in Nall me ae ormerly spent. now in its 30th year 
Since the original telegrams go out to the cus- 
eeeeeeeee es «MAIL COUPON TODAY.--- 
RECORDAK CORPORATION 
415 Madison Avenue, New York 17, N.Y. 
Gentlemen: Please send free copy of 
tc Millions.” 


tomer, there’s no need for the billing clerk to post 
the date and destination of each wire on the bill. 
She simply lists the charge with one hand, and 
with the other feeds the telegram into a Recordak 
Reliant Microfilmer. 

This simple operation gives Western Union 
accounting centers photographically accurate 
records—in alphabetical and chronological order— 


which are filed in 2% of the space required before. 
j 
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The winner can save you money 


* Case No. 608: A New Jersey 
plant* making a highly abrasive prod- 
uct became interested in reducing the 
cost of work gloves and the incidence 
of nuisance hand injuries. They job- 
tested every well known make and type 
of glove, under controlled conditions. 
An Edmont $10.75 a 
dozen, outwore all others and gave the 
$ .028 per 1000 
product units handled. The next longest 
wearing glove cost $27.00 a dozen. equiv- 
alent to $.08 per 1000 units handled. 


glove. costing 


lowest gloving cost 


Free Offer to Employers: We make 
more than 50 types of coated and 
treated fabric gloves to fit job needs. 
Tell us your operation, Without cost we 
will recommend correct gloves and send 
you samples for testing. 


Edmont Manufacturing Company, 
1220 Walnut Street, Coshocton, Ohio. 


*Nome on request 


Edmont 2. 


JOB-FITTED GLOVES Edmont 





Cleveland Museum of Art with new 
addition and Jennited parking lot. 


Fine Arts visitors _ Se Nts 
cdenmite IN 6 


park on 








You, too, can double the service life of your asphalt pavements and 
greatly enhance their appearance by using Jennite J-16 surface seal. 


Jenniting stops destructive effects of gasoline and oil, seals out 


frost .. 


. eliminates crumbling, retards drying action of the sun and 


keeps the surface free of dangerous loose particles. 
The attractive, satin black Jennite finish is tough, easy-to-clean 


. a sound maintenance investment. 


AA-5376 


Write for Bulletin L-352-57. 


WAINTENANCE IN¢ ad WOOSTER- CHIDO 


Distributors and Stocks in principal cities 
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‘., the Browns are aware 
that someday an outsider 
will take over. . 


STORY starts on p. 90 


Co., seismograph explosives, shot-hole 
casing, electric weld mechanical 
tubing and service sales company. 

e Texas Ry. Equipment, Inc., 
equipment rental, metals recovery, plant 
salvage. 

e Oilfield Service Co., 
field work ot all kinds 

e Brown & Root 
ators, Inc 

e Houston Executive Air Service, 
Inc., servicing and storage of privately 
owned aircraft 

e Valentine Pulp & Paper Co., 
Inc., the first bagasse mill in the U.S. 


steel 


gencral oil- 


Marine Oper- 


V. Typical Texans 


Both men like to think of themselves 
as typical Texans, but they don’t mean 
the rip-roaring cowboy prototvpe cher 
ished by Chev feel that a 
“right Texan” is friendly, gregarious, 
even outspoken—but reluctant to expose 
his private life to the public. 

Brown Booth, a nephew who acts as 
liaison between the inner sanctum and 
the public, complains that “We barely 
got George to wear a modified Stetson 
during the Fat Stock Show a couple of 
months back.” The Fat Stock Show is 
the time in Houston when evervbod\ 
plavs cowboy 

The Browns can’t tolerate organiza 
tions like Rotarv, Kiwanis, etc Vhev 
consider this kind of activitv a colossal 
bore, and don’t mind saving so. But at 
the same time, few people are mor 
ictive behind the enes in community 
work. Booth savs, “You'll never see a 
building on the Rice campus known as 
Brown Hall, though 
enough of their time and 
Rice Institute to build several.” 

Both are—to put it mildh saltv talk 
ers, and neither seems reluctant to let 
anvone know what he thinks. 
¢ Heir Apparent—Herman Brown is 
the real supervisor of the company. He 
keeps in touch with his men at all 
levels, likes to know evervthing that’s 
going on. George Brown is the master 
salesman, and has drummed up more 
business for B&R than anvone else in 
the organization. 

The brothers todav are not holding 
as tight a rein over everything as they 
once did. There are no sons to train 
up, and the Browns are aware that 
somedav an outsider will take over. As 
it looks todav, the most likely heir is 
L. T. Bolin, a B&R vice-president. Bolin 
is 57, and has been with the Browns 
since 1936. END 
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BABLES — happy fans of 


evaporated milk in cans! 


Tin plate has brought canned milk 


worldwide popularity among grown-ups, too 


Chicago, Illinois 

Every minute 

of every day, 

some 6,000 cans of 

evaporated milk 

are opened and 

put to use. So re- 

ports Miss Hilda 

Ballestro, Direc- 

tor, Home Economics Dept., Evapo- 
rated Milk Association. 

This economical and widely popu- 


Miss Hilda Ballestro 


lar nutritious food is used extensively 
in cooking and baking, as in delectable 
sauces, salad dressings, gravies, can- 
dies, puddings, desserts. Also in 
coffee and tea, or over cereals. For 
snacks, parties, outings of all kinds— 
or whipped up as a topping, or in 
making ice cream. 

But one of evaporated milk’s most 
significant uses, Miss Ballestro em- 























phasizes, is in baby feeding. “It’s 
that more than half of all 
hottle-fed babies 


estimated 
ire raised on evapo 
milk it Vit 1)-added, 
building plus its soft 


curd quality— re 


rated 


imin 
body nutrient 


ommend it for in 


fants’ formulas and solid foods for 


growing children. [t is rich in calcium 


Al 


S.-Born Product 


Miss Ballestro specialties 
ing recipes 
to which 
And this 


venience or 


ire appeal 


ind mouth-watering menus 


iporated milk is basi 


ey 


points up another basic con 


Nearly 


homemakers 


the 
of today 
the 


tin can 


13.000.000 « 


work outside home ivs the home 


economist. “‘Evaporated milk — always 


| 


handily in reach enables them to 


whip up even iny-size’ meals 


hot, tasty. 


comp 


nutritious in just a tew 


minutes after getting home from the 
iob 

Ky 
about 60 ot its 
then 
added 
ward steriliz 
all 
absolute 

Though tl 


ing milk 


whole milk with 
removed. It is 
Vitamin D is 


nned and after 


iporated milk 1 
water 
ized 
the milk 1 


homoge 
d in sealed containers 
iutomatically and in plants where 


sanitation is the byword 


process of concentrat 
ind heating it in sealed cans 
evaporated 
American-born 
according to Miss Bal- 
first prepared commer 


cially in Highland, Illinois, in 1885. 


from Switzerland 


basi 


dairy product 


came 


milk is iiy an 


lestro. It was 


Achieves Worldwide Popularity 


Che Spanish-American War, and later 
World War I 


ev iporated milk enormously 


popularized the use of 
It proved 
easily portable in cans, and could be 
without 


the 


indefinitely 
Soldiers 


kept refrigera- 


held as 


civilians in war-blighted area 


tion in well as 
eagerly 
welcomed it 

During depression years, too, when 
every families 
by the 
milk. It 
of milk 


tasted 


penny was precious 
took 
all 


plus extra 


millions to evaporated 


the value 


WD. It 


digestible, 


food 
Vitamin 


readily 


offered 
good, was 
its uses were many, and it was always 
And it Che de 
mands of World War II further multi- 


sa/je. cost was low 


NATIONAL STEEL 


GRANT BUILDING 


plied production, and more than ever 
gave it worldwide acceptance as a 


mealtime staple. 


National's Role 


As important as it is to our children’s 
well-being and to our own enjoyment 
of healthful 


evaporated milk is just one of many 


and appetizing meals 
can brings us 


Yes, 


reach when and where we 


foods the familiar “‘tin’”’ 


so conveniently today with 


in instant 


choose. And always in sanitary, un 
breakable form. 

the 
coated with tin to 


It takes tin plate in 


Enduringly strong, tin can is 


really steel thinly 
resist. corrosion 
enormous quantities to make the more 
than 40 billion cans the canning indus 
And our Weirton 


Steel Company is a major supplier of 
Li 


try uses every year 


both electrol and hot-dipped tin 
plate 

Of course, tin plate is just one of the 
National Steel 


production 


many steels made by 


Mur research and men 


work closely with customers in many 
fields to provide steels for the better 
products of all American 

At National Steel it is 


goal to produce still better and better 


industry 


our constant 


steel of the quality and in the quan 


tity wanted, at the lowest possible 


cost 


to our customers 


NATIONAL 
STEEL 


THIS 
NATIONAL 


CREAT LAKES STEEL CORPORATION 
WEIRTON STEEL COMPANY 
STRAN-STEEL CORPORATION 
HANNA FURNACE CORPORATION 
HANNA TRON ORE COMPANY 
NATIONAL MINES CORPORATION 
NATIONAL STEEL PRODLOCTS COMPANY 


Is 
STEEL 


CORPORATION 


PITTSBURGH, PA, 


W hole 


milk fresh 


from 


farms 


in the area 


(which are periodically inspected) is trans- 


ported by 


trucks 


daily 


ts, there to 


be processed into evaporated milk in cans. 


Pen-gallon cans of raw 


veyed inside plants for weighing. 


milk a 


re belt-con- 
Samples 


are then given rigorous quality tests bef 


actual processing of the milk begi 


In these sanitary 


evaporated 


milks 


unde 


closed kettles, about 60% 


natural 


revact 


water is 


quickly 


emperatures 


are kept low to prevent scorching the milk. 


Conveyed onto big revolving “wheel” under 
automatic valves, empty cans are filled with 


evaporated 


for 


cap 


roilk, 
leaks. 
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sterilizatione 
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couldn’t put bills out as fast as the Burroughs Miracle Multiplier 


he Burroughs Miracle Multiplier elimi- 3. Printing quantity, unit price 

nates two out of three billing steps by: charae 8 multaneously no need for checking 
ymputing and typing a complete invoice machine entries and calculation 

sy operation, Do you need faster billing? See a demon- 

omputing by direct multiplication— much stration at our branch office. Or write 


ler than by repeated addition. Burroughs Corporation, Detroit Soe Mich. 


BURROUGHS 
MIRACLE MULTIPLIER 


World’s Fastest Billing Machine 
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The Big Money-Earners of 56 


Annual roundup of cor- 
porate executive earnings shows 
the men pictured at right are 
best-paid executives. 


EEPING pace with the slightly rising 

K plateau of the economy as a whole 
over the past year, executive salaries dut 
ing 1956 again edged up somewhat ove1 
their 1955 levels. But the over-all in 
creast was slight 

That doesn’t mean there were not 
some important pay boosts, whether fig- 
ured in dollars or percentages. And a 
new record for top salary was set 

In 1955, three executives for the 
first time broke through the $700,000 
mark. ‘T'wo of them slipped back in the 
latest year, but the third plowed ; 
through for an even more stunning rec $809.011 $695,100 
ord. The raise of $103,000 given to 
Eugene G. Grace, chairman of Bethle 
hem Steel Corp., boosted him, in soli 
tary splendor, to more than $800,000 

The figures, of course, are all gross 
After the tax bite, take-home looks con 
siderably smaller. For instance, out of 
the $809,011 Grace receives, he'll keep 
only about $133,000 
¢ Boosts and Cuts—Countering som«¢ 
of the raises were a larger-than-usual 
number of cuts, a couple of them run 
ning to the quarter-million mark. Over 
ill, there were fewer sizable raises and 
more sizable cuts than in the past thre 
Cars 

Of the 128 companies on the list, in 
36 categories, 63 gave raises to one o1 


Eugene Grace of Bethlehem Steel Harlow Curtice of General Motors 


more of their top three executives, 2 
reduced total compensation. But al 
most a third of the raises were token 


ncreases « 3.000 or less a ‘ 
increases of $3,000 or Ic $669,176 $600,886 


S cuts wer Cc" . . 
Where sh - : made, th Arthur Homer of Bethlehem Steel Crawford Greenewalt of du Pont 


ippear almost entirely in incentive 
or profit-sharing areas, reflecting di 
ippointing business for the year. This 
was particularly true in the automotive 
industry, where cuts were deep across 
the board, for all three major compa 
nies. A full quarter of all the companies 
on the list kept their scales even 

Three more companies brought their 
top man over the $200,000 mark, bring 
ing the total up to 53 men in the “top 
pay” group. Only 14 of the 128 com 
panies still paid their top man less than 
$100.000 
e Auto Trade—Considering how dis 
appointing 1956 was for the auto indus 
try after the boom in 1955, the deep 
slashes in salary there are not surprising 
L.. L. Colbert, Chrysler president, who 
had doubled his income from $250,900 
to more than $500,000 the vear before AM. 
lropped back to his base salarv of $577.625 $521,100 
$?250.900. Albert Bradley, chairman of Frederic Donner of General Motors Louis Goad of General Motors 
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Now Automatic Pick-Up of Dempster-Dumpster 
Containers-Driver Never leaves the Cab! 


AUTOMATIC 
PICK-UP! 


TRAVELS SMOOTHLY... 
HANDLES EASILY! 


DUMPS 
FAST 
AND 
THOROUGHI 


Hse is an achievement that leaves little, if anything, to be 
desired in the handling of bulk loads with big steel Dempster- 
Dumpster Detachable Containers . another flexibility ad- 
vantage available only in the Dempster-Dumpster System! 
The GRD 304-F-2 is a truck-mounted Dempster-Dumpster 
with fork-like arms. It enables containers to be picked-up, 
hauled, dumped and returned to location automatically with- 
out driver ever leaving cab. All this, plus shorter turning 
and maneuvering area requirements, and plus high dumping 

a versatile range of dumping heights up to approximately 
11° Write us today for complete literature on this new 
Dempster-Dumpster. Remember, there is a Dempster-Dumpster 
to meet every handling requirement — payloads up to and 
over 36,000 pounds, plus detachable containers in capacities 
up to 21 cuble yards. Manufactured by Dempster Brothers, 
Inc 


Clip and mail today for FREE LITERATURE! 


NAME 


Here’s one of our containers 
adapted for collecting dust 
from two 75-ton furnaces. 


Containers located inside 
building for convenient toad 
refuse are easily 

t Demoster- 


ing =of 
served by 
Oumoster. 


Mean stuff to handie tike 
this ftullers earth is_ no prob- 
fem with the Oemopster- 
Dumpster System, 


Many Standard and Special 
Containers for 

liquids, chemicats. 

+ ae popular in 


Note the area of top opening 
in ohotoe above. 





THE 


aaesve 


SYSTEM 








COMPANY 





ADDRESS 





city 


DEMPSTER BROTHERS, 457 Dempster Bidg., Knoxville, Tennessee 
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$383,386 


Morse G. Dial of Union Carbide 


Gencr 
} 


il Motors Corp. and No 


; 


t vcal isting 


In ta 
cut, dropping t 
$81,000 cut taken 
tice, GM presi lent ar 
still left him in the s 
Henry Ford II, presi 
R. Breech, chairmar 
Co. had $195,000 
spective totals 
¢ Leading Gainers—b 
raises were almost 
men ha 
ter 

Eugene G. Grace, fi 
$809.01 1 

Morse G. Dial, pr 
Carbide & Carbon ¢ 
500 to S3S83.3S8¢ 

Anotl 


veen 


r dan t 
wr Gozen Ie 


~5 O00 


$30,000 and § Some 

thes 

a M. Cassidy, hairman 

ville ¢ » 38,000 

William C. Stolk, president 

Can Can Co 
William S. Paley, chairn 


Johns-Man 
Ip Sx 
Amcri 
up S6H6.U0U 
Colum 
bia Broadcasting Svstem, up $77,000 
Joseph A. Martino, president, Na 
tional Lead Co., up $51,001 
Rov H. Glover, 
Co up $43.000 
Arthur B. Homer, 
lehem Steel, up $85,000 
Charles M. White, chairman, Re 
public Steel Corp., up $41,000 
¢ No Group Movement—I'xcept for 
ilmost no industry moved as a 
group. Except for Dial of Union Car 
hide, chemical companies held salaries 
them. In the 
three compa 


Anaconda 


h WrMan 


Beth 


sident, 


iutos, 


level Ol decre ised 


booming steel business, 


even 


nies gave sizable raises, five staved about 
even OT gave slight decreases 

Of the 23 jobs in U.S. industry last 
vear paving $300,000 or four 
each were in General Motors, du Pont, 
and Ford: three were in Bethlehem 
Stecl, two in Columbia Broadcasting 


more, 
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THE FORD BUILDING’S CURTAIN WALL HAS 
6,616 SANDWICHES OF HEXCEL 
ALUMINUM HONEYCOMB WITH THE 
GREATEST STRENGTH-TO-WEIGHT RATIO 
EVER DEVELOPED! 





90,000 square feet of colorful porcelain enamel panels are perfectly rigid—esthetically uniform—because of their Hexcel 
Aluminum Honeycomb sandwich structure. In each square foot of panel thousands of honeycomb cells act as struts giving 
permanent stabilization to the panel facings eliminating warping or “oil-canning.” Yet weight is reduced for easy instal- 
lation—and the all-aluminum Hexcel Honeycomb is, of course, impervious to rot and moisture. The Ing-Rich Porcelpanel® 
presented here is only one of a wide variety of stronger-lighter spandrel panels made possible by using Hexcel Honey 
comb. And superior curtain wall panels are only one of an even wider range of products made lighter and stronger with 
Hexcel Honeycomb. More and more manufacturers and builders are finding Hexcel Honeycomb the closest thing to a per- 
fect structural material. 

HEXCEL PRODUCTS INC 

951-61st Street, Oakland 8, California 

Please send me your free illustrated book telling 


how many leading industrica benefit from 


Hexcel Honeycomb 





He xXC EL propvucts INc. 


For a world of things made 
lighter and stronger than ever before 

















$370,000 
Ernest Breech of Ford Motor 


System, and one cach in Union Carbide 
& Carbon, Republic Steel, Distillers 
Corp.-Seagrams, Ltd., Procter & 
Gamble, Gulf Oil, and United Mer 


hants & Manufacturers 


Her the ranking 
I ne C,, ¢ hairman, Beth 
rw 
H H. Curtice, president 
( | Motors ( ] 
Art B. Il r, pr tt. B 
he 17 
eV vford Il. ¢ enewalt, p 
Pont gs 
I ( Donne cxe 
\l 7 62 
I Cc.G l. ex Ger } 
\! 
R t Fk. \icMath Bet! 
St 14,34 
7; Wy S presick Un 
\! & Manufact 
\l Dia resident, [ 
( } 
! tR.B hai in, | I 
\! 
Her I iH, y l 
\/ ; 
Het B Pont, v-+4 lu | t +4 
R nfm n presi Ic ’ ID 
¢ Scagrams, Ltd + 
Vf. Whute ha ! R 
St l 
M |. Bead v-} du I S35] 
VW t ID enbaum vy 
! ; 
\ t Brad hairman, Genera 
Nlot +/ 
\ Hf. Nicklr president, Pr 
& ( h Cr } 4 
W la S. Paley, chairman. ¢ 
Broadcasting 31¢ 
D S. Harder, exec. v-p., I 
Nlot 1S 
Frank Stanton, president, Colm 
Broadcasting 312,335 
W. K. Whiteford president, Gulf 
Lew D. Crusoc, exe p Ford 
\lotor 


Results of the 1956 survey are 
tabulated at right. The figures are 
compiled from company reports sub 
mitted to the Securities & Exchange 
Commission 
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AGRICULTURAL MACHINERY 





Additional 
Salary Compensation 
ALLIS-CHALMERS MFG. CO 
R. S. Stevenson, pres $101,800 
W. G. Scholl, ex. v.p 66,800 
J. L. Singleton, v.p 60,150 
DEERE & CO 
Burton F. Peek, chmn $ 72,498 $28,640* 
Wm. A. Hewitt, pres 99,600 
Bruce Lourie, v.p 69,903 
* Amount shown is actual pension benefits beginning on retirement, April 
INTERNATIONAL HARVESTER CO. (OCT. 31, ‘56) 
John Lb. McCaffrey, chmn $212,173 
Peter V. Moulder, pres 132,445 
Christian E. Jarchow, ex. v Pp 118,785 


1956 
Total 


$101,800 
66,800 
60,150 


$101,158 
99,600 
69,903 

30, 1956 


$212,173 
132,445 
118,785 


AIRCRAFT MANUFACTURING & COMPONENTS 





DOUGLAS AIRCRAFT CO. (NOV. 30, ‘56) 


D. W. Douglas, chmn. & pres $162,925 
F. W. Conant, senior v.p 108,450 
Arthur E. Raymond, v.p 76,405 

LOCKHEED AIRCRAFT CORP A 
Robert E. Gross, pres.” $125,928 $17,965 
Courtlandt Gross, ex. v.p.** 111,835 10,304 
C. A. Barker, Jr., sr. v.p 88,722 25,408 


* Held pres. to Oct. 1, then chmn 
plan 


* Held ex. v.p. to Oct. |, then pres 


UNITED AIRCRAFT CORP. 


H. M. Horner, chmn $185,950 
Leonard S. Hobbs, vice chmn 152,700 
Wm. R. Robbins, v.p 121,440 
AIRLINES 
AMERICAN AIRLINES, INC 
Cc. R. Smith, pres $ 75,000 
Wm. J. Hogan, sr. v.p 60,000 
C. W. Jacob, sr. v.p 60,000 
TRANS WORLD AIRLINES, INC 
Warren Lee Pierson, chmn $ 66,099 $10,112* 
John A. Collings, ex. v.p 65,491 10,047* 
* Retirement Plan 
UNITED AIRLINES, INC 
Wm. A. Patterson, pres $100,000 
J. A. Herlihy, v.p 50,000 
R. E. Johnson, v.p 50,000 
APPAREL 
CLUETT, PEABODY & CO 
Barry T. Leithead, pres $100,877* 


Robert M. Dowling, v.p 60,368" 
Robert L. Palmer, v.p 50,000* 


$162,925 
108,450 
76,405 


$143,893 
122,139 
114,130 


1955 
Total 


$ 85,033 
54,200 
54,350 


$ 94,039 
83,084 
80,084 


$211,858 
136,520 
128,434 


$162,528 
108,518 
76,113 


$143,408 
120,487 
113,421 


A Set aside under pensior 


$165,950 
152,700 
121440 


$ 75,000 
60,000 
60,000 


$ 76,211 
75,538 


$100,000 
50,000 
50,000 


$100,877 
60,368 
$ 50,000 


$185,700 
140,000 
120,800 


$ 75,000 
55,000 
55,000 


$ 89,837 
67,435 


$100,000 
46,000 


$157,563 
82,833 
$ 70,813 


* Includes additional compensation under Employees Stock Purchase Plan equel to cash dividend or 


Common Stock 


HART, SCHAFFNER & MARX 


Meyer Kestnbaum, pres $102,600 
John D. Gray, v.p 67,400 
Morris Greenberg, v.p 54,400 


AUTO PARTS 


BENDIX AVIATION CORP. (yr. ended Sept. 30) 


M. P. Ferguson, pres $150,599* 
Charles Marcus, v.p 94,650" 
R. P. Lansing, v.p 87,650* 
* Supplemental pay plan awards payable in four annual installments 
25% of awards for 1953-54-55-56 
BORG-WARNER CORP. 
R. C. Ingersoll, chmn $101,100* $31,250** 


57,100*** 32,500** 
49,000*** 31,000** 


R. S. Ingersoll, pres 
L. G. Porter, ex. v.p 


$102,600 
67,400 
54,400 


$150,599 
94,650 
87,650 


$132,350 
89,600 
80,000 


$100,100 
54,580 
50,000 


$142,749 
90,300 
83,300 


Poyments included here are 


$131,250 
82,270 


(Continued on page 118) 
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“You can form dies 4 times faster 


° 


“ee, with formica §-52 die stock” 


e 
e 
. 

%~e 
ee °. 
Pee ee? 
eee eeoeer® 
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“We cut our die forming time from 4 
months to 4 weeks when we switched 
from steel to Formica S-52 die stock,” 
declares Stephen Chojnacki, general 
foreman, Aircraft Division plant, Twin 
Coach Corp., Buffalo. 

“Twin Coach has been using Formica 
S-52 laminated plastics for over four 
years now, for pressing aircraft and 
coach parts. It’s the most economical 
material we've ever used for this pur- 
pose. 


“S-52 is easier to machine to close 


S-52 aircraft die used 

by Twin Coach Corp. for 

forming this beaded skin airplane wing part 
It is machined to a tolerance of .005” 

and can easily be lifted by one man. 


tolerances. It has a hard, dense struc- 
ture that holds its shape. And its 
smooth surface never puts a pattern 
in the metal being formed.” 
Manufacturers interested in better, 
faster and cheaper forming of non-fer- 
rous metal, plastic, wood, rubber, vul- 
canized fibre and other ductile materials 
— should check Formica S-52. Send 
today for your free copy of bulletin 
604. Formica C ‘orporation, subsidiary 
of American Cyanamid, 4505-7 Spring 
Grove Ave., Cincinnati 32, Ohio. 


Save your engineers .... use Formica 4 the complete laminated plastics service 


1. Application engineering 2. Research 


. Longer die life 





Subsidiary of 


— CYANAMID 





3. Fabricating 


4. Customer stock service 


6-52 8 ways better 


than steel dies: 


Faster, cheaper and easier to machine. 


. Easier to handle and move—it’s light in 


weight. 


some dies in use at 
Twin Coach for 4 years, withstand pres- 
sure up to 10,000 psi. 


Rejects reduced from 50% with steel 
dies, to nothing with S-52 which prevents 
metal in dies from flaking off. 


Takes deeper tooling — although easily 
machined, S-52 retains rigidity. 


. Prevents sticking, retains lubricant. 


Eliminates tool drawings — die makers 
work directly from templates. 


. Offers more surface per pound per dollar 


F1-1422 








for Super-Fine Cutting 
of Hard, Brittle Material... 


ne illite 


Industrial Airbrasive® Unit 


Why be in the dark about our 
Industrial Airbrasive Unit? It can 
shed a more profitable light on 
industrial cutting and abrading 
methods! The unit gas-propels a fine 
stream of abrasives that do a fast, 
cool and shockless job of cutting 
germanium, shaping fragile crystals, 
removing surface deposits . . . etching, 
drilling, and deburring virtually any 
hard, brittle material. Developed 
from the AiRDENT™ equipment made 
by S. S. Wurre for the dental 
profession, the Industrial Unit does 
jobs that were once thought 
impossible. Send us a sample, and 
let us show you what the Industrial 
\irbrasive Unit can do on your own 
tegen Or, for further information, 


write to 


kiihite 


First Name in Airbrasive Cutting 


<> © 


S.S.Whiteindustrial Division, 
Dept. 15A 
10 East 40th Street 
New York 16. N. Y 


Western Office 


1839 West Pico Bivd 
Los Angeles 6, Calif... 
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Additional 1956 1955 
Salary Compensation Total Total 
E. S. Russey, Warner Gear, pres 75,500*** 50,000** 125,500 135,169 


* Corporation paid $84,200, balance represents payments from Contributory Retirement income 

** Payments in 1956 under nti gent compensation plan 

*** In addition to salary, $6,767, $7,850 and $12,595 was paid to Contributory Retirement Pian 
respectively 


THOMPSON PRODUCTS, INC 


F. C. Crawford, chmna 
J. D. Wright, pres 
J. H. Coolidge, v.p 


$166,500 $155,450 
151,700 141,500 
91,450 ° F 85,300 


AUTOMOBILES 





CHRYSLER CORP 


K. T. Keller, chmn 
L. L. Colbert, pres 
James C. Zeder, v.p 


$103,709* $103,709 
250,900 250,900 500,760 
135,400 135,400 270,000 


* Retired May 3, ‘56 Under contract will render advisory & consulting services. Corporation will 
pay $75,000 a year for life : 


$301,000 


FORD MOTOR CO 


$185,000 $185,000 
185,000 185,000 
150,000 150,000 
150,000 165,000 315,000 490,000 
120,000 120,000 240,000 320,000 


* Supplemental compensation, if earned out, V4 payable Morch ‘57, ond remaining fourths on 
Janvary 10 of 58-59-60 


$370,000 
370,000 
300,000 


$565,000 
565,000 
490,000 


Ernest R. Breech, chmn 
Henry Ford Il, pres 

Lewis D. Crusoe, ex. v.p 
Delmar S. Harder, ex. v.p 
Benson Ford, v.p 


GENERAL MOTORS CORP 
Harlow H. Curtice, pres 
Albert Bradley, chmn 
Lovis C. Goad, ex. v.p 
Frederic G. Donner, ex. v.p 


$201,100 
141,300 
146,100 
157,625 


$494,000* 
200,000* 
375,000* 521,100 596,300 
420,000* 577,625 596,300 


* Bonus poyable in five equal installments; include, respectively, 1,531 shares of stock valved ot 
$69,737; 883 at $40,221; 1,289 at $58,714 and 1,366 at $62,221 


BAKING & MILLING 


GENERAL MILLS, INC. (May 31, ‘56) A 
Harry A. Bullis, chma $125,000 $4,813* 
Chas. H. Bell, pres 153,300 5,902* 
Walter R. Barry, v.p 100,000 3,850* 


* Retirement 


A Includes $12,000, $12,500 and $11,000 respectively in deferred pay after retirement. 


$695,100 
341,300 


$776,400 
701,525 





$129,813 $112,000 
159,202 102,500 
103,850 86,000 


NATIONAL BISCUIT CO } 
George H. Coppers, pres $128,600 
Edward S. Moore, Jr., ex. v.p 75,800 
George A. Mitchell, v.p 64,400 

Roy E. Tomlinson retired as chairman Jan. 1. 1956 


$128,600 $129,200 
75,800 75,400 
64,400 


PILLSBURY MILLS, INC. (May 31, ‘56) 
Philip W. Pillsbury, chmn $ 85,676 
Paul S. Gerot, pres 98,858 
R. J. Keith, ex. v.p 58,639 
Howard W. Files, v.p 42,179 


BEVERAGES & CANDY 


$ 85,676 $ 95,173 
98,858 109,815 
58,639 58,408 
42,179 46,855 





COCA COLA CO 
H. B. Nicholson, chmn $125,000 
Wm. E. Robinson, pres 112,500 112,500 
Cc. H. Gager, v.p 93,750* 93,750 
* Deferred compensation agreement with Gager in lieu of benefits under Retirement Plan, provides 


deferred compensation in amount of $20,000 for each year of service as Exec. Officer. Annual payments 
eases to be officer 


$125,000 $125,700 


102,225 


made consecutive beginning one year afte 


HERSHEY CHOCOLATE CORP 
J. J. Gallagher, chmn $ 49,500 
S. F. Hinkel, pres 43,666 
L. WwW Majer. v.p 35,333 
P. A. Staples 42,061 ‘ 75,000 
* Died July 23, 1956. Had been chmn. & pres 


BUILDING MATERIALS 


$ 41,146 





JOHNS-MANVILLE CORP 
lL. M. Cassidy, chmn $152,700 $55,916 
A. R. Fisher, pres 126,700 45,680 172,380 138,580 
C. F. Rassweiler 77,500 31,117 108,617 105,028 
‘ ’ Retirement Fund respectively: $8,193, $9,310 and $4,702 


$208,616 $170,910 


The following was 


U. S. GYPSUM CO 
C. H. Shaver, chmn $125,000 
Oliver M. Knode, pres 90,000 
H. F. Sadler, v.p 75,000 


$125,000 $115,913 
90,000 90,000 
75,000 75,000 


(Continued on page 120) 
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...and ask yourself this question: 


“AM | A SAFE DRIVER?” 


You are a safe driver if you... 


observe traffic regulations, especially about speed 
watch other drivers and try to anticipate 
their actions 
drive extra-carefully when pedestrians, especially 
children, are about 
know distances required to stop your car 
completely at various speeds 
never drive when you are fatigued, ill or upset 
lower your speed as darkness approaches 
signal other motorists in ample time 

e keep your car in top mechanical condition 


You are not a safe driver if you... 


fail to observe right of way 

follow too closely behind the car ahead 

weave in and out of traffic lanes 

pass on hills or curves when there is no clear 
view ahead 

do not adjust your speed to weather and traffic 
conditions 

fail to lower lights when a car approaches 

take chances in hazardous situations 

feel over-confident or believe accidents happen 
only to the other fellow 

speed through traffic lights on the yellow signal 
mix alcohol and driving 


Metropolitan Life Insurance Company 
1 Madison Avenue, New York 10, N. Y. 


Please send me the free booklet, 
“How’s Your Driving?” é-57-s 


Name 





Street 














Looking for 
new construction 
business? 


Find out how 
to focus 
on live 

prospects! 


Mail the coupon below ... whether 
you wear “specs” or not, you'll clearly 
see with Dodge Reports who’s ready 
to buy your product or service. You'll 
learn how to pinpoint active pros- 
pects ... get up-to-the-minute details 
on what projects are going to be built, 
where, when, and whom to see. Pick 
just the type of construction you're 
interested in, and pay only for the 
territory coverage you need. Get 
the facts on profit-building Dodge 
Reports. Fill in the coupon now! 


F.W. Dodge Corporation, Construction News Division 
Dept. 8-6, 119 West 40th Street, N. Y. 18, N. Y. 
| want to know how to get more construction 
business please let me see some typical 
Dodge Reports for my area. | om interested in 
the morkets checked below 


C) General Building 
Engineering Projects (Heavy Construction) 


House Construction 
rm 
Area 
Nome 
Company 
Address 


City 


ports 


For Timed Selling te the C struction Industry 


“4 \ 


77H iis 
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CHEMICALS 


ALLIED CHEMICAL & DYE CORP 
F. J. Emmerich, pres 
Glen B. Miller, v.p 
Forbes Silsby, v.p 
Harry S. Ferguson, v.p 


AMERICAN CYANAMID CO 
K. C. Towe, pres 
W. G. Malcolm, v.p 
S. C. Moody, v.p 


* Plus, 2,957 shares 
tion of employment under plan adopted in 1955 


DOW CHEMICAL CO 
Leland |. Doan 
Eor! W. Bennett, 
Mork E. Putnam, ex. v.p 
A. P. Beutel, v.p 


pres 
chmn 


1. du PONT de NEMOURS & CO. 
Crawford H. Greenewolt 
Walter J. Beadle, v.p 
Walter Dannenbaum, v.p 
Henry B. du Pont, v.p 


pres 


EASTMAN KODAK CO 
Thomas J. Hargrave, 
Albert K. Chapman, pres 
Donald McMaster, v.p 


chmn 


1956 
Total 


Additional 


Salary Compensation 


$125,000 
90,000 
80,000 
70,000 


$125,000 
90,000 
80,000 
70,000 


$90,000 
66,000 
66,000 


$87,503* 
45,901* 
45,901* 


$177,503 
111,901 
111,901 


$170,032 
105,411 
105,411 


1,220 shores and 1,220 shares, respectively, of common sfeck payable on termina 


(FISCAL YR. ENDING MAY 31, 1956) 


$163,721 
107,879 
$116,869 
107,879 


$163,721 
107,879 
$116,869 
107,879 


$137,808 
99,222 
$107,490 


$642,619 
377,219 
374,200 
380,650 


$190,886 
100,831 
97,700 
104,400 


$410,000 
250,000 
250,000 
250,000 


$600,886 
350,831 
347,700 
354,400 


$211,356 
210,172 
151,127 


$209,852 
207,186 
138,333 


*see footnote $211,356 
210,172 


151,127 


"Awarded under deferred incentive compensation plan 43 shores, 42 shares ond 27 shares, respectively 


valued of $87.95 per share 


MONSANTO CHEMICAL CO 
Charles A 
Carroll A. Hochwolt, v.p 
Wm. W. Schneider, v.p 


Thomas, pres 


UNION CARBIDE & CARBON CORP. 
G. Dial, pres 


Kenneth H. Hannan, ex. v.p 


Morse 


Howard S. Bunn, ex. v.p 


$220,000 
150,000 


$137,500 
93,750 
93,750 


$137,500 
93,750 
93,750 


$262,500 
85,000 
143,333 


$300,000 
96,667 
166,667 


$83,386 
37,990 
65,325 


$383,386 
134,657 
231,992 


CIGARETTES 


AMERICAN TOBACCO CO 
Paul M. Hahn, pres 
Richard J. Boylan, v.p.* 
John A. Crowe, v.p 


* Retired December 31, 1956 


LIGGETT & MYERS TOBACCO CO. 
B. F. Few, pres 
W. A. Blount, v.p 
wt 


Salary includes bonus 


Perry, v.p 


R. J. REYNOLDS TOBACCO CO. 
John C. Whitoker, 
E. A. Darr, pres 
Bowman Gray, ex. v.p 


chmn 


** Under Profit Sharing Plan, effective January | 


Trustee to accounts of regular full-time employees 
for 1956 


$120,000 
50,000 
50,000 


$153,496 
122,797 
122,797 


$273,496 
172,797 
172,797 


$272,724 
172,179 


. 


$255,897 
169,538 
159,538 


$255,897 
169,538 
159,538 


$235,395 
152,237 


** 


$166,003 $14,133 $180,136 
120,908 11,306 132,214 121,032 
103,950 7,655 111,605 95,800 
1956, a certain shore is poid in trust for credit of 
Amount shown are company's poyment into the trust 


$168,189 


COMMUNICATIONS 





AMERICAN TELEPHONE & TELEGRAPH CO. 
Cleo F. Craig* 
Frederick R. Kappe 
Clifton W. Phalen*** 

Wm. C. Bolenius, v.p 
* Pres. to Sept. 19th, then Chmn. of Board 


** Pres. from Sept. 19th 
*** Ex v.p. from May 16th 


GENERAL TELEPHONE CORP. 
Donald C. Power, pres 
Thomas A. Boyd, v.p 


$257,200 
51,783 
67,606 
107,215 


$257,200 
51,783 
67,606 
107,215 


$217,119 


99,900 


$131,400 
56,200 


$105,208 
43,124 
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CONTAINERS 


Additional 1956 1955 

Salary Compensation Total Total 
AMERICAN CAN CO. 
Wm. C. Stolk, pres 


Russell C. Taylor, v.p 
CONTINENTAL CAN CO. 


Lucius D. Clay, chmn 
Thomas C. Fogorty, pres 
Reuben L. Perin, ex. v.p 


$157,000 
93,200 


$223,000 
121,800 


$223,000 
121,800 


150,000 
112,680 


$108,000 
100,000 20,396* 120,396 
105,625 10,198* 115,823 


* Deferred remuneration, including 220 shares and 110 shares, respectively, valued af $9,480 and 
$4,840, payable after termination over 5 to 10 years 


CONTAINER CORP. OF AMERICA 

Walter P. Paepcke, chmn $100,000 
Wesley M. Dixon, pres 80,000 47,250* 127,250** 130,865 
John V. Spackner, ex. v.p 75,000 42,000* 117,000** 120,490 


* Includes $10,000, $8,000 and $7,500 respectively contributed to The Container Common Stock 
Trust’ for benefit of all salaried employees 
** $5,865 and $5,490 respectively to retirement fund 


DAIRY PRODUCTS 


$42,000 $150,000 


$89,250* $189,250 $185,000 





BORDEN CO 
Theodore G. Montague, chmn 
Harold W. Comfort, pres 
Roy D. Wooster, v.p 
NATIONAL DAIRY PRODUCTS CORP. 
E. E. Stewart, pres 
L. A. Van Bomel, chmn 
G. C. Pound, v.p. of corp. & pres. of 
Kraft Foods Co 


* Annuity payment under plan started in 1951 


* Annuity payment 
DEPARTMENT STORES 


FEDERATED DEPT. STORES, INC. (JAN. 28, ‘56) 


Fred Lazarus, Jr., pres 


$132,420 
91,900 
75,100 


$123,000 
101,950 
76,200 


$183,247 
89,160 


$186,820 
51,500 


$186,820 


$26,008* 77,508 


111,000 31,839** 142,839 111,360 





$160,200 
90,180 
72,220 


$160,200 
90,180 
72,220 


Ralph Lazarus, ex. v.p 
John F. Lebor, v.p. & treas 


MAY DEPT. STORES CO. 


Morton J. May, chmn $100,450* $100,450 $100,250 
138,829* 138,829 128,592 
99, 589* 99,589 94,371 


Balance, compensation payoble under incentive 


Morton D. May, pres 
Leo J. Wieck, v.p 


represents fixed salary 


DISTILLERS 


NATIONAL DISTILLERS PRODUCTS, CORP. 


John E. Bierwirth, pres 
B. C. Ohlandt, v.p 


* Approximately 52 
contracts 


$203,664 $203,664 
102,407 102,407 99,621 
R. E. Hulse, v.p 83,350 . 83,350 70,519 
* Company's Extra Compensation Plan 1,882, 941 and 753 shares common sfock respectively, 
$26.56 per share, payable in ten equal annual installments following termination of employment 


DISTILLERS CORP.—SEAGRAMS LTD. (FISCAL YEAR ENDING JULY 31, ‘56) 


$351,042 
200,521 


DRUGS 


$197,773 


$351,042 
200.521 


$355,000 
202,500 


Samuel Bronfman, pres 
Allan Bronfman, v.p 


ABBOTT LABORATORIES 
Ernest H. Volwiler, pres 
James F. Stiles, Jr., chmn 
George R. Cain, ex. v.p 


$88,324 
74,336 
62,709 


$89,103 
75,115 
63,332 


$88,975 
74,506 
62,810 
* Stock bonus plan (retirement 
REXALL DRUG, INC 
J. W. Dart, pres 


W. T. Lillie, v.p. & treas. 
R. J. Drews, controller 


$83,000** $6,316 
46,000 3,706 
40,500 3,220 


$89,316 
49,706 
43,720 


$81,565 
48,623 


* Retirement trust 

** Agreement doted Feb. 24, ‘56 under which 24 of amount payoble under company’s Incentive 
Compensation Plan ($8,000 for Dart included in aggregate salary) will be accrued by company and will be 
payable to him as contingent compensation 


STERLING DRUG, INC. 
James Hill, Jr., chmn 
J. Mark Hiebert, pres 
E. |. McClintock, v.p 


* Includes $20,000 paid under 1946 deferred 
July 1, 1954 


$163,904" $163,904 


90,600 90,600 81,200 
$72,500 $72,500 $70,800 


compensation, payable for eight years starting 


ELECTRICAL EQUIPMENT & APPLIANCES 
AVCO MFG. CORP. (YR. ENDING NOV. 30) 


Victor Emanuel, chmn 


$151,454 





$125,000 $125,000 $125,000 
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Impressive savings. 


PAPER BAGS HELP INDUSTRY 
TRIM PRODUCTION COSTS, 
CUT SPOILAGE LOSSES 


MILK 

Special ice bag refrigerates milk 
cases during route truck delivery 
Made of two layers of wet strength, 
water repellent kraft, bag holds 20 
lbs. of ice. Bag is placed on top of 
stack of cases. Series of perforations 
act as drains for melted ice water, 
permit it to drip uniformly on all 
bottles in stack. 


PAINT 
Carry-home bag encourages combina- 
tion and tie-in sales, larger unit 
purchases. Bag also functions as 
merchandiser to encourage dealer 
promotion, doubles as advertising 
medium. 


SOFT GOODS 

Blankets, bedspreads, similar items, 
may be pre-packaged in carry-home 
bags coded by size and color for easy 
inventorying. Protects product, keeps 
packaging costs low, speeds order 
filling, stock maintenance. 

VERSATILE PAPER BAGS can save money, pro- 


vide more efficient packaging, handling, for 
your product. SEND FOR USEFUL BOOKLET, CP-1 


Commercial Packaging 
UNION BAG- 
CAMP PAPER 


CORPORATION 
233 Broadway, New York 7, N. Y. 
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designs a new 
all purpose 
chair 


for America’s army 
of men and women 
office workers . . . 


» The seat is thick with 
is foam rubber. The 
posture-curved back- 
t . | rest cradles the smal! 
of the back in still 
more foam rubber. And you can scuff the fiber glass 
base incessantly—you'll never mar it. It's a com- 
fortable chair, a rugged chair, and best of all, a low 
priced chair. Ask your Sturgis Dealer to show you 
the 840-G. The Sturgis Posture Chair Company, 
Sturgis, Michigan. Address inquiries to The Sturgis 
Posture Chair Company, General Sales Offices, 154 
East Erie Street, Chicago 11, Illinois. 











is the RIGHT fence 
for YOU... 


You can choose 
from— 

—8 fence heights 

—4 fabric metals 

—2 types metal posts 

—6 gate styles 

—top rail or top wire 


—single or double 
extension arms 


Your protective PAGE FENCE can be 
comprised of units that best meet your 
needs or preferences. All are quality-con- 
trolled by PAGE from raw metal to finished 
units ready for assembling. Your PAGE 
FENCE will be planned and expertly erec- 
ted to meet engineering standards by a 
reliable, long-experienced firm perma- 
nently located in your vicinity, knowing 
local conditions affecting fence, and hav- 
ing lasting interest in every fence it installs. 
For illustrated file-size information folder 
No. DH-26 and name of Page Fence Asso- 
ciation member nearest you... . 


Write to P 


@ PAGE FENCE ASSOCIATION + Monessen, Po. @ 
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Additional 


Salary Compensation 
James D. Showse, v.p......ccccccccesccces 75,000 
Coectar G. Ge, Ebvo vcvccccucsscvcvess ee «| ewes 
GENERAL ELECTRIC CO : 
Ralph J. Cordiner, pres $259,988 
Philip D. Reed, chmn 165,032 1,044 sh ‘res 
Roy W. Johnson, ex. v.p 158,314 774 st .res 


1956 
Total 


75,000 
70,000 


1,741 shares $259,988 


165,032 
158,314 


1955 
Total 


$247,515 
157,489 


* Shores valued at $64.62'/2 a share poyable in 15 to 20 years annual installments after terminatior 


of employment, if earned out Incentive compensation 


WESTINGHOUSE ELECTRIC CORP. 


Gwilyn A. Price, pres. & chmn i. or 
Mark W. Cresap, Jr., ex. v.p 94666 = ccna 
L. E. Osborne, vice chmn. C6752 —Siséocczces 


FOOD PRODUCTS 





STANDARD BRANDS, INC. 








Joel S. Mitchell, pres $125,000 _....... 
Albert Fleischmann, v.p 75,000 
Leonard G. Reichhard, v.p 75,000 
GENERAL FOODS CORP. (YR. ENDED MARCH 31) ° 
Charles G. Mortimer, pres $130,000 $ 18,000 
George Hampton, ex. v.p 99,716 12,000 
Udell C. Young, v.p 85,000 5,000 
* Deferred remuneration contingently payable in cash (August 1956). 
GLASS 
OWENS-ILLINOIS GLASS CO 
PLS ch dad cede vecenesbiesnes SIZG COO 8 cccce 
C. R. Megowen, pres 125,000 3 ..... 
06. C. Remgielin, Gm. Wp... cc ccccvcecccces 90,000 
PITTSBURGH PLATE GLASS CO. ° 
H. B. Higgins, chmn $120,000 $ 95,000 
Dovid G. Hill, pres 95,000 70,000** 
R. B. Tucker, v.p 35,000 36,091 
* Incentive compensation 
** Also $21,866 was paid to contributory retirement plan. 
GROCERY CHAINS 
KROGER CO. 
Pe Ol See Me wncccctcccceesn SI7S600 20 sccee 
eee. Ot. Wee Wi cccecatanaes ae tié wwe 
We: A I, is cnscecevenssas 80,000 _—s...... 
SAFEWAY STORES, INC. ee 
Milton L. Selby, pres $ 75,000 $ 80,250 
Cc. N. Sanders, v.p.* 60,000 55,000 
ee GE, Bie ooo cdwasvvcccccasece 50,000 36,249 


* Resigned December 4, 1956 
** Shares in Profit-sharing plan 


INDUSTRIAL MACHINES 





BABCOCK & WILCOX CO. 


Alfred iddles, pres $107,400" =n acee 
M. Nielsen, ex. v.p ‘ nh: ) - wmetne 
Edward A. Livingstone, v.p 70,550 


* Agreement between company & Iddies commencing April 1 
terminotes 
for company as reasonably requested 


CATERPILLAR TRACTOR CO 


L. B. Neumilier, chmn > | Bi 

H. S. Eberhard, pres 100,000 ~S—i tg. ss 

A. T. Brown, ex. v.p SReee ©” )8=—S—siét ew 
DRESSER INDUSTRIES, INC. (OCT. 31, ‘56) 

H. N. Mallon, chmn $150,030 ss naa 

J. B. O'Connor, pres 144,030 ss naaee 

is rene vendwretsendesenses 90,030 = ccece 


MAIL ORDER HOUSES 





MONTGOMERY WARD & CO. 


John A. Barr, chmn. & pres..............4. S Taree 0s owe anee 
SUGGES. He Ma coc crcavesecescesce 68,411 === naees 
SEARS, ROEBUCK & CO. * 
Fowler B. McConnell, pres................ $135,000 $ 1,540 
Theodore V. Houser, chmn................ 135,000 1,540 
Ss GI, Uh c ce cccccccceceses 100,000 1,251 


* Profit sharing plan 


$117,833 
94,666 
84,750 


$125,000 
75,000 
75,000 


$148,000 
111,716 
90,000 


$135,000 
125,000 
90,000 


$215,000 
165,000 
71,091 


$175,000 
80,000 
80,000 


$155,250 
115,000 
86,249 


$107,600 
80,800 
70,550 


$125,000 
100,000 
85,000 


$150,030 
144,030 
90,030 


$ 93,912 
68,411 


$136,540 
136,540 
101,251 


$123,541 
80,416 
88,750 


$125,000 
75,000 
73,750 


$206,250 
115,625 


$135,000 
125,000 
90,684 


$170,116 
107,034 


$175,000 
72,735 
72,735 


$125.320 
125,320 


$107,800 
69,750 
63,750 


1957 (or later as full-time employment 
Company will pay $20,000 per yeor for life if he performs advisory & consultive services 


$121,250 
109,948 
100,888 


$122,996 
114,954 


$ 75,961 


$136,820 
136,820 
100,116 


(Continued on page 124) 


BUSINESS WEEK ¢ May 25, 1957 








INDUSTRIES } ; oo 4 £. 





THIS TOO IS MERRITT-CHAPMAN & SCOTT 


CONSTRUCTION DEPARTMENT 


NEW YORK, NEW YORK 


“You Name It...We Build It” 








MERRITT ; my... “T — . ele 


Construction of Every Type: 
Marine, Heavy, Highway, Chemical, 
Industrial, Building 
Industrial Plants, Bridges, Tunnels, 
Steel Mills, Housing Developments, 
Paper Mills, Highways, Chemical Plants, 
Piers, Bulkheads, Commercial Buildings, 
Hospitals, Schools, Utilities, Airfields & 
Air Base Facilities, Pipelines, Dry Docks, 
Shipways, Sewage Works, Dams, 
Hydroelectric Plants, Marine Oil 
Terminals, Bulk Fuel Storage Facilities, 
Hotels, Dredging 


Marine Salvage 
Derrick Heavy Hoist 


Inland Salvage 





Techniques and skills gained on every 
conceivable type of construction here 
and abroad give Merritt-Chapman & 
Scott a broad background of specialized 
versatility ... an added plus on any 

job. Case in point: these pulp and 
paper mills, New Zealand's first 
newsprint project. 





Extensive work for the Nation's 
accelerated highway program is one of 
Merritt's many roles in advancing our 
economic frontiers. This section of the 
New Jersey Turnpike is typical of six 
major road building projects recently 
entrusted to M-C & S. 





- — a aw 
Merritt's diverse skills are playing an 
important part in the construction of the 
vital St. Lawrence Seaway and Power 
development, Seven projects, including 
this closure dike and lock at 

Cornwall, Ontario, have already been 
awarded to M-C & S., 


woe 
\> 


\ MERRITIT-CHAPMAN 


FEO were T 


& ScorT 


261 MA N AVENUE . NEW YORK 16. N. ¥ 











NON-FERROUS METALS 
P Additional 1956 1955 


Salary Compensation Total Total 
ALUMINUM CO. of AMERICA 


1. W. Wilson, pres $210,000 $210,000 $210,000 
F. L. Magee, ex. v.p 135,000 135,000 130,000 
Leon E. Hickman, v.p 126,500 126,500 116,500 


Why is the manufacture | AMERICAN SMELTING & REFINING CO 

Roger W. Straus, chmn $104,796" $104,796 $104,115 
of Hard-To-Handle Thermo- Kenneth C. Brownell, pres 88,877" 88,877 84,722 
Adin A. Brown, v.p 61,686" 61,686 

plastics So Much More Piso 16 shares for Straus, 146 shosen for Brownell end 56 shores for Sage! poy 


plan; in addition each got $2,871, $2,184 and $154, respectively, as dividend equivalents on contingent 


Success ing Engi ” nee 

essful on Welding Engineers’ |... -onoa co 

Dual Worm ’ M > ” Roy H. Glover, chmn $201,380 $201,380 $157,765 
E quipment ™ Robert E. Dwyer, pres.” 77,186 77,186 151,851 

Clyde E. Weed, pres., July 1, ‘56 141,195 141,195 

Edward S. McGlone, ex. v.p 97,325 97,325 89,643 


* Retired as president, July 1, 1956 


am afl Gall re KENNECOTT COPPER CORP 
Because the l nique W.E.L Charles 8. Con, pres $192,100 $192,100 $191,900 


Frank R. Milliken, v.p 82,700 $ 50,000* 132,700 
* At 1956 Annual Meeting, an Executive Compensotion Plar wos approved—poyoble in 120 


equal ) ction of employment 


Dual Worm Design permits the 


stallments after term 


widest range of controlled | yarionat uean co . 


Joseph A. Martino, pres $242,500 36,375 $278,875 $227,125 
Herman T. Warshow, v.p 126,250 18,937 145,187 116,437 
; : : Alfred H. Drewes, v.p 118,750 17,812 136,562 107,062 
pounding - extracting - extruding * Profit-sharing plon 


ee PHELPS-DODGE CORP 
... at EVERY stage. Leads Gallen, chan $ 86,100 60,000 $146,100 $114,300 


Robert G. Page, pres 126,500 62,500 189,000 188,500 
* Includes $10,000 and $12,500 respectively in deferred profit-sharing. Cates also received $15,000 
retirement income 


REYNOLDS METALS CO 


R. S. Reynolds, Jr., pres $173,262 1,684 shares $173,262 $142,317 
J. Lovis Reynolds, ex. v.p 166,812 1,459 shares 166,812 
D. P. Reynolds, v.p 121,400 1,459 shares 121,400 
Walter L. Rice, v.p 111,760 1,235 shares 111,760 


* Incentive compensation, shares contingently allotted, valued at $44.53 per share 


precision processing . . . com- 


OFFICE MACHINES & EQUIPMENT 


INTERNATIONAL BUSINESS MACHINES CORP 
Thomas J. Watson, Jr., pres $156,559 $ 64,251 $220,810 $154,496 
John G. Phillips, vice chmn 152,333 152,333 
Albert L. Williams, ex. v.p 113,835 40,887 154,722 111,235 
Lovis H. LaMotte, ex. v.p 113,735 40,887 154,622 





SPERRY-RAND CORP 
James H. Rand, vice chmn. & sr. v.p $195,600 $195,600 $202,100 
General Douglas MacArthur, chmn 68,800 68,800 68,600 
Harry F. Vickers, pres. & ch. exec. off 240,798 240,798 cece 
Harry Londsiedel, v.p. of R-R Inc 111,300 111,300 81,600 


When key engineers plan your manu- OIL COMPANIES 

facturing future around Welding 

Engineers’ equipment you know they CITIES SERVICE CO 

can't miss! Your processes, your W. Alton Jones, chmn $150,790 $154,534 $154,264 
. ‘ Burl S. Watson, pres 141,663 145,150 130,240 

materials, your plans are pre-proven in ; 

ieee eee . Alfred P. Frame, v.p 64,570 66,155 

* Thrift Plan contributior 





strictest confidence by the most experi- 
enced team of plastics processing 
equipment specialists in the entire field CONTINENTAL Oil CO. 

W.E.I. is ready to prove it to you! L. F. McCollum, pres $126,650 $126,650 $126,500 
E. F. Battson, v.p 81,750 84,108 83,900 
A COMPLETE LINE FOR EVERY PURPOSE: Ira H. Cram, v.p 76,300 78,550 83,150 
Chas. A. Perlitz, Jr., v.p 84,004 86,362 

* Thrift Retirement Plan 





Dual Worm Compounder-Extruders 
e Dual Worm Devolatilizers ¢ Dual 
Worm Rubber Extrusion Dryers « GULF OIL CORP 
Single Worm Extruders « Complete S. A. Swensrud, chmn $150,000 $150,000 $200,025 
Sheet Extrusion Systems ¢« Vacuum W. K. Whiteford, pres 175,000 $125,061" 300,061 262,522 
Forming Equipment David Proctor, ex. v.p 100,000 87,509* 187,509 162,533 
* Incentive compensation plan 
Send for Gasang Be. O60 PHILLIPS PETROLEUM CO. 
K. S. Adams, chmn $200,000 : $200,000 $175,500 


Paul Endacott, pres 135,000 ; 135,000 125,833 
ING ENGINEERS, INC 
— Stanley Learned, ass’t. to 125,000 , 125,000 115,833 
NORRISTOWN, PA. W. W. Keller, ex. v.p 95,000 é 95,000 





(Continued on page 126) 
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HERE’S HOW 200 TOP COMPANIES 
DEVELOP SUCCESSFUL NEW PRODUCTS 


Now you can see why our industrial clients are 
consistently ten times more successful with new 
products than the average company. They all agree 
that these are the key factors: 


SEVEN MOST IMPORTANT FACTORS 


1. Product research (laboratory tests on the chem- 
ical, physical and biological nature of the product). 


2. Thorough testing of the product with con- 
sumers. 

3. Timeliness, and management's knowledge of 
the field. 


4. Thorough and complete introduction to the 
trade (wholesalers, dealers and salesmen). 


5. Adequate financing. 
6. Consumer sampling (both before and after). 
7. Packaging. 

TRAPS TO AVOID 


Just as important for you to 
know are the reasons why most 
new products fail. Here are the 
traps you must avoid: 


1. Lack of a well-thought-out 
marketing program. Putting the 
product on the market before 
setting up adequate distribution 
channels. 

2. Lack of pretesting with con- 
sumers ... lack of information 
about how consumers will react, 
how the product compares with 
established products, what the 
product weak points are, and how the customer will 
use the product. 


3. Lack of market research and testing. Too often, 
top executives think they have a market, jump into 
production, and then find no buyers. 

4. Insufficient product research. Over-anxiousness 
to get the new product on the market leads to 
“kidnapping” it from the laboratory before all the 
bugs have been ironed out. 


5. Lack of pretesting the packaging. A slight 
change in shape, size, color, or materials can 


36 YEARS OF SUCCESSFUL 
S ° L L NEW PRODUCT RESEARCH 
AND DEVELOPMENT 


Helpful Free Outline A 


mean the difference between failure and success. 


By avoiding these traps and using the seven fool- 
proof steps, YOU can increase your chances of 
success by 1000%! 


YOU CAN APPLY THIS TESTED FORMULA 


This analysis of the successes and failures of thou- 
sands of companies reveals a definite pattern of 
successful new product development. You can use 
it in your own business for greater profit. You'll find 
the full story in our helpful new guidebook: “HOW 
TO DEVELOP SUCCESSFUL NEW PRODUCTS.” 
It outlines the pattern in greater detail and gives 
many interesting case histories. It’s free, without 
any obligation whatsoever. 


This unusual 28-page booklet should help you in- 
crease your company’s skill in de- 
veloping products that really 
sell. You'll help increase sales, 
profits, and your own success. 


And since our business is re- 
search, we've also included a lot 
of practical suggestions as to 
how you can cut research costs 
and still get more profitable 
results for every dollar spent. 


The supply of this guidebook is 
really limited, so write TODAY 
for your free copy. Write to 
Foster D. Snell, Inc., Dept. B-6, 
29 West 15th Street, New York 
11, N. Y¥ DO IT NOW! 


PaaS Reese 


Foster D. Snell, Inc. Dept. B 
29 West 15th Street 
New York 1], N. Y. 


Please send me your helpful FREE guidebook: “HOW 
TO DEVELOP SUCCESSFUL NEW PRODUCTS.” No obli- 
gations whatsoever—even if the booklet helps me make 
a million dollars this year. 


Name 
Title 


Company 


Address 


New York, N. Y. ¢ Baltimore, Md. ¢ Bainbridge, N. Y. ¢ Beverly Hills, Calif. 











a -latelalel Me ieliliiclilels 
That Actually 
Costs Less 


WASTEFUL-MESSY 
eal 


Saves money=— 
creates friends 


Women, particularly, prefer toilet 
seat covers and often improvise 
them from costly paper towels. You 
can fill this need—and save money 
too—with Sanitor. Self-disposing. 
Easy-to-fill cabinet. 


Samples 
on 
request 





TISSUE TOILET 
SEAT COVERS 


SANITOR MFG. CO. 


KALAMAZOO, MICH, 





For over 75 years, Japan's Jargest 
financial institution has fostered 


international trade and commerce. 
if you need a helping 
hand in Japan, contact... 


te FUJI BANK ««. 


New York Agency: 42 Broadway, NYC 
Head Office: Chiyoda-Ku, Tokyo 
Overseas Offices in London, Calcutta 
487 Branches Throughout Japan 
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Additional 1956 1955 


Salory Compensation Total Total 

SHELL Oll CO. 

a a Se ME, 2s cepeceeosnecebeves $200,000 _sC(..... .. $200,000 $175,000 

Same Th, Deen, Cid cites cies cde ssacves ee 90,000 90,000 

Pe NN GN, 56s ons ncdoteovsdaecce 105,000 ooo 105,000 100,000 
SINCLAIR O}L CORP. " 

> er MRED. ceccnnSconvecveseees $175,600 $ 4,593 $180,193 $165,083 

eS rn 110,850 2,886 113,736 102,316 

eh We is Ma a 6 0 0 can edasesereeesueses 60,850 1,512 62,362 55,550 


* Employees Saving Plan 


SOCONY MOBIL Oil CO. 


i. ns wenn ceseneneeucene $165,000 $ 4,120* $169,120 $169,120 
Gee 0, TEE, CONE. o ccc cecccccecess 125,000 3,120* 128,120 104,560 
J. C. Case, v.p Aiwdada tie ssaed 105,000 2,620* 107,620 97,370 
* Employees Saving Plan 
STANDARD OjL CO. OF CALIFORNIA 
R. G. Follis, chmn crttecovesss SUE §6§ T2060 $202,688 $202,074 
T. S. Peterson, pres pace edeadbesbeeet 160,000 15,263* 175,263 174,734 
Gage lund, v.p nite aah wikia’ —e 110,000 10,436* 120,436 115,528 
* Contingently allotted under Stock Plan 
STANDARD OJL CO. (IND.) 
Robert E. Wilson, chm... ...ccccccsccces $174,000 $ 5,216" $179,216 $174,246 
rt Cre io adieweeseeeen es 163,166 4,679* 167,845 156,369 
eee Fs BORNE WE. oc ccccvcccccveces 94,000 2,820* 96,820 94,372 
John E. Swearingen, ex. v.p....... . 82,916 2,433* 85,349 
* Under employees saving plan 
STANDARD OjL CO. (N. J.) 
Eugene Holman, chmn ' ; $225,000 $ 24,618* $249,618 $234,357 
M. J. Rathbone, pres eee eee 175,000 19,152* 194,152 184,484 
ee SS ere 120,000 13,390" 133,390 
E. E. Soubry, v.p jndebSetebencee< : 132,000 14,453* 146,453 


* Thrift Plan 
In addition to the above, there were payments to annuity purchase plan: Rathbone $16,195; Crane $20,619 
and E. E. Soubry $14,453 


THE TEXAS CO. 3 
J. S. Leach,* chmn adn Slee $146,208 $ 20,364** $166,572 $191,965 
Rees TG, Ri cin osc cwse ernie 156,250 14,532** 170,782 163,948 
R. F. Baker,* ex. v.p ppucke et 100,000 15,922** 115,922 115,550 
M. Halpern, senior v.p.. .. thé 90,000 14,331** 104,311 


* Leach retired Oct. 1, ‘56 and Boker on February 1, ‘57 

** Under company’s group insurance & pension plan 

@ Also company contributed under employees saving plan the following omounts, respectively 
$3,726; $4,626; $2,988; $2,700 


UNION Olt CO. of CALIF. 








Reese H. Taylor, chmn $125,000 $ 4,355* $129,355 $129,232 
W. L. Stewart, Jr., vice chmn........ 50,000 1,742* 51,742 62,127 
A. C. Rubel, pres icanwce eh 80,000 2,789* 82,789 67,035 
A. GB. GR, Wie i020 0sasccaees 65,000 2,094* 67,094 
* Company's contribution to Employees Incentive Plcn 
PAPER PRODUCTS 
CROWN ZELLERBACH CORP. 
J. D. Zellerbach, chmn. brd Sean - - weeds $142,767 $ 84,833 
H. L. Zellerbach, chmn. Ex. Comm ar & « wee0e 97,567 61,500 
A. B. Layton, pres es 72,983 
R. O. Hunt, ex. v.p : ee 66,533 
INTERNATIONAL PAPER CO. 
Dar FE, GE, GNA, 6 oc ce ccdccueess Se: | ~~ eemee $200,000 $161,111 
er oF 137,500 125,000 
NS A Mc cae cegucscteveusbedcaeses eto 71496 
ST. REGIS PAPER CO. 

Roy K. Ferguson, chmn. & pres............ eee. eases $101,640 $100,800 
Edward R. Gay, ex. v.p . Parsee =——tié WC 70,770 66,461 
RADIO & TELEVISION 

COLUMBIA BROADCASTING SYSTEM 
Edward R. Murrow, director $177,233* $177,233 $316,076 
Frank Stanton, pres 300,000 $ 12,335** 312,335 293,857 
Wm. S. Paley, chmn 300,000 16,526** 316,526 241,526 
* Excludes royalties on “Person to Person 
** Pension Plan 
PHILCO CORP. 
William Balderston, chmn............-... . er $ 75,000 $ 60,000 
5. eB: Bek BIN ca cancesessscece. a. esens ss a 
Dalen , GE, Gi Di cn ctbevtdescocécccs a —=—S—=<Cs«wM 50,000 79,000 
ae cS Th. .cccccace ed cenweea< ar iii as 


(Continued on page 127) 
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as 


RADIO CORP. OF AMERICA 
David Sarnoff, chmn 
Frank M. Folsom, pres 


E. W. Engstrom, senior exec. v.p 


Additional 1956 1955 

Salary Compensation Total Total 
$200,000 $200,000 $200,000 
165,000 $ 19,993" 184,993 197,991 
110,000 $ 13,993" 123,993 96,982 


* Bonus is payable in five annual installments, if earned out and amount shown was poid in 1956 


W. T. GRANT CO. 
Edward Staley, pres 
Louis C. Lustenberger, ex. v.p 
J. Luther Knies, v.p 


RETAIL CHAINS 





$136,688 
112,207 
89,267 


$136,688 $144,747 
112,207 109,876 
89,267 87,478 


* Includes under deferred contingent compensation plan to be received after termination of employ 


ment in ten annual installments 
Staley 

Lustenberger 

Knies 


S. S. KRESGE CO 





485 Shares @35.50 per share 
313 Shares @35.50 per share 
173 shores @35.50 per share 


F. P. Williams, pres $ 96,720 $ 96,720 $ 92,681 
R. D. Kresge, v.p 61,350 61,350 61,340 
H. J. Liverance, v.p 61,350 61,350 61,340 
J. C. PENNEY CO. 
J. C. Penney, chmn 
A. W. Hughes, pres $105,456* $105,456 $106,460 
W. M. Batten, v.p. & ass’t. to pres 105,456* 105,456 
R. C. Weiderman compt 105,456* 105,456 106,460 
* $10,000 is salary, rest under General Office Compensation Plan 
F. W. WOOLWORTH CO. 
James T. Leftwich, pres. & chmn $221,930" $221,930 $212,015 
Alfred L. Cornwell, chmn.** 50,000 50,000 100,000 
Robert C. Kirkwood, ex. v.p 83,217* 83,217 79,499 
L. James Thrasher, v.p 83,217" 83,217 
* Includes profit sharing 
** Retired June 13, 1956 
STEEL COMPANIES 
ARMCO STEEL CORP. 
Charles R. Hook, chmn $235,000" $235,000 $240,053 
W. W. Sebald, pres 265,050* 265,050 265,049 
Ralph L. Gray, ex. v.p 230,450* 230,450 196,283 
Figure includes Corporation's Incentive Compensation Fund, $140,000 was allocated—only one-third 
paid at time, balance being payable in two equal installments (1958-59 Hook chmn vuntil Nov 1 ‘56 
then Consultant Sebald pres. until Aug 15 ‘56, thereafter hmn f executive comm & vp f board 
Gray ex vp until Aug. 15 then President 
BETHLEHEM STEEL CORP. 
Eugene G. Grace, chmn $150,000 $659,011 $809,011 $705,923 
Arthur B. Homer, pres 120,000 549,176 669,176 583,270 
Robert E. McMath, v.p 75,000 439,340 514,340 445,615 
COLORADO FUEL & IRON CORP. (SIX MONTHS CHANGED FROM FISCAL (JUNE 30) TO 
ANNUAL YEAR) 
A. F. Franz, pres $ 65,549 $ 65,549 $116,200 
Franklin Berwin, v.p 24,250 24,250 45,550 
A. C. Bekaert, v.p 30,525 30,525 56,050 
JONES & LAUGHLIN STEEL CORP 
Ben Moreell, chmn $150,000 $ 77,668 $227,668 $230,110 
C. L. Austin, pres.” 110,000 36,752 146,752 163,351 
Avery C. Adams, pres.** 32,500 15,000 47,500 
J. E. Timberlake, v.p 70,000 37,896 107,896 103,998 
* Vice chmn after October 1, ‘56 
* Pres after October 1, ‘56 
NATIONAL STEEL CORP. 
Ernest T. Weir, chmn $277,868 $277,868 $273,106 
Thomas E. Millsop, pres 277,868 277,868 273,106 
James J. Munns, ex. v.p 110,250 $ 3,795* 114,045 
* Retirement 
REPUBLIC STEEL CORP. 
T. M. Girdler, chmn.* a!) ee $126,812 $250,000 
Cc. M. White, chmn 351,000 pata gis 351,000 310,000 
T. F. Patton, pres ae —60CtéC' 203,950 170,500 
Norman W. Foy, v.p De | brane 146,250 
* Retired August 21, ‘56 
U. S. STEEL CORP. 
Roger M. Blough, chmn $264,900  ..... $264,900 $222,133 
Clifford F. Hood, pres ,  - r 263,500 242,367 
Robert C. Tyson, chmn. fin. com 205,967 205,967 
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Says 
George Eldridge, 
A Director of Sales. 


\ “Use a. 


\ = 
GAULIN 
HOMOGENIZER” 


Now you can do new things 
to your food, beverage or 
chemical product! Gaulin 
Homogenizer biends ali 





kinds of ingredients by 
shearing, expanding and ex 
ploding particles to optimum 
size. Result: Reduce arnount 
of expensive ingredients, 
stop separation, and speed chemical reac- 
tions and dispersions — you have a bigger 
profit margin to work on. 

Why don’t you try it? Gaulin laboratory has 
complete research and pilot plant facilities 
to help you. As a starter, send for FREE 
Bulletins — today. 


|MANTON— GAULIN 
| Dept. BW, 48 Garden St., Everett 49, Mass 


} World's largest and oldest manufacturer of 
Homogenizers, Colloid Mills and High, Pressure Pumps 









AT TIME AND 
WEAR 


Rest-All 
Stenographic 
Swivel Model 

No. 585 





.. FAMOUS ALSO FOR TOP COMFORT, WORK 
EFFICIENCY AND MODERN ATTRACTIVENESS 


Exclusive structural features, such as the 
ill-bearing joint connecting backrest and 
, pay off for users of Rest-All Alumi 
sture Swivel and Straight Chairs. The 
$s wearing characteristics, low mainte 
e and replacement requirements assure 
west attainable end costs. Yet, once you 
have seen them, you will agree to buy Rest 
All Chairs for comfort and beauty 
alone. Write for literature 


FINE CHAIR 
AAA SPECIALISTS 


410 N. MERIDIAN RD., YOUNGSTOWN, O 
















EXPORT DEPT: 25 BEAVER ST. NEW YORK 4, WN. Y. 
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“Mt 


MARKED IMPROVEMENTS in 
IDENTIFICATION 
AND DECORATION 


Markem’s original foothold . . . in business was really 
just that: making marking machines for the shoe 
Since then (1911), the shoe field, and 
nearly every other industry, has been using the 
Where Markem 


was “in at the beginning”, you'd expect to see a 


industry 
Markem Method more and more 


lot of Markem in the shoe business, and you 







do. Our 32A’s imprint payroll coupon 
tags; jobs for the 1000, 24 or 79AB, 
and 105-10 or 45AC include quarter 
lining, match marking, heel pad 
and sock lining embossing. Cur 
rently, a brand new match 
marking machine is being field 
tested, along with some special 
marking compounds for “hairy” 
hide. Our “ special” field, that 
began at the foot of the ladder, 
now reaches from one end of industry to the other. 


Nothing succeeds like 
machines, it seems, especially with one of our 


successful use of Markem 


electronics customers. Since 1952, they've bought 
42 Markem machines of five different types 
20A’s for cylindrical objects; a 25A for marking 
boxes, tape, etc.; half a dozen high production 
PLBR’s for cylindrical objects; 45AG's for irreg- 


ular shapes; and more than two dozen 







45's. Latest use of a 45A is imprint- 
ing a new type of condenser having 
right angle wire leads. This 


customer isn't really typical — 


but, like all our others, he does a > 

know the value of the right A 2 zm 
marking method forse) mo 
given job —_ LA 


13 — 9 —12—Morkem! Markem Machines are 
used throughout “ industry”, but the things “ in 
dustry’ marks often end up in the corner store, 
gas station and gift counter. For example, you may 
not associate “industry” with “ sporting goods”, 
but several sporting goods manufacturers use the 
Markem Method. For example, one company had 
been sewing two separate fabric labels on football 
players’ hip and kidney pads (we sent in a sub- 
stitute illustration you'd recognize). Now, trade- 
name, size, etc. is imprinted 
directly on the outside of 
the curved fibre pads, with 
a 45A, effectively blocking 
label inventory problems and 
sewing costs. Maybe your 
“industry” has some unsolved 





marking problems. If so, we'd like to tackle them. 


A letter, call or TWX could bring the mark- 
ing help you need — or can use. The address is 
Markem Machine Co., Keene 33, New Hampshire. 


MARKEM 
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Additional 
Salary Compensation 
YOUNGSTOWN SHEET & TUBE CO. 
J. L. Mauthe, chmn. & pres $170,668 $ 63,550" 
Walter E. Watson, Ist v.p 114,440 42,613" 
A. S. Glossbrenner, v.p 98,906 36,829* 


1956 
Totel 


$234,218 


157,053 
135,735 





1955 
Total 


$235,979 
159,689 
129,704 


" Year end payments of profit sharing bonus plus $24,441 to Mauthe and $9,214 te Wetson received 


os they hove reached normal retirement age 


TEXTILES 
BURLINGTON INDUSTRIES, INC. (YR. ENDING SEPT. 29) 
Herman D. Ruhm, Jr., pres $130,000 , 
J. Spencer Love, chmn 130,000 $ 8,650* 
Herbert M. Kaiser, senior v.p 112,000 6,228* 
Walter E. Greer, Jr., senior v.p 80,000 5,190* 


* Paid to trustee under profit sharing plan 


UNITED MERCHANTS & MANUFACTURERS, INC. (YR. ENDING JUNE 30) 


J. W. Schwab, pres $100,300 $286,288 
H. Harry Feldman, v.p 50,320 135,904 


TIRE & RUBBER COMPANIES 


GOODYEAR TIRE & RUBBER CO 





E. J. Thomas, pres $187,372 
R. W. Litchfield, chmn 141,093°* 
R. S. Wilson, ex. v.p 129,363 
P. E. H. Leroy, ex. v.p 130,492 
* Plus $2,174 paid under retirement annuity plan 
B. F. GOODRICH CO 
John L. Collyer, chmn $225,000 
W. S. Richardson, pres 168,600 
A. Kelly, ex. v.p 113,625 
FIRESTONE TIRE & RUBBER CO. (OCT. 31 ‘56) 
Harvey S. Firestone, Jr., chmn $170,500 
lee R. Jackson, pres 143,000 
James E. Trainer, ex. v.p 113,300 
John j. Shea, v.p 112,200 


TOILET PREPARATIONS 





COLGATE-PALMOLIVE CO. 


Edward H. Little, chmn $150,000 $100,415* 
Hugh R. MacMillan, Jr., v.p 60,000 26,000* 
Stuart Sherman, v.p 68,409 26,000* 


* Bonus award, payable in five equal installments, if earned ovt. 


PROCTER & GAMBLE CO. (JUNE 30 ‘56) 





Richard R. Deupree, chmn $100,000 

Neil H. McElroy, pres 285,000 $ 34,974* 

Howard J. Morgens, exec. v.p 200,000 32,643* 

* Profit sharing trust plan 
TRANSPORTATION 

GENERAL AMERICAN TRANSPORTATION CORP. 

Sam Laud, chmn $120,000 

L. N. Selig, chmn. exec. com 125,000 

W. J. Stebler, pres 100,000 
NEW YORK CENTRAL R.R. 

Alfred £. Perlman, pres $106,566 

Karl A. Borntrager, senior v.p 65,000 

Walter R. Grant, v.p 60,000 _~Ctw#i.... 
PENNSYLVANIA R.R. 

James M. Symes, pres $127,981 

James P. Newell, v.p ————  ——~—~«O 

UTILITIES 

COMMONWEALTH EDISON CO. (CHICAGO) 

Willis Gale, chmn $120,000 Cts... zz 

John W. Evers, pres 60,000 

H. P. Sedwick, pres., Public Service Company 

Division ae 8 seser 

CONSOLIDATED EDISON CO., N. Y. 

Hudson R. Searing, chmn $130,460 

Harland C. Forbes, pres 104,840 

Eor!l L. Griffith, v.p 50,260 


$130,000 
138,650 
118,228 
85,190 


$386,588 
186,224 


$187,372 
141,093 
129,363 
130,492 


* $225,000 


168,600 
113,625 


$170,500 
143,000 
113,300 
112,200 


$250,415 
86,000 
94,409 


$100,000 
319,974 
232,643 


$120,000 
125,000 
100,000 


$106,566 
65,000 
60,000 


$127,981 
72,502 


$120,000 
60,000 


60,000 
$130,460 


104,840 
50,260 


$147,605 
117,476 
79,563 


$386,588 
176,204 


$188,697 
141,093 
130,340 
131,469 


$235,000 
165,000 


$155,000 
130,000 
103,000 
102,000 


$350,285 
106,792 


$100,000 
320,317 
213,869 


$120,000 
125,000 
100,000 


$102,400 
60,000 


$127,530 
71,600 


$110,000 
60,000 


$105,240 
94,820 
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if it’s the 


Dairies and milk-product plants (everything less cleans more easily, quickly, and at les 
from powdered milk to ice cream) are prac cost than any other comparable material. And 
ically 100©7, stainless stecl-equipped these a third big reason: because stainless stands up 


rl 


lays. That's the result of 30-odd years of under the daily load and lasts so much longet 


reasing use that it costs far less in the long run. 


One reason: because stainless best meets rigid How about those for good reasons why yo 


sanitary standards, in this or any industry should use AL Stainless —in your home, plant 
Ir provides a bright, hard, corrosion-frec or product? Let our engineers help make it 
surface on which bacteria find practically no easy for you. Allegheny Ludlum Steel Cor- 
place to lodge. Another reason: because stain- poration, Oliver Bldg., Pittsburgh 22, Pa. 


Make it BETTER-and LONGER LASTING-with 


AL Stainless Steel 


Warehouse stocks carried by ail Ryerson Steel plants 











Why it's always “Fair Weather” 
Teamisit-m-1-1-l(-le Mm a@eleot-1 @et-lalt-ti-is 


Click! ...and you’ve caught another magic moment on 
Eastman Kodak 35 mm. film—a permanent, colorful 
record of people, places, happy events. 

film to perform perfectly, there has to be 


perfect protec- 


| or the 
“fair weather” inside the film canister 
tion against humidity. Kodak film /as that protection, 
thanks largely toa special DAREX ‘‘Flowed-in”’ GASKET. 
Inside the cap of every canister you'll see a ring of 
, rubbery material, literally bonded to the cap itself. 
applied by the DAREx ‘“Flowed-in’’ PROCEss, 
developed by Dewey and Almy chemists and engineers 
for this and many other important sealing uses 
food cuns, jar caps, bottle crowns, industrial containers, 


\€ 





sual 


DAREX ( Flowed-in) GASKETS 


THE STREAM-LINED SEAL OF MODERN INDUSTRY 


electronic instruments, automotive gaskets. 
The gasket is actually “‘flowed”’ in place by automatic 
machines, spinning out parts with 


Dewey and Almy 
Depending on the formula- 


production-line efficiency. 
tion, the sealing compound will seal in gases, liquids, 
microscopic particles ...or seal oul moisture, as it does 
on the Kodak canister. 

More than 50 BILLION containers of all kinds were 
sealed by the DAREX ‘“Flowed-in’”’ PROcEsS last year 
alone. Many new applications are on the drawing boards 
now. Each will be supplied as a complete “‘package”’ 
the sealing compound, the equipment, the technical 


service ...to help industry deliver better products. 


DEWEY AND ALMY 
CHEMICAL COMPANY 
DiviSION OF W. R. GRACE 4 CO. 


Cambridge 40, Massachusetts + Chicago 38, lilinois + San Leandro, California + Montreal 32, Canada 








Shutting Door on U.S. Money 


@ Two big deals involving basic Canadian companies 


are swung with all-Canadian capital. 


@ It looks like a sign of Canada’s determination to 


keep control of its own industries. 


The country now has the 


resources and leadership to do it. 


@ Behind both recent deals was a Canadian lawyer 


who has strong backing through his directorships in leading 


Canadian corporations. 


U.S. bu 
ests Ss 
ifter two 
the past 
ut U.S. capital 

¢ MclIntvre Pe 


gold-mining 


inter 
swallowing hard 
multimillion-dollar deals in 
month that pointedly froze 


inessmen who have 


nada ir¢ 


rcupin¢ Mines 
company that’s 
estment trust, arranged 

step-by-step acquisition of working 
control in Ventures, Ltd., which has 


more than 45 


Ltd.., 
giant mn 


prospec ting, muning, 


ind holding companies all over the 

obe (BW —Oct.8'55,p68 MelIntyre 

portedly divesting itself of gilt-edge 

S. stocks and bonds in favor of in 
estment wholly in Canada 

e NicIntvre and tw ther m 

L te ind 

bought 

lion shares of 

( inada third 


roducer (BW —Apr.27’57, 


hares went ft 


titi? 
110 tors through the 
nada some (scrman 
nvolved—Mannesmann 
ul vy of a German parent 


both 


¢ Interpretation—Investo1 n 
Tf the 


border have 


rpretation, Ca 

the knowhow, the 
determination to keep 
nadian industry under their own con 
determination 1 strength 

I it of the Roval 

m on Canad | 

BW Jan 19°57 pl +( The 


predicted en owth in 


Onomi 


mou 


production by 1980 


he T¢ 


ne 
inadian business world 


in the 


d iVs, 1 


inti- Yankee 


these 


1 tinge of 


of missionary fervor about keep 
Canadian industrv for ( 


not so much 1 Case if 


inadians 
Yankee, 
home. observers Sad\ Yankee, 
the ownership.’ 

nother interpre 
vents in Canada, it’s merch 


tablished 


ording to tation 


nnanci ngur%c 
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it work. ‘The architect of both recent 
transactions was John S. D. ‘Tory, 54 
Canadian lawyer who i i 
MelIntvre and A. V. Rox 
Algoma 


group of 


vear-old 
director in 
soon to jOMn board 


backed by a 


managers and b 


ind 1S 
Lory is 
ind aggressive 


of the biggest 


young 
some 
gy money in the countr 
Ihe directorates of 
closely 


latively easy to 


major Canadian 


companics ar intertwined, s¢ 
it 1S r¢ two OT 
three big organizations into a deal such 


lor, > latest 


bring 


coup 


|. Algoma Steel 


if hands at Algoma Steel 


example of this kind 


The change 
Corp 1 good 
if financial teamwork 

lhe company, which 
million tons o tecl 
founded i: 


tricthon mong 


Canadian finan 
Ings f 
majority sto 


Regime—l 01 ul 


vound up as 
¢ Dunn's 
Algoma was 
He held half the 1.4-million sha ind 
n the company hi Va He ite 


tl 


ynonymou 


ratinn ' 
ed mpcravtions, CVve iT 


product line 

nto Cxpans1o 
boomed 

nom 

1955, it netted 

of $114-million, ar 

ed the net profit 

But the divider 


usp¢ ndec 


11i¢ 
Estate Problem—Last 
His estate of roughh 
nostly in Algoma 
of the estate a 
5-milli 


tise » 


with Dunn 


had 
iwreed 


Algoma 


tance Moreover, Dunn 
tipulated (and his executors 
ith the idea) that control of 
must “‘stay British.” 

his ruled out 
outh of the border, where most of th« 
scemed to be The estat 
began to look for a 


who Was big cnoug! 


taxcs 


1 search for a buver 
big monc\ 
idministrators 
Canadian buyei 
to swing the purchase of a major seg 
ment of the steel company 
¢ Big Operator—That’s when ‘Tor 
ime into the picture. With little pub 
licity, he had already attained stature 
in Canadian financial circles. He had 
been instrumental in bringing Massey 
Harris-Ferguson, Ltd., the tractor man 
into — the Argus Corp 
Canada’s largest holding company 
nd in allving Sears, Roebuck & Co 
with Robert Simpson Co. of Canada, 
major retail chain, in Simpson-Sears 
Ltd., of ¢ 
l'ory wa 


ufacturer 


inada 

ilready he 
Roc, the diversified holding company 
with operations in aircraft and missiles 
stecl and titanium castings 
railroad rolling stock 
He was able to per 
Gordon of the 
backward by 


i director of 


ict engine 
ind forgings 
trucks, and buses 
wide Pi 


isdom of 


Crawford 
integrating 
g a picce of Algoma 
ar is also a director of 

Mine: 
tment 
perating gold min¢ l'orv convinced 
MelIntvre’s Pres. Frank Hewett of the 
value of an investment in Algoma and 
f the importance of keeping this basi 
ndustrv in ¢ ind British hand 
¢ Third Partner—At this point, Tory 
nder t 


McIntvre 
which has an $84 
portfolio beside 


Porcupin 


nillion nve 


inadi in 


the f ) COMpan ie na t 
the Dunn estate for purchase of stock 
Meanwhile, Mannesmann Tube Ci 

en also dickering with the tru 
of the estate Mannesmann had 
gp tube plant next to th 
\lgoma mill and regularly tool 
of Algoma’s buving product. So it, lik 
A.V. Ro Algoma 


ombination of integration and 


] 
re y imless 


onsidered buving 


tment 
Still another 


und inv 
that has Ca 
Dynami 
ilso reported] 

ney lating Algoma 
As the deal wound up, however, Ge 
tal will 


Man ) il 
t 


Olnpan 


General 
1 piece of 


proved either mor 
more welcome than American mon 
One of th 


that th 


understanding f the 
buvers would “not sell out 
t the American m the first rise 

+] ' 

Dunn 


hare 


e Final Terms—In the end, the 
Algoma 
Mannesmann 
\ V. Roe 150.000 
N00, and the Roval Bank 


ad 00.000 of 


hare took 
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————— f Canada (of which Tory is also a 
When meesuring high limits When ya in oO ‘ 
DON’T director), the remaining 50,000 





mp teste ed che Since then, Algoma has announced 
when setting fixed gage its first dividend ($2) in more than 25 
vears. Outsiders predict a rapid expan- 
sion of its capa ity to meet demand. 


turn fined gage onto xrew 


ll. Ventures, Ltd. 


lorv immediately turned to the casc 
of Ventures, Ltd., which has been 
dominated since 1928 by engineet 








dO turn plug by the shonk with 2 mee ] axet ll . I isle t f 
>——~<"_ fingers to insure correct torque SCcor1ogis 1aVCI Inasiey, WS Tounder 


- Under Lindsley, it has bought shares 
CoA 2 


‘ 


varving from 2.5% to 90% in mining 
interests on four continents. Its assets 
are conservatively valued at $35-million 
turn screw into goge with o \ on the books—outsiders estimate thei 
ee wee worth at $100-million—but it has never 
shown bright profits 


That's because Lindsley, who own 
CG we wow SH eres Se y half of the 1.7-million outstanding 


heed by 2 fingers to insure 
check variable gage for ex- shares, has always had a passion for 
cessive ploy P 








owning ore in the ground and an in 
difference toward producing the or 
“Paper currencies will continue to d¢ 
preciate evervwhere,’ he once said 
One good form of protection 1s to 





have good ore in the ground.” 

¢ Paying Property—Ventures’  chict 
source of cCarmings for vears has been 
Falconbridge Nickel Mines, Ltd., ot 
which it owns 51.4 But even this 


3A threads: what they are; how to | ucvsden pated of cen 























These illustrations from new SPS booklet show some of the do’s and don'ts of gaging precision thread 


vears—Ventures used to own a larg« 
share, but Lindslev traded off thes 
age them—new SPS booklet tells all | '3"2 &2" 2oe’spers 
g g without WOTTVInNg ibout immediat 
profits 
. . . ple « vears ago, Luindsl 
Threads made to Class 3A fit are in use today. It reviews the \ coup! ‘ ) = i - 
: a moved up O ~Odrd Chairman nic 
the most precise in general use in gaging of high and low limits | j;ought in Robert B. Anderson, forme: 
industry. But you do not always of 3A threads, sampling tech- | U.S. Deputy Secretary of Defens« 


get the 3A precision you specify. niques, and even the methods of ange oo Oct.8°55,p68). Ander 
7 ni son had the job of reorganizing th 





Because of many different gaging gaging gages. ; ' 

’ till a ae ompanv to get some of its underground 
techniques that yield varying re- All standard UNBRAKO socket resources to market and to sweeten th 
sults, screws with threads well screw products fall within | profit picture. He also, by implication 


’ . tht have | O g the wav f 
outside the Class 3A tolerance specified tolerance limits no mat- he as ¥ * aye te ; 
. . . ‘ . mvestment m the Co 1} in 
limits often pass inspection. ter what method is used to gage ° Back to Canada—Now the situation 


SPS has prepared a new booklet them. Leading industrial dis- | is changed. MclIntvre’s proffer of th 
on this subject. It explains clearly tributors carry complete stocks. big money that was needed keeps thy 


what Class 3A threads are and the Unbrako Socket Screw Division, pai ge oe — eau exe 

; 2 who reportedly doesn't get along wel 

pros and cons involved in the STANDARD PRESSED STEEL CO., | with Lindsley. scems likely to move ou 

widely varying gaging techniques Jenkintown 57, Pa. to take over as U.S. Secretary of th 
Treasury (BW—Mav11°57,p55) 

Under the MclIntvre deal, Ventures 

will double its authorized shares to 4 

million. McIntvre buvs 400,000 sh 

Form 2239, “Class 3A Threads: what they now at $35 a share and has an option 

are ; how to gage them.” 16 pages, with many to buv another 250.000 at $35 each 

illustrations. Write for your free copy today. 


+ 


within two years, with yet another op 
tion to 250,000 shares at $40 each 
within three years. 

With the $20-million it expects to 
raise from stock sales this year, Ven- 


tures can go into high gear in develop- 


el 
UNBRAKO SOCKET SCREW DIVISION ing some of its more promising orc 
——— 


bodies. But no specific plans have 
JENKINTOWN PENNSYLVANIA been announced yet. eNo 


STANDARD PRESSED STEEL CO. 
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GREATER MEMPHIS OFFERS 
VITAL KEYS TO INDUSTRIAL GROWTH 


Texas Gas Transmission Corporation encourages you 
to consider Memphis, Shelby County, Tennessee, 
and West Memphis, Arkansas, in your plans for new 
plant locations. 

Texas Gas transports natural gas to the City of 
Memphis and the surrounding area, providing sub- 
stantial quantities of economical and efficient fuel 
for industrial and domestic use. Memphis provides 
all vital elements necessary for industrial location 
and growth, including water transportation, 
adequate labor resources and industrial acreage. 


ZS 
—_\7— TEXAS GAS 


General Offices 


Consider Memphis in your growth plans. 

The Light, Gas and Water Division of the City 
of Memphis, a customer of Texas Gas, supplies nat- 
ural gas to the City of Memphis and Shelby County, 
Tennessee. West Memphis, Arkansas, is supplied 
by another Texas Gas customer—MidSouth Gas 
Company. 

Write or telephone Texas Gas Transmission Cor- 
poration, Owensboro, Kentucky, for detailed studies 
presenting the industrial potential of the greater 
Memphis growth area — served by Texas Gas. 


TRANSMISSION 
CORPORATION 





Owensboro, Kentucky 
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[| fad a dle sx nse «ang 
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wn Drilling ( U.S 
oil drilling outfit, and its two 
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endthing 
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compan itv he is in Spain an 
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Giant Wonders What to Do Next 


Societé Financiére de Transports et d'Entreprises 
Industrielles, Brussels 


To expand 
its industrial operations ... 
UTILITIES HOLDING COMPANY 


CADE 


[Argentina 





Mex Light 
(Mexico) 


ESMA 
(Belgium) 


CONTRACT ENGINEERING 


CLIENTS 


Other Oil 
Utilities Drilling 





Sofina 
Utilities 


MANUFACTURING 





Catita 


ly FO 
A 
i Apr 


(Argentina) 


Barcelona Traction 


electrical equipment 


Companhias Reunidas 


(Spain) (Portugal) 


SEM 


(Belgium) 


It prospered mightily for years from control of utilities in Spain 


and Latin America. 


But with most of those properties ailing, this 


combine now has a foot in the oil business—and there are even 
rumors of a link with another Belgian giant busy in oils, Petrofina. 


sion at all. The acquisition of the 


Brown companies does look like a step 
in that direction, though 


1. How It Started 


In the U.S., Sofina is little known, 
even to sophisticated Wall Street in 
vestors. But in Europe its reputation 
rivals that of the Universal Suez Canal 
Co.—before Nasse1 Even so, details 
of the company are obscure—as is the 
case with most of the giant trusts in 
the Low Countries. Until World War 
Il, Belgian holding weren t 
required to publish invthing 
about their activities 

The truth is that from its 
vears Sofina hasn’t been primarily a 
Belgian company. Since it became big 
time in the 1920s, it has operated 
mostly Belgium, both in ob 
taining finance and in making 
ments. Today the ownership structure 
remains international. But since all the 
stock is held in bearers’ receipts, out 
siders know very little—except the 
identity of banks that vote proxies. The 


companies 
much of 


earliest 


outside 
invest 
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that no one stock 


than 5% of the 


company indicates 
holder 
shares. 
¢ So Big—It’s equally hard to gaugi 
Sofina’s size 
shows about 


OWNS Mmor°e 


Last vear’s balance sheet 
$120-million as estimated 
value of the company’s shares, which 
ire its main But Sofina holdings 
are valued at $500-million by a study of 


Belgian 


issets 
holding compani issued by 
the Socialist Party 
he Socialists probably 
in inflated figure for political purposes 
but, on the other hand, the company’ 
estimate is low For example, Sohina 
owns 40% of the voting stock in Mex 
Light & Power Co.—the biggest 
single private company in Mexico. Last 
than 
md it plan 
capacity in a $200-muillion 
expansion program during the next six 
years 
In Belgium, Sofina is 
ranked at about one-third the size of 
Societe Generale, the country’s largest 
industrial-investment combine It’s 
probably about the same size as Brufina 


were using 


Can 


vear Mex Light produced mor 
half Mexico's 
to doubk 


electricity, 


} 
gencrallh 


... Or continue as 
an investment company 


PORTFOLIO DISTRIBUTION 
by 





INDUSTRY 


Electricals 42.9%" 
Natural Gas 28.7 
Manufacturing 9.4 
Mfgr. Gas 2.1 
Metal Mining 4.4 
Oil 3.7 
Misc. 3 
Securities with 

Fixed Return 5.8 


COUNTRY 


U.S.A. 42.9% 
Belgium 16.9 
Portugal 7.1 
Mexico 7 
Germany 5.9 
Argentina 5.6 
Canada 48 
France 4 
Spain 2.3 
Congo 1.5 
Others 2.0 


“including controlling interests in utility subsidiaries 


other 
some of the 


ind Ele trobel, 
giants. Unlike 

has never developed deposit banking as 
Together with the wide 
distribution of ownership, this 
has given management a relatively frec 
hand in the past 

¢ Antecedents— I he 
back to 1898, when the Banque de 
Bruxelles—an investment bank con 
ducting deposit banking on the side 

brought together Belgian and German 
interests to set up an investment com 
pany, ind simple. It became a 
AEG, until 
a big German make 
apparatus, 


two Belgian 


others, it 


i side line 
share 


company dates 


pure 
financing institution when 
World War Il 
of electrical 
group 

Ihe German interests lost out in 
World War I, the Banque de Bruxell 
in the 1928 crackup of a Liege invest 
ment trust 

Dannie Heineman’s record’ with 
Sofina began in 1905. Born in the U.S 
to German parents, he hed returned to 
Germany for staved on after 
graduation. Between the two wars, he 
became one of the best known figures in 
Kuropean finance, 


entered — the 


s( hool. 


ind ad close personal 
friend of Konrad Adenauer, then mayor 
of Cologne. His training was as an engi 
neer; his first Sofina job was as the com 
first technical director. He ros 
into top management 
there until 


pany’s 
and 
1955, when he 


soon 


mained 
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Route of the EAGLES 


136 


A new freight car every hour... 
to keep ahead of the nation’s needs. Mo-Pac’s 
own De Soto, Missouri shops will turn out 2000 
new and 5000 rebuilt cars in 1957! 


Setting the 


MODERN 
. P ACE in transportation 


, 











* 





TOP MAN in Sofina today is Charles K. 
Wilmers, first to offer Sofina services on 


contract to utilities outside the big combine 


signed at the age of 3. Ne vy, he lives in 
quict retirement in Connecticut, with 
apparently little influence in Sofina’s 
iffairs 

e South of the Border—Through | 

friendship with Fredernck S. Pearson 
Boston engineer and fellow empir 
builder, Heineman early in his carec¢ 


switched Sofina from tramways—an old 
Belgian interest—into utilities. With 
British capital, Pearson had started 
utility enterprises in the Spanish prov 
ince of Catalonia, Argentina, Brazil, 
and Mexico. Heineman constructed the 
Sofina empire by moving into holes 
left behind by the Germans in Spain 
ind Argentina after World War | 


Uhese utility investments may sound 
neither lucrativ< ! enterprising—im 
view of the long battles between local 
governments and foreign owners. But 
they were largely responsible for turn- 


ing Barcelona into an industrial nucleus; 


they helped Argentin m the way to 
becoming Latin America’s most ad 


vanced state: and the re the founda 
tion for Mexico's industrialization. And 
they were pavin proposition On 
utilities cxecut in Wall Street est 
mates that Sofin nade $1l2-muillion 
in one vear of the late 1920s from its 


ite 
investment in CADI the Buenos 
Aires utility under control. Perhaps 
this success blinded Sofina’s executives 
t other 


ll. Utilities in Distress 


l‘oday, several f Sofima’s utility 
properties are in a sol tate 

Spain’s Barcelona ‘Traction Co.—con 
trolled through a Canadian company 
is the subject of litigation that has 
now reached the International Court 
in The Hague. Sofina clarms 
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FROM 


SILHOUETTES 


TO 


SOY BEANS! 


a 





Almost anything can be continuously clarified, separated, 
concentrated, pasteurized, purified, dried or stand- 


VITAL STEP IN SALK VACCINE! ardized with De Laval Centrifugals and Plate Heat 
Viruses visible only through . ’ 2 ‘ 
a microscope are concentrated Exchangers! eee which have solved many tough proc- 


in a De Laval Clarifier! 
i i 


essing problems. No matter what you make... if 
bottlenecks or costly stop-and-go delays are bothering 





you... get all the facts about De Laval! Here are just 





SAVES $60 AN HOUR! a few examples of how De Laval improved products 
Vermont Public Service Turbine . . . . " . ‘ 
can burn low cost residual fuel and profits in widely varied industries. For details... 
because it's purified by a ae 1; x P 
De Laval “Nozzle-Matic write today: 
= Z § — 4 
= (> : | FASHION'S outlines ore 
LOOP SS — , -* " 
MENHADEN INTO MONEY ! formed by fatex... con- 
Over 75% of all Menhaden fish SEPARATOR COMPANY centrated with o De Laval 
oil produced in U. S. is pro- 
cessed by De Laval Fish Oil THE DE LAVAL SEPARATOR COMPANY Poughkeepsie, New York + 427 Randolph St. Cricage 6 


Separators! OG LAVAL PACIFIC CO. 201 E. MiliDree Ave. Millbrae, Cat 











NBO PLAN 





NEW SALES MANAGEMENT IDEA 


SAVE 65% — 75% 
on your BRANCH OFFICE COSTS! 


Modern office machines 


4 


4 E Your own phone, num 
ber, listing and after 
hours onswering service 









Modern, furnished 





(electric typewriter, copy 
ing, 
ing mochines 


duplicating, dictat 


teletype 


Modern steel! 
office furniture 


> 4 


You pay just one 


office, conference “ Services of o FULL-TIME tox-deductible bill 
ond reference rooms a SECRET ARY-RECEPTION each month 
Kk IST (specially trained by 


you for your needs) 


YOUR OWN COMPLETELY EQUIPPED 
and STAFFED BRANCH OFFICE 


ready-to-move-into and operate 


| for only $150 — $200 per month 
NOW AVAILABLE 





* The NBO PLAN 


This unique plan offers you a 
low-cost, high-efficiency branch 


office, tailored to your needs with 
comple te office facilities - plus 
the services of a full-time secre 


tary-receptionist trained by you 
to type your correspondence and 
reports, write and place orders, 
make appointments, forward 
mail, make routine sales phone 
calls and follow-up on time-con 
suming detail 


® SAVE $350 — $400 per month 


It would cost you about $550 per 
month (for comparable facilities 
based on a national average) 
if you were to maintain your 
own branch office. With the 
NBO Plan, you pay just one 
tax-deductible bill each month 
no taxes, insurance, payroll, 
maintenance or utilities 


For more information, please mail Bd & * ¥ * me ial » s fe hel a « aad a 
Mr. 
NATIONAL BRANCH OFFICES 

2040 W. Wisconsin Avenue, Milwaukee 3, Wis. 


1 am interested in Branch Offices in the following cities 


this coupon on your letterhead. 


NATIONAL 
BRANCH 
OFFICES 
2040 W. Wisconsin Ave. 
Milwaukee 3, Wisconsin 
Phone WEst 3-3500 
TWX MI 243 





IN KEY CITIES 


* NBO PLAN Advantages 


You get: a prestige branch 
office in one or many key 
cities at a 65% — 75% sav- 
ing . . . local representation 
in the markets you want to 
reach . . . trained personnel 
to release your salesmen of 
routine administration du- 
ties . . . immediate teletype 
contact with any one of your 
offices .. . plus... you avoid 
the risks and uncertainties 


of a one-girl office. 


R. W. Bertha, 


TITLE 


NAME 

COMPANY 

FI isccsctctscnnnsosensnnsencntsctanentenecnenonsnsenntetiinasitnincatensetenssren 
cir... STATE. 


WRITE, WIRE OR PHONE COLLECT FOR MORE INFORMATION 
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e [hat the Franco government re- 
fused to allow rate increases 

¢ That the company’s bonds d 
faulted as a result 

e ‘That the state of bankruptev de 


clared by the government was, ther 
fore, not a legal proceeding but an act 
ot confiscation 

Ihe Barcelona properties—valued at 
something like $225-million at present 
Madrid stock exchange prices—are now 
n the hands of Juan March, Spanish 
industrialist and close personal fricnd of 
lictator Franco. According to European 
financial ircles, th , more ft this 
than meets the ev 

Sofina has tamed the Wall Street 

firm of Sullivan & Cromwell to 

fight its case. And in the Street 
think the proceedings mav_ be held 
i black mark against the Madri« 
7ime—now seeking additional U.S d 
nd ntry int NATO—unl t's 
cttled im accordance with Western 
lkuropean business ethi 


Argentina’s CADI 


n't much better 


off. Sofina controls the property through 
its 15 ownel hip in HODEC of Lux 
emburg, which, in turn, whollv owns 
CAD! Sofin used to wn Socictc 
d’Electricite de Rosar but the Ar 
gentine government has terminated the 
oncession without vet fixing or paving 
the compensation. ‘There are five other 
minor Argentina holdings. At the end 
of 1955, Sofina estimated the worth of 
its Argentine propertic except for 
the Rosario concession) at $6,850,000 
But, again, this figure mav not be real 
istic. CADE is Latin America’s second 
largest utilitv—second only to Brazilian 
Light & Traction 

Under Peron, the government ag 
tated for nationalization and refused to 
illow rate increases, despite inflation 
Peron stopped short of nationalizing 


CADE (although he did so with 47 

of American & Foreign Power's Argen 
tine holdings, apparently because they 
were outside the capital and less likely 


to boomerang 


Since the revolution that toppled 
Peron, CADE. has again become a p 
litical football. Artun Frondizi. chief 
candidate for the presidency, ha 
plumped for nationalization of all util 


; 
rics 


Mexican 
isis of cheer 
the Mexican gove 
it least in principle, to 


Light & Power Co. is an 
Uhere’s that 


rnment 1s committ 


eC idence 


‘partnership”’ 


policy. Nacional Financiera, a govern 
ment investment bank, recentiv granted 
Mex Light 25-vear credit for S8-million 
ind the company has applied for an 
other Sll-million from the World 
Bank. But nationalism is far from dead 
in Mexico. And Mex Light’s govern 
ment “partner” is an agency that both 
regulates and operates on its own 
Moreover, Sofina’s Mexican tramways 
In a squeeze between government-con 
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Big and cumbersome—but packaging in CORRUGATED 
saves 30% weight, 50% space 


And the packing job gets done 90 
quicker. This is more proof that cor 
rugated can make even tough packing 
jobs easier—and generally cheaper 

These stainless steel conveyor screws 
measure about 6 in. in diameter and up 
to 10 fc. in length. And they're just 
delicate enough to need protection 
during shipment. Before switching to 
corrugated, the maker used traditional 
heavy, costly wooden crates 

Now instead of needing complicated 
packing facilities and skilled carpentry 
help, he can have the packing done 
easily by almost anybody. Boxes are 
received flat; so they need little space. 
The shipping room man me rely folds 
the corrugated box around the product 


and staples it closed. Besides the tre- 
mendous savings—90% time, 30% gross 
weight, and 50% warehouse space— 
there are important extra benefits. The 
product is easier to store, handle, count 
and identify. It's usually cleaner when 
delivered, and the package is easier 
to open. 

Countless hundreds of the articles 
shipped in corrugated today were once 
shipped in other kinds of containers 
If you use boxes for shipping or pack 
ing, there’s a lesson for you in the ways 


these other businessmen have learned 
to profit from the advantages of cor 
rugated. When you get ready to order 
boxes again, think first of corrugated 
And have a talk with your nearby 
boxmaker. He’s listed in your classified 
telephone directory under “Boxes 
Corrugated.” 

Langston doesn’t sell corrugated, 
only the machines that make it. Since 
1902, these machines have led the field 
in efficiency and dependability. Samuel 
M. Langston Co., Camden 4, NJ. 


g 
THINK FIRST OF CORRUGATED so 
~ 


Corrugated Container M i i 





INDUSTRIAL BROWNHOIST 
LOCOMOTIVE CRANES 


speed up the handling of heavy 
materials economically for America’s 
leading corporations 


Shown here is a 50 ton Industrial Brownhoist diesel 
electric locomotive crane doing a big logging job for a 
big lumber company in the western part of the United States. 


During the last 80 years Brownhoist Crones have 
been accepted as standard by most of the biggest 
corporations in the country—railroads, steel! mills, 
dock operators, manufacturing plants, in fact, 
virtually every segment of American industry. 

If you have a big material handling job, 

write for the new Industrial Brownhoist 

Catalog No. 562. 





SUBSIDIARY OF 


Penn-lexas 
f_coercearon fi 





BROWNHOIST 


CLAMSHELL BUCKET 250 TON WRECKING CRANE COAL-ORE BRIDGE CAR DUMPER LOCOMOTIVE CRANE 


» alk f . ; 


INDUSTRIAL BROWNHOIST CORPORATION, BAY CITY, MICHIGAN 


DISTRICT OFFICES: New York, Philadelphia, Cleveland, Chicago, San Francisco, 
Montreal, Canada ¢ AGENCIES: Detroit, Birmingham, Houston 
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trolled rates and emplovee demands, 
were nationalized in 1946 with a $3.3- 
million indemnification. 


ll. Industrial Future? 


\ decision for Sofina to move from 
utilities into some new industrial field 
might have come earlier, had it not 
been for the postwar struggle inside 
the company. ‘The fuss was over select 
ing a successor for Heineman. His 
choice was apparently Rene Brosen, an 
executive of CADE, the Buenos Aires 
utilitv. Brosen is indeed chairman of 
the board now, but he spends most of 
his time in Uruguay and Argentina 

Heineman wasn’t the only voice in 
the argument, though. After the wat 
the Belgian government imposed a 
capital tax on all companies, and to 
pay it, Sofina issued new shares. Out- 
side financial interests—particularly a 
group headed by the Banque Lambert 
and including Camille Gutt, a former 
Belgian minister of finance, Interna 
tional Monetary Fund director, and 
probably the most important man_ be 
hind the Sofina scenes—moved in. (‘The 
largest individual stockholders now are 
probably Lambert, Lazard Freres of 
Paris, together with the Boel group of 
Belgium, and Credit Suisse.) Apparent, 
their pressure forced Heineman out 
e King of the Mountain—Today, top 
man in the management heap is 
Charles K. Wilmer (picture, page 
136). managing director. Once he was 
1 Heineman protege, but Heineman’s 
friends now dismiss him as a “stock 
market man.”” Wilmers, a smooth Con 
tinental who carries a British passport 
md a Cambridge accent, went straight 
into Sofina from school. His reputation 
in the international utilities field is ex 
cellent. During the 1930s, he spent 
much time in the U.S... and he gets the 
credit for putting Sofina monev into 
natural gas  securitics—among the 
healthiest growth stocks 

Wilmers became general manager in 
1948, managing director in 1955. In 
1950, he made his first innovation 
offering the company’s service opera 
tions on a contract basis to anvone who 
would buy—not just to Sofina utilities 
This pattern, of course, had been al 
readv profitably laid out by Ebasco 
International (BW—Jun.2°56,p129). He 
has also been zealous to cultivate stock 
holders, who bv Belgian tradition were 
regarded merely as nuisances 
e Lush Kittv—If and when Wilmers 
steers Sofina into new fields, he has 
abundant capital Almost half of 
Sofina’s portfolio is in U.S. securities 
(chart), and the percentage might be 
more if the value of Spanish and Ar- 
gentine holdings were discounted. Yet, 
except for the new Brown acqusition, 
the company holds them only as in- 
vestments; it displays no management 
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LET "EM ROLL-—-BUT KEEP CONTROL 
...With RCA 2-way Radio 


A radio-equipped fleet of 27 materials-handling vehi- 
cles at the Bridgeton, N. J., plant of Owens-Illinois, 
assures positive and continuous stock control, steps 
up shipping and warehousing efficiency. Wherever 
rolling stock operates—in the plant, at the job or on 
the road—RCA 2-way radio provides the constant 
control that makes possible the profitable utilization 
of equipment and manpower. For pick-up and de- 


livery services, cement mixer-truck operators, taxi- 
cabs, any local operation using vehicles, RCA 2-way 
radio cuts mileage, avoids backtracking and ‘‘dead- 
head”’ trips, saves time and money. 


For free booklet on the profitable use of RCA 2-way radio, or for 
nformation about other RCA electronic products, write Dept. 
SD-26, Radio Corporation of America, Bldg. 15-1,Camden, N. J. 


Electronic products for a thousand uses 


RCA Broadcast Transmitters 


ore widely 


RCA Sound Systems ore e 


edt sive the be 





Tmk(s) 


Re) FN allomeve)-j fe) -F wale] i-) V1 4. i[ ez. \ 


os 


RCA Microwave pr 
to-point contact by r 


Applied by industry 


RCA Metal Detector find 


part es maq 


in hinery ond ther qualified users 





Take advantage of Mississippi’s 
“tailor-made” industrial plan 


Our BAW! Program Opens New 
Doors to Management in Helping 
Select Profitable Plant Locations 


‘Mississippi's famed Balance Agriculture With Industry 
program can help you obtain a custom-designed location 

for your plant. In addition to enjoying the many direct advan- 
tages of BAWI, industry moving to Mississippi benefits 

from exceptional cooperation at all levels — state, county 

and municipal. We invite you to know Mississippi.” 


(7. Coman 


GOVTOMOR OF mids 55/00 


Mississippi Agricultural & Industrial Board = 
JACKSON. MISSISSIPPI a 


be ... RUBBER PRODUCTS for your needs 


Thousands of shapes and sizes 
.. each carefully designed to fit 
your requirements. 

Western Rubber is equipped 
to custom make the rubber part 
you need . . . promptly, efficient- 
ly and economically. 

Your assurance of satisfaction 
is fifty-five years of experience 
by people trained and equipped 
to produce quality products. 


Write or phone for in- 
formation or a visit by our 
sales engineer in your area, 


WESTERN RUBBER CO. 


GOSHEN 1, INDIANA 


{ 
MOLDED AND LATHE-CUT RUBBER 
P 4 PARTS FOR ALL INDUSTRIES 
an * ; 


throad 





role. Among its most profitable put 
chases were shares in Samuel Insull’s 
Middle West Utilities and the Missoun 
Kansas Pipe Line Co. (which controls 
Panhandle Eastern Pipe Line Co.) im 
the 1930s. In the breakup of the Insull 
empire, Sofina emerged with stock im 
some of the best operating properties 
in the U.S. 

In 1956, Sofina reported investment 
revenues of $2.4-million, income from 
technical and management services of 
$1.4-million Interest, commissions, 
and discounts viclded another $720,000, 
and $200,000 was attributed to miscel 
lancous sources. (These figures prob 
tibly don’t reveal the combine’s full 
earnings picture, but they do indicate 
the relative importance of investments 
to services.) 
¢ Reputation to Fulfill—lhere’s no 
doubt about the push inside the com- 
pany to expand into industrial activit 
rather than to continue as an invest 
ment company. This is partly becausc¢ 
Sofina built its European reputation, 
in the 1920s and 1930s, on industrial 
cperations, and it’s still that way. 

Acquisition of the Brown compani 
may be one opportunity to cam 
through. E. C. Brown is a well-known 
name in oil drilling, and Sofina get 
Brown’s services with the purchas 
Sofina acquired the company with 
Lazard Freres, the big Paris banking 
house. This suggests that it may have 
first crack at Sahara oi] (BW —Apr.20 
"$7,p122) which is now specificall 
reserved for French companies. ‘The 
Brown companies are now operating m 
California, Venezuela, and Turkev. 
¢ Other Prospects—Among the other 
possibilities for Sofina is the develop 
ment of hydroelectric power in_ the 
Congo, where it is participating with 
other Belgian ompanics in a study of 
the vast potential 

Sofina holds a 2 interest in a 
new Belgian enginecring group, which 
has begun training talent in the U.S 
for nuclear power programs. Sofin 
is likely to split Belgium’s Euratom 
target (l-million nuclear kw. by 1967) 
with Electrobel—in which it’s a princi 
pal stockholder. Since it’s the most 
experienced power cngincering concern 
outside the U.S., there ought to b« 
other European opportunities for Sofina 
is well 

By far the most interesting specu 
ition, though, is that Sofina might 
link its ready cash (including mor 
than $20-million in liquid assets) with 
Petrofina’s oil knowhow Savs on 
Wall Street source It’s a natural 
combination. The trouble would b« 
deciding who is top dog.” What he 
meant was that such a combine would 
bring several of Europe's strongest 
financial groups into play. And non¢ 
of them is likely to be willing to take 


1 secondary rok 
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DEXTER USES 
CAREFULLY-GUARDED KNOW-HOW 
to solve tough filtering problems’ 





From tea bags to vacuum cleaner dust bags — from oil filters to textile “cake covers’ — and whether for use 
with liquids, gasses or air—DEXSTAR Specialty Papers are solving hundreds of tough filtration problems. 


DEXSTAR Specialty Papers are custom-made—by carefully guarded manufacturing processes known only to 
Dexter — with almost any desired combination of specific characteristics such as porosity, dimensional stabil- 
ity, tensile strength, wet or dry strength, thickness, softness, etc. 


If you have filtering problems — look to DEXSTAR for a custom-made paper that will make your product 
more successful, more saleable. 


*and saturating, laminating, insulating, coating, 
backing and other such problems, too. 


SPECIALTY PAPERS <x" 


Cc. H. DEXTER & SONS, IMG. Windsor Locks, Conn 





It costs less... 


‘nl 


~ ie 


e to pave turnpikes...with machines developed by... 


Barber-Greene C 


AURORA, ILLINOIS, U.S.A. 
Literature on request 
CONVEYORS ...LOADERS...DITCHERS...ASPHALT PAVING EQUIPMENT 
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Private Aid Plan 


Login International Corp. 
stimulates economic develop- 
ment in Asia and Africa. Half 
of capital used is local. 


While Pres. Eisenhower drums up 
support for his foreign aid program, at 
least one company—Login International 
Corp. of San Francisco—is going ahead 
with its own “private aid program” to 
assist cconomic development in Asia 
and Africa. 

The recently formed investment and 
development company already has 
eight sizable projects involving $43 
million worth of capital under way in 
Asia and five more amounting to $2.2 
million in Africa. In India, for instance, 
the projects include a sugar mill, a 
rayon plant, and a paper mill. 
¢ The Pattem—The paper mill is a 
good example of how Login helps pro- 
mote development overseas on the 
basis of practical business considera 
tions. The mill will be a 50-50 deal, 
with Login and a U.S. paper company 
putting up half, and India’s top indus- 
trialist G. D. Birla putting up the othe: 
half. ‘This is the pattern Login, as 
sponsor, plans to follow in setting up 
other companies abroad. Each venture 
will include 50% foreign capital, 50% 
U.S. capital—either from Login or a 
U.S. manufacturer or from both to 
gether. In every case, a U.S. manu- 
facturer will supply technical knowhow. 

In many ways, Login aims at the 
same goals as Nelson Rockefeller’s 
International Basic Economy Corp.— 
industrial development overseas but 
participation of local capital (BW— 
Apr.27'57,p122). But Login’s backing 
is more diffuse [ts promoter—and 
president—is L. P. Gainsborough who 
formed Login Corp. in 1932 for trading 
and investing abroad and later founded 
the American Academy of Asian 
Studies. Other shareholders in the new 
international company are the Natomas 
Co., principal owners of the American 
President Lines; Henry J. Kaiser Co.., 
whose engineering division does big 
industrial jobs overseas; Coleman Mor 
ton, head of International Resources 
Fund with a $17-million portfolio; and 
Benjamin A. Javits, brother of the New 
York senator. 

For the time being, Login Interna- 
tional will ride along on authorized 
capital of $1-million. Later, it may sell 
stock to the public. Login’s direct com 
pensation will come through equit) 
shares in new enterprises. But it may 
also act as an equipment supplier and 
distributor of the goods the new com- 
panies produce. END 
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Observe the BRAWN 
beneath 


FORDS beauty 


You demand style and comfort for your fleet cars... 


and the 57 FORD has these aplenty! But you require 
strength and dependability, too . . . so let’s look 
at some of the important extras that FORD offers 


in the “BRAWN department.” 


ew Silent-Grip 
bber body me unts for strc ng. 


nt body -chassis integration 


d rear axle 


mounted pinion geor 
nd 


ms 


matic, overdriv New, husky Even-Keel reor springs 

3- speed transmissions, e ovtboord-mounted ot front ends 

to suit your porticulor needs Acceleration squot ond broke dive 
ore decreased 

New wide-contoured frame has flored Giant-Grip double-sealed brokes 

side rails for added side protection— hove 11-inch diameter, 180-sq. in 

feotures 5 tough, lodder-type ng area—resist fading, provide 


surer stopping 


FORD FLEETS ARE LOW COST FLEETS 


cross members 





In Business Abroad 


Massey-Harris-Ferguson Ships 


Farm Equipment to Yugoslavia 


Last fall Massey-Harris-Ferguson, Ltd., the Canadian 
headquartered farm equipment maker, shipped a test 
order of light Ferguson tractors to Communist China 
MILF hopes to become a big farm-equipment supplier 
to China in the vears ahead 

But it also has its eve on other Communist arcas— 
notably Yugoslavia. Here, MHF is already making big 
headway. Last weekend, the company announced it was 
beginning delivery of 2,200 tractors, 12,500 farm imple- 
ments, and 240 self-propelled harvesters—together worth 
$7.5-million—to Yugoslavia from its British plant. 

his delivery follows up a 1955 contract with Yugo 
lavia that MIIF, along with F. Perkins, Ltd., 
inc manufacturer, won over 26 other farm-equipment 
MHF has a crew of technicians in Yugo 
And ITM, the 
Yugoslavian importer of tractors, is organizing a training 


hool, patterned after MHF’s Warwickshire school. 


diesel en 


ompetitors 


lavia helping to set up service depots 


Woolworth Likes Mexican Showing, 


Plans More Latin American Stores 


W. Woolworth Co., the dime-store chain, has had 
cess with its two stores in Mexico Citv that 
it is “actively planning” seven more in Mexico. It is 
idering a total of 
nches elsewhere in Latin America 
[his somewhat follows the pattern of Sears, Roebuck 
& Co., which made its first big experiment in Latin 
American merchandising in Mexico after World Wat 
Il. Sears now has 24 stores in Mexico, about 35 more 


such suc 


25 stores throughout \lexico—and 


in eight other Latin countries, and a vearly sales volume 
of nearly $100-million outside the U.S. 


Growing Chain of Luxury Hotels 


Aids “See Venezuela First’ Drive 


By early 1958, the government of Venezuela will have 
a $55-million chain of 16 hotels operating inside the 
country, from the Andes in the west to the island of 
Marganta, off the castern coast. Just this month, CONA 
HOTU—the agency handling this program—opened its 
ninth hotel, the swank Maracav 60 mi. west of Caracas 

Venezuela’s ambitious hotel program is unusual for 
Unlike most Latin 
Kuropean countries, oil-rich Venezuela can afford lavish 
hotels, without going outside—to the Export-Import 
Bank, for instance—to obtain financing. Moreover, the 
government isn’t primarily aiming to lure U.S. tourists 
to high-priced Venezuela. It mercly wants to keep rich 
Caraquenos from spending their vacation monev abroad 


two reasons American or even 
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and, instead, to lure them to the beauty spots inside their 
own country. 

Along with hotel-building, CONAHOTU has a “Sce 
Venezuela First” campaign under full steam. It includes 
package tours around the country via Linea Aeropostal 
Venezolana, the government airline, and AVENSA, a 
Pan Am subsidiary. 

The government also has a financial interest in a half- 
dozen other hotels, including the Tamanaco and Del 
Lago—both managed by Pan Am’s_ Intercontinental 
Hotels Corp (BW —Nov.10°56,p105 he 


ment’s plans to run the new chain on a strictly com 


govern 
mercial basis—some of the hotels are alreadv: showing 
a profit—and to put management in the hands of Venc 
zuclans, some of whom have been trained at Cornell 
University’s hotel school. 


Business Tourists From Australia 


Sing Siren Song to U.S. Industry 


\ 30% return on capital, a 42% federal income tax 
rate, no double taxation—these are some of the advan 
tages for U.S 
ing to a group of Victoria businessmen who are winding 
up a 40-day tour of U.S. cities 


Several hundred U.S. companies ilreadv have sub 


companies that settle in Australia, accord 


sidiaries Down Under—and more are moving in each 
month 
would like to get still more U.S. companies—for instance, 


But the group, which paid its own way here, 
a glass manufacturer—to set up shop. Only 3% of all 
U.S. private investment abroad, the group says, has 
gone into Australia. 


Business Abroad Briefs 


Atomic energy buildup: In Brazil the University of 
Sao Paulo next month will start up a 5,000-kw. research 
reactor built by Babcock & Wilcox—the first reactor to 
get operating in Latin America. A new power company 
in the state of Sao Paulo is planning a 25,000-kw 
power plant, engineered by Martin International and 
financed by a hoped-for $18.7-million loan from the 
Export-Import Bank In Venezuela, the Institute of 
Neurology & Brain Research is midway in a $50-million 
atomic-energy program that will use a General Electric 
Sweden’s ASFA, a large electrical equipment 
reactor for the 


+ 
1romi¢ 


reactor 
producer now designing a 75,000-kw 
Swedish government, has signed a_ technical-assistance 
agreement with Atomics International, division of North 
American Aviation, Inc 


Germany on the move: The Bonn government may 
rid its hands of Volkswagen—when legal difficulties have 
been hurdled—by selling shares worth $50 apiece in 
limited quantities to individuals, with no large blocs of 
stock available to powerful financial groups . The 
German-American Trade Promotion Office has issued a 
comprehensive guide listing West German companies, 
products, and U.S. representatives. . . . East Germany 
is reportedly flooding Holland with cheap plastic goods, 
undercutting the prices of Dutch manufacturers 
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soounding of Transparent Rubbet- =} 
urile, Buty! and Neon . 





Now -rubber you can read through! 


Clearly different is this sample of compounded PLiorLex—the lighter colored 
synthetic rubber — pictured above. It’s the first time ever that such trans 
parency has been achieved in rubber. And what a host of possible uses it 


brings to mind —shoe soles, hose, tubing, toys, housewares. novelties. 


Easier said than done, however, was finding the right combination of mat 

rials to produce this “clear” compound. Over 700 formulations were evalu 
ated before success was realized. And of all the rubbers and pigments tested 
only combinations of PLioFLEX 1778 and a silica pigment, Hi-Sil 233, per 


mitted the maximum transparency for both hard and soft products Pliofiex 


The reasons why PLiorLex fills the bill so well are its extremely light color general purpose 
synthetic rubber 






its purity and its excellent general physical properties, not to = 






mention its economy. These, incidentally. are the same re; 
sons why PLIOFLEX is so frequently specified for other, 


more Common uses, 


What can you do with PLioFLex in “clear” rubber 
or other applications? Start finding out by writing 
for full details to: Goodyear, Chemical Division, 
Dept. E-9415, Akron 16, Ohio 
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here too... 


SHARONSTEEL 









For 56 Years 
a Quality Name 
in Steel 






































oa, 
a ag 
‘ i TITANIUM — wonder metal of the cen- 
r : tury — is almost ce tain to be the material 
> > from which we will fashion our future. 
wel: 


With its excellent strength-weight ratio, good 

high temperature properties and outstanding 

resistance to corrosion — titanium has 
sparked the imaginations of designers the world over 
Equally significant, titanium ore is one of the earth’s 
most abundant raw materials. 


Sharon, quick to recognize the possibilities of this exceptional 
metal, joined with the P. R. Mallory & Co., Inc., to form the 
Mallory-Sharon Titanium Corporation. At the outset the 
new firm gained a reputation for superior product quality, 
and, by furnishing more than 25% of the total national 
production, established itself a leading mill product pro- 
ducer. New facilities, now being completed, will more than 
double present output. 





This pioneering in metals by Sharon and their associates 
was further evidenced by a recent agreement between 
Mallory-Sharon and the National Distillers Corporation to 
form the Reactive Metals Corporation to develop zirconium 
and other rare metals destined to play vital roles in 
our future. 


SHARON STEEL CORPORATION, SHARON, PENNSYLVANIA 


CHICAGO, CINCINNATI, CLEVELAND, DAYTON, DETROIT, GRAND RAPIDS, 
INDIANAPOLIS, LOS ANGELES, MILWAUKEE, NEW YORK, 
PHILADELPHIA, ROCHESTER, SAN FRANCISCO, MONTREAL, TORONTO 
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This week the longest period of stable government in France since 
World War II came to an end. Socialist Premier Guy Mollet resigned 
after nearly 16 months in office—a record for the Fourth Republic 


What’s ahead looks like a return to the now traditional postwar situa- 
tion: An almost permanent crisis with one still-born government succeeding 
another 


Mollet was toppled because the French people want a victory in Algeria 
at cut-rate prices. They want the war to continue but at the same time 
they want to maintain their living standards. The stark reality is that 
France can’t continue to spend $1-billion to $1.5-billion annually in Algeria 
without real austerity at home. That way lies bankruptcy 

It’s a dilemma that any succeeding French government will have to 
face 


Mollet hoped to stop the march toward bankruptcy in two ways: 
¢ By levying a heavy tax on luxury consumption and on investment 
profits 
¢ By trimming industrial expansion—now at a postwar peak 
These policies were unacceptable to ex-Premier Pinay and to French 
Conservatives. That’s despite the fact that they supported Mollet 100% 
on his Algerian policy. Nor could Mollet’s Socialists accept the alterna- 
tive—heavy taxes on the mass consumers. Indeed, informed Parisians be 


lieve such a program could lead to a general social upheaval—mass strikes, 
a new wave of tax delinquencies 


France’s foreign exchange problem adds to the impasse. Paris has 
just about exhausted its credit with the International Monetary Fund and 
the European Payments Union. Yet the trade deficit is pulling foreign 
currency reserves down toward zero. And there’s no relief in sight. 


For the West, the picture looks dark: The crisis jeopardizes ratifica- 
tion of the Common Market and Euratom treaties. Egypt’s Nasser will 
be encouraged. And in France itself, devaluation may become unavoidable 
—even though Mollet called it “criminal and imbecilic.” 


Final minimum U.S. terms for a small, first-step agreement toward 
disarmament are being hammered out in Washington. Harold Stassen, 
U.S. delegate to the five-power conference in London, is meeting round 
the clock with top Administration officials. He seems to be making prog- 
ress—despite skeptics in the Pentagon and Congress. Behind the scenes 
conferences are under way with other Western powers 

The final position of the West is still shaping up. Guesses to the 
outcome are sheer speculation. But Stassen will return to London with 
new concessions designed to break the 10-year deadlock. 


+ 
The Soviets’ much-advertised foreign economic offensive is slowing 


down. There’s considerable evidence that Moscow has bitten off more 
than the Soviet economy can chew 


In Indonesia, Soviet Pres. Voroshiloy ended a state visit last week 
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credits when he visited Russia last year 
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In Poland, the Gomulka government has been told it can’t expect to 
get a promised 700-million-ruble credit until 1958. 


In Egypt, the news is that the Communist bloc will take less cotton 
this year than in the past. That’s why Nasser is asking for hard currency 
from Communist ships passing through the Suez Canal. Cairo is also 
miffed because the Communists haven't fulfilled promises to deliver indus- 
trial equipment 













In China, the government has had to cut back industrial goals as a 
result, in part, of a slowdown in Russian deliveries. Peking expects worse 
to come 


In North Vietnam, Moscow has defaulted, too. It hasn’t come through 
with a promised $100-million credit 



























Britain’s Socialists have a new view of government ownership. Busi- 
nessmen in London believe a Labor Party plan just published throws some 
light on what policy would be if the Laborites were returned to power 


The program calls for weekly contributions to a state capital fund under 
a new pension plan Labor would set up. Since receipts would be much higher 
than payments for many years, Labor suggests investing in equity stock of 
key corporations instead of government bonds. This, the Laborites say 
would “help productive development.” But British business suspects this is 
really a plan for Labor to buy itself into business instead of through old- 
fashioned Socialist nationalization 





Indians of all classes are in for some stringent belt-tightening. 


The government is proposing broad tax increases to bring in $163-mil- 
lion in new revenue. Behind the stiff dose of taxation is India’s plight in 
trying to stem inflation and slow the drain on foreign exchange under the 
Second Five-Year Plan (BW—May11’57,p127) 


New income taxes will hit even the lowest white-collar workers. The 
program also taps the other end of the income scale—with a “wealth tax” and 
an “expenditure tax” aimed at the hidden fortunes of dynastic Hindu fam- 
ilies 


Only bright sign is for outsiders: The program will give tax concessions 
to foreign companies, thus encouraging reinvestment of profits as well as new 
investment 









Japan’s Prime Minister Kishi is building a new program to present in 
Washington next month. He is touring Southeast Asia, India, and Pakistan 
His goal: to lay the groundwork for a broad program of economic develop- 
ment in Southeast Asia. Stepped-up economic development would make the 
region a better customer for—Japan—and a surer bet against Communist 
China’s inroads 















To put through his program, Kishi needs Asian backing and U. S. money. 
Neither seems forthcoming. Korea, Taiwan, and the Philippines still have 
strong anti-Japanese feelings. Washington, on its part, is unhappy over 
Kishi’s moves to boost trade with Red China 





The prospect: Kishi will get firm assurances of friendship here—but not 
PAGE 150 necessarily support for his Asian economic program 
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A Giant landing gear test facility 
fs 60 feet high. It simulates con- 
ditions today's heavy, high-speed 
planes actually meet. 


€ Testing landing gear of the 
FIOIA McDonnell “Voodoo” also 
shown at the left making actual 
landing. The supersonic “Voodoo” 
is one of the world's most powerful 
fighters. 





BENDIX SHOOTS LANDINGS INDOORS 
TO HELP PRODUCE BETTER LANDING GEAR SYSTEMS 


One reason landing gear systems are 


a big and important part of our busi- 
ness is that military, commercial and 
business plane customers are confi- 
dent that we know what we’re doing 
and that they can depend on Bendix 
equipment. And one reason for this 
happy situation is the massive ma- 
chine pi tured above which tests 
landing gear six ways from Sunday. 

This landing gear tester can simu- 
late just about every stress and strain 


A thousand products 


encountered under actual conditions 
—dropping, twisting, braking, vibra- 
tion, shimmy, etc. As a result of 
shooting simulated landings indoors, 
we know the gear is right for the job 
before it’s installed on the airplane 

Another edge we have is the ability 
to develop and build complete landing 
gear systems—not just certain com- 
ponents. 

Bendix equipment is on the latest 
front-line jet fighter planes such as 


“Condi” 


AVIATION CORPORATION 
Fisher Bidg., Detroit 2, Mich 


the F-100 series, the latest jet bombers 
such as the B-47 and the B-52 and 
will be on new jet passenger airliners 
such as the Boeing 707 and the 
Douglas DC-8. 


* landing gear systems are 


Jendix 
produced by Bendix Products Divi- 
sion, South Bend, Indiana. We invite 
you to write to the address below for 
‘Bendix and Your Business’? which 
describes how Bendix serves many 

’ 


isic Industries REG. U.S. PAT. OFF 


a million ideas 





QUALITY CONTROL LABORATORIES 
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-*+» SERVING ON YOUR TEAM TO MAINTAIN THE QUALITY 


OF PRODUCTS TREATED BY ACP CHEMICAL PROCESSES 


Research, development and technical service are 
functions regularly performed by ACP in serv- 
icing its customers. Another group of ACP spe- 
cialists acts as your quality control organization, 
when desired. This team makes physical tests of 
production-line products or production-run test 
panels processed in your chemical treatment 
Such mandrel, 
impact machine, Olsen cup ductility tester, and 


system. devices as the conical 


Bell adhesion tester determine how firmly the 


Granodine™ for steel 


DETROIT, MICH. . ST. JOSEPH, MO. . 


paint finish clings to the metal treated by the 
ACP chemical process in use. Other devices test 
weathering qualities, corrosion resistance, and 
abrasion resistance. 


Whether your metalworking problems involve 
corrosion, paint bonding, forming, drawing or 
other metalworking operations, call on us. Any 
part or all of the ACP team is available to help 
you solve them. 


e Alodine® for aluminum e Lithoform® for zinc and cadmium surfaces 


AMERICAN CHEMICAL PAINT COMPANY, Ambler 37, Pa. 


NILES, CALIF. ° 





CHEMICALS 


WINDSOR, ONT. PROCESSES 











New Chemical Horizons for Industry and Agriculture 





In Washington 


Pre-Merger Notification Bill 
Approved By House Judiciary Group 


[he controversial pre-merger notification bill came a 
tep nearer becoming a law this week when it was 
ipproved by the full House Judiciary Committee (BW 
\pr.13°57,p46 Rules Committee action next week 
could clear the bill for the House floor. 

Ihe Judiciary Committee made some changes in the 
bill that had been O.K.’d by an antitrust subcommittee. 
More drastic changes were beaten off by Chmn. Eman 
ucl Celler (D-N. ¥ The bill requires 60 days advance 
notice of any merger or acquisition where the sum of 
the book assets of the companies involved exceeds $10- 
million. 

One change tightened a subcommittee rule; another 
more already in 


idds one many 


the bill 


exemption to the 


In the changed version, the attorney general and the 
| ederal ‘Trade Commission are instructed to set up pro 
edures that exempt from the 60-day waiting period any 
types of transactions that later experience proves to be 
free from antitrust angles, although notice will still have 
to be given. In the subcommittee version, even notifi 
cation was climinated for the approved sorts of transac 
tions 

I'he new exemption added to the bill applies to acqui- 
sitions of stock or assets of foreign corporations. Such 
deals, however, are not exempt if the foreign company 
does business in the U.S. or has a permanent place of 
business here, owns stock in an American company. 

Backers of the bill defeated attempts to eliminate any 

iting period, and to strike out provisions giving the 


FTC authority to seek 

until it can rule on their legalitv. However, Rep. Wil 

liam E. Miller (R-N. Y.) savs he will offer these amend 
ll finally reaches the floor of 


ments again when the bill 
the House. 


injunctions to block mergers 


Senate action on similar merger legislation is lagging 
far behind the House, with no hearings scheduled up to 
midweek. So, though the House is likelv to act favorably 
on its bill, there is growing doubt that the Senate can 


complete action at this session. 


Barter of Surplus U.S. Crops 
Faces a Sharp Cutback 


\ “substantial” cutback—perhaps as much as 50%—is 
in the cards for the barter of U.S. agricultural surpluses 
for foreign strategic metals and minerals 

[he Commodity Credit Corp., which handles all crop 
disposal plans, is reviewing barter to see how much it 
cuts into the main program—the cash sale of crop sul 
pluses abroad 

The Agriculture Dept. has announced suspension of 
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all barter negotiations pending its review (BW —May4'57, 
pl42). It has been charged that the practices of private 
brokers who perform the complicated barter transactions 
have increased the inroads of the barter program into 
other programs. And the State Dept. has received some 
sharp criticism from friendly crop-producing competitors 
who claim that barter cuts into their foreign markets in 
stead of creating new ones, as it is supposed to do 

Barter as such will not be dropped, in the face of farm 
pressure for disposal and Administration commitments. 
But Agriculture is thinking of either limiting the com 
modities that may be bartered—such as wheat and cot 
ton, which alreadv have high-demand dollar markets 
or by limiting the countries that can trade materials for 
crops when they have the cash to pay for them. 


Post Office Turns Down Challenge 
To Compete With Electronic Mail Sorter 


The Post Office Dept. intervened last week to rule out 
an efficiency race between man and machine 

The machine is Transorma, a $100,000 electronic won 
der that sorts 230 pieces of mail a minute Challengers 
were human mail sorters, put up to the venture by the 
Washington Evening Star. Paul A. Nagle, president of 
the National Postal Transport Assn., issued the formal 
challenge and labeled the Dutch-made machine a “mon- 
strous slowpoke.” 

Nagle’s reasoning: ‘Transorma, to sort 
requires 14 trained operators. Fourteen 
inen hand-sorting mail could turn out more than twice as 


230 pieces ot 
mail a minute, 


many pieces a minute, Nagle said, and he lined up a 
team to prove it 

With the race only minutes awav, Clyde W. Gravy, 
Post Office chief of research and engineering, called it 
off. “Out of the question,” said Gray, “and it wouldn't 
prove anything anyway.” 


FTC Gives Drug Makers a Deadline 


To File Data on Sales and Costs 


moved nearer 


Federal 


the end of then 


practice ind policies of the 


lrade Commission economists 
vear-long investigation of the pricing 
nation’s antibiotic manu 
facturers 
FTC has 
econd in the 
manufacturers, asking for detailed information by July 1 
on sales and costs of specific “wonder drugs” during 
1950-56. FTC also wants specific data on the manufac 


turers’ principal development expenses, investment, and 


just mailed out a lengthy questionnaire—the 


course of the investigation—to 18 leading 


plant equipment 
The FTC investigation will be followed by an eco- 
Public 


itbitrarily high prices 


nomic report on the findings—still months away 
and Congressional allegations of 
and identical pricing by antibiotic manufacturers over 
the past few years touched off the FTC 
Justice Dept., not waiting for the final report, already 


vith illegal price fixing (BW 


inquiry. ‘The 


has charged one 


Mayl1'57,p144 
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PRES. GEORGE MEANY is tightening AFL-CIO’s control in a historic shift. 


New Labor Doctrine. 


Beck scandal is convincing unions the principle of autonomy 


must be modified to make way for strong central authority. 


HAT WILL FLOW from “the case 

W: Dar Beck” i it develops 

new legislative patterns fo regulating 
nd policing unions cannot yet be fully 

glimpsed 
But there ire ilre ic 
rtain basi 

ganized labor 


direct consequence of the Beck cas« 


discernibk 
changes within the or 


novement that are ! 


They are of long-lasting importance 

Not only has the AFL-CIO executive 
yuncil expelled Beck and replaced him 
vith the Teamsters secretary-treasuret 
Jol I’. English, his bitter antagonist 
within his own organization; this, itself, 
is unprecedented. But—of far greater 
ignificance—a real shift of power and 


iuthorit is occurring within the 
House of Labor 
¢ Sacred Principle—Th« 


American | 


154 Labor 


bor movement was built on what wa 
to it, the sacred principle of “auton 
omy.” This meant that each separat 
national or imternational union was 
supreme—a law unto itself. The cent 
body to which it was attached—AFI 
ClO, or Railway Labor Executiy 
Assn.—had no right to concern itself 
with any union’s affairs. When one of 
these autonomous organizations did not 
like a policy of the central bodv, it 
simply took itself out, as was the case 
of the United Mine Workers. When a 
jurisdictional dispute came before the 
central body and one union involved 
did not like the decision made, it 
withdrew; as was the case, more than 
once, with the Carpenters and Ma 
chinists 

There were exceptions to this, most 


of them registered within the last 
decade. The CIO purged itself of its 
Commuinist-controlled affiliates and 
sponsored rival organizations wherever 
possible. And the AFL dumped the cor 
rupt-to-the-marrow International Long 
shoremen’s Assn. and tried to establish 

competitive union. But these oc 
currences were expedient reactions to 
crisis problems; dramatic, to be sure, 
but not marking a real shift in policy 
¢ Centralization of Power—The Beck 
case is different 

What it has already effected is a new 
centralization of power in the executive 
council of the AFL-CIO, an unaccus 
tomed unanimity, a vastly greater meas 
ure of authority for the AFL-CIO presi 
dent, and a determination to limit the 
sacred autonomy doctrine in order to 
give the central body power to intervene 
in internal union affairs 


1. Diminishing Influence 


What Beck is revealed as having don 
has not only shocked the AFL-CIO to 
its foundations; it has also convinced 
its leaders that they must act in a new 
way or their own positions and organ 
izations are imperiled. They now se« 
clearly that it isn’t only a lost battle 
with management that can destrov a 
union. It can also be destroyed by 
public and Congress enraged by its 
flagrant immorality 
e¢ Uphill Battle—This week the AFI 
CIO started the uphill struggle to r 
habilitate unionism in the public mind 
And it was more than a public relations 
undertaking. It was an effort to make a 
new AFL-CIO and reinvigorate it 

The AFL-CIO leaders know thei: 
work is cut out for them. By the tim 
the ax fell on the Teamsters president 
many of labor's programs had come to a 
standstill 

Organized labor is by no means dor 
mant because of the corruption blowup 
Unions still are winning sizable wag 
increases. Their leaders still can get a 
hearing with the politicians. But in al 
most every area, labor influence 
diminishing 

At their meeting in W 
week, the 25 top AFL-CIO executive 
who make up the executive council laid 
out the strategy to turn the tide 
¢ New Strategy—In_ politic 
to ride out the storm before next vear’s 
elections, or at least by 1960. In or 
ganizing, they have decided to start all 


shington thi 


thev hop 


over again from scratch, scrapping plans 
for a million-dollar membership cam 
paign. Instead, they 


re going to buy 
1 $35,000 independent survey of th 
South’s attitude toward unions 

lhe union presidents, led by George 
Meany, gave Beck a quick trial before 
they found him guilty of gross misus« 
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f union funds. It was the first time 


union leader had been deposed from BUILDING rt) g REMODELING 
uch governing body, but Beck’s one 


i clates were in no mood to de e > 
ite this precedent at any length Off PI  f W fa 
English was named his replacement ice, an or are ouse ad 
0 strengthen anti-Beck forces within 
the ‘Teamsters page 161) and with the F 3 : 
bvious hope of avoiding a situation r ‘ 
quiring the l'eamsters’ expulsion from IRE costs 
AFL-CIO 
‘he count was 25-0 to expel Beck on 
the specific charge of using union dues 
for “his own personal gain and profit. 
What the union officers aren’t saving 
publicly is that the Teamsters racketeet 
ing revelations have already hurt many 
of their own unions—in organizing and 
political programs, in legislative and 
bargaining drives 
¢ Setbacks—Not all the labor move 
ment’s present difficulties are directly 
related to the racketeering revelations, 
pte Raga ne “agg these aS | 1 You're Tired of Worrying about Fire Danger, Costs, Noise 
¢ The Oil, Chemical & Atomic 


® * 
Workers were defeated by an _ inde Knock Out These Enemies With 


pendent oil union at a representation 


election at the Bayway plant of Stand 
ard Oil Co. (New Jersey) (page 158). 
his is attributed at least in part to the 


workers’ reaction to publicity about 
Teamsters corruption 


Ever wonder what would heewen 4 to your company 
The United Auto Workers failed if fire utterly destroyed your place of business? 
to win a bargaining unit of engineers 


Have you ever wondered why your company’s 
and technicians at Minneapolis-Honey- 


; insurance premiums are so high, why you’re 
well; these employees voted instead for — =" rated “‘up’’, or why you can’t get insurance at all? 


“i og ’ . ay) sc 
no union” (BW-May 18 57,p159). OFFICE BUILDING Do you want to cut as much as 50% from your 
This was the first test of UAW’s new Zonolite fireproofing plaster speed- 


billed ke ily machined-on in Ford Motor COMpany’s annual insurance premiums, provide 
open-arms approach to skilled worker Company Administration Building. added safety for occupants, attain better working 
units _ conditions for employes through noise control? 


* Black-and-white evidence, sup Then, don’t overlook Zonolite fireproofing and 
plied by the AFL-CIO organizing de : : Zonolite Acoustical Plastic in your plans for 
partment, shows that unions are now : Pimriate: <2. mgs remodeling older buildings. Or, in the construction 
losing a greater percentage of elections, 5 of a new office, plant or warehouse. 
even though there are fewer of them : : 


- Zonolite fireproofing systems are low in cost 
so far this year, compared with 1956 


NS . because they can be machine-applied, sprayed on 
Ihe biggest reasons: Beck and, particu all types of surfaces, including steel —to columns, 
larly in the South, civil nghts. 300.000 feet of Zonolite machinee Deams, trusses, walls, floors, ceilings. Insurance 
applied in Chrysier Corp. plant savings often pay for the cost of fireproofing. 


, ' 
‘ raian ° ° ° 

I. Labor's Guard Zonolite is Different! 
The historic shift has the AFL-CIO 


: _ Zonolite plaster fireproofing and Zonolite 
moving to take a hand in the affairs of Acoustical Plastic are made with vermiculite, an 
its 140 unions. The federation is com amazing mineral, containing countless millions 
ing to a point where it will not onh ‘ of insulating air cells. So firesafe, it cannot burn; 
control their morals but will also place WAREHOUSE actually snuffs out flames. It deadens noise from 
a regulatory hand on their financial Zonolite aggregates used for low- inside or outside the premises, and is an 


methods and the wav thev hold elec four new Kroger Co. warehouses. attractive finish in itself. 
tions, trials, and so on 


s goes far bevo he old s 
ot he od fe —— red ad the AFL I ! Send For FREE BOOK ZONOLITE COMPANY, Dept. BW-57 


and represents a sizable jump from or 135 S. LaSalle St., Chicago 3, Ill. 
the ways of the CIO. It even goes be Before you build 


vond the goals laid out by the union remodel, get 
officials who worked out the formation — Zonolite. Find 
of the AFL and the CIO ; out haw yon oun Nam 
¢ Decreasing Opposition—As might be premiums with Firm 
expected, the new AFL-CIO encroach proofing systems. 


Send me booklet PA-32, “Plaster and Acoustical 
Systems’ 


, Mail coupon, Address 
ment on its local unions comes easier without obliga 


than the first step—the anti-racketeering tion, for Free 
5 Booklet 
codes on the Fifth Amendment and the 
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MORGAN, N. J 


TORNADO HITS ZUBACK 
BOAT WORKS... 


and sweeps it clean of wood chips and sawdust 


[t's not a hurricane, but a Series 80 TORNADO vacuum which daily sw eeps 
this boat works clean of the hour by hour accumulation of wood chips and 
sawdust 

As work progresses on each of these famous custom Jersey Sea-Skiffs, 
there is a Series 80 TORNADO vacuum on the job to inhale the wood 
particles that gather. Net result: Zuback craftsmen are always working on 
a clean job... and clean work is more efficient work. 

If you have a problem with constant waste accumulation, be it wood, 
metal, glass, fibre or plastic, put a wet or dry pickup TORNADO vacuum 
(or two) on your production line and see for yourself how this powerful 
and versatile vacuum can make clean work more efficient work, and 
profitable, too! 


And when you need powerful vacuum PLUS larger 
waste storage, its the TORNADO JUMBO CON.- 
VERSION unit that gets the job done. The Jumbo 
Conversion plate fits all standard 55-gallon drums, and 
with two motor units, delivers up to 3 H.P. of suction 


elim atime elim late Melt iiiial’ Mal-laleli-Metelaale)(-)¢-Bial-M ali 
Write for Bulletin No. 660 


REWER ELECTRIC MEG. CO. 


5104 North Ravenswood Avenue (Gh aliaele(oMe Lemme lillilelis 
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. . . the Beck-Teamsters 
issue has helped to make 
AFL-CIO a more solid 
body .. .” 


STORY starts on p. 154 


like. With each advan the oppos 
tion on the part of me go-it-alon 
union officials diminishes 

But. with each increase in authority 
the AFL-CIO top brass—particular! 
Pres. Meanyv—takes on morc respon 
bility for getting labor out of its 
troubles 
e Greater Unity—Temporarily, at lcast 
the Beck-Teamsters issue has helped t 
make AFL-CIO a more solid bodv. Its 
members have forgotten, for now, the 
internal differences to join Meany in 
promoting in inti-racketcering prt 
gram 

Me inh\ ind the | AW "s W ilter 
Reuther are working hand-in-hand on 
the clean-up campaign This week 
when Meany strode into a press con 
ference to announce the results on 
Beck, Reuther was several paces behind 
He remarked as he sat in a_ back 
row, “I want to hear this.” He left 
smiling. 

[he racketeering iss 
most of Meanv’s time and efforts 
the past six months The stalking of 
Beck and the Teamsters has kept at a 
minimum the running jurisdictional 
troubles between industrial and craft 
unions—where Reuther-Meany friction 
omes 
e Personality Tiffs—This doesn’t mean 
ill is completely rosy at AFL-CIO 
headquarters. Meany, with the in 
reased stature he has gained from th 
imti-corruption drive, has tended to 
exercise more authority on his own over 
the workings of the federation 

In two cases, at least, there have 
been some personality squabbles 
Meanv and James B. Carey, Interna 
tional Union of Electrical Worker 
president and an AFL-CIO vice-presi 
dent, tangled over Carey’s role as chait 
man of the Civil Rights Committee, 
ind Carey resigned over what he con 
sidered Meanv’s unwarranted interven 
hon 

Meany is currently embroiled with 
mother ex-CIO leader, Joseph Curran 
of the National Maritime Union, over 
1 maritime jurisdictional fight 
¢ New Cooperation—However, pr 
vious complaints that Meany was laving 
too heavy a hand on AFL-CIO staff 
operations ar¢ almost dead Ex-ClO 
specialists had objected that all new 
programs have to be funneled through 
Meany; now they find that Meany 
will almost always O.K. plans that they 
initiate. 

l'ake racketeering, as an example 
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AFL-CIO publications staffers had been 
lcbating how to handle details of the 
senate racket hearings in the weekly 
AFL-CIO News lhe decision was 
ade to play it straight and full as a 
gular newspaper would Mean 
ever commented, never objected 

[n political pronouncements, Meany 
mly insists that no favoritism be shown 
ither to Democrats ort Republicans, 
en though he is an ardent Democrat, 
umself. Research studies on econom 
s, collective bargaining, and the like, 
1ore and more, are initiated and fol 
wed through by the staff 

Complaints that Meanv had su 
unded himself with ex-AFI people to 
the exclusion of the CIO also are dving 
ut. While some of his top aides still 
ome from the old AFL side, Meanv is 
iking more advice from former CIO 
taffers—such as attorneys Arthur Gold 


berg (perhaps Meany’s most lnportant 


+ 


idviser on anti-racketeering moves) and 
(om Harris, Research Director Stanle\ 
Ruttenbreg, and Publications Directo 
Henrv Fleisher 


lll. Charting the Future 


While racketeering will continuc 
ke precedence over all other issues un 
clean-up has been accom 
plished, the AFL-CIO brass is looking 


head when it 

le. Ane 
om the federation’s Commit 
| Education to AFL-CIO 
l | | optimist 
pronouncements lv advises that 


] 
+} 


ud 


1¢ 1958 clection signs aren’t showing 
vet, and limits itself to suggesting 
the continued buildup of union 
il organizations 
¢ Reconnaisance First— | h« 
eport, TC idied by Director 
ition John W Livingston 
entirely negative—with no sug 
( ns on how to get results \n 
visory committec to AFL-CIO 
tafters « e up with the idea of hiring 
| private reseat h firm to poll Southern 
ommunities to determine the extent 
ind natur ft resistance t unions 
This should be done first, they said, t 
pinpoint pockets of resistance and d 
might be ov 
his, thev suggested 
command decide wheth 
1 full-fledged organizing 
ign 
On legislation, the AFL-CIO 
much the same position of trving to 
hold its Kederation officials fear 
nti-labor legislation, but thev ar ur¢ 


Sid 
no pro-union bills are going to pass 
Congress. Talk about pro-union Taft 
Hartley amendments has been dropped 
] 


nh pes ol keeping the act closed to 


hanges that could hurt more 


help 
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Let your plumbing 
contractor help 
improve your washing 
facilities, now 


Plumbing Contractors have had a 


big part in the advancement of 


sanitary and healthful living 


In mill, factory and mine, In schools, too—protection 


Broadley Washfountains hov 
become the Standard Grou 
Weoshing Fixture 


.> 

23 | 
8 
y, 
“fl 


igh Saest Bit SB 3 


RY 


‘ have goined in populorit 
4 SESS 


e against spreading infection 

P is of primary importance— 
hence, Bradieys are the pre- 
ferred fixtures 


For “white collar” washrooms, Stainless Steel Counter Type 
stores, restaurants, theaters, Drinking Fountains have 
schools—the foot-controlled Bubbler and Filler Faucet 
i sanitory Duo-Washfountains Depth, 6", outside dimensions 


y 16"x 24 


Here are semi-circular Wall 
Type Washfountains used 
where central room space is 
not available 


Column Showers are populor 
in schools, institutions, natato- 
riums, recreation centers, and 
factories. Partitions to sep 
arate the stalls also furnished 


e When it comes to wash-up facilities, the experience of leading 


plumbing contrac 


tors can help you... They install thousands and 


thousands of Bradley Washfountains and Showers every year—in 


factories of every size, in schools, institutions, parks and recreatioa 


centers, mines, 


transportation terminals, 


buildings—every where. 


municipal and public 


Bradley Washfountains provide more wash-up facilities in less 


space, reduce water consumption and janitor work. They serve 
groups—each with clean running water from central sprayhead, 
with “off” and “on” controlled by the foot. They have sanitary self- 
flushing bowls to prevent collection of contaminating, unsightly 


water residue. 


For New or Present Buildings 


To have the latest information, write for Catalog 5601 so you can 


better discuss your wash-up and shower bath needs with your Plumb- 
ing Contractor and Architect. BRADLEY WASHF¢ IUNTAIN CO., 
2341 W. Michigan St., Milwaukee 1, Wis. 


BRADIEY) 


Wad 


showew 


Write for 


afountaiine Catalog 560) ! | 


Distributed Through Plumbing Wholesalers 
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Get all of the Material 
out of the drum 


This new Powerflo Ram Unit adds 
an important extra advantage to 
Graco ‘‘Direct-from-Drum’”’ pump- 
ing 

With this unit, you can pump all 
your “heavy stuff” out of the drum. 
Graco’s new Inductor Plate design 
permits pumping off the top of the 
material. Dual pneumatic pistons 
force the pump into the material, 
keeping foot valve constantly primed. 
Since the flexible edge of the Plate 
is tight against inside of the drum, 


¢ ee 
a) * "Re. 


Oo 
© 


Now Pump - 
“Direct ° 
from ° 


Drum” 
AND WIPE. 


» 


INSIDE CLEAN - 
Too! =- 


S®ee000 ® 


the drum is wiped clean as the Plate 
descends. 

And by simply looking at height 
of the Inductor Plate, you can tell 
how much material is left! 

You can see the immediate savings 
this unit can give you by merely 
reckoning the dollar value of the ma- 
terial you leave in the drum with 
conventional removal methods. The 
Powerflo Ram Unit can pay for it- 
self in short order! 

It will pay you to investigate pos- 
sibilities! Ask for a free Graco Lab 
report on pumpability of your ma- 
terial, and write for brand new 
Powerflo catalog today. 


See the Graco catalog in Sweet's Plant Engineering File 





Photo shows how drum sides ore wiped clean of 
typical sealing compound. Using al! of your ma 


terial can save you several dollars per drum! 


principal U.S. and Canad 


Graco Powerflo extrusion outfits can pump oc wide 
variety of heavy compounds, many formerly consid- 
ered unpumpable. Graco guns, nozzles, etc.available 


e@ Graco products are 1 and serviced tt ugh authorized distributors in all 
an trading areas and 63 forerg intries. Your 
earby Graco distributor can give you helpful per 


aipowwd 
“DIRECT-FROM-DRUM” PUMPS 





GRAY COMPANY, INC. 56 GRACO SQUARE, MINNEAPOLIS 13, MINN. 


FACTORY BRANCHES: NEW YORK © PHILADELPHIA © DETROIT © CHICAGO © ATLANTA © HOUSTON © SAN FRANCISCO 





GRACO... | 
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Engineers and Manufacturers of ait-powered paint circulating systems and heavy 


maternal pumps 


um pumps, lubricating and automotive service equipment 








SLAPPED DOWN in an NLRB election 


at Jersey Standard by an independent . 


Oil Workers Blame 
Poll Defeat on Beck 


Dave Beck beat u 
QO. A. Knight, president of the Oil, 
Chemical & W orkers, 


Atomu used 
those words glumls st week to explain 


} } 


his union's defeat when Standard Oil 
Co. (New Jersey) emplovees voted in a 
representation election at Bayway, N. J 
The OCAW lost to the Independent 
Petroleum Workers Union of Bavyway 
by a 1,123 to 825 margin 

Beck wasn't involved in the clection 
one of the most important since the 


AFL-CIO merger ind a half ago 
It involved one of industrv’s last large 
bastions of 


independent unionism 
United Auto Workers 
Minneapolis-Honey 


However, as the 
found out at the 


well Regulator Co. recent] BW 

May1l8'57,p159), and as other unions 
are discovering, Beck behind-scent 
in every representation election today 


e Front Pages—All organized labor has 


suffered as a result of the Senate 

probing into Beck's affairs and those of 
the International Brotherhood _ of 
l'eamsters (page 154). There is no need 
for foes of big unionism to inject the 


election 
from the 
front pages of the daily newspapers 
AFL-CIO organizers report a grow 
ing difhculty in signing new members. 


Beck name—and _issuc—into 


campaigns; it’s there already, 
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Beck is a convenient scapegoat His dis 
repute—and the public reaction to it 
in be blamed for every failure. Still, 
the fact is that union victories in Na- 
tional Labor Relations Board elections 
were coming harder and less frequently 
cvcn before the Senate committeemen 
turned their glaring spotlight on 
Beck 
Probably the Beck revelations have 
clerated the downtrend. They must 
influenced some votes at Bavwavy. 
more than Beck the refinerv work 
leaning toward independent union 
m—closeh ikin to the attitude of 
engineering, scientific, and professional 
workers elsewhere—was behind the re 
ection of OCAW 
¢ Strong Drive—The AVL-CIO cam 
ened hard to win over the Bavwa' 
kers. It convinced some independ 
ent union leadership there of the ad 
itage of athliating with OCAW 
Karly in April, the independent’s mem 
b oted 1,105 to 984 to affiliate with 
the Oil, Chemical & Atomic Workers 
| hree« davs later. 513 Ba Way vorkers 
laid off and 400 others were down 
ided. Although this could have been 
oincidence—lavoff plans had been in 
iration for some time—it led to 
ck-spreading rumors of Esso Stand 
d retaliation for the planned afhlation 
th AFL-CIO 
After the lo 


mounced that it wouldn't bargain 


the ompany 


vith any union at Bavway until 
presentation nghts were clarified in a 
ipervised”” election. OCAW pressed 
drive for signatures for an NLRB 
lection with high hopes of a victor, 
idents revived the ndependent 
mm and organized for a fight to get 
their organization certified 
e Reversal—The combination of the 
velations about Beck, the lavofts, and 
the general spirit of independent union 
m in the Bavwav refinery was too 
much for OCAW,; in the NLRB poll, 
t drew fewer votes than im the April 
fhliation balloting. The leaders who 
dvocated joinmg OCAW were re 
diated in a resurgence of independent 
on sentiment 
Ihe setback came as a scrious one for 
Knight union, which has had hopes 
tablishing one big union in the 
hemical industries—with Stand 
d Oil and the du Pont companies it 
10st important target emplovers 
Shortly after the AFL and CIO oil 
id chemical unions merged, the new 
OCAW invited all independents to 
fhliate with it. It said that combined 


bargaining power would pav off in 


} 
; 


igger scttlements for workers. ‘The 
lure didn’t work The independents 
tightened ranks BW —Jan.7°56,p46 
ind prepared for OCAW raids 
AFL-CIO first set its sights on 6,000 
independent unionists emploved — by 
Standard Oil Co. (Indiana), and got no 
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COSTLY DELAYS OR ON STREAM ON TIME? 
PRITCHARD’S SINGLE RESPONSIBILITY CONTRACT 
CAN MAKE THE DIFFERENCE! 


When you build a new plant... modernize or expand 
your present facilities ...a Pritchard Single Responsi- 
bility Contract can make a lot of difference. 











It's different because ... you sign just one contract, 
with one firm, for everything! Everything from the 
designing right through the engineering, purchasing, 
construction, and final testing of your new plant. 


You save time and money! Pritchard teamwork and 
years of experience make this possible. 


And here's another big difference! Since your building 
project is completed on time, your investment starts 
paying a return much faster and your invested capital 
is freed sooner for other uses. 


On top of these important benefits, you get un- 
matched engineering service carefully coordinated under 
one single responsibility a prerequisite of any suc- 
cessful project. 


Let Pritchard make the difference for you! 


YOUR INQUIRY IS INVITED. 


AS. PETROLEUM HEM Al PETR( 


AINE) 


“ORPORATE 


/NDOUSTRY'S PARTHER FOR PROGRESS 


#0870" 


CM 


“4 y.r.Pritchard co. 


NEERS CONSTRUCTORS 
6% 





RR Junction 
with the World 


In Baltimore, modern ocean 
terminals of three trunk line 
railroads serve the Port. 

There, WM's Port Covington 
offers superb facilities for 
handling ore, coal, grain and 
general merchandise. 


Route your world-wide 
shipments via 


WESTERN MARYLAND 
RAILWAY 


Port Covington Terminal 





DESIRABLE 
MANUFACTURING PLANT 
for LEASE or SALE 


Ideolly situated in San Carlos, California, on 
San Francisco peninsula; centered in one of 
the country’s best pools of technical and 
highly skilled labor 

Total land crea 4-plus acres, with 40,000 
squore feet in modern production and office 
buildings. Good access and porking; conven 
ient to railroad. Excellent personnel facilities, 
including well-equipped cafeteria 

Zoned for light manufacturing. Fully sprin 
klered. Excellent power, lighting, heat/ag, 
ventilation facilities 


PRINCIPALS ONLY 


Please phone or wire 


collect for illustrated 
brochure. Ask for 
Mr. C. H. Johnson. 


VARIAN ASSOCIATES DEPT. 056 








| 61) Hansen Way, Palo Alto, California, Phone DAvenpert 5-563! 





CLINTON ENGINES 


@ Quick Starting! 
@ Service Everywhere! 
Premium quality engines on all 


¥ 5 Chainsaws Available 


CLINTON MACHINE COMPANY 
Dept. E-114, Maquoketa, lowa 
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failure of the Bayway bid 
may check the union’s expansion plans 
at least until there is a more favorabk 
organizing climate 
¢ Bargaining—However, a jockeying for 
propaganda important extra penmics in 
paychecks can be expected to continuc 
at. the bargaining table 
Currently, OCAW 


where Vhe 


is on top. The 


6.000-member Whiting (Ind.)  inde- 
pendent—frequently a pattern-setter 

settled earlier this vear for a 4% raise, 
or an average of 10¢ to Il¢ an hour 
OCAW criticized this as “inadequate,” 
ind went after Last week, the 
union’s international officers in Denver 
mnounced settlements at 6% (an aver 


more 


ie 16¢) are being negotiated 





Cost of Living: 


Total 
Cost of 
Living 


102.1 

100.8 
110.4 
112.9 
113.7 
114.6 
114.2 


April, 
April, 
April, 
April, 
April, 
April, 
April, 


114.9 
May 115.4 
June 116.2 
July 117.0 
August 116.8 
September 117.1 


April, 


October 
November 
December 
January, 1957 
February 
March, 118.9 


April, 1957 119.3 


Date: Dept. of iabor, Bureau of Labor Statistics. 


117.7 
117.8 
118.0 
118.2 
118.7 





What’s Happening to It 


1947-49 = 100 


Clothing Housing 


Total Rent Only 


103.3 104.2 
104.7 108.1 
111.9 112.2 
114.0 116.9 
117.0 122.1 
118.5 128.2 
119.5 129.9 


120.8 131.7 
120.9 132.2 
121.4 132.5 
121.8 133.2 
122.2 133.2 
122.5 133.4 


122.8 133.4 
123.0 133.8 
123.5 134.2 
123.8 134.2 
106.1 124.5 134.2 
106.8 124.9 134.4 


106.5 125.2 134 


100.6 

96.7 
106.4 
106.0 
104.6 
104.1 
103.1 


104.8 
104.8 
104.8 
105.3 
105.5 
106.5 


106.8 
107.0 
107.0 
106.4 
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Paychecks Reflect the Climb 


June wages of 1.4-million workers under escalator con- 
tracts will go up 2¢ an hour to keep pace with the c-of-l rise. 


The Bureau of Labor Statistics’ 
monthly Consumer Price Index climbed 
wain in mid-April to 119.3% of aver 
age 1947-49 prices The rise, from 
118.9 a month before, built up new 
pressure under wages (BW—Mav!1 57, 
pl51) 

Pav of 1.4-million workers under “‘es 
calator” contracts will go up 2¢ an hour 
is a result of the three-month gain from 
1 118.2% index figure in Januarv. Most 
ire auto and farm equipment workcrs 
under United Auto Workers 
ments, but there will similar, scattered 
raises in aircraft, machinery, clectrical 
equipment, and fabricated metals in 
dustries 

Added to the 6¢ UAW 
improvement-factor increase due auto 
matically, the cost-of-living increase 
means a total jump of 8¢ an hour in the 
June paychecks of workers in auto and 
related industries 


1ZTCC 


innual 


An increase in food prices from 
mid-March level of 113.2 to 113.8‘ 
gave the whole index a prod upward to 
its eighth consecutive monthly advance 
The apparel component dropped from 
106.8% to 106.5% but the other major 
clements in the government 
either were stable or 


index 
showed new in 
CTCASCS 

\ vear ago, the index 
114.9%. Based on the estimate that 
wages go up $80-million 
the government’s CPI figure rises a 
half-point, the meant 
an added $640-million in wage costs in 
the vear duc to idjust 
ments alone. 

Experts sav the end isn’t in sight vet. 
Chev estimate that living costs during 
the remainder of the vear will show 
further rises, with declining food price 
in midsummer offset by 
other index items. END 


stood at 


every time 
vear § Tis¢ has 


cost-of-living 


idvance S 1n 
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Teamsters V-P O’Brien 
Heads Anti-Beck Drive 


Ihe npaign te ust Dave Beck as 
| got its strongest 


possible national 


nim 

X officers ISK 

to a legal 

I i number 
members, the body can sus 


under 


! 
its president for cause 


constitution. END 


| amste! 
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Aufomatie Warehouse Conveyor... 


handles 1200 appliances an hour 


A single huge warehouse takes the 
output of several production build- 
ings. A single busy conveyor line 
brings in trains of washers, dryers, 
ranges and dishwasher-sinks. As 
each train passes the control con- 
sole, the operator pushes a button 
that tells the system where to de- 
liver the train—to any one of nine 
spurs, serving truck dock, railroad 
sidings and warehouse storage. A 
memory system takes over and no 
human attention is needed until 
the appliances are at rest on their 
designated spur. 

Mechanical Handling Systems 
conceived, designed and executed 
this marvelously efficient conveyor 
system to save time, money and 
space for one of the largest ap- 
pliance makers. The same fresh 
thinking and ingenious engineering 
can help you solve your materials 


handling and production problems 


Push button dispatching. The 

control console at the start 

of the warehouse conveyor 
system. Lights on facsimile layout, on 
console top, report possible stoppages 
anywhere on the lines. 


End of a spur serving rail 

siding. Appliances index onto 

transfer, move sideways onto 
gravity conveyor for loading into cars 
Transfer fills left bank first, then auto- 
matically feeds to right. 


Call in the MHS engineer today. 


Mechanical Handling Systems Inc. 


AND SUBSIDIARIES 


Manufacturing Engineers 


4610 Nancy Ave., Detroit 12, Michigan 


Offices in Principal Cities 


FACTORIES: Detroit, Mich. © Fairfield, iowa ¢ Albany, N. Y. © Windsor, Ontario 





Decentralizing? 
Expanding? 


The one location 
you need to know 


for all your plant site requirements 





it’s as simple as that... 
the address on this letter 


Ir you're in the market for a new plant site, you needn't 
think a tiresome and endless search lies before you. One 
letter may be all you have to write to find a site that meets 
all your requirements. 


For here’s what happens when they open your letter at 
American Gas and Electric Company. Area development 
specialists match your requirements with the thousands of 
plant sites available in the AGE territory . . . select the ones 
that suit you best. Working with them are AGE district 
managers and other personnel supplying up-to-date in- 


formation on more than 2300 communities. 


Locate near major markets 
In the seven-state area served by American Gas and 


Electric for the last fifty years, you'll find living and = In this Be age {eg America 
working conditions at their best. There are only 17 towns : = you'll find: skilled labor, low-cost power, 
7« : - abundant resources, transportation, ideal 
larger than 25,000. Good housing is easy to find and buy in ste : 
. Pine : living conditions, next-door suppliers and 
these smaller communities. Recreation facilities are abun- 


customers, excellent distribution facilities 
dant, uncrowded. Labor relations are conducted on a and favorable tax structures. Write Dept. 
friendly, co-operative and personal basis. 


FOS for free illustrated brochure 
Here, in one of America’s fastest growing industrial as “Power and Natural Resources.” 

areas, there may be a new home for you and your company. 

So why not dictate that letter today. Address Mr. Lee 


Davis, Vice President Area Development, Dept. FOS 
Phone if you prefer. Operating affiliates 


Appalachian Electric Power Company 
Indiana & Michigan Electric Company 


AMERICAN GAS AND ELEctTRIC COMPANY *°"*y Power Company 
Kingsport Utilities, Inc 
30 Church Street * New York 8,N. Y. * COrtlandt 7-5920 


Ohio Power Company 
Wheeling Electric Company 
































































In Labor 


Members of Pilots’ Union 


Will Get 17% Rebate on Dues 


he Air Line Pilots Assn. will return $314,000 to its 
members, as a 17% rebate on dues paid to the union 
in the past fiscal year. 

ALPA places no premium on a steadily swelling 
treasury. Since 1954, there has been a constitutional 
limit of $2.5-million on the union’s net worth. If a year’s 
income from dues goes beyond what is necessary to meet 
expenses and maintain a certain security level, members 
get rebates. 

Last year, the refund was $386,848, or about $1 of 
every $5 paid as dues (BW—Mar.31'56,p167). 

Clarence Sayen, president of ALPA, strongly opposes 
big union treasuries. He advocates, as “sound labor 
policy,” a practice of limiting union financing. When- 
ever dues “bring in more money than is needed, there 
hould be a refund of the unused portion,” Sayen says. 
Kew agree with him. 

One who does is Harry Bridges, president of the left- 
wing International Longshoremen’s & Warehousemen’s 
Union. ILWU goes even further than ALPA in limiting 
its financing; it has no formal treasury at all (BW—Feb.6 
34,p113). ILWU’s policy is to assess members what is 
necessary for the union’s operation. 

ILWU has an interesting side reason for its position: 
It is wary of lawsuits and is convinced that if there’s no 
money in the treasury, there can be no losses for the 
union in damage actions. 


AFL-CIO Unions in Hawaii 
Kiss and Make Up With ILWU 


AFL-CIO unions in Hawaii apparently have given 
up—at least temporarily—any idea of beating the left- 
wing independent International Longshoremen’s & 
Warehousemen’s Union. Instead of fighting ILWU, 
they now plan to work with it. 

ILWU and 14 AFL-CIO unions, mostly the Team- 
sters and building and construction trades unions, re- 
cently signed a mutual assistance pact for the Islands. 
It provides for mutual aid in organizing—to bring “the 
message of democratic trade unionism to all unorganized 
workers in Hawai”—and in “all legitimate disputes.” 
Joint political action is also contemplated 

he agreement recognizes present jurisdictional boun- 
daries. ILWU will stick to its three key industries— 
sugar, pineapple, and docks and warehousing—and those 
other parts of industry it already has unionized. AFL- 
CIO unions (which have fewer members altogether in 
Hawai than ILWU) will get ILWU help in a drive to 
organize hotel and service industries. transportation, con 
struction, and other fields in which there has been con 


flict between AFL-CIO unions and ILWU. 
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Employers, wary of the possible impact of cooperation 
between the AFL-CIO unions and ILWU, described the 
new agreement as “disservice to the cause of labor sta- 
bility,” and a possible trend toward “union drives for 
greater power” on the Islands. 

There's some question of how the agreement will 
square with AFL-CIO policy against cooperation with 
“outcast” unions. The federation at one time forced 
the Teamsters to drop plans for a pact with the expelled 
International Longshoremen’s Assn. 


Quick Government Action 


Halts Atomic Plant Strike 


Striking employees of the Goodyear Atomic Corp. in- 
stallation at Portsmouth, Ohio, were back at work this 
week under a Taft-Hartley injunction, issued after a 
finding that a strike at an atomic plant imperils the 
national safety. 

The atomic plant workers struck when their local of 
the Oil, Chemical & Atomic Workers rejected a three- 
year contract providing a pay raise of 1l¢ the first year, 
8¢ the second and third. The local’s members insisted 
on a 17¢ increase the first year and a cost-of-living clause. 

When efforts to settle the dispute failed, the Atomic 
Energy Commission asked the White House to invoke 
the ‘T-H_ national emergency strike procedure. ‘The 
President set up a three-man board of inquiry with in 
structions to report back to him in 24 hours. The 
board found that the walkout of 1,500 workers “seriously 
affects a substantial part of the atomic industry and im- 
perils the national safety.” 

A government plane, kept on the alert in Washington, 
hurried the necessary legal papers to Ohio. A night ses- 
sion of federal court issued the order to stop the strike— 
hardly 48 hours after AEC asked for White House help. 








Labor’s Future Contract Demands 


Called “Awesome Prospect” 


Contract demands unions are expected to press in the 
next few years “provide a rather awesome prospect’ for 
management, according to James W. Oram, vice-presi- 
dent of the Pennsylvania RR 

Oram last week told a special labor relations confer 
ence of the American Management Assn. that unions 
had already announced these bargaining goals 

* Wage increases that labor anticipates will total about 
50% between now and 1966, combined with a shorter 
work week. 

¢A continued rise in the minimum wage from the 
present $1 an hour to $1.50 or $1.75. 

* Welfare benefits paid for entirely by management. 

eA reduction in the industrial retirement age from 65 
to 60 for men, 55 for women. 

*An increase in pension payments (including social 
security) to a new range of $250 to $300 a month. 

¢ Liberalized supplementary unemployment benefits. 

* Financial protection for employees against plant shut- 
downs or work or plant shifts from one city to another. 
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Buildings made of Special Armco Steels 


look better—last longer 


In recent years attractive, high-quality steel build- 
ings have been getting a steadily increasing share 
of the building market. To meet the needs of this 
market Armco research has developed special steels 
that keep buildings bright and new-looking years 
longer than ordinary metals. 


One of these special steels, Armco ALUMINIZED 
STEEL® Type 2, combines the most valued properties 
of two metals—steel and aluminum. Steel gives 
Type 2 its rugged strength; its hot-dip aluminum 
coating offers superior atmospheric corrosion re- 
sistance. No painting is required. 


Another specially coated steel, Armco ZINC- 
GRIP®, gives steel buildings a protective coating of 
hot-dip zine that is applied by a patented process. 


Still another special steel, Armco ZINCGRIP 
PAINTGRIP®, has a standard coating of zinc with a 
special mill-Bonderized finish that takes paint and 
assures long paint life. 





Atmospheric corrosion caused a standard galvanized coating 
(right) to fail completely in 12 years. Yet the coating on Armco 
ALUMINIZED STEEL Type 2 (left), shown after cleaning, is still 
giving protection to the base metal after 17 years’ exposure. The 
tests were made in an industrial atmosphere. 


Write us at the address below for more detailed 
information about these special steels for building 
construction. 


ARMCO STEEL CORPORATION 


MIDDLETOWN, OHIO 


SHEFFIELD STEEL DIVISION - 


ARMCO DRAINAGE & METAL PRODUCTS, INC. 


* THE ARMCO INTERNATIONAL CORPORATION 
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Gain or Loss From February Low (in Percent) 
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Dota: Standard & Poor's 


Few Groups Make the Big 


even more vivid example, when 43° 


Weekly Stock Price Indexes, 


Both in stock prices and in first-quarter earnings, you 


can trace the over-all performance to a relatively small num- 


ber of corporate groups. Wall Street cynics say this introduces 


an element of shakiness into the spring rally. 


PHE SURFACE, the “spring rally” 
week un 
| | int 

iking chopped into price 
then, but at midweek 
dailv utility stock 


point since 


mtinued early this 


abated. Profit-t 
gains now and } 
Standard & Poor’s 
index stood at its 
193] the industrial 


» new high ground for 


highest 
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market 
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Obviously our gentleman can 
appreciate visibly better 
appearance when he sees it. 
This leads us to believe 
he'll choose Plover Bond as his 
letterhead paper. Even at a 
glance, Plover Bond is visibly better. 
Whiting-Plover Paper Company, 


Stevens Point, Wisconsin. 


BETTER PAPERS ARE MADE WITH COTTON FIBER 


166 The Markets 





Wall St. Talks... 


about tax-exempt invest- 
ment trust . . . stiffer borrow- 
ing costs . . . warning by a 
Streeter . . . what’s in a name. 


Ihe first tax-exempt investment trust 
is on the way This brainchild of the 
Big Board’s Ira Haupt & Co. permit 
investors to buy an imterest in a port 
folio of local government bonds, and 
thus benefit by their tax exemption 
The first sale of the fund is expectec 
yarticipation 
ted $1,000 


next month, with 5,000 | 
units gomg for a_ repo! 


ip1ecc 


Ihe stiffening cost of borrowing: On 
Monday, the Treasury paid 3.12% on 
the sale of $1.8-billion 91-day bills; the 
week before the charge was 2.89% 
Washington Gas Light had a net inter 


est cost of 5.06% in selling 


25-vear bonds; that’s the most costh 
utility financing in except for 
one medium-grade offering in January, 
which cost the seller 5} Lhe 
Dow-Jones index municipal bond 
vields has inched up to 3.29 the 


SS-million 


highest since 1937 


Now is a good time to remember how 


} 


swifth profits can melt when both 
prices and demand start shrinking, sa\ 
one smart Streeter. He cites the first 
quarter per-share earnings of the cop 
per trade, which showed these drops 
Kennecott, off 37% from the veat 
before period; Phelps Dodge, off 41 

Anaconda, off 50 Inspiration, oft 
61%, Miami, off 64 Copper Range, 
66%: Cerro de Pasco and Magma both 


off more than 70 


Corporate snobbery: United Cigar 
Whelan Stores has changed its name 
to United Whelan ( orp Chmn 
Charles Green of the merger-minded 
company savs that one compelling rea 
son was the discoverv that “when dis 
cussing mergers or secking to acquire 
other companies it seems below the 
dignity of some companies to deal with 


1 cigar store.” 


Chemicals and other recently de- 
pressed growth stocks are once more at 
tracting some “‘selective”’ attention from 
institutional investors 


Note to prospective borrowers: 
Ernest S. Allsopp, vice-president of 
Prudential Life Insurance Co., savs that 
Pru and most other life companies arc 
committed about six months ahead 
‘We're not out of the lending busi 
ness,” he says, but obviously “‘our loan 
applications are in excess of our avail 
ible cash flow.”’ 
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Morgan Specially designed and built 
for Morgan Construction 
Company, Worcester, Mass. 


ent was reached with the management 


\gi 
s to the requirements to machine 


Construction Company 


yracks, wire mill frames and related 
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has the rigidity to pull 150 hp through any spindle. 
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MILLING MACHINE COMPANY ROCKFORD, ILLINOIS 





If your time is valuable 

















... then Globe-Wernicke’s Executive Techniplan is for you. 
Its efficiency, comfort and convenience give you full value for every 


minute you spend behind your desk. 








Executive Techniplan is especially created for men who demand 
an office that reflects their own good taste. This handsome modular 


equipment surrounds you with quiet distinction. The arrangement 


you use is the one you design ...from versatile and funetional Executive 
Techniplan components. Important business tools are marshalled to 
one side... your desk top stays free and clear. 


Make business al ple asure Acquaint yourst lf with 


Executive Techniplan’s wide range of applications in your 


own ollice or company. Ask your Globe-Wernicke dealer* 
for a copy of our free illustrated brochure .. . or write 
us direct, Dept. A.5 








Y r ' CINCINNATI 12, OHIO 


FOR (75 YEARS, MANUFACTURERS OF THE WORLD'S FINEST BUSINESS EQUIPMENT, SYSTEMS AND FILING SUPPLIES 





PERSONAL BUSINESS 


BUSINESS WEEK Once you’ve decided to take the plunge as an amateur art collector, 
MAY 25, 1957 how do you go about acquiring your masterpieces? 





Assuming you have a basic knowledge of the kind of art you want to 
collect (BW—Apr.13’57,p169), you can tackle the problem from several 
points 

Many a novice yields to the challenge of trying to scent out a good 
‘horse trade.”’ You may wnearth a fine old oil buried in dust in a junkshop, 
or an excellent print stuck away in some forgotten corner—you may strike 
A BUSINESS WEEK gold in the works of an unknown artist. But by and large, such “finds” are 
based on collector knowledge, not just plain luck 








@ 


SERVICE , ‘ ; ; , . 
Your best bet is to go to a professional. New York City, for example 


has over 175 galleries, 10 or more art museums, a number of reputable auc 
tion rooms, and countless secondhand art shops—not to mention a myriad 
of artists, many of whom will seil their works on a strictly private basis 
If you’re outside New York, your city has fewer—but probably no shortage 
of—art outlets. 


The art dealer in large cities such as New York, Chicago, and San 
Francisco runs a gallery where he shows paintings during a season that 
runs from September to June 


In some cases, he specializes in the works of a few artists. He may 
handle only American artists, maybe only those of a particular school 
the Hudson River school, for example. Usually, however, he'll show a cross 
section of contemporary moderns—American, French, Italian, etc. A few 
fine old houses in New York—such as Knoedler, Paul Rosenberg, Wilden 
stein—have for decades dealt in Old Masters and more recently in impres- 
sionists, postimpressionists, and modern French 


> 


The dealer’s commission is high—usually 33‘ but often worthwhile 
You can shop in comfort without high-pressure salesmanship, and with 
reasonable assurance that what you buy is exactly what it is represented 
to be. A reputable dealer can save you from buying a copy or inferior work. 


4 


Many dealers will allow you to try out pictures at home, before you 
make final selection. Most of them, of course, will advise you on the 
‘ight selection for a particular room—if you feel uncertain—and will 


I 
I 


ielp with framing, lighting, and hanging 


You should know, too, that museums sell paintings, usually from special 
showings. In cities with a limited number of private galleries, one of the 
collector’s easiest and safest ways to buy is through traveling exhibits shown 
at museums and universities 

Museum buying has several advantages: The selection is broader than 
at most galleries, quality is often higher, and prices lower because there's 
no sales commission. Most museums have a rental service. Fees for paint- 
ings, prints, and sculptured works run from around $2 to $35 for a two-month 
period, and apply to purchase price if you buy. 

Museums will usually advise you on the relative values of paintings 
whether or not your “find” is authentic or—if they can’t—will send you 
to a qualified specialist. Museum personnel will even give you advice on 
framing, lighting, and hanging 
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The one thing you won't get from a museum offieial is a written authenti- 
cation or opinion on a work of art. Reason is that forgeries in recent years 
have put museums on guard. 


The care of paintings is no great problem. Oils are usually varnished, 
require only a periodic dusting. Other media such as water color should 
be placed behind glass, and kept out of the sunlight.* For special instruc- 
tions, see Keck’s How to Take Care of Your Pictures (Museum of Modern 
Art and Brooklyn Museum, 1954. Price: $1.95) 


Insurance, of course, is a must—if you are a serious collector. Ask 
your agent about special fine arts coverage. Cost is quite low 


Any day now, you'll start commuting to your summer home. And, 
even though you're a careful driver, you may become involved in an accident 
Here are a few things to keep in mind in case it should happen while you're 
driving out-of-state: 


* All states require that you file (usually within 24 to 48 hours) a written 
report of auto accidents involving personal injuries or property damage over 
a fixed amount—anywhere from $25 to $100. (This doesn’t mean, of course, 
that you can leave the scene of an accident without calling police.) If you 
fail to make the report, most states will formally revoke your right to use 
their roads. They'll also inform your home state, which could mean you 
would lose your license until you complied with the other state’s 
demands 


¢ If there’s property damage or personal injuries, you’il have to provide 
security—ranging from a few dollars up to several thousand, depending on 
the type of accident and where you are. You'll be stuck in the state until 
you comply 


* If a court action is brought against you, an official of the state in which 
the accident occurred—usually the Secretary of that state—will accept the 
legal papers and send you a copy by registered mail. You'll either have to 
appear or be represented, or take a judgment against you by default 


In case of accident, of course, contact your insurance company. It will 
make the security arrangements and, if necessary, arrange bail or bond up 
to the limits set in your policy. And it will take over the job of protecting 
your claim in court 


Remember: In any case, if you must find a local attorney, your own 
lawyer should be able to refer you to a competent one 


If your chauffeur or any other person you authorize, including a hotel 
parking man, is negligent in operating your car you're liable, even though 
you have given him proper instructions. If your chauffeur drives on his own 
time with your permission, you’re responsible. Without your permission, 
you are not responsible, but here you have an awkward burden of proof 
(If the car is stolen, you are not responsible.) 


Before you leave home on a long trip, batten down your town house 
to make it as burglar-proof as possible. Make arrangements so that milk 
and newspapers won’t pile up on the stoop, and don’t broadcast the news 
that the house will be empty. J. Edgar Hoover warns that last year over 
200,000 private homes were broken into. 


Centents copyrighted under the general copyright en the May 25, (857. issue—Business Week, 330 W. 42nd St.. New York. N.Y 
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Vari 


of Water... 


for San Diego 


For some 70 miles, the San Jacinto-San Vincente Aque- 
duct climbs and plunges in its southward course to 
San Diego, carrying the city’s water. 

This liquid life-line uses over 28 miles of 48 and 
54-inch reinforced concrete pressure pipe equipped 
with steel joint rings. 

These steel joint rings—about 8,500 in all—are sealed 
with U. S. Rubber round gaskets, made by the unique 
process of continuous molding. This process is exclusive 
with U. S. Rubber. Continuous molding produces the 
only seals that provide minimum compression set, pre- 
cise tolerances (down to .008 if needed), and long life 
—all at reasonable cost. 


Mechanical Goods Division 


This continuous molded gasket is only one of thou- 
sands of examples of how “U. S.” experts engineer rub- 
ber and plastic parts in mass-production—yet at exact- 
ing tolerances. For your next construction job, contact 
any of the 28 “U. S.” District Offices or write us at 
Rockefeller Center, New York 20, N. Y. In Canada, 
contact Dominion Rubber Co., Ltd. 


SEE THINGS YOU NEVER SAW BEFORE. VISIT U. S. RUBBER’S NEW EXHIBIT HALL, ROCKEFELLER CENTER, N. Y 
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Fast Way to Make Furniture 


Few furniture plants operate 
like Viko (pictures, right). Its 
methods save time, materials, 





manpower, and space, resulting 
in rock-bottom costs. 


“We probably wouldn’t hire an ex 
perienced furniture uph¢ rer, spe 
ulated William Kr . president of 
Viko Furniture Co., Eldred, Pa. “He'd 
tell me it takes 20 minutes to cover th« 
seat of a chair. ‘Take a look out the 
door and you'll see a worker upholster 
a piece in less than 20 seconds. We've 
found that our methods are so different 
that we're better off training our own 
people from scratch 

What Viko has done is introduc« 
mass production techniques (pictures 
into the craft-bound furniture factor 
And it’s paving off handsomely. With 
1 relatively narrow line (about 72 items 
of home furniture that includes tables 
and sofas as well as chairs, Viko bites 
off a sizable chunk of furniture sales 
in average of several million dollar 
worth a yea 
e Confidence—Its No. 9 chair, dis 
plaved at left by Nathan S. Ancell, 
chairman of the board of Viko and 
president of its parent company, Baum 
ritter Corp., doesn’t play in the same 
league with chairs that take 20 minute 
to upholster. But Kranz and Ancell 
re convinced the chair will be one of 
the hottest items at the June furnitur 
market, where it will get it 
showing to buve1 Krai sO 
dent the chair will | i solid hit 


ilready has his production line hum 
ming. His 
production of 


Viko can 


cause it can 
; 
vou'd  ordinaril 


leaders at big de} 


uggested retail | 
example, 
holstered 
seat with = stecl 
tapered steel legs, 
enamel finish 
¢ Untypical Operation—The $9 
tail price means the ch whol 
for less than S5 | 1 
that price, Viko’s plant 
ind flexible i} 
line setup that nt ! 
the usual furniture factory operation 
which is largely dey lent on th 
highly skilled but relatively slow hand 
BASIC PRODUCTS of Viko Furniture Co. are steel and plastic chairs, tables, sofas. of craftsmen be vagers Kran 


Nathan Ancell, Viko’s board chairman, displays steel spring seat frame and finished chairs. to ever I ime visitor. ‘“‘vou’ve 
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FINISHED PRODUCT moves from 
production line to railroad siding. ‘That 


eliminates need for storage space 


CUSTOM FABRICATION of steel 


parts is another facet of Viko’s oper 


ation. Here, steel is cut for tubing. 
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pressure elements fly high in modern jets 


Engineers at the Hamilton Standard Division of United Aircraft selected the Bristol 
capsular pressure-sensing element for the fuel control systems soon to go into planes 
like the Navy F8U Crusader, above 


It's a natural job for this rugged Bristol element—result of 68 years experience in 
making measuring elements for our own instruments. We've learned how to build 
them to take punishment, and to function reliably under the most adverse operating 


} 


conditions. We believe Bristol elements can't be equalled for quality and precision 


This is just one modern Bristol product aiding industry and national defense today 
Others are socket screws—most complete line on the market—and precision Bristol 
instruments for recording, indicating and automatically controlling almost any 
process or operation. For details on any Bristol product, write The Bristol Company, 
164 Bristol Road, Waterbury 20, Connecticut. 19 


BRISTOL TRAIL-BLAZERS IN PROCESS AUTOMATION 


AUTOMATIC CONTROLS + RECORDERS - TELEMETERS - SOCKET SCREWS 
CHOPPERS AND HIGH-SPEED RELAYS - AIRCRAFT PRESSURE-OPERATED DEVICES 
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never seen a furniture plant like this 
one before 

Ihe Viko plant i tt simply a 
rarity in the furniture industrv—it ha 


features you seldom find in any opera 
tion of its size 


I'wo things stand out immediatel 
lirst, Viko is narkabl ntegrate: 
for a company with $00 n 
plovees It makes ith than buys, 
vervthing it can Ch lant ¢t 
ut its own welded st tubing last 
heeting and molding t spring 
ind wood panels for table top n 
tructural parts 

Second, it operates virtual] vithout 
engineers. This despite the fact that 


relatively complex yperations are per 


formed, such as steel forming, die set 
ting, plastic sheet extrusion and print 
ing, and that materials relativelv foreigi 
to the furniture business are used 

There is but one graduate engineer 
on the payroll, and he’s in charge of 
the chrome and nick« ting depart 
ment Ihe rest of the Killed, man 
iwerial, and planning staff have been 
developed from the pool of about 35 
experienced but gene unspecialized 
production emplovec 
¢ Positive Approach—K 1 produ 
tion man _ himself not generally 
biased against graduate engineers. But 
he savs he gets more roductive idea 
ppli ible t the Vil tv] ft opel 
tion from his local talent. He sums u 
his experience this w 

We don’t need anvor1 to tell u 
what we can’t do. We had experts tel 
IS we ouldn’t extn oul wn vin 
film in the width w vanted (48 in 
We are extruding it for much les 
than we could buy sheet of th 1m 
quality 

We had _ engine tell ou we 
ouldn’t make the right kind of y 
board for our use. We now make o1 
own chip core ) an xtruding ma 
hine, have almost n scrap loss, an 
ve up to 50 on materi ts for 
yme items 

We built lm t it line 
nd baking oven u ‘ ind th 


vork beautifully 
‘We have induction heating equip 


ment with complex electroni ntrol 
ind circuitry, but our own maintenance 
taff can repall it Lhe mazed the 
manufacturer 's representat but 


idn’t surprise m«¢ 


We built ou ‘ hvdraulicall 
perated, three-color printing press to 
decorate the vinvl heet with = the 
help of an outside consultant engineer 
We had a lot of other hvdrau equip 
nent around I thought we might 
need a hydraulic engineer. But three 
f the men took a espondenct 
ourse in hydrauli ind have been abk 
to handle th quipment nd even 
make improvements on it 

Viko’ latest innovat 1 pneu 
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THIS instead of THIS 


This steel curtain wall panel is only three 
inches thick, compared with an ordinary 8 
or 12-inch-thick brick wall, yet it has equal 
or better insulation and protection 

In Salt Lake City recently, a 12-story 
building was erected and sheathed with 
steel curtain wall panels. Since the panels 
are so much thinner than brick walls, there 
was a startling increase in rentable floor 
area. The building we checked ended up 
with an extra 4,000 square feet, with an 
annual rental value of $18,000! 

There were other advantages. The build 
ing actually weighed 3,000 tons less, so it 


nets 18,000 extra rent dollars yearly 


wasn't necessary to use such heavy struc 
tural steel sections to support it. The panels 
were prefabricated, so they could be in 
stalled quickly. Tenants came in earlier 
and so did the rental checks 

The richly colored porcelain-enameled 
steel panels don’t hold the dirt, so the main 
tenance cost is low. And, since the panels 
are made from steel, it was possible to apply 
durable vitreous enamels for protection 

If you're going to build a building, don't 
you think you ought to get all the informa 
tion about porcelain-enameled and Stain 
less Steel curtain walls? Ask your architect 


USS STEELS FOR ARCHITECTURAL DESIGN 


USS STAINLESS 


USS STRUCTURAL STEEL 


USS" and "Vitrename! 


S$ TATE S 


STEEL ~ USS VITRENAMEL 


SHEETS 


USS WINDOW SECTIONS 


registered trodemorks 


S TEEL 
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New All-Electric copy maker 


...now at a new low cost! 








Dry process machine gives you copies 
in 4 seconds made by electricity alone! 


All-new and All-Electric! The newly styled THERMO-FAX 
Secretary Copying Machine gives you copies of letters, 
statements, orders, invoices and other business data right 
when you need them. Exclusive process eliminates chemi- 
cals, negatives, liquids and fumes 

trom othice copying forever. You 

make copies in 4 quick seconds 

for as little as 5¢ per copy. Now 

you get all these exclusive ad- 

vantages of the only dry process 

copy maker at the new Jow cost 

of only $299*. Send coupon be- 

low for complete details today. 


"Suggested retail price 


pb Thermo-Fax 


in 4 seconds , COPYING PRODUCTS 


fp The terms THERMO-FAX and SECRETARY are trademarks of Minnesota Mining & Mfg. Co. St. Paul 
6, Minn. General Export: 99 Park Avenue, New York 16. NY in Canada P.O Box 757, London, Ont 


en 
@ 
. 
° 


Minnesota Mining & Manufacturing Co. 
Dept. HR-5257 , St. Paul 6, Minnesota 


Send full details on the cost-cutting new THERMO-FAX “Secretary 
Copying Machine. 


Nome 
Company 
Address 


rmooomnr ee - - - SG 
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matic punch to pierce holes in tubing 
Using a faster stroke than a mechanical 
or hydraulic punch press, the ait 
driven punches distort the tubing less, 
ind, by using several air cylinders and 
punches, can drive six or eight holes at 
1 wallop. Viko is building the punches 
with the help of an air cylinder manu 
facturer, and expects to have them 
running in a week or two 
¢ Guiding Contents—Although ther 
ire no sacred cows at Viko, Kranz does 
stick to a few operating concepts that 
ire not typical of the furniture indus 
trv. He is sold on the idea of making 
rather than buying, if at all possibl 
And he insists on keeping products 
limited in number so that thev share 
the same materials 

Che Viko line includes no box goods 
furniture with drawers), for example 
It is strictly steel furniture with plastic 
laminated wooden tops and padded o1 
spring seating 

That means Viko gobbles up a 
relatively few materials in quantities 
that warrant vertical integration. Th 
No. 9 chair in full production, for 
example, will take about 10,000 vd. of 
vinvl sheet, and 5 mi. of welded stecl 
tubing a week. And when enough No 
9’s have been run off, switching the 
No. 9 assembly line to another product 
takes only a few hours, with virtually 
the same flow of materials. The Viko 
plant runs from five to 10 assembh 
lines simultaneously, ships out about 
6,000 units of furniture per day ‘It’s 
possible,” claims Kranz, “to step that 
up to 10,000 units per day if we have 
to 

Viko designs furniture from the 
viewpoint of the bas raw matcrial 
converter, but without loyalty to ani 
one material If we could make ano 
dized aluminum furniture better and 
cheaper than steel, we could switch 
without much trouble,” savs Kranz 
¢ Faith in Plastics—lhe biggest oppor 
tunities in materials changes lie, Kranz 
believes, with plastics. “We get a lot 
of ideas and help from the customer 
service organizations of the big chem 
ical companies,”” he savs. Without such 
help, it’s doubtful that Viko could have 
developed a plastic operation that uses 
practically every scrap of material. Suc 
cess in this area is largely responsible 
for Kranz’s healthy respect for the syn 
thetic materials 

When Viko first investigated making 
its own plastic sheet, it rejected a 
calendar press as too expensive. “The 
thing was about five stories high”’ recalls 
Kranz. So the company had to try 
extrusion, a smaller and somewhat 
slower operation, and one that is pat 
ticularly difficult if vou want verv wide 
sheet. For upholstery, Viko needed at 
least 48 in., a width few have succeeded 
in extruding as a flat sheet in the thick 
ness needed for furniture use. With the 
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SILICONE NEWS 





DOW CORNING 


Silicone lubricant for plastic parts 
smooths refrigerator sales 


Simplify production of oven thermometer 
with Silicone paint 


Silicone adhesive tape doubles 


for weld, doubles 


HELPING HAND FOR HARRIED 
PROFITS—Oft-heard complaint from 
businessmen today is that profits are 
slimming despite a diet of heavy sales. 
Rising production costs and product 
improvements frequently mean added 
expense that can’t be passed along. 
But... by utilizing the varied forms 
of Dow Corning Silicones, many alert 
manufacturers are marketing better 
products with no increase in cost. 


“SLIDER” PITCH — Now, Kelvi- 
nator refrigerator designers have 
licked the problem of sticking shelves, 
without throwing costs out of line, by 
lubricating plastic parts with silicones. 
The big new “Foodarama” boasts 


smooth-sliding shelves and free- 
opening compartment doors that will 
keep the buyer pleased for years. 
Yet the silicone lubricants cost next 
to nothing. Dow Corning 200 fluid, 
for example, puts the slip on crisper 
covers at a cost of only six hundredths 
of a cent! 


Unlike many oils, this silicone fluid is 
an excellent lubricant for plastic or 
rubber parts in contact with metal 
; an essential factor here. And 
silicones don’t thicken when tem- 
peratures head for the deep freeze: 
another essential. In all, Kelvinator 
has added a pleasing new sales feature 


at practically no extra expense. No 49 ATLANTA BOSTON CHICAGO CLEVELAND DALLAS DETROIT 


production, too 


IT GETS THE BENDS, but not the 
breaks. That’s the story of the 
silicone finish on this kitchen oven 
thermometer. The Taylor Instrument 
| Companies coat 

sheet stock with 
silicone - based 
paint before the 
metal is sheared, 
stamped and bent 
into the shape you 
see. Through all 
the punishment of 
the forming operations, the flexible 
silicone finish never chips or cracks. 


Production-wise, pre-painting saves 
all kinds of costs . . . it’s more expen- 
sive and difficult to paint finished 
units. Product-wise, Taylor finds 
there’s no need to worry about 
discoloration at oven temperatures. 
The paint made with Dow Corning 
silicone resins by Stanley Chemical 
Company is recommended for up to 
500 F . others will take as much 
as 1OOOF! Taylor gets a permanently 
attractive paint and a lower-cost 
production method . . . both due to 
Dow Corning Silicones. No. 50 


SKIRTS TAPED ON — No Dior 
creations, the metal skirts that cover 
burners on hot water heaters. 
Generally, they are welded on. But 
White Products Corp. found that 
hand welding each skirt to the heater 


gas 


Silicones Ease the “Profit Squeeze” 


base caused a production bottle-neck 
with too much overtime resulting. 
Then they discovered a pressure 
sensitive tape coated with a Dow 
Corning silicone adhesive . . . a tape 
that completely eliminates welding! 


The tape, made by Mystik Adhesive 
Products, is simply wrapped around 
the 48-inch joint where skirt meets 
heater base. It holds the two 
together with a grip like iron. Strong, 
waterproof, and exceptionally heat- 
resistant, the taped joint meets all 
tests of the American Gas Associa- 
tion. Result: a saving of 7c material 
cost per heater, and plant production 
doubled! No. 51 


SYL-MER & MOHARA SUIT THE 
EXEC — Humidity that leaves you 
limp won't put a crimp in stylish 

Joseph & Feiss suits 
of Mohara now 
offered by over 1200 
better men’s stores. 
Three-season Mohara 
fabric is treated with 
Syl-mer*, Dow Corn- 
ing’s silicone finish. 
Syl-mer helps Mohara 
shrug off rain and 
Stains, so it stays 
crisply debonair while 
other fabrics wilt. Syl-mer results in a 
smoother, better-feeling fabric, too— 
one that requires less upkeep. Makes 
good fabrics even better with little or 
no extra cost! For more information 
about Syl-mer and name of nearest 
Mohara retailer, circle No. 52 


*TM Dow Corning Corporation 


FOR MORE INFORMATION on silicones used in these applications, circle reference nos. in coupon 


Dow CORNING CORPORATION, Midland, Michigan 


2717 


Dept 


Silicones 


iv 


DOW CORNING 
CORPORATION 


Company 


Addre 
MIDLAND, MICHIGAN 


CANADA Bacay ¢ 


50 51 52 
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help of a plastics manufacturer’s service 
(@Ois 8a‘ SL_LER department, Viko developed an ex- 
truder that now supplies all its vinyl 
sheet that doesn’t have fabric backing. 
CUTS FLOOR MAINTENANCE COSsTS ¢ New Method—And while working on 
the extruder, Viko came up with a new 

Of wav of decorating the upholstery ma 
83 ° WITH CLARKE-A-MATIC terial. Instead of extruding colored 
sheet, a clear material is produced 
hat means the extruder always handies 
the same plastic formulation. The color 


is added on a three-color web press by 








printing the design and eround on the 
reverse side of the sheet. The color 
shows through the clear film as if the 
film itself were pigmy ited 
¢ Little Wastage—Scrap plastic from 
the upholstery cutting operation comes 
back to the plastics department and is 
ground up, recompounded and used in 
extruders and injection molding ma 
chines to make foot pieces, welting and 
other non-structural parts 

Scrap of any kind is inathema to 
Kranz, and the entire Viko operation 
produces a minimum amount regard 
less of what material is being used. For 
its table tops ind a few wood struc 
tural components such as chair seats, 
backs, and arms, Viko makes its own 
core material from wood chips, 
laminates it between hardboard or 





At Chrysler Corporation's Engineering Garage, Detroit, melamine plastic. The chips come from 
Mich., cleaning the 30,000 sq {t. floor required 50 man locally cut logs that would be good 
hours—until Clarke-A-matic was put on the job. Now, 2 for nothing but firewood. Thev are 
cording to J. F. Fournier, Supervisor in Charge of Maint shredded, mixed with resin, and ex 
nance, one man does it in five hours, cutting costs 83°; and truded into board at the rate of 24 ft 
getting the floor “really clean” to meet Chrysler's high of 48 in. board per minute Sawed 
cleanliness standards 

scrap can be chopped up and recycled, 
This specific case is typical of Clarke-A-matic’s perform- so the onlv waste is sawdust. And now 
ance records. In a single pass, this self-p1 ypelled maintainer Viko is at work on a wav to coat the 
scrubs, picks up and dries up to 20 times faster than mop rough chipboard with a smoother laver 
ping. If you'd like to drastically reduce cleaning costs on made from sawdust and resin. This 


large floor areas, get a Clarke-A-matic on the job. Choic 
of two sizes—electric, gasoline, or propane models. We'll 
survey your floors and tell you how Clarke-A-matic will cut 
maintenance costs, as it does for these users 


would use what little wood scrap it 
makes 
Currently, scrap from the wood 


operation amounts to ibout 3%. That 
compares t n average of over 35 
Procter & Gamble U. S. Steel Corp. grees me : 
‘ waste in most wood furniture .oper 
Eastman Kodak Co. B. F. Geodrich Co. tions 
Bower Roller Bearing Div. Jewel Tea Co. ¢ Space Conservation—Viko won't 
even waste an inch of floor space, 


On smaller floor areas, too, Clarke machines reduce mainte- 


' of both raw 
nance costs. Clarke’s line of job-fitted floor maintainers and | 


which means its inventories 
is have to be 


wet-dry vacuum cleaners—six sizes of each—provides on¢ materials and finished goo 
that’s “just right” for your floors. Let us show you kept to a minimum. Raw material in 
; ventories turn over, according to Kranz 


11 times per vear. And the 


ibout Cal 
14, ime eelti tel, Madels)-& amie) loading door is located right at the 


> os r( ly . ( +} 
( Uteroture on Clarke-A-matic speed-cleoning machine end of the produ tion line . so the 
rect ' ; 
F) Stessince ob Malétainens ond Vessen Geeta product can be fed directly into box 
[1] Representative’s call cars on a double siding. The local 


freight train picks up about six loaded 











RK, os pr b, 





Nome — — ‘ ran ae cars per dav. Covered space at the plant 

7 EE SS a ne ee hte do is. not large enough for even one day’s 
Address ___ ee a eC a Ee = production. 

City a State Che quick turnover keeps materials 

CLARKE SANDING MACHINE co flowing throughout the Viko plant with 

é . surprising speed. Ordinarily, it takes a 

325 Clay Ave., Muskegon Mich. week from initial raw material process 

Authorized Sales Representatives and Service Branches in Principal Cities ing to finished product, but it can be 

Distributed in Canada: G. H. Wood & Co., Litd., P.O. Box 34, Toronto 14, Ont donc faster Once. as a stunt. Viko 

MAINTAIN FLOORS BETTER, FASTER, MORE ECONOMICALLY WITH A CLARKE took an order from a big New York 
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In every city, town or hamlet — 
“Bring Home The Coke’ is as fa- 
miliar as the corner drug store 
Constant research... exacting 
quality control...and keen at- 
tention to every detail in the far- 
flung operation—have made 
Coca-Cola first throughout the 
land. 

It's significant that The Coca- 
Cola Company uses Atlantic 
Papers. 

Many other business leaders in 


favored 


™ throughout -A¢ 


the 


7a A 


oe '— 


— an 
~~ A 


nation 


many fields specify Atlantic 
Papers. Atlantic papers “take” 
and make a better impression 
..for any job from letterheads 
to complete mail pieces, letter- 
press or lithography. Results are 
sharper, clearer. No wonder 
Atlantic Bond is first in sales of 
all genuinely watermarked 


bonds. Atlantic fine papers are 


used by leading printers and 
distributed by franchised East- 
ern Merchants 


Write on your letterhead for a sample packet of Atlantic Papers. 


Atiantic Papers 


PRODUCTS OF EASTERN CORPORATION, BANGOR, MAINE 
MILLS AT BANGOR AND LINCOLN, MAINE 


EASTERN 


[anit 


EXCELLENCE IN FINE PAPERS 


* MANUFACTURERS OF QUALITY PAPER AND PUROCELL PULP 
* SALES OFFICES: NEW YORK, BOSTON, PHILADELPHIA, CHICAGO AND ATLANTA 




















“The answer... 


right in front of my nose!” 
PUT IT ON COLSON CASTERS! To insure 


smooth, safe movement of wheel mounted equip- 
ment ...to obtain maximum economy, by all 
means consult a materials handling specialist 
who is thoroughly experienced in operations, 
weights and speed requirements on every com- 
bination of floor conditions. 

For over 50 years, Colson’s specialists have 
furnished correct set-ups for institutional, in- 
dustrial and commercial establishments. They 
alone can specify from hundreds of types of light 
and heavy duty casters . . . they know by expe- 
rience which caster is best for the job. All Colson 
casters are designed from selected materials that 
have been tested and proven in the field and pre- 
cision built to give years of trouble-free operation. 

Check your rolling equipment and floor condi- 
tions today . .. a Colson materials handling spe- 
cialist is listed in the yellow pages of your 
phone book. 

Materials handling equipment for plants... 
handling equipment for institutions 








Factories in Elyria, Bosto 


materials handling inf 


° 0 
*izontat * 
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Sealed Bearing Casters 


THE COLSON CORPORATION, Dept BW-5 
General Offices, Elyria, 
n. Tor 





for use in steam, 
water or chemically 
contaminated areas. 


v 


Heavy Duty 


Rigid or Swivel 





200 to 1500 Ibs. 


e 


Medium Duty 
300 to 400 Ibs. 


6 





Pneumatic 
220 to 340 ibs 


g 


Extra Heavy Duty 
700 to 6000 Ibs 





Ohio 


rmation relative to our com 








store for two cayoads of furniture in 
the morning, had it coming off the as 
sembly line by the afternoon, and the 
complete shipment was on its way the 
following day. The buyer found it 
hard to believe it was a job-shop proc 
essed order. 

¢ Specialization—Nathan Ancell, presi 
dent of Baumritter, cites Viko and 
Baumritter’s 10 other manufacturing 
subsidiaries as an example of the revolu- 
tion that has taken place in furniture 
manufacture The other Baumritter 
plants, while not so radical as Viko, arc 
specialists, too. Some turn out only box 
goods, others only tables or upholstered 
furniture. “Each plant,” savs Ancell, 
“should be a specialist with as short a 
line as possible. By doing that, we can 
gain all the technological advantages of 
mass production that the furniture in- 
dustry has been slow to adopt.” 

e The Future—For the future, Anccll 
is holding to the same track he’s on. 
He sees further technological improve- 
ments that will boost quality and cut 
costs, providing the marketing operation 
is streamlined along with the manu- 
facturing end of the furniture business. 
“‘Now it costs as much to move a piece 
of furniture from the factory door to 
the consumer as it does to make it,” 
he says. “We've got to learn to support 
mass production with mass distribu- 
tion.” 

One answer, Ancell believes, is fewer, 
larger companies. Within three to 10 
vears, Ancell thinks, the furniture in- 
dustry will be realigned from its present 
stage of thousands of small manufac- 
turers to perhaps 40 outfits that 
dominate the market. Baumritter’s total 
sales last vear were over $20 million, ac- 
cording to Ancel. But, he savs, “I see 
no reason we can’t sell $40-million, 
$50-million, or even $60-million worth 
of furniture a year once we get rolling.” 


Boron Fuels 

Olin Mathieson is build- 
ing a $36-million plant to turn 
out high energy fuels derived 
from boron chemicals. 


Boron “exotic” fuels continue to 
generate headlines. An Olin Mathieson 
Chemical Corp. scientist said last week 
that diborane is the key chemical from 
which it separates a whole series of high 
chergy jet fuels it is producing for the 
Air Force. 

Ihe interest in boron fuels is also 
reflected in the increased production 
of boron chemicals. Metal Hvdrides, 
Inc., Beverly, Mass., says it will deliver 
$9-million worth of sodium borohvdride 
for the high energy fuel program in the 
next 18 months. And Stauffer Chemical 
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These airlines take the strain 
out of business trips with the 


Avis Fly & Drive Ticker 


Purchase it with your airline reservation. Wherever you land, 
an Avis car is waiting for you — yours for a full day 
and at least 50 miles of driving — for ONLY $10 


An Avis Fly & Drive Ticket* lets you make a ALLEGHENY 
600-mile business trip in 24 hours—without AMERICAN 
strain. At your destination, step right from air- BONANZA 
liner to a handsome new Ford or other fine car BRANIFF 
from Avis. Start it up and take off. You combine 
the speed of air travel with the pin-point sched- CANADIAN 
uling possible only in a personal car. PACIFIC 
And your Avis reservation is automatic. All CAPITAL 
these leading airlines will sell you an Avis Fly & CENTRAL 
Drive Ticket at the same time you buy your air CONTINENTAL 


reservation. You pay for everything together. 
a ae DELTA i 
The Avis Fly & Drive Ticket costs only $10. 

The sparkling-clean car is yours for 24 hours FRONTIER 

and at least 50 miles of driving. You don’t have 


LAKE CENTRAL 


another cent to pay—not even for gas, oil or 


insurance. 












NORTHEAST 
Wherever you go on a business trip, always NORTHWEST 
have the convenience of a sparkling-clean new 
ear. Ask your airline agent for an Avis Fly & OZARK 
Drive Ticket. 
PIEDMONT 
“i ; eo SOUTHERN 
SOUTHWEST 
TRANS-CANADA 
TRANS-TEXAS 


TRANS WORLD 
UNITED 


WESTERN 









RENT-&2-CAR 
GO FIRST CLASS...ALL THE WAY 
Avis Rent-a-Car, 184 High St., Boston 10, Mass. 








An example of the teamwork serv- 
ice for a customer provided by 
Cherry Research and Develop- 
ment is the special lockbolt gun 
developed for fabricating support- 
ing spars in the stabilizer section 
of a jet aircraft. It was necessary 
to install '," lockbolts in a diffi- 
cult-to-reach spot where head- 
room was less than three inches. 
Cherry Research and Develop- 
ment completed the project in six 
weeks from customer request 
through test prototype to com- 
pleted production guns. 

The Research and Develop- 


Cherry Rivet 
Research and 


Development for the 


Aircraft Industry 


is a Teamwork Service 


ment department of Cherry Rivet 
Division takes pride in solving 
new problems encountered by air- 
craft manufacturers and the mili- 
tary. Where specific conditions 
have been imposed the Cherry 
Research and Development pro- 
gram takes the lead in solving 
them as a service to our customers 
and the industry. 

If you have a problem which 
standard fasteners or guns cannot 
solve, you can get technical help 
from the Townsend Company, 
Cherry Rivet Division, P.O. Box 
2157-A, Santa Ana, Calif. 


CHERRY RIVET DIVISION 
— SANTAUANAT cation 


‘Townsend Company 


In Canada: Parmenter & Bulloch Manufacturing Company, Ltd., Gananoque, Ontario 
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Co. has been advertising in the trade 
press that it can deliver “carload” lots 
of boron chemicals. 

e Advantages—The reason for the cur- 
rent interest in boron-based fuels is 
their great promise for increasing the 
range, speed, and operating efficiencies 
of tomorrow’s jets. Boron fuels have 
these advantages to offer: They combine 
a high energy content with light weight, 
thev are low cost and easy to handle. 

Olin Mathieson is building a $36 
million plant at Model City, N. Y., to 
turn out the boron-based fuels. A com- 
pany spokesman says two of these boron 
fuels—pentaborane and decaborane—are 
likely to be used in a long-range bomber 
Allison Div. of General Motors Corp. 
and General Electric Co. are among the 
companies known to be working on the 
development of the engines for such 
a bomber. 

And Callery Chemical Co., Callery, 
Pa., who has started construction on a 
plant to turn out similar fuels for the 
Navy (BW—Mar.16'57,p132), plans to 
build another plant at Lawrence, Kan., 
to produce boron specialty chemicals 
for commercial use 
¢ Ore Source—The raw material pic- 
ture for boron chemicals has also im 
proved greatly within the last few weeks 
with the announcement by U.S. Borax 
& Chemical Corp. that it had reached 
borate ore at its new open pit mine at 
Boron, Calif. (BW—Oct 20°56,p44). 
lincal ore, the principal raw material 
for boron chemicals was hit at 137 ft. 
Full production is slated to begin this 
month. 


Turbine-Type Oil Drill 
Runs Into Bit Trouble 


Six months of field testing indicate 
that more work is needed before Dresser 
Industries, Inc.’s Russian-designed tur- 
bodrill is ready to bore its wav into 
American oil fields. But the company’s 
president, J. B. O'Connor, is more 
enthusiastic than ever about the drill 
Tests with some 40 units, he says, 
clearly indicate that use of turbine-type 
drill bits will reduce drilling costs 
under a variety of conditions. 

The need for tougher drilling bits 
that can stand the strain of the higher 
speeds and horsepowers involved is the 
main block to fuller use of the drills 
“Once we have these new rock bits 
perfected, the turbodrill can then take 
its place in the oil industry,” Dresser 
states. 

These basic conclusions emerged 
from the tests: The drill is a satisfactory, 
powerful “downhole” drilling engine; 
penetration rates can be increased, par- 
ticularly in hard formations; conven- 
tional rock bits can be used, under cer- 
tain conditions. END 
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Why the Connecticut General Life Insurance Company 


uses “the desk pen you fill just twice a year” 


Never runs dry! The Inkomat 444 holds 6 months’ 

40 times more than any other fountain pen. Base is 
spill-proof—even if upset. No evaporation. So Connecticut 
General’s pens are always ready to write. Capillary point 


fills instantly... writes 300 words a dip. 


Replaceable points —a blessing! What ifa 
Connecticut General employee drops his pen, damages 
the point? A new point screws in in seconds... costs just 
60¢, list price. Presto—pen is good as new! Only Inkomat 
444 is so easy, economical to keep in working order. 


Choose exactly the right point for every 
writing job — from Esterbrook’s 32. 


Carbon Cofed 


A . 
Live Allg 
Y C 


is ar S 
Right point for every job! Because there are 32 
precision points to choose from, Connecticut General em- 
plovees can select exactly the correct point for every writ- 
ing job. Inkomat 444’s write neatly, easily, with less writ- 
ing pressure than any other kind of pen. 


‘The 


Osterbrook 


Inkomat 444 


24.50 


list price 





Neutracel: the newest reason why Hammermill Bond 


prints better, types better, looks better 





Why is Hammermill Bond now better 
than ever? The answer's in this picture: 


7 
hardwood’s 

N OFFICE right out in the woods? It’s 
A u t iramatize the reaso why 


Du ( etterheads will make i 
in | i ol better than ever 
Han Bond. That reason is 
\ icel® pul made by Hammer- 

, unlocks the secrets of hard- 

ist if} line pape rs It S 

Neutra nded with other quality 
it gives today’s Hammermill 

i smoothe more velvety surlace 
f tive letterheads, for more 
reada typing, writing ind 
carbor pes 

You can see the difference that hard- 


\ C1 rs make 
of new Hammermill 

heht. Or look 
See how the fibers are more evenly dis- 
tributed. That 


quality in fine paper 


Hold a sheet 
Bond up to the 


mod s ti tribe 
at the photos at right. 
s finer formation, a key 


\nd Neutracel’s special properties add 
bulk 
Hammermill Bond a better appearance, 
a heavier feel that says “quality.” 
$6,000,000 to 


and opacity, give the new 


Hammermill spent 
Neutracel pulp. It’s another 
Hammermill first. The newest 


dey c le p 
reason 
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finer fibers! 


hy today’s Hammermill papers 1 print 
2) type better 

ask your secretary: look better—see 
for yourself! Ask your printer to show 


les of the new 


better ask your printer; < 


Hammermill 


you samy 





Bond. Hammermill Paper Company, 

Erie, Pennsylvania 

Y rye Ha i conn) 

pat Var play t my | 
‘ 

~ 
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NEW 











with Neutracel’s finer fibers, costs no more' 
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Cool Slide Projector 
Casts Bright 


Picture 


lhis new proj rl mpact 
nad hight only 55 |b but it is bnght 
the howitzer-like carbon are proj 
iften used for th ( bs in the 
I'V studio or at larg ectings and 
entations 
In the past, it has usu been n 
iry to resort to the carbon arc projector 
to flash a picture bright enough for the 
I'V camera to pick up transmit, 
for a big audience t ] | 
pecially in color But this sort of 
oj to iD 1 t 
ng arc is often in violation of city fire 
rdinances. What's mor t emit 
nly 6,000-pl is lumen ht Dut 
ilso a lot of heat S rt 
yroyected forward to creat 1 hot area 
behind the slidk nd trequenth 
iced special treatment for heat resist 
mice 
¢ Improvements—But the n« model 


leveloped by the Tel I 
of New York, gets about the 


g same 
umount of light—with a vatt buib 
ind little of the heat The light is 
projected through a rl f lens« 
which tend to dissipate heat and in 
rease brightness. When the light hit 
the slide, it’s cool, bright nd even 
The result is a strong en picture, 


either in black and white or lor 
(he projector, operated by remote 

control, runs on 110-120-volt AC. In 

me minute, it can through its full 


capacity of 65 his rapid s¢ 
_ 


r) 
slides 
quence can duplicate ver 
tion. 
control intensity of illumination during 
his presentation. 

Cost of the TelePrompTer projector 
$3,750. END 


inima 
When necessary, the speaker can 
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LET THE STEEL WITH THE 
“BUILT-IN” PRODUCTIVITY HELP YOU 


To produce the shovels, the trucks, the graders and other 
earth-moving giants, required to build America’s 41,000 miles of 
badly needed roads, will provide manufacturers with 
their greatest peacetime challenge. 

Aristoloy Leaded Steels, with their freer machining qualities, can help 

you contribute to this effort. Leaded alloy and carbon cut clean, 

yielding finer finish at faster feeds and speeds. Tools last longer, and 
many companies have been able to eliminate final machining. 


With a complete line of A.I.S.I. or S.A.E. standard analyses which 
can be furnished leaded, Copperweld stands ready to help you. 


COPPERWELD STEEL COMPANY  [ii¥itireteral = XP ORT: Copperweid 


P Steel International Co., 225 
Steel Division * Warren, Ohio Sees srosdway, Wow Vork 7, 04%. 














Right now, or in the very near future, you may need audible and/or visual signaling 


facilities for peging or warning. You may need intercom for a dozen different indus- 


trial conditions. Every signaling need can be met by calling Graybar! 


How to plan SIGNALING that will 


LOCATE 
WARN 
PHONE 


anyone, anywhere in the plant—or out 


New construction, additions or modernization may confront you with 
signaling problems. By calling Graybar first, you'll get the facts on 
the newest and finest developments of such leaders as USI on sound 
powered telephones; Edwards code-paging and calling systems; 
Webster intercom, Federal signals and Sperti Faraday annunciators 
for every usual and specialized condition. 

Calling Graybar enables you or your electrical contractor to fill 
every signaling need, from one convenient source. Remember, too, that 
Graybar distributes everything electrical for wiring, lighting, power, 


electronics and ventilation. 725-25 
If you plan, use or direct the installation of signaling equipment of any sort 


you will want your own copy of Signaling Selection Guide for ready reference. 


If your firm is located in the U. S. or possessions, write for your copy at once. 


« GraybaR ~~ 


GRAYBAR ELECTRIC COMPANY, INC., 420 LEXINGTON AVENUE, NEW YORK 17, W. Y. IN OVER 130 PRINCIPAL CITIES 
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Peekaboo Gondola Car 
Can Keep Itself Clean 


lhe Chicago, Milwaukee, St. Paul & 
Pacific RR has come up with a peeka 
boo gondola car that’s both prettier 
and cleaner than its predecessors. Ac 
tually, it’s a standard gondola, with the 
wooden sides removed and a wooden 
grating to replace the floor. Air circu- 
lating through the car in transit cleans 
out snow and debris. The road plans to 
convert 500 of its existing cars to the 
ncw type. 





Curb Service Telephone 
Undergoing Field Tests 


Bell ‘Telephone Laboratories is field 


testing this new “dri telephone in 
Chicago and Mobile, Ala The new 
models will be mounted on metal stands 
it the roadside to provid urb tel 
phone service for motorist \ plasti 
hood shields the instrument from the 
elements, and a metal box underneath 


holds the lox il ph me directory 
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BIRTH OF A “GIZMO” 


Whatever metal gizmo you make, be certain your machines are producing 





it at maximum profit. ““Make do” on old machines won't do! American 
technology is turning out machine tools which you can’t afford not to buy. 


How to buy these new machine tools? 


COMBINE MACHINERY FINANCING WITH DEPRECIATION BENEFITS 


PAY-AS-YOU-DEPRECIATE PLAN—a modern C.1.T. Corporation financing 
concept for all new production equipment—gives you terms up to ten 
years. Monthly payments drop annually in relation to the faster 
depreciation methods. In effect, you write off your monthly payments as 


expense. For complete details write or call any office listed below. 


Financing new production machinery on the PAY-AS-YOU-DEPRECIATE 
PLAN or other plans suited to your needs is offered by C.I.T. Corporation 
—a wholly-owned subsidiary of C.1.T. Financial Corporation; 

capital and surplus over $230,000,000. 


In Canada: Canadian Acceptance Corporation Limited 
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P ATLANTA, 55 Marietta St... N.W. « CHICAGO, 221 N. LaSalle St. « CLEVELAND, Leader Building 
é DALLAS, 1309 Main St « DETROIT, 1625 Cadillac Tower « HOUSTON, 1100 E. Holcombe Blvd 
JACKSONVILLE, 1710 Prudential Bldg. « KANSAS CITY, 210 West Tenth St. « LOS ANGELES, 
416 W. Eighth St. « MEMPHIS, 8 North Third St. « NEW YORK, 390 Fourth Ave. « PHILADELPHIA, 
3 Penn Center Plaza « PORTLAND, ORE., Equitable Building « SAN FRANCISCO, 120 Montgomery St 





CORPORATION 





COLUMBUS, GA. 





has land you'll like 
for your new plant 


TSE “pee 
> bd 


fe 


sk 
Maat ) * age 
Chattahoochee ver 
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This 400-acre tract on the outskirts of bustling Columbus is being 
developed as a fine industrial suburb. Ideal plant sites of any size 
are available at realistic prices. All utilities, including natural gas, 
city water and sewerage, are at hand; and a new Georgia Power 
Company dam is being built nearby on the Chattahoochee which 
will create a large lake and provide an almost limitless source of 
industrial water. 

Columbus is ideally located for any industry that seeks to sell 
the great southeastern market. There are excellent rail and highway 
facilities and it’s just an overnight haul to most of the principal 
cities of the southeast. 

There’s a good supply of skilled labor in the area, especially 
in metal-working. Taxes are low and state and local governments 
are highly cooperative. 

Your new plant will prosper at Columbus. Let us send you 
full particulars, in strictest confidence, of course. 


Write, Wire or Phone E.A. Yates, Jr., Manager 


Industrial Development Division 
GEORGIA POWER COMPANY 


Box 1719/J Atlantal!, Ga. Phone JA 2-612! 
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A Monster Dump Truck 
Will Haul 40-Ton Load 


A new dump truck, turned out by the 
Autocar Div. of White Motor Co.. 
Exton, Pa., weighs so much some states 
have laws banning it from the highways 
But the maker expects it to be a big 
help off the highway in mining, quarry 
ing, and construction 

Called the AP-40, it’s the first truck 
of this size to be powered by a single 
enginc—a_ 12-cyl 600-hp. Cummins 
diesel. Unloaded, the monster weighs 
45 tons. And with a full 40-ton payload, 
it can attain speeds up to 33 mph. 

Autocar says the engine was con 
verted for truck use by installing a re 
cently developed Fuller R-1550_ trans 


mission with nin speeds forw ird, two 
in reverse. This drives all four rear 
wheels of the tandem rear drive truck 
If either set of wheels loses traction, an 


air lock controlled by the driver blocks 
the torque loss on one axle and lets the 
other axle keep driving 

The 16,800-lb. frame alone weighs 
more than most trucks. It’s welded one 
piece carbon steel—expected to resist 
rround and heavy 


strains from uneven 


loads 





NEW PRODUCTS BRIEFS 





A high-strength staple fiber, called 
Avisco XL, is the biggest improvement 
in Ravon since its invention. So claims 
American Viscose Corp. of Philadelphia 
Rayon varns of the new fiber are 40° 


stronger when drv, 70% stronger when 
wet than conventional rayon. Expected 
ipplications: in industrial ducks and 


tarps, blends with acrvlics 


ters, lighter-weight fabri 


ind polve . 


. 
Fire-resistant structural panels that 
transmit light have been introduced by 
the Corrulux Div. of L-O-F Glass 
Fiber Co. in Houston. Thev are mad 
of glass fiber reinforced polvester resin 
containing fire retardant Hetron. The 


trade name is PvyroPanl High in 
strength and shatterproof, the panel 
come in industrial colors as flat sheets 


ind corrugations. Retail prices for the 
Underwriters and Factory Mutual ap 
proved panels start at 90¢ per sq. ft 


I'ransparent paper covers for use in ring 
binder books are a new product of 
Joshua Meier Co. of New York. Made 
of du Pont Mylar, the protectors will 
withstand a 60-Ib. pull without tearing, 
the manufacturer savs. So thin that 55 
double sheets will fit into a l-in. binder, 
they will match two or three hole 84x11] 
in. paper. In lots of 100, cost is 124¢ 
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Robert Rossler, FICo engineer, holding plug-in analog modules —a 
trensistorized amplifier unit and an electro-mechanical unit. Electronic 
panel of analog computer is in background. 
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* 
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FICo digital engineer Peter Carbone holding digital module, comprised 


of easily removable transistorized printed circuits. Rack-type digital 
computer is in background. 


ANALOG or DIGITAL: 
WHICH TYPE OF SPECIAL-PURPOSE COMPUTER IS BETTER? 


THE ANSWER: It depends on the application. 

Ford Instrument develops and produces both types 
of computers — analog and digital — for an unlimited 
range of systems applications. FICo analyzes the prob- 
lem and designs the computer best suited to the needs 
of the application, in terms of reliability, flexibility, 
economy, and size. For both types of special-purpose 
computers FICo employs modular techniques, simpli- 
fying the problems of design and manufacturing . . . 
and making servicing fast, simple, and economical. 

FICo has developed and produced special-purpose 
computers to handle an extreme variety of problems — 


FORD INSTRUMENT CO. 


including missile and rocket launching, missile guid- 
ance, airborne and tank navigation, test and other data 
processing, degaussing, torpedo launching, gunfire 
control, and many others. 


FICo modular techniques 
as applied to an amplifier 
for an airborne naviga- 
tional system. Arrows point 
to printed circuit ampli- 
fiers. Two typical cards are 
shown at right. 





DIVISION OF SPERRY RAND CORPORATION 
31-10 Thomson Avenue, Long Island City 1, New York 


Beverly Hills, Calif. 


Dayton, Ohio 


ENGINEERS of unusual abilities can find a future at FORD INSTRUMENT CO. Write for information. 











A timely warning from nickel 
might have made a difference 


The sea seldom offers a clue to what 
lurks beneath its surface. But man can 
find out 


He beams sound waves to the ocean 
floor. And listens as they come 
bouncing back. The technique is 
illed “ech 
way to probe the depths .. 


» sounding.” It’s the modern 
. to map sea 
bottom contour . to locate schools of 
fish . to 


water obstructions. 


avoid reefs and other under- 


One of the principal types of instru- 
ments (the fathometer) used in echo 
sounding depends on nickel for send- 
ing and receiving the telltale waves 
Nickel, you see, has a rather unusual 
physical property called magnetostric- 
fiom... 


This simply means that it changes 
dimensions when exposed to a mag- 
netic field. And it can be made to con- 
tract and return to its original dimen- 


sions rapidly enough to generate pow- 
erful sound waves. 


Of course, nickel has other useful 
properties. Strength and toughness, for 
example. Resistance to corrosion. Elec- 
trical conductivity. But magnetostric- 
tion is the vital one here. And nickel is 
about the only readily available metal 
that offers so much of it. 


Do you have a metal problem? 
Whether or not it involves some un- 
usual factor like this one, write to us 
about it. Let’s see if nickel — or one of 
our many Inco Nickel Alloys will 
supply the properties you need to do 
the job you want done. 


4S. 
INCO. 


cD 


67 Wall Street 


TRADE mMAaRK 


Remember, when you buy 







<. you also get 


INCO+ SERVICES 


Whenever you are looking for answers to 
your metal problems, all the information 
and help we can give you are yours for the 
asking. For instance... 

+t Corrosion Service 

+ High Temperature Service 

+ Fabrication Help 

+ Foundry Service 

+ Field Information Centers 

+ Convenient Sales & Service 

+ Technical Publications 


THE INTERNATIONAL NICKEL COMPANY, INC. 


New York 5,N. Y. 


Nickel Alloys Perform Better, Longer 
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How They Try To Cut Deaths 


Safety is being built into cars 
and roads. But accidents take 
more lives because there’s no 
quick, popular cure for drivers. 


EX1 
of 


nounce’rs 


WEEKEND the 
1 thousand o1 
will be 


SOnOTOUS VOICES 
radio an 
nation s 


the life 


more 
idvising the 
75-million drivers: “Slow down 
be vour own.” 
l'o the sound of that oft-repeated slo- 
gan, the U.S. will start the first of this 
summer's long weekends—the three- and 
four-day periods that traditionally end 
with the hurried compilation of the 


you Save ma\ 


number of persons who died in each 
dav’s 35,000-odd auto accidents. 
Scores of safety organizations that 
have been appealing for vears for good 
sense and safe practices among the na- 
tion’s drivers will be waiting for those 
statistics, hoping for a sign that this 
time their appeals have sunk into the 
public consciousness. Thev'll be seek- 
ing most urgently for a hint that the 


frequency of death bv driving is grow- 
ing less. 

¢ Major Killer—Th« 
Council reports that 
were close to 41,000, injuries 
million. Moreover, the 
rate, which had 
1946, remained 


SUCCESSIVE 


National Safety 
deaths last veat 
ibout ] 5 
death 
been dropping since 
stalled for the third 
vear at 6.4 per 100-million 
vehicle-miles. 


highway 


Auto accidents are now the chief 
cause of death among Americans aged 
15 to 24, the second most frequent 
killer among 25- to 29-vear-olds, and 
they cost the nation about $4.5-billion 
last veal 
e Decade’s Gain—lor all that, the 
highwavs are safer todav than they 
were 10 vears ago. In 1946, the fatality 


rate stood at almost 10 per 100-million 


vehicle-miles. In the next seven vears 
it fell 35 But now that the decline 
has been halted for three vears, some 
safetv officials are asking lust how 


much more of a drop can we expect?” 


Ihe alternative to a 


h iS ilre id 


continued de 
been set out. As popu 
will crowd the 


chine 


lation grows, more cars 


highwavs. If the death rate remains 
at 6.4, it means more than 54,000 auto 
fatalities per vear by 1965. Between 


now and then, there'll be half a million 
fatalities, more than 20-million injuries 
Ihe hope of such a toll 


avoiding 


lies in arousing the public’s interest in 
doing something about the death rate 
e Anxiety Spreads—More and more 
frequently, the Sunday supplements 
and the glossier magazines, too—pub 
lish articles on highwav safety In 
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themselves, _ thes« itticles probably 
achieve little. But thev reflect a broad 
ening awareness of—and anxiety about 


of deaths. 

goes for the work 
done by a Congressional committee, 
headed by Rep. Kenneth Roberts 
(D-Ala.), that’s taking a broad look at 
highway safetv. Meanwhile, the Bu 
reau of Public Roads is getting down 
to a two-vcal what the federa 
government can do to help States pro 
mote highway safety 

¢ Shock Effect—Each 


season demonstrates the 


the nsing number 


Much the 


Sallie 


study of 


vearend holidar 
power of pub 
lic recognition of highway danger 

e Each Christmas for the last 


cral 


vears, highway deaths have reached 
new records (last vear: 715) 

e Each New Year's, there have 
been considerably fewer fatalities (New 


Year, 1957: 412) 

The shock 
Christmas turns the 
officials Then 
effect can be 


of the fatalities at 
trick, sav safety 
that the shock 
extended from one 
of the vear to the full vear is an 
that still requires proof. Last vear, 
many predicted a dip in the death rate, 


value 


hope 
weck 


idea 


guessing that 1955’s toll of almost 
39,000 would arouse the public It 


didn't. 

¢ Vital Ingredient—But without public 
arousal, safetv authorities 
ideas for cutting the 
would fizzle. 


agree then 


auto death 


rates 








These ideas boil down to engincer 
ing, education, and enforcement. ‘That 
means engineering of cars and high 
wavs, education of drivers, and stern 


enforcement of traffic laws. 


Building for Safety 
None of these 


Cas panacca—not 
vhich has 

few vcal 
Lhro uy rh che 


promises a quick and 
even cng 


touted in the last 


inecring 
been SO 
nineering, the safety pro 
um to minimize the deadhness 
iccidents. It is 
that on four- and 
hwa that 
sharp 


moters 


f highway ilready well 
established 


divided hig 


six-lane 
have no grade 
ind no iccident 
rates are fal 
less carefully planned roads 
ison why most of the 
interstate system 1 


dual highway 


CTOSSINGS CUTV¢ 


lower than on narrower 
This is 
new 41, 


being de 


One I 
UUU-m1 
igned as 
¢ Human Failure—But on 
one of the new highspeed hi 


ilmost evers 


ghwat 


the accidents that do occur are mor 
lethal than on older roads. The chief 
factor causing this is, of course, speed 
Most victims of accidents on the new 
highwat wreck their cars at speed 
much greater than those at which the 


normally travel 


Ihe suburbanite who sets off on va 


cation is used to driving around his 
county at 35 mph. or 40 mph. but 
when he enters the expressways, he 
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Look at your finishing method— 
will automatic painting pay off? 


Here’s how to find out...in advance 


Before you invest a cent in finishing consumption, film build attainable, 
equipment, DeVilbiss will put your and over-all quality of the finish. 
product or component part through Thus, you'll know in advance what 
a series of trial runs on already- economies, if any, can be derived 
installed automatic spray equip- by setting up new facilities, or con- 
ment. The results of these trial runs verting your present operations to 
in the fully equipped DeVilbiss a fully proved DeVilbiss system 
Laboratory will determine the ac- for completely or semi-mechanized 


tual unit rate production, material spray finishing. 


We'd like to help you. Call our nearest representative, 
or write us direct. The DeVilbiss Company, Dept. 460, 
Toledo 1, Ohio 


THE DEVILBISS COMPANY 
Toledo 1, Ohio FOR BETTER SERVICE, BUY 


sente Care, Call, * Bente, Ontre WATE 


London, England 


Branch Offices in Principal Cities 


DEVILBISS HELPS YOU GET THE MOST FROM THE SPRAY METHOD 
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whizzes along at 65 mph. or 70 mph 
His judgment isn’t keen enough, his 
reactions aren't sharp enough for this 
speed. He pulls out to pass a truck, 
ind his car clips the truck’s left reat 
corner—because he failed to judge dis 
tance and speed correctly. At 70 mph., 
he loses control of his car and, likelh 
is not, it goes cartwheeling off the 
highway. 
¢ Detroit’s Job—Minimizing the dead 
liness of these accidents has now bx 
come part of the auto makers’ job 
under the prodding of safety experts, 
in particular the Cornell University 
Medical School's Crash Injury Research 
Center 

This is the group whose work has 
been most unportant in prompting auto 
makers to fit their cars with safetv b 
door latches that stav latched, padded 
dashboards, depressed-center steering 


wheels, and other devices intended t 


keep passengers involved in an accident 
from fiving out of the car or from bat 
tering themselves to death on projec 
tions inside the cat 

Ihe auto makers, wary at first of 
fitting their cars with the lifesaving 
devices recommended by the group and 
then selling on the theme of safety, 
have today lost most of their old fears 
lord Motor Co. and Chrysler Corp 
re helping support the group's work 
And, along with General Motors, thev’ re 
installing manv of the safetv device 
in their cars 

As of last February, 16 months after 
its decision to try selling on the safety 
theme, Ford had installed safety steer 
ing wheels, extra-strong door locks, and 
more firmly anchored seats in more than 
24-million cars. Over |-million of these 
ilso have padded dashboards, and mor 
than 400,000 are fitted with seat 
Savs Ford: “No other ypti mal 
ment has t on 
those last two 

In the next few vears the auto make 
will add more safet nd ident-p1 
vention features to their products. The 
ultimate change in aut onstruction 
ivs John O. Moo director of the 
Cornell group, should be the substitu 
tion of tubular steel for the more ngid 


steel now used in th hassis of most 


cars 
Vhe object savs Moore, is to provide 
cars with a frame that, in an accident 
will collapse more readily than a heavy 
steel chassis, absorbing much of the 
shock. It’s on this principle that ait 
planes are built 
¢ Only Cuts Harm—In the end, all the 
Cornell group’s work is aimed at saving 
lives once an accident occurs And 
when 75-million drivers are loose on 
the roads, operating more than 62 
million cars and trucks, covering som« 
650-billion vehicle-miles a year, and in 
volving themselves in 10-million acci 
dents (1955's estimate), there’s bound 
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ook at it this wa 


You can’t quibble with quality. A product 
either meets specifications and standards or it 
doesn’t. There’s no compromise. Many years 
ago Calumet & Hecla came to the conclusion 
that “Quality is the best policy.” This phi- 
losophy is graphically demonstrated in the 
operation at our Wolverine Tube Division 
shown above. Here a copper tube is being 
examined for flaws. Tubes such as these were 
used by Western Electric to house repeater 
units in the recently completed 2,000 mile 
undersea Trans-Atlantic telephone cable 
They are believed to be the most flaw-free 
copper tubes ever delivered. Quality such as 


this meticulous adherence to the highest 


standards . . . unwillingness to be satisfied 
with anything less than the best is typical 
of all divisions of Calumet & Hecla. And 
that, we believe, is one of the very good rea- 
sons why you may find this a good place to 


do business. 


Calumets 


Gh Hecla, Inc. 


FABRICATORS OF COPPER, ALUMINUM, STEEL AND WOOD PRODUCTS— 
MINERS OF COPPER, PRODUCERS OF AGRICULTURAL CHEMICALS 
CALUMET & HECLA, INC. + CALUMET DIVISION + WOLVERINE 
TUBE DIVISION + FOREST INDUSTRIES DIVISION +» GOODMAN 
LUMBER COMPANY + CALUMET & HECLA OF CANADA LIMITED 
* CANADA VULCANIZER AND FQUIPMENT COMPANY LIMITED 








PHOTOSTAT 


PHOTOSTAT 
is the 
trademark 
of 


PHOTOSTAT 
CORPORATION 





Dual Continuous PHotostat Photographic Copying 
Apparatus at State Mutual Life Assurance Company 


PHOTOSTAT’ Photographic Copying 


Equipment in Life Insurance Com pany 


reduces operating costs 


Reducing operating costs benefits policy 
holders at State Mutual Life Assurance 
Company of Worcester, Massachusetts. 
This progressive mutual company finds 
that Phorostat Photographic Copying 
Apparatus helps do just that. 


Mr. Charles F. Harris, Vice President 
of State Mutual says, “Our PHoTostaT 
machines make thousands of photo- 
copies a week, and have done so for 
years. 
economical method of copying innu- 


merable items. We feel that our PHoTo- 
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They provide us with a fast, 


STAT equipment contributes highly to 
the efficiency of our operation.” 

There are seventeen models of PHoro- 
sTAT Photographic Copying Apparatus 
to choose from, depending upon your 
copying requirements. It will pay you to 
see which one can best serve your needs. 

Our sales-service,ofhices are located in 
major cities throughout the country and 
in Toronto, Canada. Why not write us 
and let us show you how PHotTosTaT 
Photographic Copying Apparatus can 


reduce your operating costs. 


PHOTOSTAT CORPORATION 


P. O. Box 1970-A, Rochester 3, New York 





to be plenty of value in such safety de- 
vices. 

Though many safety authorities ap- 
plaud the group's work, they say the real 
aim must always be to reduce the total 
number of accidents. 

There are two chief ways of doing 
this: one slow, of unknown effectiveness, 
but very popular; the other, swift, sure, 
but generally unpopular 


ll. Teaching the Rules 


Ihe slower one is education. Most 
notably, it involves the driver-training 
of high school students in classrooms 
and on the highways 

Last year, more than 900,000 stu 
dents were enrolled in driver-training 
classes at 10,000-odd high schools. The 
potential enrollment that year was 
1,650,000. But the apparent two-thirds 
coverage doesn’t tell the whole truth 
Safety educators say that 
training by itself is of little use, yet only 
about half those 900,000: high school 
students got on-the-road training last 
veal 
e Search for Results—Little has been 
done to make a widespread check of 
results since high schools started driver 
training 
most recent survey was drawn up two 
vears ago by the Assn. of Casualty & 
Surety Companies from figures gathered 


( lassroom 


courses 35U years ago. Vhe 


in four states. ‘These cover the record 
of 4,304 high school-trained drivers 
and 3,758 untrained ones 

Ihe findings are fuzzy. Says the 
report: “The most conservative observa 
tion is that trained drivers ippear t 
have 19% fewer accidents than the 
untrained The broadest state 
ment is that trained drivers appear 


to have 51 fewer accidents than the 


untrained 

¢ Equalizer—But both these estimates 

inl the first yCal 

high school students 
\fter that, there’s 


a rapid leveling-off as the untrained 


refer to what happen 
or two after the 


pass their courses 


drivers gain experience 

[he insurance companies’ group hast 
ily points out that none of thes 
observations necessarily proves anything 
accidents 
wn precisely 
vital 
determining whether high school drive: 


because the 


causes of the 
couldn't be I 


pinned ¢ 
and these causes are factors in 
education is worthwhilc 


D« spite the range of sucl 


1 unanswered 
questions, more schools each vear art 
ilding driver-training courses his 
vear, Michigan took the significant step 
of deciding that no driving permit will 
be issued to under 18 unless 


he has been trained in a h 


nvone 


gh school 


Course 

¢ Dropping Bad Habits—Outside the 
high schools, driver education means 
retraining—away from bad _habits—of 
drivers who already hold licenses. It 
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This Heavy Duty Belt Cuts Cost in Tough Hauls! 


Ray-Man Conveyor Belt is engineered to stand up 
where ordinary belts tear, puncture, or experience 
fastener pull out. Elastic cushioned strength member 
plies made from strong, natural and synthetic fabric 
give this belt resilience to the impact of shock load- 
ing flexibility to trough easily and train naturally. 
Compensated, balanced construction relieves outer 
ply stress, prolongs belt life. Ray-Man requires no 
breaker strip and offers exceptional fastener holding 
ability under extreme conditions of use. Ray-Man 
Conveyor Belt cuts handling costs because it does 
a better job... . and it lasts longer. 


Like all Manhattan heavy duty conveyor belts, 





Re. 


Fiat Belts V-Belts Conveyor Belt 


Ray-Man is mildew-proof and moisture resistant. 
R/M’s exclusive “XDC” Cover protects the belt 
against wear, tear, cuts and abrasion to a degree 
never before attained. 


For unusually abusive shock loading, R/M’s extra- 
cushioned Homocord Conveyor Belt may be better 
suited for your job. An R/M representative will help 
you compare the advantages of all R/M Conveyor 
Belts to determine the one that will cut your han- 
dling costs most . . . give you “More Use per Dollar” 
in your operations. Contact him today .. . or write 
for Bulletin 6906 and 6915. 


aM GOA 


MANHATTAN RUBBER DIVISION— PASSAIC, NEW JERSEY 


RAYBESTOS-MANHATTAN, INC. 





Ca 


* 
Roll Covering Tank Lining Abrasive Wheels 


Other R/M products include: Industrial Rubber * Fan Belts * Radiator Hose * Brake Linings * Brake Blocks * Clutch Facings 
Asbestos Textiles * Packings * Engineered Plastic, and Sintered Metal Products * Laundry Pads and Covers * Bowling Balls 








TOTALLY-PROTECTED 
MOTOR 


When we speak of Totally-Protected, we mean 
superior frame design with rigidity for heavy load 
conditions. We mean Metermatic bearing lubrica- 
tion, acid and oil-proof insulation system, and motor 
leads, labeled and sealed in neoprene. 


Totally-Protected means all this and more, but 
most of all it means a new concept of motor design 
and construction. 


This Totally-Protected concept brings you a new 
motor efficiency. These motors have a built-in extra 
life—an extra life found only in Reliance Totally- 
Protected A-c. Motors. You profit from less mainte- 
nance and more production in your plant. 


For more information on this 
Totally-Protected concept, write to 
Dept. 345A, for Bulletin B-2401. 


B.1543-A 


ELECTRIC AND 
ENGINEERING CO. 


CLEVELAND 17,OHIO + CANADIAN DIVISION: WELLAND, ONT. 


Sales Offices and Distributors in Principal Cities 
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has been going on for years in trucking 
companies, government agencies, an 
the armed forces 

I'wo years ago, the Post Office Dept 
started on-the-job training courses fot 


the men who jockey its mail trucks 
(he department's accident rate then 
stood at seven per 100,000 vehicle 
miles. Only a few months after the 


program started the accident rate began 
dropping. The decline has been con 
tinuous, and now the rate has reached 
two per 100,000 vehicle-miles 

But there’s no record of how these 
industrially trained drivers behave when 
thev’re handling their familv cars. There 
could be a significant difference, for 
it’s widely thought that they have a 
much higher sense of responsibility 
when thev’re at work 
¢ Refresher Courses—In attempts to fill 
this gap, some 1,600 of the nation’s 
high schools are allowing adults in on 
their own driver-training courses. At 
last count, a little more than six months 
igo, 78,468 adults were learning—and 
re-learning—how to driv« They were 
getting their lessons at night from local 
high school driver training instructors 

Most of the 1,600 high school 
charge rates for these courses that allow 
them to cover costs—about $30 a pupil 
But a few get state aid that allows them 
to charge only a nominal rate—$2 up to 
about $10 

These projects are spreading fast 


Three years ago, 59,000 adults were 
enrolled in the courses. Within a year, 
it’s expected the total will pass 100,000 

Meanwhile, commercial operators 
ivé trving to establish schools following 
similar instruction courses. One recent 


entrant is American Driver ‘Training 
Assn., Inc., set up by Saul Rose, a 
Detroit auto dealer. Rose has opened 10 


schools in Detroit, and plans to have 
100, froth Chicago to New York, opel 
ating by the end of the vear. Each 
will be in an auto agency, franchised 
by ADTA, and will sell, for $42 

course that covers six hours of classroon 


work and six hours of driving 
Rose sees his potential market, onc 
his school svstem is organized acros 


the country, among the 3-million to 
4-million who seek new licenses each 
year, and among the 14-million alread 
licensed wh ire thought to need re 
training. Rose plans to organize th 


schools so that each will break even 


when it’s able to maintain a student 
body of about 20 

e Too Slow?—Everybody in ihe safety 
field backs education as a means of 
reducing accidents, even though its re 
sults are debatable. Its position is about 
as unassailable as motherhood. But 
now, as the highway death rate remains 
stable and as the total number of auto 
iccident deaths climbs rapidly, educa 
tion’s role in cutting the number of 
deaths is beginning to be discounted, 
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F OR SA l 4 By Order of the Board of Directors 


of the 


Studebaker-Packard Corporation 


THE INTERNATIONALLY FAMOUS 
AUTOMATION ENGINE LINE 


Formerly Used by the 
Studebaker-Packard Corporation 


50500 MOUND ROAD at 23 MILE ROAD 
UTICA (Suburb of Detroit) MICHIGAN 


featurin g: 


ULTRA-MODERN AUTOMATION CYLINDER BLOCK, 
CYLINDER HEAD and FEEDER LINES 





























SUCH AS 
CRANKSHAFTS, PISTONS, CONNECTING RODS 


Installed New in 1954 and 1955 
This is a Negotiated Offering Made Subject to Prior Sale 


Because of the transfer of operations to South Bend, Indiana, The Studebaker-Packard Corporation 
is offering for sale at private negotiation the recently installed Automation Engine Machining Lines, 
set up new in 1954 and 1955 for the manufacturing of Sixty overhead valve V-8 engines per hr. 
including associated feeder parts. 





The V-8 Cylinder Block is 100% Automation with load and unload stations at every operation and 
automatic transfer units to transfer the Cylinder Block from one machining set up to the next. 
Probing units permit more than one type block to be machined on the same line. 

Ejection Stations permit regular inspection as the work progresses and also allows for ‘‘Work Banks” 
to be set aside while tool changes or break downs are being repaired without causing a line stoppage. 
An elaborate Cross Tool Board Set Up accurately measures tool life and permits tool changes at the 
proper time to reduce work stoppage. Electric Control Panels signal at normal tool or machining 
trouble and stop all work at the trouble area before jamming or added breakage can occur. 
The Cylinder Head Line is also a 100% Automation Line machining, drilling and tapping 120 heads 
per hr. as each V-8 engine requires 2 heads. The Cross Tool Board, Electric Controls, etc. are in- 
cluded in the Head Line as described above. 

Many of the machines on both Lines are equipped with exhausts leading to 14 Air Filter Cycoil Fil- 
tering Units to arrest machining dust and return clean air to the production area. 

Feeder Lines such as Crankshafts, Pistons, Connecting Rods, Manifolds, Oil Pan Covers and Fly 
Wheels are all set up to meet or beat the 60 per hr. production rate and many of these machining 
operations are also Automation Set-Up. 

The Line has produced Engines ranging from 225 to 310 H. P. and with displacements of 320 to 374 
cubic inches. Line was engineered when installed to ultimately produce Engines of more than 400 H. P. 





for detailed information contact 


INDUSTRIAL PLANTS CORPORATION 


EXCLUSIVE SELLING AGENTS 


316 S. La Salle Street « Chicago, Illinois 























Metal is carefully compounded 
and thoroughly tested before be- 
ing poured into skillfully formed 
molds in Mueller’s foundries. 





recise machine tools alone cannot produce the exacting 


quality necessary for the Mueller products used by our essential 
gas and water industries. The machines must be teamed with a 
skilled craftsman who can guide the forming of gleaming metal 


into products of exceptional quality. 


Careful, thorough inspections, after each manufacturing oper- 


ation, assure strict adherence to close tolerances. 


When a Mueller product is placed in a gas or water distribution 
system, users have complete assurance of safe, trouble-free service 


for many years. 


Mueller’ Co. quality—produced by craftsmen, precise machines 


and fine materials—has been the standard of a century of service. 


MUELLER CO. 


Factories at: Decatur, Chattanooga, 
Los Angeles; In Canada: Mueller, 
Limited, Sernia, Ontarioe 
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chiefly for the reason that it may take 
a full generation before its results 
show up. 

Education certainly has its place just 
is engineering has, these critics say, but 
the swift, sure, and not so popular ap- 
proach should get precedence 


lll. Fist of the Law 


his ippro h is through stern law 


enforcement. ‘“here’s certainly no doubt 
that law enforcement mpaigns show 
quick and considerable results The 


most recent example has been Connec- 
ticut’s drive ayainst speeders 
Connecticut's Gov. Abraham A. Ribi 
off started the program n after h 
election in 1954 Through 1956, th 


state’s auto death toll fell harph trrom 


324 in 1955 to 286 last vear—whik th 
rest of the nation’s w rising 

The reduction lool ven bette 
when the whole picture is filled in: The 
decline in 1956 came spite the fact 
that the state issued 95 new dr 
lheenses and regist 50,00 m 
wutos in that vear, while driv overed 
in extra 300-million vehicle-mil in 
Connecticut. So far tl vear, results 
have been bout th ] in 195¢ 

I he law t kd } 
imed part ularl t CCK 1] ul 
timat veapon 1 d o t } los 
of their licens f | the first 
hime Od +] tt ) na 
idefinitel rt t tion 
In 1955 ] t t th ] 
censes f ving | ndetr till 
tougher enforcement last r, nearly 
10,500 were pen d 
e Licenses—Not Lives—lThe succ: yf 
Connecticut's program tends t onhrm 
the theorv that d1 enerally don’t 
Ive ! h ot f I i Slow 
lown ind live but ich 10 

ren th Ss lown 

ind yh nay ] C1 It } i}< led 
ther state governors to decide—at tl 
Governors’ Conference last Novemb 
that th to h tart program 
like Ribicoff 

Yet, Ribicoft’s safet npaign is né 
new departure. Other states have tried 
similar programs and, f time, hay 
had equal Su CSS In 1938 Penn vl 
vania_ tried licens¢ itions titf 
fines, and other penalt iwainst peed 
ers. Deaths in that and the following 
veal dropped 380 below the record for 


the two preceding years. But after a 
state clection in 1940 the program 
slowly withered away, and when wai 
came it died 

In the state of Washington, in lat 
1953. Gov. Arthur Langlie backed a 
similar program ¢ illing for use of radar, 
yutomatic cameras, spotter airplanes, 
ind extra state police in a campaign 
igainst speeders. Highway deaths in the 
state, 484 in 1953, dropped to 413 in 
1954, and the death rate fell from 5.1 
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And detormaes ~~ 


Hard-working fork-lift trucks with two-way radios 


call for... 


Delco-Remy Extra-Duty Electrical Equipment 


to keep batteries charged 


On-the-job dependability in around-the-clock opera- 
tion is the type of service expected from fork-lift trucks. 
However, extra equipment in the form of two-way radios 
and other accessories often creates electrical problems 
that must be fully met if the trucks are to perform 
satisfactorily under all operating conditions. 


Delco-Remy 6- and 12-volt a.c. and d.c. extra-duty 
charging systems are designed specifically to supply 
ample current for these extra electrical requirements. 
Their higher outputs help assure proper operation of all 
electrical equipment and accessories, even at prolonged 
engine idle. With Delco-Remy extra-duty generators 
and matching regulators, batteries are protected against 
overcharging and cycling effects. They stay charged 
and last longer. 


Both 6- and 12-volt a.c. and d.c. charging systems are 
available. Be sure to ask for Delco-Remy extra-duty 
electrical equipment, including the new longer-life Delco 
batteries, on new fork-lift trucks you order, or when you 
modernize present ones. 


Model 1106986 is typical of several 
Delco-Remy d.c. generators popu- 
lar with fork-lift operators. This 
dependable 12-volt unit produces 
20 amperes at normal idle, with a 
maximum output of 50 amperes at 
operating speed. 


GENERAL MOTORS LEADS THE FF eae witThH 


Delco-Remy 


/S ELECTRICAL SYSTEMS 


DELCO-REMY «+ DIVISION OF GENERAL MOTORS + ANDERSON, INDIANA 








Another example 
of efficient 
compression 


at lower cost 


How to geta “RUNNING START” 


on lower compressor costs ! 


@ Where plans call for engine-driven 
compressor service up to 720 hp, 
you can have completely packaged 
Cooper-Bessemer units in and run- 
ning, quicker, and at much lower 
cost than ever before possible. Cur- 


rent experience proves it! 


For example, shown above during 
construction is the compressor sta- 
tion for United Carbon Company’s 
new natural gasoline plant. Its three 
packaged Cooper-Bessemers are al- 
ready installed . . . completely pre- 


assembled, including pre-piped cool- 


ing, lube oil, fuel and starting sys- 
tems. Plenty of on-the-site work 
was eliminated and the station cost 
less to complete than any of the 
company’s 


previous compressor 


stations. 


Whether your plans call for similar 
units, larger engine-driven units or 
motor-driven compressors for any 
service you can name, you're off to a 
“running start’’ on lower costs when 
you find out about the new things 
being done by one of America’s old- 


est engine and compressor builders. 


Gopn, Eeume, 


GENERAL OFFICES: MOUNT VERNON, OHIO 


Gas-oreser 
CATING ANG CENTRIFUGAL 


ENGINE, MOTOR OF TURBINE DRIVEN 


200 Transpo lations 





per 100-million vehicle-miles to 4.5. 

In that first year, 1,822 drivers lost 
their licenses. Next year, the number 
of deaths climbed to 466, but the death 
rate remained stead Last ] 
though 4,348 licenses were revoked, 533 
persons were killed, and the death rate 
climbed back up to five per 100-million 
vehicle-miles 

Plainly, although the courts re still 
enforcing the program sternh 


vCar, 


I 
> 


had gone out of the campaign 

e Hard to Sustain—lhe trouble, 

state officials, that when : 

ceased using such costly gimmicks as 

spotter airplanes and helicopters, peopl 

simply forgot about the program. De 

spite the increasing number of license 

revocations, thev returned to their nor 

mal indifference toward pl that ther 

slow down and save their lives. What 

these programs need rding to stat 

officials, is a dynam endures 
So tar there 5s no 

Connecticut's progran 

that few costly gimmick 

ind then dropped 

to fatalism Lhe 

been the use of Natio 

patrol highway 1] veal major 

holidavs, and the dotting of the high 

wavs with signs i speeders that 

thev' ll lose thei THS¢ f thev're 
wght. Ribicoff has 1 vet enlarged 

the state highw | 

demanded that t 


merely 

fi judge cnfor 

tandard penaltic 

At first, Ribicoff 
unpopu Du 


imp 


bef ire thev beg 
tarted to pl 
became ) 
1S drop] 
Hard to 
1On 


Duplicate—l] | 


pe ited SU ¢ 
kor one thing 
requires for 
ror mother 
must be strong cnoug 
ill the initial attack 
[hese campaigns, s ifety 
ties show that le icle 
must grow out of publi irousal, and 


1uthori- 


hip in most states 


community pressure mi back execu- 
tive pressure right from the start. 

At last, thev believe, community pres 
l'rafic deaths in the 


first two months of this vear were 5 


sure is building up 


lower than in January and February of 
1956. This, some say, is a sign that the 
shock of last vear’s highest toll is be- 
ginning to sink in with the public. Eno 
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A lesson in beauty and efficiency with economy 


Reynoside 


Reynolds Aluminum 
Ribbed Embossed Siding 

















Shawano High School, 


Shawano, Wisconsin 


Architect: 

Edgar A. Stubenrauch & 
Associates 

Sheboygan, Wisconsin 


General Contractor: 
Palisades Construction Co. 
Appleton, Wisconsin 


Materials: 

Reynoside* 8” Rib (.051 thick- 
ness) with 11/2” glass fiber in- 
sulation and back-up sheet of 
.032” flat-embossed Reynolds 


Aluminum. 











How to achieve efficiency and beauty economically is a lesson 
well taught by this magnificent high school...a lesson that applies 
to all modern industrial building. Economy starts with the 

rapid, low-cost erection of the wall. Not merely beautiful, its two 
highly heat-reflective aluminum surfaces combine with 

glass fiber insulation between to assure significant winter fuel 
savings as well as cooler classrooms in hot weather. 

Aluminum slashes maintenance costs, too. Rustproof and highly 
corrosion-resistant, it withstands weather and time without 
painting...ever. Thus low applied cost is paired with low upkeep 
for all-around economy! 


A complete installation service is available. For name of your 
nearest Jobber-Erector, call the Reynolds Office listed 

under “Building Materials” in classified phone books of principal 
cities. For literature, write Reynolds Metals Company, 

Building Products Division, Louisville 1, Kentucky. 


See “CIRCUS BOY”, Sundays, NBC-TV Network 


*Reynoside standard types are 4” rib, .032” 
Sf S/S VS \_/ ae thick; 8” rib, .032” and .040” thick. Embossed 


finish. Lengths from 5’ to 22’5” in 6” increments. 





\. Nominal width coverage is 40”. 


REYNOLDS 3% ALUMINUM 


BUILDING PRODUCTS 











+ INDUSTRY'S BIG PLUS + 


+ Skilled Labor RHON 
+ ideal Plant 
Sites os ‘Wh 


+ Modern 
industrial Parks 


4" . Coun., RM. 521, State House, A 











ELECTRONIC COMPUTERS 
Learn to apply business problems to elec- 
tronic data processing machines. Write for 
Free Brochure deacribing the correspond- 
ence course “PROGRAMMING FOR RUSI- 
NESS COMPUTERS” 
BUSINESS ELECTRONICS INC, 
Business Training Division 
$20 Market Street, San Prancieco 11, Californie 


clues: 


REPLIES (Box No.): Address to office nearcat you 
NEW VORK: P. 0. Bow 12 (36) 
CHICAGO: 520 N. Michigan Ave. (11) 
SAN FRANCISCO: 68 Post St. (4) 











Men's Problems 














EMPLOYMENT 





Experienced, Versatile Lawyer seeks Execu- 
tive challenge. Recent ME training. Prefer 
smali-medium growth firm. PW-5183, Busi- 
ness Week. 


IBM 702 computer programmer, 30. Account- 
ing background. Degree. PW-5158, Business 
Week 


SPECIAL SERVICES 


Disaster Planning consulting, service to aid 
your industry or institution to prepare plans 
of action in case of fire, flood, natural disas- 
ter or civil defense situations. Timothy G. 
1. ree P. O. Box 54B, Cornwall-on-Hudson, 





New European Products — Processes — 
Patents. Responsible businessman will be 
spending extended period negotiating with 
top European businessmen in more than ten 
western European countries. Can also seek 
out profitable ideas for your company. 
for further information. SS-5154, Business 
Week 


That speech you must deliver. Let us help you 
make it memorable. Lawrence G. Malone, Inc., 
180 S. Broadway, White Plains, N. Y. WH 
6-7551 

=== Registered Patent Attorney ———=——= 
Patent Information Book without obligation. 
G. Miller, 57-BW 3, Warner Bldg., Wash., D.C. 


BUSINESS OPPORTUNITIES 


Free Catalog; Hundreds of Bargains on busi- 
ness, farms and income property for sale 
throughout the U. S. Deal direct with owners. 
Write: U 1 Buyers Digest, 1608 Hilhurst 
Ave., Dept. BW6, Los Angeles 27, Calif. 


CAPITAL TO INVEST 


Commercial & Real Estate financing, ist & 
2nd mtgs, construction loans, machinery, 
equipment & inventory loans. Sales & lease 
back. Present financing consolidated & in- 
creased payments reduced. Receivable dis- 
counting, rediscounting & instalment financ- 
ing. Long term subordinated notes & deben- 
ture financing. New Venture Financing Stock 
issues arranged. U. S. & Canada. Sy Field, 
1457 Bway, N. Y. 36, N. ¥. Tel: WI 7-7395. 


DON’T FORGET 
the box number when answering adver- 
tisements. It is the only way we can 


identify the advertiser to whom you 
are writing. 
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CHARTS OF THE WEEK 














Housing Starts 


Th 


usands ¢ 


IV 


Dota, Dapt. of Lober. 





Up—But Still Losing Ground 


New nonfarm dwellings started in 
April showed a slight seasonal rise over 
March—up to 92,000 from 83,000. But 
the March-to-April gain this year was 
smaller than in 1956, thus increasing 
the size of the gap in housing starts 
between 1956 and 1957. 


Steel Production 


Millions of Tons 


After seasonal adjustment, the annual 
rate of starts in April rose slightly to 
940,000 from 880,000 in March. Even 
so, the rate is below any other April of 
the past seven years. This strengthens 
predictions of less than 1-million starts 
this year. 


| ; Steel Strike ) , 
0" 


J F M A M J 


Date: Americon tron & Stee! Institute. 





J A $ o N D 


Lowest Since the Strike 


Steel production dipped to 9.8-mil 
lion tons in April for the lowest output 
for anv month since last summer's steel 
strike. The weekly rate was 2,288,000 
tons. From the end of the strike until 
this March, production had averaged 
well over 2.4-million tons per week. 
May output so far has been running 
slightly more than 2.2-million tons. 

The magazine Steel suggests that the 


industry expects mill operations to turn 
up in the third quarter. Such hopes 
derive a fairly firm foundation from the 
fact that the auto industry will need 
steel for new models about that time. 
And, when Detroit starts ordering, 
other users of flat steel doubtless will 
go along to be on the safe side. Besides, 
by that time, most inventories will have 
been pretty well worked down. 
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THE TREND 





What Do You Mean “Businesslike ?” 


The battle in Congress over the $40-billion mili- 
tary budget is reviving a host of arguments over 
unification of the services. 

The hope now is for economy. Those who believe 
in unification feel that if the U.S. could really unify 
its armed services and cut out duplicating functions, 
it might save billions in the military budget. 

Believers in unification cite the obvious waste of 
having three services—the Army, the Navy, and the 
Air Force—each of which is still organized quite 
autonomously. Each, for example, has its own guided 
missile development program. Each has its own 
medical services. Beyond this, each has its own 
satellite services. The Navy, for example, has the 
Marine Corps. And each of the major services has its 
own reserve organization. In some cases, as with 
medical facilities, each of these groups has services 
that are obviously parallel to and duplicating func- 
tions carried on by other services 

This line of reasoning seems businesslike and 
overwhelmingly logical. It just must be that our 
huge military machine is festooned with unnecessary 
fat that could either be converted to front-line 
muscle or eliminated 

But if you look for similar cases in industry, you 
begin to wonder. Consider General Motors. In size 
($10.9-billion in sales) it compares with the Navy 
(about $10-billion in expenditures). And GM is often 
cited as one of the best-managed, if not the best- 
managed, among U. S. companies. GM has divided its 
automobile operations into five separate divisions— 
Cadillac, Oldsmobile, Pontiac, Buick, and Chevrolet. 
Each of these divisions has its own managers, 
planners, and executives, its own designers, engi- 
neers, production men, its own sales managers, sales 
staffs, and corps of dealers 

If you consider GM from the same viewpoint that 
the believers in unification look at the military, 
you'll see many division people spending their time 
doing things that might be done much more effi- 
ciently in one central organization 

Not only that, but these GM people compete 
bitterly—perhaps even wastefully—with each other 
A Chevrolet salesman feels just as fine when he 
beats Buick to a sale as he does when he steals a 
customer from Ford. 

Obviously, in the case of General Motors—and 
many other major companies—no One can assume 
that duplication and overlapping in themselves 
represent waste and inefficiency. In fact, in business 
itself they can represent the pinnacle of efficiency. 
For there is one tremendous difference between 
General Motors and the Dept. of Defense. An admiral 
or a general can only say that there may be advan- 
tages in having parallel or duplicating services. But 
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General Motors can prove that inter-divisional 
rivalry pays. GM executives need only to point to 
their figures on net profit 


A Job Done Right 


The McClellan committee has closed its hearings 
on Dave Beck. The chairman and members of the 
committee, its chief counsel Robert Kennedy, and 
its staff, richly deserve the public’s thanks. They 
have done two important things and done them well 

They have shown how valuable and how necessary 
is the investigative power of Congress—and how it 
should be used. By thoroughness, concentration on 
their objective, and a wealth of documentation, they 
overcame the handicap of a principal witness, Beck 
himself, whose non-cooperation and uncommunica- 
tiveness established some kind of record. Through 
their efforts, there has been revealed a hitherto 
undisclosed cesspool] that can now be drained. This 
is the way a Congressional committee can work— 
and, from the antics of some of the others, this fact 
may sometimes be forgotten. 

The committee has also destroyed Beck as a public 
figure, and has done it in a way that will disquiet 
wrongdoers everywhere: The greedy and the cor- 
rupt, however well-hidden may be their spoor, must 
have suffered only a little less than Beck. “That,” 
they must have said to themselves, “might be me on 
the stand.” And as long as there are Congressional 
committees investigating, it might indeed be they 
To produce such stuff as nightmares are made of is 
a powerful deterrent to wrongdoing 


Crisis in France 


) 


La France, qu’est-elle? France is a spirit, a 
frame of mind. It is a collection of the knowledge 
and reminiscences of all Western civilization 

That’s why the crisis that has hit France this 
week, is an international concern (page 149). France 
isn’t a major power in terms of H-bombs, and invest- 
ment capital. But its economy, its initiative in Euro- 
pean unity, its contributions to scientific and cul- 
tural progress are essential to the free world 

At first glance this week it looked like after nearly 
16 months of relative stability under Premier Mollet, 
the French are slipping back into the familiar post- 
war permanent crisis. France’s attempt to live on 
a giant charge account—to raise its living standards 
yet pursue a costly Algerian war—has failed. 

Something has to give. As French leaders pon- 
dered their problem, the world could only hope 
that Gallic realism could find a way out of what 
looks like a dead end. 
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For the man on his way up as well as the man on top 





























The IBM “Executive’” Electric... 


the one and only typewriter with “proportional spacing” 


to give you the world’s most distinguished letters! 
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ELECTRIC | —OUTSELL ALL OTHER 
TYPEWRITERS | ELECTRICS COMBINED / 
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The Automatic Final Gear Inspection Instruments are the newest in the broad 
line of gear and gear tool checking machines developed by Illinois Tool Works 


Through a series of precision tests, the Automatic Final Gear 
Inspection Instrument electronically inspects finished gears, 
accepts or rejects them, and classifies rejected gears as sal- 
vageable or as scrap. Mass-produced gears are fed into this 
instrument automatically from the production line at rates ap- 
proximating 750 per hour. Electronic inspection is the newest in 
a series of ‘‘firsts’’ pioneered by the research and development 
teams of |1TW's Machine and Instrument Division to achieve 
new standards of precision gear quality at lower cost. 


ingenuity 


that 
works 


DIVISIONS OF ILLINOIS TOOL WORKS: 
MACHINE AND INSTRUMENT DIVISION, Measuring Machines «¢ ILLINITE DIVISION, Metal Cutting Tools 
« SPIROID DIVISION, Modern Gears *« SHAKEPROOF DIVISION, Fastening Headquarters * FASTEX 
DIVISION, Plastic and Metal Components * POWER TOOLS DIVISION, Automatic Screw Drivers and Hoppers 
* LICON DIVISION, Precision Electrical Switches 
SUBSIDIARIES: Canada Illinois Tools, Ltd. * Illinois Tool-Shakeproof, Ltd., England 


iLLEINOI!IS TOOL worRK S 


CHICAGO + ELGIN + DES PLAINES + TORONTO + LONDON 





